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Chinese edition of Invictus. First term South Africa President Nelson Mandela's ingenious idea of enlisting the rugby team to win the 1995
World Cup in an effort to unite the apartheid-torn country. The moVietnamese stars Morgan Freeman and Matt Damon. In Traditional
Chinese. Distributed by Tsai Fong Books, Inc.
Developing Leadership CharacterRoutledge
Given the power of multinational organizations in developed and emerging economies, and their role in economic growth, their leaders face
particular moral and business challenges in the contemporary global economy. This book draws on a range of different ideas and literatures
to outline a framework of virtues that global leaders could adopt.
This book doesn't offer overrated success stories which in most cases cannot be imitated. It contains no check lists or recipes for success
and it presents no theoretically-based models. The meta-competencies discussed in this refreshing book are timeless virtues of which
effective leaders seem to possess, but which are rarely if ever included in lists of competencies in the vast business leadership literature.
They include: Existential intelligence - distinct from the much discussed emotional intelligence, is about the ability to pose questions and
reflect on fundamental issues in ways that develop a mature ability to interpret the world and better understand other people. Phronesis - is
the ability to exercise sound judgement based on skilful application of moral and political rationality. Solitude - is a voluntary state achieved
when an individual has the ability to momentarily withdraw and be free of external pressures and demands in order to concentrate on desired
mental-cognitive activities. Trust building - is more often discussed in leadership literature. As a leadership competence it is about the ability
to be credible, show trust in and respect for other people and inspire trust. For the curious business practitioner, business student, or
business educator wishing to consider aspects of leadership competence that have to some extent been hidden or forgotten, this book
introduces the notion of meta-competences and deals in detail with them.
Cases in Leadership is a unique collection of 30 real-world leadership cases from Ivey Publishing plus fourteen practitioner readings from the
Ivey Business Journal. The updated casebook helps business students gain a better understanding of leadership and enables them to be
more effective leaders through their careers. The selected cases are about complex leadership issues that require the attention of the
decision-maker in each case. Each of the casebooks comes equipped with instructor’s resources on CD-ROM. These affordable collections
will not only help students connect to real-world situations, but will benefit corporations seeking continued education in the field as well.
This new edition of Craftingand Executing Strategy continues to provide a valuable resource forEuropean readers while embracing new and
updated core concepts and key theoriesin strategy. Throughout the text you will find a range of examples thatillustrate how strategy works in
the real world and encourage the practicalapplication of learning. Complementing the chapters is a section of new casesproviding in-depth
analysis of the challenges of strategic management at arange of companies. This edition includes: • A new 6Ds framework, allowing readers
to structure theirapproach to strategic management around the fundamental elements of thestrategy process (Diagnosis, Direction, Decisions
and Delivery) and the contextwithin which that process is managed (Dynamism and Disorder). • Opening cases that begin each chapter and
feature real-lifebusiness scenarios from companies such as Tinder, Ikea and Victorinox,introducing strategic concepts and theories. •
Illustration Capsules, which have been updated to illustratecontemporary business concerns and demonstrate how companies have
reactedstrategically, increasing understanding of successful strategies. Companiesfeatured include Burberry, TOMS, Aldi, Novo Nordisk and
more. • Key Debates that stimulate classroom discussion and encouragecritical analysis. • Emerging Themes that present contemporary
strategicopportunities and issues such as ripple intelligence and technology and neworganizational structures. • A Different View encouraging
readers to appreciate differingviewpoints on strategic concepts and theories. • End of chapter cases that capture each chapter’s main
theoriesthrough engaging cases on companies such as Adidas and Nike, Lego and Uber. • New recommended reading at the end of each
chapter which help tofurther knowledge, including classic texts and advanced reading, and authornotes providing context Connect is McGrawHill Education’s learning and teachingenvironment that improves student performance and outcomes while promotingengagement and
comprehension of content. New for this edition are interview-style videos, featuring authorAlex Janes in discussion with business leaders,
exploring how organizationalstrategy has developed within companies as diverse as Jeep, Levi Strauss, NovoNordisk and a prestigious oil
and gas company. The videos are provided infull-length or in segments, with questions aimed at encouraging classroomdiscussion or selftesting. This new edition is available with SmartBook, McGraw-HillEducation’s adaptive, digital tool that tests students’ knowledge of key
conceptsand pinpoints the topics on which they need to focus study time. Crafting and Executing Strategy is also available with both
TheBusiness Strategy Game and GLO-BUS – the world’sleading business strategy simulations.
????
????????????????
This book focuses on the element of leadership that has largely been neglected in the literature: character. Often thought to be a subjective
construct, the book demonstrates the concrete behaviors associated with different character dimensions in order to illustrate how these
behaviors can be developed, and character strengthened. Based on research involving over 300 senior leaders from different industries,
sectors and countries, Crossan, Seijts, and Gandz developed a model for leadership character that focuses on eleven dimensions. The book
begins by setting the context for the focus on character in business, asking what character is and whether it can be learned, developed,
molded or changed. Next, the book focuses on each dimension of leadership character in turn, exploring its elements and the ways in which it
can be applied in a business setting. The book concludes with a summary of the key insights, an exploration of the interactions between the
character dimensions, and a call to the reader to reflect on how to develop one’s own and others’ leadership character. Bridging theory and
management practice, Developing Leadership Character will interest students and practitioners alike. Readers will benefit not only from a
new, robust theoretical framework for leadership character, but will also learn how character can be developed further.
Differentiate yourself in a competitive marketplace with SUPERVISION: CONCEPTS AND PRACTICES OF MANAGEMENT, 13E. A blend of
traditional management concepts and emerging insights, the text draws from the authors' firsthand business experience to deliver the
leadership skills hiring managers want but rarely find in new recruits. This comprehensive single source for supervisory management
expertise addresses the most critical challenges in business today, including globalization, economic turbulence, transitional and temporary
workers, virtual employees, technology, outsourcing, and downsizing. Hands-on and practical, the text complements chapter readings with
skill-building techniques and captivating video cases from well-known organizations, letting you experience supervisory roles yourself. Special
attention to diversity and ethics also helps you develop a better sense of life beyond the classroom and enhances the text's extensive
coverage of communication, decision making, conflict resolution, and other essential supervisory skills. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Although some progress has been made in recent decades in getting women into top positions in government, business and education, there
are on-going, persisting challenges with efforts to improve the opportunities for women in leadership. The Handbook of Research on Gender
and Leadership comprises the latest research from the world’s foremost scholars on women and leadership, exposing problems and offering
both theoretical and practical solutions on how to best strengthen the impact of women around the world.
This book reformulates Christian education as an interdisciplinary and interdenominational vocation for professionals and practitioners. It
speaks directly to a range of contemporary contexts with the aim of encouraging conceptual, empirical and practice-informed innovation to
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build the field of Christian education research. The book invites readers to probe questions concerning epistemologies, ethics, pedagogies
and curricula, using multidisciplinary research approaches. By helping thinkers to believe and believers to think, the book seeks to stimulate
constructive dialogue about what it means to innovate Christian education research today.Chapters are organised into three main sections.
Following an introduction to the volume's guiding framework and intended contribution (Chapter 1), Part 1 features conceptual perspectives
and comprises research that develops theological, philosophical and theoretical discussion of Christian education (Chapters 2-13). Part 2
encompasses empirical research that examines data to test theory, answer big questions and develop our understanding of Christian
education (Chapters 14-18). Finally, Part 3 reflects on contemporary practice contexts and showcases examples of emerging research
agendas in Christian education (Chapters 19-24).
The SAGE Handbook of Process Organization Studies provides a comprehensive and timely overview of the field. This volume offers a
compendium of perspectives on process thinking, process organizational theory, process research methodology and empirical applications.
The emphasis is on a combination of pedagogical contributions and in-depth reviews of current thinking and research in each of the selected
areas, combined with the development of agendas for future research. The Handbook is divided into five sections: Part One: Process
Philosophy Part Two: Process Theory Part Three: Process Methodology Part Four: Process Applications Part Five: Process Perspectives
Christianity needs powerful voices in today's world, voices from strong leaders guided by God and devoted to Christ. Spiritual Leadership will
encourage you to place your talents and powers at His disposal so you can become a leader used for His glory. . " " "
Leadership Coaching offers a new model of coaching for leadership development. It explains how the brave model extends existing
leadership theories, and includes specific coaching processes and sense-making techniques to allow the reader to understand how the model
would work in practice. The book begins by asking why it is important for leaders to be brave. It provides an overview of existing leadership
theories, and their limitations, as well as introducing the brave coaching approach and the elements that comprise the model. The book
includes practical case studies that provide insights into the range of applications for the brave leadership coaching framework. Based on
academic research, and written in an accessible scholarly style, this book shows how coaching can assist in decision making, leading to a
different, braver form of personal and corporate leadership. It should be of interest to students of management, leadership, coaching and
mentoring, as well as professional coaches and leaders.
This book examines the important insights that psychology and philosophy can offer into the promotion of personal flourishing within
organizations and the potential benefits that can accrue in terms of personal development, performance, goal achievement, and teamwork.
The first part of the book develops a classical framework on happiness and the meaning of life, setting the stage on which significant aspects
of institutional organization and its harmonization with ethics are addressed. The value of institutional ethics, flow, and mindfulness in creating
a collaborative working environment that promotes self-fulfilment and enhances performance is then explored in depth, drawing on insights
from contemporary psychology. Finally, concrete means of fostering personal flourishing within organizations are discussed. Here, the reader
will find an evaluation of the effectiveness of coaching in promoting personal development and goal achievement as well as stimulating
discussion of the interrelationship between team building, virtue, and personal flourishing. This book will be of interest to a wide range of
professionals and academics within the fields of psychology and business.
Readers will come away with the message that anyone who wants to have a positive impact on the world can do it right now from where they
are—or can be inspired by Novelli's story to make the leap to somewhere they can.
???????30??? ???????????????????? ?????????????????????? ???????????????????????????? ??????????? ???????????? ???????????
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???????????? ???????????????? ????????????????? ??????????? ?QBQ????????? ?2004??QBQ?????????????? ???????????????????
?????????????????????? ?QBQ??????????????????? ??????????????????????????? ???????????????????????????????
?QBQ??????????????????? QBQ?The Question Behind the Question???????????????? ?????????????????????????????
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?????????????……??????????? ???????QBQ???? ????????????????????????? QBQ??????????????????????? ??????????????????????
?????????????????? ??????QBQ??? 1. ??????????????????????????????????????? 2. ?????????????????????????????????? 3.
??????????? ???????QBQ????????????? ????????????? ??????????????????? ???????????????????? ?????????????????
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??????????????????????????????? ?????????????????????????????? ??????????????????????????????????
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??????????????????????????????????????????????????????????? ????????????????????????????????????????????
??????????????????????????????????????????
?????????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????? ???????????????????????????????????????????????
Increased global competition, aided and abetted by technology, has meant that organizations in every sector are having to compete on the
basis of speed, cost, quality, innovation, flexibility and customer-responsiveness. If organizations wish to be able to compete successfully in
the global marketplace, they need to develop innovative products and services quickly and cost-effectively. The High Performance
Organization provides invaluable information and practical tools for people engaged in leading organizational change efforts as an executive,
line manager, HR practitioner or change agent. This practical text is grounded in organizational reality as well as having a sound theoretical
setting. Illustrative case studies have been drawn from consultancy practice and a wide range of current research.
???????????????????????????????????? ??????????????????????????????? ???????????????????????????????????????????
?????????????????????????????????????????????? ???????????????????????????????????????????????????????????????????????
????????????????????????????????????????????,???????????????????????
Although few might think of Moses as a ‘leader’ in the contemporary business and political sense, Moses is not only among the most
significant leaders in Western civilization but is also arguably the quintessential example of a powerful leader from whom much can be
learned by anyone entering and occupying leadership positions. Various types of leadership approaches are considered that have been
advocated by scholars over the past century. Moses’ example as described in the Bible is analyzed to assert why Moses’ approach makes
for an appropriate and compelling form of leadership today. While present leadership and management vocabulary might differ from the
Hebrew Bible, many of the notions advocated by modern leadership theorists appear to parallel major behaviors, traits, functions,
experiences and actions ascribed to Moses, especially in the first five books of the Hebrew Bible. Anyone can view Moses through the lens of
a particular religion, whether shared or not, and still learn considerably from the experience. One will find Moses depicted as heroic,
charismatic, and certainly empathic. Yet, Moses also shows transactional, transformational and visionary leadership qualities. Hence,
‘Religion and Contemporary Management’ discerns why Moses represents such an important model of effective leadership for
contemporary times.
Page 2/4

Download Ebook Developing Leadership Character Ivey Business Journal
More Women on Boards: An International Perspective is the seventh volume in the Women and Leadership: Research, Theory, and Practice
book series. The purpose of this volume is to explore the complexity of issues related to increasing the number of women on boards of
directors around the world: how these issues have been understood; how they have been more and less successfully addressed in different
countries and industries; and how they are similar, and yet different, as a results of cultural and legal differences. In the Introduction and 18
chapters included in this book, 42 researchers, activists, and practitioners who were raised or work today in at least 17 countries on 6
continents seek to answer the questions: “Why have women on boards?” “Why is adding women to boards so challenging?” “What actions
increase the number of women on boards?” and “What can we learn from situations where there are women board members?” In seeking to
answer these questions, the authors summarize previously existing research and share the results of their own recent qualitative and
quantitative research studies conducted in many different countries. Both “fix the woman” and “fix the society” challenges and solutions are
explored. Stories of women who have successfully joined and, in many cases, led boards of directors are shared. It is clear to us, and we
believe will be clear to those who read this book, that there is no single program that will lead to gender equality on boards; however we
believe that the authors in this volume provide a rich variety of research and well supported suggestions for addressing the challenges. When
local cultures are considered and multiple suggestions implemented as appropriate, we are confident we will, together, increase the number
of women on boards throughout the world.
Buku “Anthology Entrepreneurship” ini, yang merupakan catatan 15 tahun perjalanan penyelenggaraan pendidikan di School of Business
and Management Universitas Ciputra. Harapannya adalah agar baik explicit maupun tacit knowledge yang di dapat selama perjalanan ini
bisa jadi pembelajaran bagi orang lain. Hakikat ilmu adalah, semakin ia dibagi, semakin ia berkembang.

Step up, get tough, and commit to your decision to lead The Leadership Contract provides the manual that leaders
around the world need. With only seven percent of employees feeling confident in senior leadership, the problem is
evident: disappointing, and often disgraceful leaders. Employees deserve better than that; organizations need better than
that—and this book provides a robust framework for stepping up and making the decision to lead. This new third edition
has been updated, featuring a new foreword by Adecco CEO Alain Dehaze, new findings from the Global Leadership
Accountability Study, and more insights to help you chart your own path to build strong leadership accountability at a
personal and organizational level. Great leadership doesn’t happen by accident. It’s more than just being in charge; it’s
a decision, an obligation and potentially your legacy. Mediocre is no longer good enough—in today’s business climate,
organizations need stellar leadership. If you’re not exceptional, step up or step aside — this book helps you toughen up
and put your commitment to great leadership in writing for yourself as much as everyone else. Learn how a leadership
contract is vital for truly accountable leadership Discover the mindset and practices needed to be a deliberate and
decisive leader Communicate to inspire, motivate, and drive high performance Become the leader your organization
needs today and into the future Leadership is not a birthright, not an accident, and not for everyone. It is the only
differentiator between an organization’s success and failure, and it has been entrusted to you. Can you step up to the
challenge? Can you execute strategy while inspiring peak performance, nurturing top talent, managing complexity,
creating value, conquering uncertainty, and yes, developing new leaders? Put your name on the line—literally—by drawing
up a contract for leadership accountability. The Leadership Contract provides a proven and practical framework used by
companies and leaders around the world. Join them and take your leadership to next level.
????????????? ????770?????476????????? ????????? ?????????
????????????????????????????????????????????????????????????????????????????????
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???????????????????????????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
?????????? ????????????????????????????????????????????????
???????????????????????????????????……???????????????? ????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
The Oxford Handbook of Lifelong Learning is a comprehensive and interdisciplinary examination of the theory and
practice of lifelong learning, encompassing perspectives from human resources development, adult learning, psychology,
career and vocational learning, management and executive development, cultural anthropology, the humanities, and
gerontology.
The second edition of this bestselling textbook has been fully updated with a synopsis of the latest changes in the fields
of intercultural communication and leadership development. This includes new benchmark interviews from some of the
world's foremost companies; a wealth of proven guidelines, tools, and models, including Wibbeke’s own Geoleadership
Model and two new chapters focusing on the influence of gender and technology on culture and leadership. This new
edition also emphasizes practical examples of individuals and organizations that have utilized the core concept of
"geoleadership"—including updated research from those at the forefront of various industries, including finance,
healthcare, and manufacturing. With contributions and endorsements from some of the most important thought leaders in
leadership development and intercultural communication, this edition offers a resource for designing, delivering, and
evaluating successful leadership theories and practices to both students and practitioners.
????????????????????6000???,???2000???????,??????????????,??????????????????????????
This remarkable new resource gives school leaders the tools and techniques for designing and implementing a
successful coaching program that creates long-lasting educational change.
20??????? ??????500??? ????40?????????? ???????????????? ??????????????????????? EQ?????????????????
????????? ???????????????????? ??????????????????????? ??????????????? ????????????????????????????????
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???????????????????????????????????????????????????????????????????????????????????? ??????????????????
??????????????????????????????????????????????????????????????????????EQ??????????????????????????????
??????????
How do leaders learn to lead? How do leaders set themselves up for success? This book explores the real-life
experiences of a wide variety of leaders from different industries, sectors, and countries to bring to light new lessons on
the importance of life-long learning. Consisting primarily of a series of probing interviews, Good Leaders Learn presents
the challenges, triumphs, and reflections of 31 senior and high-profile leaders, offering insight into how they learned to
lead during their careers. The book pulls important and useful perspectives into a robust theoretical framework that
includes the importance of innate curiosity, challenging oneself, risk-taking, and other key elements of good leadership.
With practical insights complemented by the latest leadership research and theory, this book will help current and
potential leaders to build a solid foundation of the leadership qualities vital to their continuing success.
In Gandhi and Leadership, Professor Dhiman explores the moral and spiritual philosophical foundations and context of Gandhi's
approach to leadership. The book focuses on seven Gandhian values that are most relevant in the contemporary workplace.
??????????IDEO????????,???IDEO????????????,????????????????????????????????????????????,???????,??????????????
In today's world of business where organizational boundaries are blurry, intense competition dictates rapid change, and complex
issues and relationships cut across departments, business units, and even companies, the old hierarchical command-and-control
management approach is no longer sufficient. Distributed leadership approaches are necessary and no one individual can do it all.
In fact, an enterprise is more than just the traditional organization. Value today is often created not just within a company, but also
across a network of companies. Being able to connect the various components and to work collaboratively within the network is
essential to maintaining competitive advantage. Leaders today must be capable of identifying potential partners, initiating and
maintaining relationships, resolving conflicts, and reconfiguring their relationships. Cross-Enterprise Leadership is a new model for
success in today's world of complexity and ambiguity. Leaders who adopt this approach will be more comfortable dealing with
ambiguity, uncertainty, complexity and time pressures, and with creating value through networks of relationships. Small, domestic,
entrepreneurial companies are, by their very nature, cross-enterprise focused. Entrepreneurs will tell you that they live in a world of
uncertainty and ambiguity and that they constantly need to adjust on the fly. Equally, large multi-national companies like Wal-Mart,
Nestle, or Coca-Cola are inherently complex and issues and relationships cut across functions, levels, geographies, and
companies. Cross-Enterprise Leadership goes beyond a functional perspective to understanding the complexity of business issues
from all angles and how they can be integrated, how leaders can rely almost entirely on influence when they may be operating
without power or authority, and how they can develop the capacity to make decisions and implement them in an environment filled
with uncertainty and complexity. Most managers operate like the traditional orchestra-waiting to do their written part. But there is
no tidy score for business today. CEL enables today's leaders to be more like a jazz band, improvising and building off of one
another, creating music in real time and in relationship to one another.
The first volume of this ground-breaking book critically examines how and why arts-based methods such as choir conducting
workshops and dialogue improvisation can make a difference in improving professional practice. Taking a ‘human-centred’
approach, it delivers an insightful account of what these approaches do differently to achieve a new mode of learning – ‘sensuous
learning’ – that cultivates professional judgment to serve the common good, simultaneously supporting personal and collective
growth. The chapters present cutting edge examples of multiple ways arts-based methods underpin learning arenas for expanding
leadership and improving professional practice. The reflexivity cultivated through these learning arenas has the unique potential to
improve professional practice, not merely by enhancing competence but also by cultivating character and conscience, which is
central in making judgments that serve the common good. These benefits are relevant for professional practitioners sharpening
the skills and behaviours needed in organisations, including creativity, diversity, imagination, and improvisation.
2016???????????????????????????????????? ?????????????????????????????? ?????????????????????????????????????
Pada hakikinya semua orang (human being) adalah pelaku ekonomi yang melakukan aktivitas setiap hari untuk melanjutkan
kehidupan dan berharap dapat menjadi mandiri sebagai calon pemimpin ataupun pemimpin yang smart. Dalam buku ini diuraikan
paparan singkat berupa pengalaman, teori-teori, dan sikap-sikap seorang pemimpin dalam menghadapi sesuatu yang disajikan
dengan bahasa yang ringan sehingga mudah dimengerti. Proses pengembangan pemimpin yang smart tersebut sangat
diperlukan mulai dari unit rumah tangga, kelompok masyarakat, organisasi, hingga institusi politik, ekonomi, dan sosial budaya
saat ini.
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