Digital Business And Ecommerce Management 6th Edition

The spread of the Internet into all areas of business activities has put a particular focus on business models. The digitalization of
business processes is the driver of changes in company strategies and management practices alike. This textbook provides a
structured and conceptual approach, allowing students and other readers to understand the commonalities and specifics of the
respective business models. The book begins with an overview of the business model concept in general by presenting the
development of business models, analyzing definitions of business models and discussing the significance of the success of
business model management. In turn, Chapter 2 offers insights into and explanations of the business model concept and provides
the underlying approaches and ideas behind business models. Building on these foundations, Chapter 3 outlines the fundamental
aspects of the digital economy. In the following chapters the book examines various core models in the business to consumer
(B2C) context. The chapters follow a 4-C approach that divides the digital B2C businesses into models focusing on content,
commerce, context and connection. Each chapter describes one of the four models and provides information on the respective
business model types, the value chain, core assets and competencies as well as a case study. Based on the example of Google,
Chapter 8 merges these approaches and describes the development of a hybrid digital business model. Chapter 9 is dedicated to
business-to-business (B2B) digital business models. It shows how companies focus on business solutions such as online provision
of sourcing, sales, supportive collaboration and broker services. Chapter 10 shares insight into the innovation aspect of digital
business models, presenting structures and processes of digital business model innovation. The book is rounded out by a
comprehensive case study on Google/Alphabet that combines all aspects of digital business models. Conceived as a textbook for
students in advanced undergraduate courses, the book will also be useful for professionals and practitioners involved in business
model innovation, and applied researchers.

This book constitutes the proceedings of the International Conference on E-business and Strategy, ICETS 2012, held in Tianijin,
China, in August 2012. The 65 revised full papers presented were carefully reviewed and selected from 231 submissions. The
papers feature contemporary research on developments in the fields of e-business technology, information management systems,
and business strategy. Topics addressed are latest development on e-business technology, computer science and software
engineering for e-business, e-business and e-commerce applications, social networking and social engineering for e-business, e-
business strategic management and economics development, e-business education, entrepreneurship and e-learning, digital
economy strategy, as well as internet and e-commerce policy.

Electronic Commerce Management for Business Activities and Global Enterprises: Competitive Advantages is written as an e-
commerce textbook for undergraduate and graduate students in various business programs, including information systems,
marketing, computer science, and MBA. In addition to serving as a textbook in e-commerce, this book also provides an excellent
repository for instructors, researchers, and industry practitioners for their research ideas, theories, and practical experiences. In
addition to regular topics traditionally taught in the classroom, this textbook addresses the many new emerging ideas and
applications and presents tools and techniques in all aspects of e-commerce development and management in the global
economy.
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This book provides an understanding of e-commerce by deconstructing it into its main constituents and explaining how they fit
together. The objective is to introduce some consistency to the often contradictory views about e-commerce, bringing together
different academic and management theories and frameworks into a coherent whole. It is written with a European perspective with
examples that are drawn from around the globe, consistent with the nature of e-commerce. Visit the companion website An
companion web site with links to exercises, further reading sections and teaching materials is available at www.tassabehji.co.uk
This textbook gives an overview of e-commerce, relevant issues and frameworks. It looks at the foundations on which e-commerce
is built - the technology. Managers and students of management must have an understanding of the infrastructure and inextricable
linkages between processes and technology in a 21st century business. It is no longer acceptable or good business practice for
technology to be the sole responsibility of IT departments. The book then goes on to examine businesses that have been built on
these technology foundations. It explains the concept of the business model, the "dot com' phenomenon and frameworks that have
emerged as a result. It also outlines the legal and ethical implications for an e-business. It outlines the academic debate about the
iImpact of e-commerce on economics and management thinking. It concludes with a glance to the future, exploring the potential
new wave of technology. This textbook will be essential for undergraduate and post graduate students. It is a user-friendly text with
case studies, and learning objectives to guide the student and lecturers. A companion website will accompany the text including
cases, student activities, PowerPoint slides, notes and articles in support of the book. It will also give lecturers direct access to the
author. It will provide students with the skills to be able to converse knowledgeably with IT managers and be able to ask the right
guestions in order to make a decision about IT.

This textbook focuses on the members of the digital value chain of eBusiness and eCommerce and dedicates a separate chapter
to each member part: eProducts & eServices, eProcurement, eMarketing, eContracting, eDistribution, ePayment, as well as
eCustomer Relationship Management. In addition to business models and business webs, digital procurement and marketing
processes are likewise addressed such as electronic negotiation processes, security questions with digital signatures, as well as
electronic supplier relationship management and customer relationship management. The topics are described based on explicit
procedures and descriptive examples of application. The gradual set-up of an electronic Webshop for DVD’s serves as a
continuous case study. The book is directed towards students of economics at universities and technical colleges; it is also
suitable for executives, project leaders, and company experts who deal with the digital value chain.

You go online to buy a digital camera. Soon, you realize you've bought a more expensive camera than intended, along with extra
batteries, charger, and graphics software-all at the prompting of the retailer. Happy with your purchases? The retailer certainly is,
and if you are too, you both can be said to be the beneficiaries of "customer intimacy" achieved through the transformation of data
collected during this visit or stored from previous visits into real business intelligence that can be exercised in real time. Data
Warehousing and Business Intelligence for e-Commerce is a practical exploration of the technological innovations through which
traditional data warehousing is brought to bear on this and other less modest e-commerce applications, such as those at work in
B2B, G2C, B2G, and B2E models. The authors examine the core technologies and commercial products in use today, providing a
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nuts-and-bolts understanding of how you can deploy customer and product data in ways that meet the unique requirements of the
online marketplace-particularly if you are part of a brick-and-mortar company with specific online aspirations. In so doing, they
build a powerful case for investment in and aggressive development of these approaches, which are likely to separate winners
from losers as e-commerce grows and matures. * Includes the latest from successful data warehousing consultants whose work
has encouraged the field's new focus on e-commerce. * Presents information that is written for both consultants and practitioners
in companies of all sizes. * Emphasizes the special needs and opportunities of traditional brick-and-mortar businesses that are
going online or participating in B2B supply chains or e-marketplaces. * Explains how long-standing assumptions about data
warehousing have to be rethought in light of emerging business models that depend on customer intimacy. * Provides advice on
maintaining data quality and integrity in environments marked by extensive customer self-input. * Advocates careful planning that
will help both old economy and new economy companies develop long-lived and successful e-commerce strategies. * Focuses on
data warehousing for emerging e-commerce areas such as e-government and B2E environments.

The continued advancement of globalization, increases in internet connectivity, compatibility of international payment systems, and
adaptability of logistics and shipping processes have combined to contribute to the rapid growth of the cross-border e-commerce
market. Due to these advancements and the ubiquitous presence of smartphones, consumer use of cross-border e-commerce is
increasingly simplified, and thus, sellers are hardly restricted to a specific country in terms of promoting, selling, and shipping
goods worldwide. The burgeoning opportunities, habits, and trends of shopping on cross-border e-commerce platforms have
expedited the prospect of becoming a presence in the global market. This is true for enterprises of all sizes, especially for small?
and medium?sized enterprises (SMEs) that want to add their footprint in the international market for the first time. Like any other
industry, cross-border e-commerce has its specific economics and driving forces, but has different scopes, challenges, and trends
due to the geographic and cultural expanse of relevant environments. Cross-Border E-Commerce Marketing and Management
was conceptualized by identifying the scope of new complementary information with a comprehensive understanding of the issues
and potential of cross-border e-commerce businesses. The authors believe that this book will not only fill the void in the current
research but will also provide far-sighted vision and strategies, as it covers big data, artificial intelligence, 10T, supply chain
management, and more. This book provides the necessary knowledge to managers to compete with the competitive market
structure and ultimately contribute to the sustainable economic growth of a country. It works as a guideline for existing cross-
border e-commerce managers to formulate individual strategies that combine to optimize the industry while keeping the enterprise
competitive. This book is useful in both developed and developing country contexts. This publication is an ideal resource for
academicians, policy makers, stakeholders, and cross-border e-commerce managers, especially from SMEs.

This text offers a comprehensive introduction to the theory and practice of e-business and e-commerce management.
The author, Dave Chaffey, brings his trademarks of authority, clarity of expression and teaching expertise to bear on a
subject in which he actively lectures and consults. Popular for its cutting-edge and contemporary coverage, this text
offers an international approach and a good balance between the technical and managerial topics of central importance
to developing an understanding of this subject. Developed for students studying e-business or e-commerce at
undergraduate or postgraduate level, and also used by many business managers, this is the essential text to keep pace
with technology, strategy and implementation

Sincerely welcome to proceedings of the 1st International Conference on Trust and Privacy in Digital Business,
Zaragoza, Spain, held from August 30th to September 1st, 2004. This conference was an outgrowth of the two
successful TrustBus inter- tional workshops, held in 2002 and 2003 in conjunction with the DEXA conferences in Aix-en-
Provence and in Prague. Being the first of a planned series of successful conferences it was our goal that this event
would initiate a forum to bring together researchers from academia and commercial developers from industry to discuss
the state of the art of technology for establishing trust and privacy in digital business. We thank you all the attendees for
coming to Zaragoza to participate and debate the new emerging advances in this area. The conference program
consisted of one invited talk and nine regular technical papers sessions. The invited talk and keynote speech was
delivered by Ahmed Patel from the Computer Networks and Distributed Systems Research Group, University College
Dublin, Ireland on “Developing Secure, Trusted and Auditable Services for E-Business: An Autonomic Computing
Approach”. A paper covering his talk is also contained in this book. The regular paper sessions covered a broad range of
topics, from access control - sues to electronic voting, from trust and protocols to digital rights management. The
conference attracted close to 100 submissions of which the program committee - cepted 29 papers for presentation and
inclusion in the conference proceedings.
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"This book assesses the impact of e-business technologies on different organizations, which include higher education
institutions, multinational automotive corporations, and health providers"--Provided by publisher.
Inhaltsangabe:Abstract: This study gives an overview about the Business Informatics discipline in Australia with a strong
focus on Business Informatics aspects at Australian universities. Therefore the different terms Business Informatics and
Information Systems (IS) are defined first in chapter 2. The approach taken to exploring Business Informatics at
Australian universities was to conduct intensive interviews with eleven Australian university IS academics within the
following states and territories of the country: Queensland, New South Wales, The Australian National Capital and
Victoria. Questions were asked relating to the specific universitiy, the educational Business Informatics courses on offer,
the organisational structure and cultural aspects within the Business Informatics discipline. The results of the interviews
are then supported by a strong web and literature review and are shown summarized in chapter 3. Additional information
was obtained by the 13th Australasian Conference on Information Systems (ACIS) from 4th to 6th of December 2002 at
the Victoria University Building in Melbourne. The conference gave an insight into topics as Online Learning, the IS
discipline at universities and Approaches for Problem-Based Learning in Information Systems. These conference papers
are summarized presented in chapter 4. This detailed overview of IS in Australian universities can then be compared to
the Business Informatics discipline in German universities. Several aspects are considered for this in chapter 5 like the
educational offers within this discipline area, the organisational structure of Business Informatics/IS within universities
and cultural aspects in dependence to the structure of the interview guideline. Differences and similarities within the
Business Informatics/IS discipline in higher education between Germany and Australia are explored, which is the aim of
this study. Additional recommendations from the author should be seen as a thought-provoking-impulse and support
further development in higher education. Inhaltsverzeichnis:Table of Contents: Abstracti Declarationii
Acknowledgementsiii List of Tablesiv List of Figuresvi Glossary of Acronymsviii LINTRODUCTION1 1.1MOTIVATIONS
1.20BJECTIVES OF THE STUDY10 1.3RESEARCH METHODOLOGY AND DELIMITATIONS11 1.4STRUCTURE OF
THE THESIS13 2BUSINESS INFORMATICS IN AUSTRALIA: A DEFINITION FROM A GERMAN PERSPECTIVE15
3INFORMATION SYSTEMS AND RELATEDSTUDIES AT AUSTRALIAN [...]

Annotation. Continuing the tradition of Journal of Management Information Systems, this strictly refereed series of
research volumes offers an unparalleled lasting record of the field of Information Systems. Featuring brand new material
specifically written for this series, each volume presents both knowledge aboutorganizational systems, and methods for
creating new knowledge in the discipline. To further the field¢,s continuing development, the series is designed to serve
researchers as well as practitioners. AMIS publishes several topical volumes each year, edited by leading authorities in
the various subfields of IS.

Divin the early 1990s, e-commerce ushered in an era that is now called "the digital economy." It revolutionized the
process of buying, selling, and exchanging products and services, and spawned a host of business and technological
innovations. As globalization and competition pose new opportunities and challenges, firms face increased pressure from
stakeholders to create e-business values./div Electronic Commerce Management for Business Activities and Global
Enterprises: Competitive Advantages addresses the many new emerging ideas and applications and presents tools and
techniques in all aspects of e-commerce development and management in the digital economy. This publication also
provides an excellent repository for academicians, researchers, and industry practitioners for their research ideas,
theories, and practical experiences.

E-business is an innovation that brings with it new ways of dealing with customers and business partners, new revenue
streams, new ways of processing information, new organization structures, new skill sets, electronic supply chains, new
standards and pol.

" This bestselling textbook offers a comprehensive introduction to the theory and practice of e-business and e-commerce
management. It offers an international approach and a good balance between the technical and managerial topics of central
importance to developing an understanding of this subject.”"--Publisher.

The convenience of online shopping has driven consumers to turn to the internet to purchase everything from clothing to
housewares and even groceries. The ubiquity of online retail stores and availability of hard-to-find products in the digital
marketplace has been a catalyst for a heighted interest in research on the best methods, techniques, and strategies for remaining
competitive in the era of e-commerce. The Encyclopedia of E-Commerce Development, Implementation, and Management is an
authoritative reference source highlighting crucial topics relating to effective business models, managerial strategies, promotional
initiatives, development methodologies, and end-user considerations in the online commerce sphere. Emphasizing emerging
research on up-and-coming topics such as social commerce, the Internet of Things, online gaming, digital products, and mobile
services, this multi-volume encyclopedia is an essential addition to the reference collection of both academic and corporate
libraries and caters to the research needs of graduate-level students, researchers, IT developers, and business professionals. .
Information and Communication Technology (ICT) is becoming indispensable in the spheres of business, government, education
and entertainment. It makes Internet marketing, e-government, e-learning and online chat services possible. And its commercial
aspect, e-commerce, is part of this trend. Today, no business training is complete without the inclusion of at least the basics of e-
commerce. But although e-commerce has opened up new opportunities, it also presents threats and risks. The success of e-

commerce hinges on security and trust. Every business manager should therefore have a fundamental awareness of the meaning
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of e-commerce and ICT security and risk management. This second edition provides guidelines for overcoming these challenges
by exploring the ways in which entrepreneurs and managers should co-operate with IT experts to exploit opportunities and combat
the threats imposed by new technologies.

I3E 2001 is the first in a series of conferences on e-commerce, e-business, and- government organised by the three IFIP
committees TC6, TC8, and TC11. It provides a forum, where users, engineers, and scientists from academia, industry, and
government can present their latest findings in e-commerce, e-business, and- government applications and the underlying
technology to support those applications. The conference comprises a main track and mini tracks dedicated to special topics. The
papers presented in the main track were rigorously refereed and selected by the International Programme Committee of the
conference. Thematically they were grouped in the following sessions: — Sessions on security and trust, comprising nine papers
referring to both trust and security in general as well as presenting specific concepts for enhancing trust in the digital society. —
Session on inter-organisational transactions, covering papers related to auditing of inter-organizational trade procedures, cross-
organizational workflow and transactions in Business to Business platforms. — Session on virtual enterprises, encompassing
papers describing innovative approaches for creating virtual enterprises as well as describing examples of virtual enterprises in
specific industries. — Session on online communities containing three papers, which provide case studies of specific online
communities and various concepts on how companies can build and harness the potential of online communities. — Sessions on
strategies and business models with papers describing specific business models as well as general overviews of specific
approaches for E- Strategy formulation.

This volume in the "Advances in Management Information Systems" series offers a state-of-the-art survey of information systems
research on electronic commerce. Featuring chapters by leading scholars and industry professionals, it provides the framework for
understanding the business trends, emerging opportunities, and barriers to overcome in the rapid developments taking place in
electronic business and the digital economy. Researchers, students, and practitioners - anyone interested in the current issues
and future direction of electronic commerce, especially from the standpoint of information systems and information technology -
will find this book to be an authoritative source of cutting-edge information. The volume is divided into four parts: Part | covers the
fundamental issues of information technology standards and the transformation of industry structure; Part |l focuses on B2B
commerce; Part Il investigates the management of mobile and IT infrastructure; and Part IV includes trust, security, and legal
issues that undergird the success of e-commerce initiatives.

Digital Business and E-commerce ManagementPearson UKDigital Business i E-Commerce ManagementE-business & E-
commerce ManagementStrategy, Implementation and PracticeFinancial Times/Prentice Hall

From traditional brick and mortar to new start-ups, businesses are harnessing the power of digital enterprise as a cost-effective
model to deliver goods and services online. Digital enterprise strategy is adopted for transforming business, streamlining
processes, and making the best use of online technologies to enhance interaction with customers and employees and deliver
excellent customer experience in real time. Digital enterprises increasingly need digital workers to establish greater digital skills to
bear on every activity and to drive management, strategy, and innovation, which are key for digital enterprise transformation. The
Handbook of Research on Management and Strategies for Digital Enterprise Transformation is a crucial reference source that
discusses leveraging technology for the customers’, employees’, and suppliers’ benefit, as well as integrating complex

processes to management, marketing, production, manufacturing, and financial systems. Combining management, strategy,
technology, and digital enterprise topics into one book provides the reader with a holistic understanding of the new developments
in these emerging fields. This study will also include key topics of interest on how to address structural changes underway in the
local and global business environment for digital enterprise transformation. Featuring research on topics such as e-commerce,
organizational learning, and agile management, this book is ideally designed for business professionals, policymakers,

researchers, students, and managers.
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This text offers a comprehensive introduction to the theory and practice of e-business and e-commerce management.
The author, Dave Chaffey, brings his trademarks of authority, clarity of expression and teaching expertise to bear on a
subject in which he actively lectures and consults. Popular for its cutting-edge and contemporary coverage, this text
offers an international approach and a good balance between the technical and managerial topics of central importance
to developing an understanding of this subject. Developed for students studying e-business or e-commerce at
undergraduate or postgraduate level, and also used by many business managers, this is the essential text to keep pace
with technology, strategy and implementation.

This four-part overview of electronic commerce offers a more thorough and technical view of the subject than many
recent books on the subject. The book provides a balance of theories, applications, and hands-on material. Electronic
Commerce is divided into four parts: Electronic Commerce Basics, Electronic Commerce Supporting Activities,
Implementation and Management Issues in Electronic Commerce, and Appendix and Glossary. The book's chapters
begin with introductions of leading companies with significant e-commerce expertise and at least two small case studies.
They include 10 or more hands-on exercises, encouraging readers to explore and analyze sites, and a list of key terms
and bibliographic citations. They conclude with 25-30 review questions and 6-10 projects for further investigation. Offers
a generalist's overview of the field and its major players for people with little or no technical background Every chapter
starts with an industry profile and two information boxes, which serve as case studies and point to practical applications
Projects and hands-on exercises conclude each chapter

E-Business and E-Commerce Management, 3/e Dave Chaffey brings his trademarks of authority, clarity of expression
and teaching expertise to bear on a subject in which he actively lectures and consults. Popular for its cutting edge and
contemporary coverage, it's international approach and it's balance of the technical and managerial topics of central
importance to developing an understanding of this subject, this book is ideal for students or practitioners of e-business or
e-commerce at any level. Companion Website with Gradetracker Student Access Card: e-Business and e-Commerce
Management, 3/e

In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce
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technologies, namely e-commerce. This acceleration in the acceptance of e-commerce not only changes the face of
business and retail, but also has introduced new, adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of
consumers. To stay relevant, businesses must develop new techniques and strategies to remain competitive in a
changing commercial atmosphere. The way in which e-commerce is being implemented, the business models that have
been developed, and the applications including the benefits and challenges to e-commerce must be discussed to
understand modern business. The Research Anthology on E-Commerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and newest methods for implementing and using e-commerce in
modern businesses. This includes not only a view of how business models have changed and what business models
have emerged, but also provides a focus on how consumers have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models,
website development, brand management and marketing, and online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce managers, marketers, advertisers, brand managers, executives, IT
consultants, practitioners, researchers, academicians, and students interested in how e-commerce is impacting modern
business models.

An Introduction to e-Business provides the contemporary knowledge of the key issues affecting the modern e-business
environment and links theory and practice of management strategies relating to e-business. This book brings together the
most cogent themes for an introduction to e-business and constitutes a valuable contribution to formalising common
themes for teaching the subject in higher education. It brings together theoretical perspectives based on academic
research and the application of e-business strategies. These concepts are further explored in the six case studies that
follow the set chapters. This new textbook integrates the main themes to provide a complete picture of the key elements
relevant to an introductory text in e-business. To fully appreciate the e-business environment it is necessary to
understand the links between the different disciplines that come together to form

"This book addresses the many new emerging ideas and applications in electronic commerce and presents tools and
techniques in all aspects of e-commerce development and management in the digital economy"--Provided by publisher.
This textbook introduces readers to digital business from a management standpoint. It provides an overview of the
foundations of digital business with basics, activities and success factors, and an analytical view on user behavior.
Dedicated chapters on mobile and social media present fundamental aspects, discuss applications and address key
success factors. The Internet of Things (IoT) is subsequently introduced in the context of big data, cloud computing and
connecting technologies, with a focus on industry 4.0, smart business services, smart homes and digital consumer
applications, as well as atrtificial intelligence. The book then turns to digital business models in the B2C (business-to-
consumer) and B2B (business-to-business) sectors. Building on the business model concepts, the book addresses digital
business strategy, discussing the strategic digital business environment and digital business value activity systems
(dVASS), as well as strategy development in the context of digital business. Special chapters explore the implications of
strategy for digital marketing and digital procurement. Lastly, the book discusses the fundamentals of digital business
technologies and security, and provides an outline of digital business implementation. A comprehensive case study on
Google/Alphabet, explaining Google's organizational history, its integrated business model and its market environment,
rounds out the book.

Finally, there's an authoritative, comprehensive manager's guide to every aspect of building and managing a successful e-
Business! e-Business and e-Commerce for Managers starts by reviewing today's leading e-Business models, as well as
several key industries where e-Businesses offer especially attractive opportunities, including entertainment, career
development, e-Publishing, and online finance. Next, it helps managers address each key strategic and technical
component of a successful e-Business. Coverage includes: planning and building a robust Web site infrastructure;
deploying effective Internet-based marketing and affiliate programs; using Customer Relationship Management to
strengthen customer loyalty; managing online transactions; protecting the security of your site; and much more. The book
includes a step-by-step guide to e-Business site building, as well as a full chapter on leveraging new e-Business
opportunities associated with the wireless Internet. An appendix features development of a complete Web-based
shopping cart application using HTML, JavaScript, VBScript, Active Server Pages, and an Access database. For all
managers, business owners, and others who need a comprehensive overview of how to build and manage an e-
Business.
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This book provides a holistic picture of the digital age as it emerges in the 2010s. On the background of business
analysis concepts from firm to megatrends and all business sectors of the World, the digital age of information systems
and digital drivers are thoroughly laid out.

Now in its seventh edition, 'Digital Marketing' provides comprehensive, practical guidance on how companies can get the
most out of digital media and technology to meet their marketing goals.

This is the fourth edition of a unique textbook that provides extensive coverage of the evolution, the current state, and the
practice of e-business strategies. It provides a solid introduction to understanding e-business and e-commerce by
combining fundamental concepts and application models with practice-based case studies. An ideal classroom
companion for business schools, the authors use their extensive knowledge to show how corporate strategy can imbibe
and thrive by adopting vibrant e-business frameworks with proper tools. Students will gain a thorough knowledge of

developing electronic and mobile commerce strategies and the methods to deal with these issues and challenges.
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"This book offers insights into issues, challenges, and solutions related to the successful application and management
aspects of electronic business, providing a comprehensive framework for researchers and practitioners in understanding
the growing demand of e-business research"--Provided by publisher.
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