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Marketing Strategy offers a unique and dynamic approach
based on four underlying principles that underpin marketing
today: All customers differ; All customers change; All
competitors react; and All resources are limited. The
structured framework of this acclaimed textbook allows
marketers to develop effective and flexible strategies to deal
with diverse marketing problems under varying
circumstances. Uniquely integrating marketing analytics and
data driven techniques with fundamental strategic pillars the
book exemplifies a contemporary, evidence-based approach.
This base toolkit will support students’ decision-making
processes and equip them for a world driven by big data. The
second edition builds on the first’s successful core
foundation, with additional pedagogy and key updates.
Research-based, action-oriented, and authored by worldleading experts, Marketing Strategy is the ideal resource for
advanced undergraduate, MBA, and EMBA students of
marketing, and executives looking to bring a more systematic
approach to corporate marketing strategies.
??????????????,????:????????????????,??????,???????????
????????,?????????????????
In Marketing Research, 11th Edition, authors Carl McDaniel &
Roger Gates share their industry experience to teach
students how to make critical business decisions through the
study of market research. Designed for marketing research
courses, the authors' practical, applications-based approach
features Real Data, Real People, and Real Research, to
prepare students to conduct and use market research for
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future careers
in business.
Marketing Research, 11th Edition
features new trends, features and cases throughought, with
updated chapters featuring new examples of companies and
research firms, from Ilycaffe, the famous Italian coffee brand,
Twitter, ESPN, Ford and General Motors. Co-author Roger
Gates, President of DSS Research, infuses the text with a
practitioner perspective, helping students learn how to use
marketing research through a practical presentation of theory
and practice.
This comprehensive edited volume is the first of its kind,
designed to serve as a textbook for long-duration business
analytics programs. It can also be used as a guide to the field
by practitioners. The book has contributions from experts in
top universities and industry. The editors have taken extreme
care to ensure continuity across the chapters. The material is
organized into three parts: A) Tools, B) Models and C)
Applications. In Part A, the tools used by business analysts
are described in detail. In Part B, these tools are applied to
construct models used to solve business problems. Part C
contains detailed applications in various functional areas of
business and several case studies. Supporting material can
be found in the appendices that develop the pre-requisites for
the main text. Every chapter has a business orientation.
Typically, each chapter begins with the description of
business problems that are transformed into data questions;
and methodology is developed to solve these questions. Data
analysis is conducted using widely used software, the output
and results are clearly explained at each stage of
development. These are finally transformed into a business
solution. The companion website provides examples, data
sets and sample code for each chapter.
A game-changing approach to marketing by an experienced
author, speaker and businessman Joseph B. Rivera. Joseph
B. Rivera has first-hand experience in business. He has
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learned everything
through
hard work and perseverance, and
has inspired quite a lot of entrepreneurs, businessmen,
executives, employees, and business students to challenge
themselves in this modern era of commerce. For the first
time, Joseph B. Rivera offers his years of experience and
wisdom in this one compact, very accessible and enduring
masterpiece. MARKETING ANALYTICS: CREATING
CUSTOMER-CENTRIC CULTURE helps you to create a
transformative culture toward excellence in your business.
Whether you are an executive, businessman, business
owner, investor, marketer, trainer, speaker or a student of
marketing, you will be proud of what you will learn. When
applied right, you will change the way products and services
are designed, created and offered to the world. This book
teaches you how to meaningfully connect emotionally and
practically to your consumers. Remember, it is not just all
about the money. Here, Joseph has put together his passion,
insights, observation and experience to mentor you: ??How to
understand the needs of the market. ??How to position your
business. ??How to overcome competition. ??How to
revolutionize your business. Learn the art or marketing
analytics, and be a game changer.
Cutting-edge Marketing AnalyticsReal World Cases and Data
Sets for Hands on LearningPearson Education
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The promise of marketing analytics in the age of Big Data is
the ability to make your marketing efforts much more
targetable, trackable, and testable. But in practice, realizing
this promise is hard -- logically, technically, and especially
organizationally. Pragmalytics helps you address this
challenge with practical techniques and real-world examples,
to help you better navigate the modern marketing forest
among ever-denser thickets of data, channels, and tools.
REACTIONS TO "PRAGMALYTICS" "This is really good...
full of common sense approaches that not only blend
analytics and creativity, but hold everyone's thinking to a
behavioral set of imperatives... a grounded human starting
place that lets you make better decisions." -Ben Kline, ex
CSO/CMO, Leo Burnett "This is a must read for business
executives confronting the digital imperative. Brea's lively
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prose is on-point,
provocative,
and actionable." -Bob
Neuhaus, Global Sector Head - Financial Services, TNS "This
book presents practical advice with good examples and an
easy-to-read style. I recommend it to senior marketing
executives trying to approach multi-channel strategies in a
more manageable way." -Jeffrey Hupe, Founder, Phronesis
Group, LLC, and former VP Global Strategy and Innovation,
The Nielsen Group

Innovation remains an arduous and painful process
for many companies, doing untold damage to
brands, profitability, and careers. Some have used
line extensions to mitigate risk, but all too often they
have ended up extending the core brand into
oblivion. Others have used test markets to help
gauge opinion before a national rollout, only to have
competitors snatch ideas and undermine results.
Given the problems with conventional approaches,
it's not surprising that 90% of new products and
services fail. Market New Products Successfully is
the definitive guidebook for using simulated test
marketing (STM), a technology that can help
companies dramatically improve the odds of
introducing a successful new product or service. The
book examines why STM is important, what the
differences are between the major systems, how to
do a simulation, and what insights it offers a
marketing plan. It is the ultimate guidebook for any
smart marketer looking to improve the financial
outcome of the innovation process.
A brand new collection introducing today's most
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powerful strategies and techniques for measuring
and optimizing marketing… 3 authoritative books,
now in a convenient e-format, at a great price! 3
authoritative Books help you measure, analyze, and
optimize every marketing investment you'll ever
make Measuring and optimize your marketing
investments is more crucial than ever. But, with an
explosion in channels and complexity, it's also more
challenging than ever. Fortunately, marketing
metrics and analytics have taken giant leaps forward
in recent years: techniques now exist for accurately
quantifying performance and applying what you learn
to improve it. In this unique 3 Book package, worldclass experts present these new approaches, and
show how to profit from them. In Marketing and
Sales Analytics, leading consultant Cesar A.
Breaexamines the experiences of 15 leaders who've
built high-value analytics capabilities in multiple
industries. Then, building on what they've learned,
he presents a complete blueprint for succeeding with
marketing analytics. You'll learn how to evaluate
"ecosystemic" conditions for success, frame the right
questions, and organize your people, data, and
operating infrastructure to answer them. Brea helps
you overcome key challenges ranging from
governance to overcoming hidden biases. Along the
way, he also offers specific guidance on crucial
decisions such as "buy vs. build?", "centralize or
decentralize?", and "hire generalists or specialists?"
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Next, in Cutting Edge Marketing Analytics, three
pioneering experts introduce today's most valuable
marketing analytics methods and tools, and offer a
best-practice methodology for successful
implementation. They augment this knowledge with
hands on case studies, guiding you through solving
key problems in resource allocation, segmentation,
pricing, campaign management, firm valuation, and
digital marketing strategy. All case studies are
accompanied by real data used by the protagonists
to make decisions. As you practice, you'll gain a
deeper understanding of the value of marketing
analytics, learn to integrate quantitative analysis with
managerial sensibilities, master core statistical tools,
and discover how to avoid crucial pitfalls. Finally, in
the award-winning Marketing Metrics, Second
Edition, Paul W. Farris and his colleagues show how
to choose the right metrics for every marketing
challenge. You'll learn how to use dashboards to
view market dynamics from multiple perspectives,
maximize accuracy, and "triangulate" to optimal
solutions. You'll discover high-value metrics for
promotional strategy, advertising, distribution,
customer perceptions, market share, competitors'
power, margins, pricing, products and portfolios,
customer profitability, sales forces, channels, and
more. This extensively updated edition introduces
innovative metrics ranging from Net Promoter to
social media and brand equity measurement, and
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shows how to build comprehensive models to
optimize every marketing decision you make. If you
need to measure and improve marketing
performance, this 3-book package will be your most
valuable resource. From world-renowned business
sustainability experts Cesar A. Brea, Rajkumar
Venkatesan, Paul W. Farris, Ronald T. Wilcox, Neil
T. Bendle, Phillip E. Pfeifer, and David J. Reibstein
????:(?)???·???-????(Fiona EllisChadwick)?(?)???·??(Richard
mayer)?(?)??·????(Kevin Johnston)
Advanced Sales Management Handbook and
Cases: Analytical, Applied, and Relevant will fill the
need in the market for a solid case work, role play,
and activity book. It has been written by sales
teaching professionals and sales executives. The life
experiences of professionals with varied experiences
will provide students with a solid foundation for
learning. This will give college professors from
around the world a better opportunity to ensure
quality of learning. The book is intended to be
supplemental to any other sales management text
on the market, but could be used alone in an
advanced sales management or marketing analytics
course in which the students already have the base
theoretical knowledge. The various cases, role plays,
and experiential exercises in this book will follow the
same topical structure of other sales management
texts so that any sales management instructor can
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readily adopt this supplemental book. For many of
the cases, actual data has been given so that
students are required to use and understand
analytical software.
Many fundamental technological and managerial
issues surrounding the development and
implementation of intelligent analytics within multiindustry applications remain unsolved. There are still
questions surrounding the foundation of intelligent
analytics, the elements, the big characteristics, and
the effects on business, management, technology,
and society. Research is devoted to answering these
questions and understanding how intelligent
analytics can improve healthcare, mobile commerce,
web services, cloud services, blockchain, 5G
development, digital transformation, and more.
Intelligent Analytics With Advanced Multi-Industry
Applications is a critical reference source that
explores cutting-edge theories, technologies, and
methodologies of intelligent analytics with multiindustry applications and emphasizes the integration
of artificial intelligence, business intelligence, big
data, and analytics from a perspective of computing,
service, and management. This book also provides
real-world applications of the proposed concept of
intelligent analytics to e-SMACS (electronic, social,
mobile, analytics, cloud, and service) commerce and
services, healthcare, the internet of things, the
sharing economy, cloud computing, blockchain, and
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Industry 4.0. This book is ideal for scientists,
engineers, educators, university students, service
and management professionals, policymakers,
decision makers, practitioners, stakeholders,
researchers, and others who have an interest in how
intelligent analytics are being implemented and
utilized in diverse industries.
Digital and Social Media Marketing: A Results-Driven
Approach is an exciting new industry-led, researchinformed and results-driven guide to digital
commerce. Its examples draw from SMEs and from
Europe to offer a unique perspective for those
learning about digital marketing and, having been
developed in close collaboration with the Search
Engine Marketing Trade Association (SEMTA), it is a
reliable source of prevailing industry standards for
practitioners at the cutting edge of their trade. Unlike
other digital marketing texts, this accessible textbook
gives special consideration to the ethical challenges
raised by an increasingly digital world. Equally
unique is the book’s Digital Business Maturity
Model, which offers organisations a clear roadmap
for understanding their relative levels of technology
adoption. Embracing the true spirit of Digital and
Social Media Marketing, the book will be the first of
its kind in this field with digital learning materials,
case studies and exercises available in a supporting
Massive Open Online Course (MOOC). The MOOC
will enhance learners’ experience and create an
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interactive international learning community. This
book will provide a hands on, accessible and user
friendly platform to turn skills and knowledge into
strategic advantage. Ideal for postgraduate learners,
instructors interested in providing a unique and up-todate learning experience and for SMEs and
practitioners aiming to be at the cutting edge of
Digital and Social Media Marketing.
The volume on Data Management, Analytics and
Innovations presents the latest high-quality technical
contributions and research results in the areas of
data management and smart computing, big data
management, artificial intelligence and data analytics
along with advances in network technologies. It
deals with the state-of-the-art topics and provides
challenges and solutions for future development.
Original, unpublished research work highlighting
specific research domains from all viewpoints are
contributed from scientists throughout the globe.
This volume is mainly designed for professional
audience, composed of researchers and
practitioners in academia and industry.
The availability of big data, low-cost commodity
hardware, and new information management and
analytic software have produced a unique moment in
the history of data analysis. The convergence of
these trends means that we have the capabilities
required to analyze astonishing data sets quickly and
cost-effectively for the first time in history. They
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represent a genuine leap forward and a clear
opportunity to realize enormous gains in terms of
efficiency, productivity, revenue, and profitability
especially in digital marketing. Data plays a huge
role in understanding valuable insights about target
demographics and customer preferences. From
every interaction with technology, regardless of
whether it is active or passive, we are creating new
data that can describe us. If analyzed correctly,
these data points can explain a lot about our
behavior, personalities, and life events. Companies
can leverage these insights for product
improvements, business strategy, and marketing
campaigns to cater to the target customers. Big Data
Analytics for Improved Accuracy, Efficiency, and
Decision Making in Digital Marketing aids
understanding of big data in terms of digital
marketing for meaningful analysis of information that
can improve marketing efforts and strategies using
the latest digital techniques. The chapters cover a
wide array of essential marketing topics and
techniques, including search engine marketing,
consumer behavior, social media marketing, online
advertising, and how they interact with big data. This
book is essential for professionals and researchers
working in the field of analytics, data, and digital
marketing, along with marketers, advertisers, brand
managers, social media specialists, managers, sales
professionals, practitioners, researchers,
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academicians, and students looking for the latest
information on how big data is being used in digital
marketing strategies.
Unique prospective on the big data analytics phenomenon for
both business and IT professionals The availability of Big
Data, low-cost commodity hardware and new information
management and analytics software has produced a unique
moment in the history of business. The convergence of these
trends means that we have the capabilities required to
analyze astonishing data sets quickly and cost-effectively for
the first time in history. These capabilities are neither
theoretical nor trivial. They represent a genuine leap forward
and a clear opportunity to realize enormous gains in terms of
efficiency, productivity, revenue and profitability. The Age of
Big Data is here, and these are truly revolutionary times. This
timely book looks at cutting-edge companies supporting an
exciting new generation of business analytics. Learn more
about the trends in big data and how they are impacting the
business world (Risk, Marketing, Healthcare, Financial
Services, etc.) Explains this new technology and how
companies can use them effectively to gather the data that
they need and glean critical insights Explores relevant topics
such as data privacy, data visualization, unstructured data,
crowd sourcing data scientists, cloud computing for big data,
and much more.
Digital marketing is an innovative way to attract a large
audience to your online project. There are a wide variety of
online marketing techniques that you can use, such as social
media marketing, content marketing, email marketing, search
engine optimization, affiliate marketing, inbound marketing,
mobile marketing, display advertising, paid search, web
analytics, conversion optimization, etc. In this digital
marketing book, we will discuss how to make these marketing
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techniques Ft
work
in sync
with each other.Role of digital
marketing in 2021The COVID-19 pandemic has made a
significant impact on the digitization process. The digital world
is a part of our lives now more than ever. According to the Q2
2020 report from the U.S. Census Bureau, U.S. retail ecommerce has reached $211.5 billion. That's up 31.8% from
the first quarter and up 44.5% year-over-year.Industry
experts, marketing professionals, and digital marketers
believe that digital marketing influence will continue to
grow.After reading this book, you will have: - A clear picture of
your competitors' activity online.- A set of tools to track your
work's effectiveness, and you will be able to monitor what
your team is doing.- Understand how to attract customers
from search engines, social networks, and mailing lists.- How
to form checklists and detailed guides for further independent
work on your project.Types and examples of digital
marketingNowadays, digital marketing is everywhere! Digital
marketers communicate with audiences through search
engine marketing, social media marketing, paid search,
content strategy, display advertising, marketing analytics, big
data, and machine learning. If you think that Big Tech is
watching you online, you are certainly right!Digital marketing
specialists work with massive amounts of data and analytic
tools to target ads better.Why should you choose this digital
marketing book?So why should you choose us over other
online books and digital marketing training? You will have the
opportunity to learn digital marketing online from top internet
marketing professionals: We are industry experts! We have
over 12 years of experience in online marketing. Our agency
has Google Premier Partner and Facebook Marketing Partner
status.I've personally collected a vast amount of digital
marketing qualifications and marketing certifications (Google
Analytics Individual Qualification, Google Ads Individual
Qualification, Bing Ads Accredited Professional, Search
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Analytics launched over 1,500
Ads360 Certified,
and others)We've
successful marketing strategies and marketing campaigns
during our careersWe have over 9,000 digital marketing
specialists enrolled in our online books, and they all passed
their Google Analytics and Google Ads digital marketing
certifications.Our digital marketing books are easy to
understand.
MOOK?????????????????????????????
??????????????????… ? ????????????????????????????????
?????????????????????????????????????????????????????
????????????? ? ???????????????????????????????????…??
????????????????? ? ??????????????????????????????????
?????????????????????????????????????????????????? ?
???????????????????????? ? ???????????????????????????
???????????????????????? ??????
????????????????????????????…????????????????
????????????????????????????????????????????? ???????
???????????????????????????????????????????????????60
???????????????????????? ?????? ??????????????????????
??????????????????????????????? ?????? (??)
?????????????????? ???????????????????????????????
?????????1969????????????????????Daniel
Kahneman???????????Amos Tversky????????????????????
?????????????????????????????????????????????????????
???????????????????????????????????????????……????????
???????????????????????????? ????????????????????????
?????????????????????????????????????????????????????
???????????????????????……
????????????????????????????????????????????????
Marketing: Real People, Real Choices brings you and your
students into the world of marketing through the use of real
companies and the real-life marketing issues that they have
faced in recent times. The authors explain core concepts and
theories in Marketing, while allowing the reader to search for
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the information
and then
apply it to their own experiences as
a consumer, so that they can develop a deeper
understanding of how marketing is used every day of the
week, in every country of the world. The new third edition is
enhanced by a strong focus on Value Creation and deeper
coverage of modern marketing communications practices.
??????????? ??????????? ???????????????
??????????????????????
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Our newly digital world is generating an almost unimaginable
amount of data about all of us. Such a vast amount of data is
useless without plans and strategies that are designed to
cope with its size and complexity, and which enable
organisations to leverage the information to create value. This
book is a refreshingly practical, yet theoretically sound
roadmap to leveraging big data and analytics. Creating Value
with Big Data Analytics provides a nuanced view of big data
development, arguing that big data in itself is not a revolution
but an evolution of the increasing availability of data that has
been observed in recent times. Building on the authors’
extensive academic and practical knowledge, this book aims
to provide managers and analysts with strategic directions
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and practical
solutions on how to create value from
existing and new big data. By tying data and analytics to
specific goals and processes for implementation, this is a
much-needed book that will be essential reading for students
and specialists of data analytics, marketing research, and
customer relationship management.
Master practical strategic marketing analysis through real-life
case studies and hands-on examples. In Cutting Edge
Marketing Analytics, three pioneering experts integrate all
three core areas of marketing analytics: statistical analysis,
experiments, and managerial intuition. They fully detail a bestpractice marketing analytics methodology, augmenting it with
case studies that illustrate the quantitative and data analysis
tools you'll need to allocate resources, define optimal
marketing mixes; perform effective analysis of customers and
digital marketing campaigns, and create high-value
dashboards and metrics. For each marketing problem, the
authors help you: Identify the right data and analytics
techniques Conduct the analysis and obtain insights from it
Outline what-if scenarios and define optimal solutions
Connect your insights to strategic decision-making Each
chapter contains technical notes, statistical knowledge, case
studies, and real data you can use to perform the analysis
yourself. As you proceed, you'll gain an in-depth
understanding of: The real value of marketing analytics How
to integrate quantitative analysis with managerial sensibility
How to apply linear regression, logistic regression, cluster
analysis, and Anova models The crucial role of careful
experimental design For all marketing professionals
specializing in marketing analytics and/or business
intelligence; and for students and faculty in all graduate-level
business courses covering Marketing Analytics, Marketing
Effectiveness, or Marketing Metrics
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The authors
the pioneering
Cutting-Edge Marketing
Analytics return to the vital conversation of leveraging big
data with Marketing Analytics: Essential Tools for DataDriven Decisions, which updates and expands on the
earlier book as we enter the 2020s. As they illustrate, big
data analytics is the engine that drives marketing,
providing a forward-looking, predictive perspective for
marketing decision-making. The book presents actual
cases and data, allowing readers invaluable real-world
instruction. The cases show how to identify relevant
data, choose the best analytics technique, and question
the link between marketing plans and customer behavior.
Dealing with actual scenarios sheds light on the most
pressing marketing questions, such as setting the
optimal price for one’s product or designing effective
digital marketing campaigns. Big data is currently the
most powerful resource to the marketing professional,
and this book illustrates how to fully harness that power
to effectively maximize marketing efforts.
Marketers have long been talking about delivering
personalized experiences across channels. All marketers
want to deliver happiness. In reality most marketers still
practice one-size-fits-all marketing. Predictive analytics
can finally make personalized marketing a reality – by
making it easy and automated. Predictive marketing is
for the first time accessible to all marketers, not just to
those at large corporations. In fact, many smaller
organizations are leap-frogging their larger counterparts
with innovative programs. This book will offer marketers
in organizations large and small a great primer of
“predictive analytics for marketers” as well as practical
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tips and strategies
get started immediately. The book
will feature many success stories from across the
customer lifecycle: how to use machine-learning
technologies to improve customer acquisition, customer
growth and how to identify and re-engage customers at
risk or lapsed customers.
This book offers a direct, actionable plan CMOs can use
to map out initiatives that are properly sequenced and
designed for success—regardless of where their
marketing organization is in the process. The authors
pose the following critical questions to marketers: (1)
How should modern marketers be thinking about artificial
intelligence and machine learning? and (2) How should
marketers be developing a strategy and plan to
implement AI into their marketing toolkit? The opening
chapters provide marketing leaders with an overview of
what exactly AI is and how is it different than traditional
computer science approaches. Venkatesan and Lecinski,
then, propose a best-practice, five-stage framework for
implementing what they term the "AI Marketing Canvas."
Their approach is based on research and interviews they
conducted with leading marketers, and offers many
tangible examples of what brands are doing at each
stage of the AI Marketing Canvas. By way of guidance,
Venkatesan and Lecinski provide examples of
brands—including Google, Lyft, Ancestry.com, and CocaCola—that have successfully woven AI into their
marketing strategies. The book concludes with a
discussion of important implications for marketing
leaders—for your team and culture.
Use the latest data mining best practices to enable
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timely, actionable,
evidence-based
decision making
throughout your organization! Real-World Data Mining
demystifies current best practices, showing how to use
data mining to uncover hidden patterns and correlations,
and leverage these to improve all aspects of business
performance. Drawing on extensive experience as a
researcher, practitioner, and instructor, Dr. Dursun Delen
delivers an optimal balance of concepts, techniques and
applications. Without compromising either simplicity or
clarity, he provides enough technical depth to help
readers truly understand how data mining technologies
work. Coverage includes: processes, methods,
techniques, tools, and metrics; the role and management
of data; text and web mining; sentiment analysis; and Big
Data integration. Throughout, Delen's conceptual
coverage is complemented with application case studies
(examples of both successes and failures), as well as
simple, hands-on tutorials. Real-World Data Mining will
be valuable to professionals on analytics teams;
professionals seeking certification in the field; and
undergraduate or graduate students in any analytics
program: concentrations, certificate-based, or degreebased.
Traditional Chinese edition of Made to Stick: Why Some
Ideas Survive and Others Die, a Business Week
bestseller. An entertaining examination of why some
ideas stick to people's consciousness and others don't.
This book presents cutting edge research on the
development of analytics in travel and tourism. It
introduces new conceptual frameworks and
measurement tools, as well as applications and case
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destination
marketing and management. It is
divided into five parts: Part one on travel demand
analytics focuses on conceptualizing and implementing
travel demand modeling using big data. It illustrates new
ways to identify, generate and utilize large quantities of
data in tourism demand forecasting and modeling. Part
two focuses on analytics in travel and everyday life,
presenting recent developments in wearable computers
and physiological measurement devices, and the
implications for our understanding of on-the-go travelers
and tourism design. Part three embraces tourism
geoanalytics, correlating social media and geo-based
data with tourism statistics. Part four discusses webbased and social media analytics and presents the latest
developments in utilizing user-generated content on the
Internet to understand a number of managerial problems.
The final part is a collection of case studies using webbased and social media analytics, with examples from
the Sochi Olympics on Twitter, leveraging online reviews
in the hotel industry, and evaluating destination
communications and market intelligence with online hotel
reviews. The chapters in this section collectively describe
a range of different approaches to understanding market
dynamics in tourism and hospitality.
"Mesmerizing & fascinating..." —The Seattle PostIntelligencer "The Freakonomics of big data." —Stein
Kretsinger, founding executive of Advertising.com Awardwinning | Used by over 30 universities | Translated into 9
languages An introduction for everyone. In this rich,
fascinating — surprisingly accessible — introduction,
leading expert Eric Siegel reveals how predictive
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analytics (aka
machine
learning) works, and how it
affects everyone every day. Rather than a “how to” for
hands-on techies, the book serves lay readers and
experts alike by covering new case studies and the latest
state-of-the-art techniques. Prediction is booming. It
reinvents industries and runs the world. Companies,
governments, law enforcement, hospitals, and
universities are seizing upon the power. These
institutions predict whether you're going to click, buy, lie,
or die. Why? For good reason: predicting human
behavior combats risk, boosts sales, fortifies healthcare,
streamlines manufacturing, conquers spam, optimizes
social networks, toughens crime fighting, and wins
elections. How? Prediction is powered by the world's
most potent, flourishing unnatural resource: data.
Accumulated in large part as the by-product of routine
tasks, data is the unsalted, flavorless residue deposited
en masse as organizations churn away. Surprise! This
heap of refuse is a gold mine. Big data embodies an
extraordinary wealth of experience from which to learn.
Predictive analytics (aka machine learning) unleashes
the power of data. With this technology, the computer
literally learns from data how to predict the future
behavior of individuals. Perfect prediction is not possible,
but putting odds on the future drives millions of decisions
more effectively, determining whom to call, mail,
investigate, incarcerate, set up on a date, or medicate. In
this lucid, captivating introduction — now in its Revised
and Updated edition — former Columbia University
professor and Predictive Analytics World founder Eric
Siegel reveals the power and perils of prediction: What
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Chase Bank predicted before the
recession. Predicting which people will drop out of
school, cancel a subscription, or get divorced before they
even know it themselves. Why early retirement predicts a
shorter life expectancy and vegetarians miss fewer
flights. Five reasons why organizations predict death —
including one health insurance company. How U.S. Bank
and Obama for America calculated the way to most
strongly persuade each individual. Why the NSA wants
all your data: machine learning supercomputers to fight
terrorism. How IBM's Watson computer used predictive
modeling to answer questions and beat the human
champs on TV's Jeopardy! How companies ascertain
untold, private truths — how Target figures out you're
pregnant and Hewlett-Packard deduces you're about to
quit your job. How judges and parole boards rely on
crime-predicting computers to decide how long convicts
remain in prison. 182 examples from Airbnb, the BBC,
Citibank, ConEd, Facebook, Ford, Google, the IRS,
LinkedIn, Match.com, MTV, Netflix, PayPal, Pfizer,
Spotify, Uber, UPS, Wikipedia, and more. How does
predictive analytics work? This jam-packed book
satisfies by demystifying the intriguing science under the
hood. For future hands-on practitioners pursuing a
career in the field, it sets a strong foundation, delivers
the prerequisite knowledge, and whets your appetite for
more. A truly omnipresent science, predictive analytics
constantly affects our daily lives. Whether you are a
consumer of it — or consumed by it — get a handle on the
power of Predictive Analytics.
This volume presents the full proceedings of the 2016
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Academy of
Science (AMS) World Marketing
Congress held in Paris, France. It contains current
research in marketing from academics, scholars, and
practitioners from around the world. Focusing on
advancing marketing theory and practice, this volume will
help marketers to move forward in providing value for
companies, consumers, and society. Founded in 1971,
the Academy of Marketing Science is an international
organization dedicated to promoting timely explorations
of phenomena related to the science of marketing in
theory, research, and practice. Among its services to
members and the community at large, the Academy
offers conferences, congresses, and symposia that
attract delegates from around the world. Presentations
from these events are published in this Proceedings
series, which offers a comprehensive archive of volumes
reflecting the evolution of the field. Volumes deliver
cutting-edge research and insights, complementing the
Academy’s flagship journals, the Journal of the
Academy of Marketing Science (JAMS) and AMS
Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in
marketing science.

Today's Complete, Focused, Up-to-Date Guide to
Analytics for Ecommerce Profit from analytics
throughout the entire customer experience and
lifecycle Make the most of all the fast-changing data
sources now available to you For all ecommerce
executives, strategists, entrepreneurs, marketers,
analysts, and data scientists "Ecommerce Analytics"
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is the only complete single-source guide to analytics
for your ecommerce business. It brings together all
the knowledge and skills you need to solve your
unique problems, and transform your data into better
decisions and customer experiences. Judah Phillips
shows how to use analysis to improve ecommerce
marketing and advertising, understand customer
behavior, increase conversion rates, strengthen
loyalty, optimize merchandising and product mix,
streamline transactions, optimize product mix, and
accurately attribute sales. Drawing on extensive
experience leading large-scale analytics programs,
he also offers expert guidance on building successful
analytical teams; surfacing high-value insights via
dashboards and visualization; and managing data
governance, security, and privacy. Here are the
answers you need to make the most of analytics in
ecommerce: throughout your organization, across
your entire customer lifecycle.
Many managers view marketing as a creative
endeavor, not something that is measurable or
manageable by numbers. But today’s leaders in the
C-suite demand greater accountability. They want to
know that they are getting a return on their marketing
investment. And to get that ROI number, you need
analytics. This expectation is intimidating for the
many sales and marketing managers who rely on
marketing instincts, not metrics, to do their work. But
Marketing Analytics Roadmap: Methods, Metrics,
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and Tools demonstrates that employing analytics
isn't just a way to keep the CEO off your back. It
improves marketing results and ensures marketers a
seat at the table where big decisions get made. In
this book, analytics expert Jerry Rackley shows you
how to understand and implement a sound
marketing analytics process that helps eliminate the
guesswork about the results produced by your
marketing efforts. The result? You will acquire—and
keep—more customers. Even better, you'll find that
an analytics process helps the entire organization
make better decisions, and not just marketers.
Marketing Analytics Roadmap explains: How to use
analytics to create marketing and sales metrics that
guide your actions and provide valuable feedback on
your efforts How to structure and use dashboards to
report marketing results How to put industry-leading
analytics software and other tools to good use How
Big Data is shaping the marketing analytics
landscape Sales and marketing teams that master
marketing analytics will find them a powerful servant
that enables agility, raises effectiveness, and creates
confidence. Marketing Analytics Roadmap shows
you how to build a well-planned and executed
marketing analytics strategy that will enhance the
credibility of your marketing team and help you not
only get a seat at the big-decisions table, but keep it
once there.
Turbocharge your marketing plans by making the
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leap from simple descriptive statistics in Excel to
sophisticated predictive analytics with the Python
programming language Key Features: Use data
analytics and machine learning in a sales and
marketing context Gain insights from data to make
better business decisions Build your experience and
confidence with realistic hands-on practice Book
Description: Unleash the power of data to reach your
marketing goals with this practical guide to data
science for business. This book will help you get
started on your journey to becoming a master of
marketing analytics with Python. You'll work with
relevant datasets and build your practical skills by
tackling engaging exercises and activities that
simulate real-world market analysis projects. You'll
learn to think like a data scientist, build your problemsolving skills, and discover how to look at data in
new ways to deliver business insights and make
intelligent data-driven decisions. As well as learning
how to clean, explore, and visualize data, you'll
implement machine learning algorithms and build
models to make predictions. As you work through
the book, you'll use Python tools to analyze sales,
visualize advertising data, predict revenue, address
customer churn, and implement customer
segmentation to understand behavior. By the end of
this book, you'll have the knowledge, skills, and
confidence to implement data science and machine
learning techniques to better understand your
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marketing data and improve your decision-making.
What You Will Learn: Load, clean, and explore sales
and marketing data using pandas Form and test
hypotheses using real data sets and analytics tools
Visualize patterns in customer behavior using
Matplotlib Use advanced machine learning models
like random forest and SVM Use various
unsupervised learning algorithms for customer
segmentation Use supervised learning techniques
for sales prediction Evaluate and compare different
models to get the best outcomes Optimize models
with hyperparameter tuning and SMOTE Who this
book is for: This marketing book is for anyone who
wants to learn how to use Python for cutting-edge
marketing analytics. Whether you're a developer who
wants to move into marketing, or a marketing analyst
who wants to learn more sophisticated tools and
techniques, this book will get you on the right path.
Basic prior knowledge of Python and experience
working with data will help you access this book
more easily.
Using data analytics and big data in marketing and
strategic decision-making is a key priority at many
organisations and subsequently a vital part of the
skills set for a successful marketing professional
operating today. Authored by world-leading
authorities in the field, Marketing Analytics provides
a thoroughly contemporary overview of marketing
analytics and coverage of a wide range of cutting
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edge data analytics techniques. It offers a powerful
framework, organising data analysis techniques
around solving four underlying marketing problems:
the 'First Principles of Marketing'. In this way, it
offers an action-oriented, applied approach to
managing marketing complexities and issues, and a
sound grounding in making effective decisions based
on strong evidence. It is supported by vivid
international cases and examples, and applied
pedagogical features. The companion website offers
comprehensive classroom instruction slides, videos
including walk throughs on all the examples and
methods in the book, data sets, a test bank and a
solution guide for instructors.
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