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Doing Interviews By Steinar Kvale
Outlining how to select the most appropriate tool for analyzing data, Analysing Qualitative Data also provides the reader
with an awareness of the various challenges that are unique to interpreting the conceptual and subjective data generated
in qualitative research.
"This is an impressive collection that will form a must-have resource for those undertaking, teaching or studying
qualitative research. It is nicely balanced to include practical advice and methodological discussion on a range of issues,
including research design, data collection, analytical approaches and the political economy of contemporary qualitative
research practice." - Amanda Coffey, Cardiff University The SAGE Qualitative Research Kit is a major event in the world
of Research Methods publishing. The kit comprises eight quality volumes that provide practical and accessible advice on
how to conduct state-of-the-art qualitative research. This is an ideal toolkit for students and researchers for use in
planning and carrying out research in a variety of academic and professional environments. Each short text is written by
leading researchers in each field, and provides the reader with a hands-on guide to what it is really like to do qualitative
research in the field. Each book cross-references the other books in the kit, making this an invaluable tool for both
teaching and for self-learning. Ideal for anyone in the social, health and educational studies fields, this is the perfect allencompassing and detailed introduction to the practicalities of qualitative research. The SAGE Qualitative Research Kit
contains the following titles Designing Qualitative Research Uwe Flick Designing Qualitative Research provides a
comprehensive guide to devising an effective research design. Uwe Flick discusses each stage of the process of
designing qualitative research in detail, including formulating a research question, selecting an appropriate strategy,
conceptual framework and data source, and collecting and analyzing data. 1. What is qualitative research 2. From an
idea to a research question 3. Sampling, selecting and Access 4. Qualitative research designs 5. Resources and
stepping stones 6. Quality in qualitative research 7. Ethics in qualitative research 8. Verbal data 9. Ethnographic and
visual data 10. Analysing qualitative data 11. Designing qualitative research - Some conclusions Doing Interviews Steinar
Kvale Interviewing is an invaluable tool for the qualitative researcher. Steinar Kvale provides coverage of both the
theoretical background and the practical aspects of the interview process, incorporating discussion of the wide variety of
methods in interview based research and the different approaches to reading the data. Consideration is also given to the
crucial issue of how to ensure scientific rigor. 1. Introduction to Interview Research 2. Epistemological Issues of
Interviewing 3. Ethical Issues of Interviewing 4. Planning an Interview Study 5. Conducting an Interview 6. Interview
Variations 7. Interview Quality 8. Transcribing Interviews 9. Analysing Interviews 10. Validation and Generalisation of
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Interview Knowledge 11. Reporting Interview Knowledge 12. Enhancing Interview Quality Doing Ethnographic and
Observational Research Michael Angrosino Doing Ethnographic Research guides the reader through the whole research
process, from site selection through the production of a final report, and provides an introduction to the variety of data
collection techniques associated with ethnographic research. Illustrative case material is provided throughout to
demonstrate how the guidelines set out here translate into real-life research situations. 1. Ethnography and Participant
Observation 2. What Kinds of Topics Can Be Effectively and Efficiently Studied by Ethnographic Methods? 3. Selecting a
Field Site 4. Data Collection in the Field 5. Focus on Observation 6. Analyzing Ethnographic Data 7. Strategies for
Representing Ethnographic Data 8. Ethical Considerations 9. Ethnography for the Twenty-First Century Doing Focus
Groups Rosaline Barbour Focus groups are an increasingly popular method for collecting qualitative data in the social
sciences. Doing Focus Groups provides practical advice on planning and running such group successfully. Rose Barbour
discusses the advantages and limitations of using group discussion and demonstrates effective methods for collecting
and analysing data. 1. Introducing Focus Groups 2. Uses and Abuses of Focus Groups 3. Underpinnings of Focus Group
Research 4. Research Design 5. Sampling 6. Practicalities of Planning and Running Focus Groups 7. Ethics and
Engagement 8. Generating Data 9. Starting to Make Sense of Focus Group Data 10. Analytical Challenges in Focus
Group Research Using Visual Data in Qualitative Research Marcus Banks Using Visual Data in Qualitative Research
examines the wide range of uses of paintings, photographs, film, drawings and a host of other images in qualitative
research. Marcus Banks discusses visual data produced by the researcher, and that produced by those under study, and
provides a comprehensive introduction to the practice of visually-orientated research. 1. The place of visual data in social
research: a brief history 2. Approaches to studying the visual 3.Visual methods and field research 4. Presenting visual
research 5. Conclusion: images and social research Analyzing Qualitative Data Graham Gibbs Analyzing Qualitative
Data outlines how to select the most appropriate tool for analysis and provides the reader with an awareness of the
various challenges that are unique to interpreting the conceptual and subjective data generated in qualitative research.
Graham Gibbs covers preparation of data, coding and categorizing, analyzing biographies and narratives, and discusses
the use of computer assisted qualitative data analysis. 1. The Nature of Qualitative Analysis 2. Data preparation 3.
Writing 4. Thematic coding and categorizing 5. Analysing biographies and narratives 6. Comparative Analysis 7. Analytic
Quality and Ethics 8. Getting started with computer assisted qualitative data analysis 9. Searching and other analytic
activities using software 10. Putting it all together Doing Conversation, Discourse and Document Analysis Tim Rapley
Doing Conversation, Discourse and Document Analysis demonstrates how language-in-use can be researched, looking
at a wide range of sources, including official documents, political debate, casual conversations, interviews and internet
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chat rooms. The issues that might be faced by those undertaking such research are tackled and practical solutions are
explored. 1. Studying discourse 2. Generating an archive 3. Ethics and recording 'data' 4. The practicalities of recording
5. Transcribing audio and video materials 6. Exploring conversations 7. Exploring conversations about and with
documents 8. Exploring conversations and discourse: some debates and dilemmas 9. Exploring documents 10. Studying
discourse: some closing comments Managing Quality in Qualitative Research Uwe Flick The issue of quality in qualitative
research is one that is often neglected. In Managing Quality in Qualitative Research attention is given to the fundamental
question of how to define and assess the quality of research. Uwe Flick examines how to distinguish good research from
bad research when it comes to teaching, planning, evaluating and publishing qualitative research. 1. How to manage,
address and assess the quality of qualitative research 2. Standards, criteria, checklists and guidelines 3. Strategies of
managing diversity 4. Concepts of Triangulation 5. Methodological Triangulation in Qualitative Research 6. Triangulation
in Ethnography 7. Triangulation of Qualitative and Quantitative Research 8. How to Use Triangulation for managing
quality - Practical Issues 9. Quality, Creativity, and Ethics: Different ways to ask the question 10.Managing Quality in
qualitative research - a focus on process and transparency
Focus groups are an ever popular method for collecting qualitative data in the social sciences. Doing Focus Groups
provides practical advice on planning and organizing successful groups. Rose Barbour discusses the advantages and
limitations of using group discussion and demonstrates effective methods for collecting and analysing data.
This book provides a systematic introduction to ethnographic methods for data collection, analysis and representation. It
takes you through the art and the methodological practicalities of ethnographic research, covering research design,
choosing and accessing research settings and participants, data collection, field roles, analysis and writing. The book
concludes with a bold assessment of the challenges, innovations and futures facing ethnography.
Doing InterviewsSAGE
This book constitutes an up-to-date methodology reference work for International Relations (IR) scholars and students.
The study of IR calls for the use of multiple and various tools to try and describe international phenomena, analyze and
understand them, compare them, interpret them, and try to offer theoretical approaches. In a nutshell, doing research in
IR requires both tools and methods—from the use of archives to the translation of results through mapping, from
conducting interviews to analyzing quantitative data, from constituting a corpus to the always touchy interpretation of
images and discourses. This volume assembles twenty young researchers and professors in the field of IR and political
science to discuss numerous rich and thoroughly explained case studies. Merging traditional political science approaches
with methods borrowed from sociology and history, it offers a clear and instructive synthesis of the main resources and
Page 3/8

Bookmark File PDF Doing Interviews By Steinar Kvale
applied methods to study International Relations.
The First Edition of InterViews has provided students and professionals in a wide variety of disciplines with the “whys”
and “hows” of research interviewing, preparing students for learning interviewing by doing interviews and by studying
examples of best practice. The thoroughly revised Second Edition retains its original seven-stage structure, continuing to
focus on the practical, epistemological, and ethical issues involved with interviewing. Authors Steinar Kvale and Svend
Brinkmann also include coverage of newer developments in qualitative interviewing, discussion of interviewing as a craft,
and a new chapter on linguistic modes of interview analysis. Practical and conceptual assignments, as well as new “tool
boxes,” provide students with the means to dig deeper into the material presented and achieve a more meaningful level
of understanding. New to This Edition · Includes new developments in qualitative interviewing: New materials cover
narrative, discursive, and conversational analyses. · Presents interviewing as a social practice: Knowledge produced by
interviewing is discussed as linguistic, conversational, narrative, relational, situated, and pragmatic. · Addresses a variety
of interviews forms: In addition to harmonious, empathetic interviews, the authors also cover confrontational interviews.
Intended Audience This text is ideal for both novice and experienced interview researchers as well as graduate students
taking courses in qualitative and research methods in the social sciences and health sciences, particularly departments
of Education, Nursing, Sociology, Psychology, and Communication. Praise for the previous edition: “I think this is one of
the most in-depth treatments of the interview process that I have seen. The frank and realistic approach that the authors
take to this topic is rather unique and will be very reassuring to researchers who are undertaking an interview study for
the first time.” —Lisa M. Diamond, University of Utah
Fully updated and expanded to ten volumes, this Second Edition of The SAGE Qualitative Research Kit contains the
essential, state-of-the-art tools for those engaging in qualitative research. Bringing together concise, practical texts by
leading academics in the field, the Kit guides students and researchers through designing and carrying out research
using the full range of qualitative methods, from focus groups and interviews to ethnography and discourse analysis.
Containing three brand new titles, the kit updates and extends coverage across ethnography, grounded theory,
triangulation, and mixed methods. All books are extensively cross-referenced, making this a cohesive and invaluable
resource for those teaching or learning in the disciplines of the social sciences, health, and education. Each book is
pedagogically supported to give each topic a concise, practical, hands-on "how-to" primer. The format includes: clear
chapter objectives, boxed summary explanations, a summary list of key points at the end of each chapter, and further
reading. Titles include: Designing Qualitative Research, Uwe Flick Doing Interviews, Svend Brinkmann and Steinar Kvale
Doing Ethnography, Amanda Coffey (*NEW IN THIS EDITION) Doing Focus Groups, Rosaline Barbour Using Visual
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Data in Qualitative Research, Marcus Banks Analyzing Qualitative Data, Graham R. Gibbs Doing Conversation,
Discourse and Document Analysis, Tim Rapley Doing Grounded Theory, Uwe Flick (*NEW IN THIS EDITION) Doing
Triangulation and Mixed Methods, Uwe Flick (*NEW IN THIS EDITION) Managing Quality in Qualitative Research, Uwe
Flick
The essential, concise guide to both the ‘how’ and the ‘why’ of triangulation and mixed methods.
Examining the wide range of uses of visual images in qualitative research, Using Visual Data in Qualitative Research
incorporates discussion of visual data produced by the researcher, and that produced by those under study. It provides a
comprehensive introduction to the practice of visually-orientated research.
This book articulates a qualitative stance, drawing inspiration from the Danish psychologist Steinar Kvale's work. The
qualitative stance involves a point of departure where the social world is described before theorized, understood before
explained, and seen as concrete qualities rather than abstract quantities. It focuses on the cultural, everyday, and
situated aspects of human thinking, learning, knowing, acting, and ways of understanding ourselves as persons, while at
the same time striving to be scientific. International authorities on qualitative inquiry, education, psychology, and
philosophy each develop different aspects of the qualitative stance by engaging with three distinct themes: The first
centers around qualitative studies on learning, studied as a social phenomenon of human beings in changing social
practices. The second theme is a critique of current educational practices and the postmodern consumer society, arrived
at through careful descriptions of subjectivity and contemporary social relations. The third theme is about the
development of new ways of thinking about qualitative inquiry.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the
textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes
for your textbook with optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys:
9780761925422 .
A concise, practical introduction to planning and organizing successful focus groups, exploring the advantages and limitations of this method.
An immensely valuable resource for those who seek to do qualitative research in theological education! Jessy Jaison’s ‘Qualitative
Research and Transformative Results’ calls for the holistic transformation of the church and society by helping researchers and their mentors
develop capacities that will be up to the task. This masterful work informs and inspires researchers to explore the qualitative domain in
theological research as a vital link between the academy and the world. Bringing a fresh perspective to theological study in human sociocultural environments through eight comprehensive chapters, it offers theoretical and practical guidance on every aspect of qualitative inquiry.
Lecturers, click here to request an e-inspection copy of this text Written in a lively, accessible style, Doing Qualitative Research, 3rd Edition
provides a step-by-step guide to all the questions students ask when beginning their first research project. Silverman demonstrates how to
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learn the craft of qualitative research by applying knowledge about different methods to actual data. He provides practical advice on key
issues such as: defining 'originality' and narrowing down a topic; keeping a research diary and writing a research report;and presenting
research to different audiences. Doing Qualitative Research, 3rd Edition, is substantially updated and revised. Among its new, attractive
features are: - problem-based format, making extensive use of statements and queries by recent research students - two new chapters on
data-gathering and ethical issues in student research - material relevant for both Masters and PhD students - examples from many social
science disciplines and from Asia, Africa, the United States and Europe - detailed discussion of different analytical models used in research additional material on the treatment of visual data - an updated chapter on computer-aided qualitative data analysis - boxed tips and links to
websites throughout the text - an expanded index and glossary - a companion website which includes further readings and exercises Each
stage in the research process is grounded in worked examples based on the experiences of real students, with exercises designed both to
test readers' knowledge and to encourage the development of practical skills. This hugely popular textbook is essential reading for anyone
planning their own research project. David Silverman is Professor Emeritus, Sociology Department, Goldsmiths College and Visiting
Professor, Management Department, Kings College, University of London.
????????????????,???????????????????????????????????????,??????????????????
This book examines the role of hook-up apps in the lives of gay, bi, trans, and queer immigrants and refugees, and how the online culture of
these platforms promotes belonging or exclusion. Within the context of the so-called European refugee crisis, this research focuses on the
experiences of immigrants from especially Muslim-majority countries to the greater Copenhagen area, a region known for both its progressive
ideologies and its anti-immigrant practices. Grindr and similar platforms connect newcomers with not only dates and sex, but also friends,
roommates and other logistical contacts. But these socio-sexual platforms also become spaces of racialization and othering. Weaving
together analyses of real Grindr profile texts, immigrant narratives, political rhetoric, and popular media, Immigrants on Grindr provides an indepth look at the complex interplay between online and offline cultures, and between technology and society.
Including coverage of the selection of cases, observation and interviewing, recording data, and takes into account ethical issues, Doing
Ethnographic and Observational Research introduces the reader to the practice of producing data through ethnographic fieldwork and
observational research.

This is a concise introduction to the richness and scope of interviewing in social science research, teaching the craft of
interview research with practical, hands-on guidance. Incorporating discussion of the wide variety of methods in interviewbased research and the different approaches to reading the data, this book will help you to navigate the broad field of
qualitative research with confidence and get out there and start collecting your data.
This book offers students and researchers a hands-on guide to the practicalities of coding, comparing data, and using
computer-assisted qualitative data analysis.
The interview is a key ethnographic method. This volume presents an overview of the latest debates on the interview as
used by anthropologists. This cutting-edge international collection explores theory, introduces new interview techniques
and raises new questions about interview practice.
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?Flick?s argumentation in this book is convincing. It provides a good overview of the problems of quality assessment in
qualitative research and makes constructive suggestions about how to deal with them? - Thomas S. Eberle, University of
St Gallen, Switzerland. The issue of quality in qualitative research is one that is often neglected. In Managing Quality in
Qualitative Research attention is given to the fundamental question of how to define and assess the quality of research.
Uwe Flick examines how to distinguish good research from bad research when it comes to teaching, planning, evaluating
and publishing qualitative research.
Structured around one of the concepts students struggle with the most—the research question—this book begins with how
to understand the role of good questions before demonstrating how questions underpin good research designs and how
social research can be framed as asking and answering questions. Perfect for undergraduate students new to methods, it
teaches students how qualitative, quantitative, and mixed methods research can be used to answer these questions. "An
incredibly resourceful book that contains a forensic insight into social research methods, offering the full range of
contemporary approaches. Students will find particular value in the accessibility and detail of the text. Each chapter
provides a set of learning outcomes, study questions and further reading." - Dr Ruth McAreavey, Newcastle University
Supported by a website that maps online resources to key stages of the learning process, it helps students: - Understand
the scientific method - Learn the vocabulary of social science research - Plan and design research - Practice with and
interpret data - Explore social science literature and improve assignments with good citations - Improve critical thinking. Extensive visualizations, overviews, examples, exercises, and other learning features, make this the perfect introductory
text to build confidence and best practice around research methods.
This short, easy to read introduction to grounded theory covers each stage of the process from formulating a research
question to coding and forming theories from data, helping the reader to employ the method in their research project.
Introducing the theory and practice of conversation, discourse and document analysis, this text demonstrates the usefulness of
these methods in addressing key questions in the social sciences. Tim Rapley also provides an overview of the particular
challenges involved in collecting and analysing data from these sources.
????:????????????????;???????????;????????????;????????????
What are new interview methods and practices in our new 'interview society' and how do they relate to traditional social science
research? This volume interrogates the interview as understood, used - and under-used - by anthropologists. It puts the interview
itself in the hotseat by exploring the nature of the interview, interview techniques, and illustrative cases of interview use. What is a
successful and representative interview? How are interviews best transcribed and integrated into our writing? Is interview
knowledge production safe, ethical and representative? And how are interviews used by anthropologists in their ethnographic
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practice? This important volume leads the reader from an initial scrutiny of the interview to interview techniques and illustrative
case studies. It is experimental, innovative, and covers in detail matters such as awkwardness, silence and censorship in
interviews that do not feature in general interview textbooks. It will appeal to social scientists engaged in qualitative research
methods in general, and anthropology and sociology students using interviews in their research and writing in particular.
This practical guide walks you through your whole research project, from first starting out and deciding on a topic or question to
writing up and presenting research.
Outlining the principles of research design, this second edition will help the reader think through the questions they need to ask
before embarking on their research.
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