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Creative Selling For The 1990s
A collection of essays discusses the primary challenge facing firms, governments, and other
players, stressing the importance of national regulations promoting competition and
nonmonopolistic market structures.
The sales function is the front-line of any business. Keeping up with the latest sales techniques
is essential, as well as ensuring you have a motivated, incentivised and focused sales team
well-versed in the basics of selling, from identifying new prospects and getting repeat business
to closing the deal. This module gives essential insight into all the key sales drivers such as
account management, handling complex sales, selling services, FMCG selling, customer
relationships and self-development for sales people.
People tend to think of creativity and strategy as opposites. This book argues that they are far
more similar than we might expect. More than this, actively aligning creative and strategic
thinking in any enterprise can enable more effective innovation, entrepreneurship, leadership
and organizing for the future. By considering strategy as a creative process (and vice versa),
the authors define ‘creative strategy’ as a mindset which switches between opposing
processes and characteristics, and which drives every aspect of the business. The authors
draw experiences and cases from across this false divide – from the music industry, sports,
fashion, Shakespearean theatre companies, creative and media organizations and dance, as
well as what we might regard as more mundane providers of mainstream products and
services – to uncover the creative connections behind successful strategy. “Creative Strategy
is a talisman for those looking to take a new path” Matt Hardisty, Strategy Director, Mother
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Advertising “It has been said that business is a hybrid of dancing and calculation – the former
incorporating the creative within a firm, the latter the strategic. Bilton and Cummings show how
these apparently contradictory processes can be integrated. Their insights about how firms can
‘create to strategize’ and ‘strategize to create’ are informative for managers and
management scholars alike.” Jay Barney, Professor and Chase Chair of Strategic
Management, Fisher College of Business, The Ohio State University “In today’s world, new
thinking – creativity – is required to tackle long-standing problems or address new
opportunities. The trouble is few organizations understand how to foster and apply creativity, at
least in any consistent manner. This book provides new insights into just how that can be
done. It moves creativity from being just the occasional, and fortuitous, flash of inspiration, to
being an embedded feature of the way the organization is run.” Sir George Cox, Author of the
Cox Review of Creativity in Business for HM Govt., Past Chair of the Design Council
Ethnographic study of cultural politics in the contemporary Egyptian art world, examining how
art-making is a crucial aspect of the transformation from socialism to neoliberalism in
postcolonial countries.
This book offers insights into the exciting dynamics permeating creative arts education in the
Greater China region, focusing on the challenges of forging a future that would not reject, but
be enriched by its Confucian and colonial past. Today’s ‘Greater China’ – comprising China,
Hong Kong, Macau and Taiwan – has grown into a vibrant and rapidly transforming region
characterized by rich historical legacies, enormous dynamism and exciting cultural
metamorphosis. Concomitant with the economic rise of China and widespread calls for more
‘creative’ and ‘liberal’ education, the educational and cultural sectors in the region have
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witnessed significant reforms in recent years. Other factors that will influence the future of arts
education are the emergence of a ‘new’ awareness of Chinese cultural values and the
uniqueness of being Chinese.?
Design philosophies can be useful, but inspiration, creative strategies, and efficient work habits
are what really get the job done. Designer, instructor, and author Curt Cloninger provides a
multitude of strategies, tools, and practices that readers can use to inject a big dose of
creativity into just about any design project. With illustrations drawn from 20th-century French
philosophy, medieval manuscripts, punkrock posters, and more, Curt’s innovative text
introduces readers to his personal toolkit for hot-wiring the creative process. You’ll learn
strategies to: • Recognize and believe in your creative powers • Develop effective methods for
evaluating your own work • Draw inspiration from the past • Use standard software in
experimental ways, and find nonstandard applications to create new effects • Maintain a
personal design playground • Mine your subconscious with the Oblique Strategies Cards,
developed by Brian Eno and Peter Schmidt • Un-stick your imagination by “blitz-designing”
mock-ups Curt Cloninger is an artist, designer, author, and instructor in Multimedia Arts &
Sciences at the University of North Carolina at Asheville. His book Fresh Styles for Web
Designers: Eye Candy from the U nderground (New Riders, 2002) is an industry standard on
creative Web design solutions. Curt’s art and design work has been featured in I.D. Magazine,
HOW Magazine, The New York Times, Desktop Magazine, and at digital arts festivals from
Korea to Brazil. He regularly speaks at international events such as HOW Design, South by
Southwest, Web Design World, and FILE. His pirate signal broadcasts from lab404.com to
facilitate lively dialog.
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Business scandals are always with us from the South Sea Bubble to Enron and Parmalat. As
accounting forms a central element of any business success or failure, the role of accounting is
crucial in understanding business scandals. This book aims to explore the role of accounting,
particularly creative accounting and fraud, in business scandals. The book is divided into three
parts. In Part A the background and context of creative accounting and fraud is explored. Part
B looks at a series of international accounting scandals and Part C draws some themes and
implications from the country studies.
Products often begin their lives as something extraordinary and as they grow they continue to
evolve. The most successful products in the marketplace are those that know their strengths
and have branded and marketed those strengths to form a passionate emotional connection
with loyal users and relationships with new users every step of the way. In CONTEMPORARY
MARKETING, 13e, students will find a text that includes everything they need to know in order
to begin a marketing career, as well as things that will help them understand how to look at
their own studies and their own careers as a marketing adventure. All the components of the
marketing mix are included along with a lot of other compelling and thought-provoking ideas
and concepts. Since its first edition, CONTEMPORARY MARKETING continues to showcase
the foundations of marketing principles while featuring the newest trends and research in the
discipline.

Selling the Wheel is a fascinating story about sales and marketing written in the form of
an ancient parable: Once upon a time, long ago, a resourceful fellow named Max came
up with a brilliant idea and invented the Wheel. But human beings, who had been
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getting along without the Wheel for thousands of years, did not instantly appreciate their
need for this clever invention.... This is the challenge facing Max, as dramatized by Jeff
Cox, coauthor of the bestselling business novels Zapp! and The Goal, Selling the
Wheel is based on the pioneering research of Howard Stevens's employment-testing
and customer-research firm, the H. R. Chally Group. In the story, Max and his wife,
Minnie, learn what it takes to market the Wheel. With the help of Ozzie the Oracle, they
discover four essential selling styles -- Closer, Wizard, Relationship Builder, and
Captain & Crew -- and come to understand how each style is suited to a different type
of salesperson. They learn that as markets evolve, selling styles and strategies must
change. There is no single right way -- and no company can be all things to all people.
This critical lesson is as valuable to salespeople as it is to sales managers. Writer Jeff
Cox has the amazing gift for translating technical ideas into creative, engaging stories,
and his collaboration with sales and marketing expert Howard Stevens is based on
empirical research collected from 250,000 salespeople, more than 1,500 people in
corporate sales, and interviews with more than 100,000 actual customers who rated the
strengths and weaknesses of the salespeople serving them. Packed with practical tips
for salespeople, entrepreneurs, marketing managers, and business students, Selling
the Wheel is an irresistible guide to sales styles, strategies, and markets.
Updated and revised to present a clear yet basic understanding of the objectives, ideas
and tools needed to sell effectively. Focuses on developing managerial skills, analyzing
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customers' requirements and personalities to create dynamic strategies. Discusses
ways of handling objections; breaks down closing techniques; explores group dynamics
involved in selling to a committee rather than individuals. New features include
application of computer, video-recording and playback technology to develop and
measure key behaviors in the sales process.
The Lower East Side of Manhattan is rich in stories -- of poor immigrants who flocked
there in the late nineteenth and early twentieth centuries; of beatniks, hippies, and
artists who peopled it mid-century; and of the real estate developers and politicians who
have always shaped what is now termed the "East Village". Today, the musical Rent
plays on Broadway to a mostly white and suburban audience, MTV exploits the
neighborhood's newly trendy squalor in a film promotion, and on the Internet a cyber
soap opera and travel-related Web pages lure members of the middle class to enjoy a
commodified and sanitized version of the neighborhood. In this sweeping account,
Christopher Mele analyzes the political and cultural forces that have influenced the
development of this distinctive community. He describes late nineteenth-century notions
of the Lower East Side as a place of entrenched poverty, ethnic plurality, political
activism, and "low" culture that elicited feelings of revulsion and fear among the city's
elite and middle classes. The resulting -- and ongoing -- struggle between government
and residents over affordable and decent housing has in turn affected real estate
practices and urban development policies. Selling the Lower East Side recounts the
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resistance tactics used by community residents, as well as the impulse on the part of
some to perpetuate the image of the neighborhood as dangerous, romantic, and
bohemian, clinging to the marginality that has been central to the identity of the East
Village and subverting attempts to portray it as "new and improved". Ironically, this very
image of urban grittiness has been appropriated by a cultural marketplace hungry for
new fodder.Mele explores the ways that developers, media executives, and others have
coopted the area's characteristics -- analyzing the East Village as a "style provider"
where what is being marketed is "difference". The result is a visionary look at how
political and economic actions transform neighborhoods and at what happens when a
neighborhood is what is being "consumed".
Reveals secrets of creative leadership that can lead to improved productivity and
profitability and offers anecdotal studies of successful executives and companies.
Incorporating HCP 1091-i to viii, session 2005-06. Incorrectly printed with "fourth report"
on document
Jeff Cox displayed his remarkable gift for translating complex theories into entertaining
stories as the coauthor of Zapp! and The Goal. Now, in collaboration with sales and
marketing guru Howard Stevens, CEO of the H. R. Chally Group, he tells a story in the
style of an ancient parable to reveal vital lessons gleaned from decades of research on
salespeople and customers -- lessons that will help you identify the right way to sell
successfully. Selling the Wheel recounts the story of Max, the resourceful fellow who
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invented the Wheel and found himself faced with the challenge of convincing people to
accept his breakthrough innovation. In so doing, it demonstrates four essential selling
styles, each requiring a distinctly different type of salesperson and selling approach. As
Chally's research clearly shows, no company can be all things to all customers: sales
tactics and strategies must change as technologies and markets mature to reflect new
values demanded by customers. Written with humor and filled with practical insights,
Selling the Wheel will be treasured by managers, salespeople, and entrepreneurs
everywhere.
The must-have resource for media selling in today’s technology-driven environment
The revised and updated fifth edition of Media Selling is an essential guide to our
technology-driven, programmatic, micro-targeted, mobile, multi-channel media
ecosystem. Today, digital advertising has surpassed television as the number-one ad
investment platform, and Google and Facebook dominate the digital advertising
marketplace. The authors highlight the new sales processes and approaches that will
give media salespeople a leg up on the competition in our post-Internet media era. The
book explores the automated programmatic buying and selling of digital ad inventory
that is disrupting both media buyers and media salespeople. In addition to information
on disruptive technologies in media sales, the book explores sales ethics,
communication theory and listening, emotional intelligence, creating value, the
principles of persuasion, sales stage management guides, and sample in-person,
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phone, and email sales scripts. Media Selling offers media sellers a customer-first and
problem-solving sales approach. The updated fifth edition: Contains insight from digital
experts into how 82.5% of digital ad inventory is bought and sold programmatically
Reveals how to conduct research on Google Analytics Identifies how media
salespeople can offer cross-platform and multi-channel solutions to prospects’
advertising and marketing challenge Includes insights into selling and distribution of
podcasts Includes links to downloadable case studies, presentations, and planners on
the Media Selling website Includes an extensive Glossary of Digital Advertising terms
Written for students in communications, radio-TV, and mass communication, Media
Selling is the classic work in the field. The updated edition provides an indispensable
tool for learning, training, and mastering sales techniques for digital media.
Creative Selling: Secrets from "the most successful insurance salesman in history" Ben
Feldman is well known to life insurance agents around the world, as the most
successful insurance salesman of all the time. In this book Feldman uses a question
and answer format to reveal his methods of making sales and solving problems. He
offer power phrases, tips and comments that will energize all salespeople. You will find
that this treasury of selling methods will have a dramatic impact in your career.
Creative Selling for the 1990's
This book considers the state of contemporary theatre education in Great Britain is in
two parts. The first half considers the national identities of each of the three mainland
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nations of England, Scotland, and Wales to understand how these differing identities
are reflected and refracted through culture, theatre education and creative learning. The
second half attends to 21st century theatre education, proposing a more explicit
correlation between contemporary theatre and theatre education. It considers how
theatre education in the country has arrived at its current state and why it is often
marginalised in national discourse. Attention is given to some of the most significant
developments in contemporary theatre education across the three nations, reflecting on
how such practice is informed by and offers a challenge to conceptions of place and
nation. Drawing upon the latest research and strategic thinking in culture and the arts,
and providing over thirty interviews and practitioner case studies, this book is infused
with a rigorous and detailed analysis of theatre education, and illuminated by the voices
and perspectives of innovative theatre practitioners. Mark Crossley is an Associate
Professor at De Montfort University, UK, specialising in performing arts education and
intermedial practice. He has written and edited numerous journal articles and two
previous books, Devising Theatre with Stans Cafe (2017) and Intermedial Theatre:
Principles and Practice (2019). He currently sits on the editorial board for the journal
RiDE : Research in Drama Education.
Creative accounting, as highlighted in the best selling books of Terry Smith and Ian
Griffiths, was one of the key themes in corporate finance in the 1980s. The control of
creative accounting has been a major issue of the 1990s. This book looks at the
Page 10/20

Download Ebook Creative Selling For The 1990s
regulatory response to creative accounting and the role olf the Financial Reporting
Review Panel, under Sir David Tweedie, in policing company accounts. The book is
about the contest for the control of creative accounting, a contest in which Sir David
Tweedie describes the Financial Reporting Review Panel as 'like a cross-eyed javelin
thrower at the Olympic Games'.
China is at the crux of reforming, professionalising, and internationalising its cultural
and creative industries. These industries are at the forefront of China's move towards
the status of a developed country. In this comprehensive Handbook, international
experts including leading Mainland scholars examine the background to China's cultural
and creative industries as well as the challenges ahead. The chapters represent the
cutting-edge of scholarship, setting out the future directions of culture, creativity and
innovation in China. Combining interdisciplinary approaches with contemporary social
and economic theory, the contributors examine developments in art, cultural tourism,
urbanism, digital media, e-commerce, fashion and architectural design, publishing, film,
television, animation, documentary, music and festivals.
The creative industries are an important part of modern economies, recognised
increasingly by governments, firms and the general public as sources of beauty and
expression as well as financial value and employment. Scholars have produced
growing creative industries research, but thus far this work has been distributed across
fields of business and management, economics, geography, law, or studies of
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individual sectors or activities like design or media. This authoritative handbook collects
together the distilled knowledge of these areas into a single source. It first addresses
fundamentals of how creativity occurs in individuals, teams, networks and cities, then
covers perspectives on how this creativity is realised as various kinds of value through
work, entrepreneurs, symbolism, and stardom. The organisation of creative industries is
then reviewed such as project ecologies, events, genres and user innovation. Social
and economic structures and activities such as sunk costs, spillovers, brokerage and
disintermediation are reviewed, and finally the Handbook addresses policy and
development, examining the changing landscapes of copyright protection as well as the
emerging economies forming new centres of creative industry through global value
chains.This is a comprehensive reference work with twenty-seven chapters by leading
international experts.
Although there is an ever increasing demand for new technology and innovations in the
economy and society in general, we currently know little about the conditions for
stimulating creativity in relation to research and innovative activity. This book fills a
significant gap in the literature by examining the environmental factors that encourage
creative working processes for research and innovation.
Starbucks, Microsoft, Amazon.com, World Trade Organisation, grunge music - all
concepts that have now become synonymous with Seattle. Selling Seattle:
Representing Contemporary Urban America is the first book to examine the impact of
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Seattle on contemporary culture and to account for the city's rapid rise to fame and
influence since the early 1990s. Interdisciplinary in approach - broaching current
debates from urban geography and interrogations of economic and cultural
globalisation to cinema and media studies - this volume looks closely at the city's
representation on film and television as well as in journalism and literature, and also
considers the ways in which famous Seattle brands such as Microsoft, Starbucks and
grunge worked to establish the city as a symbol of urban desire and fantasy in recent
years. Selling Seattle is required reading for anyone who seeks to understand the
contemporary American city, and the powerful trends that shape the urban landscape
and its place in the popular imagination.
DIVOffers a new perspective on how state legislators make decisions about what public
services to provide and how to pay for them /div

As a comprehensive overview of all aspects of marketing in the sector, Creative
Arts Marketing remains unrivalled, and in addition this edition gives new
coverage of- * Current knowledge and best practice about marketing and
advertising through new media * The impact of Relationship Marketing
techniques * A wholly revised and enhanced set of cases * Entirely revised and
updated data on the arts 'industry' Creative Arts Marketing reflects the diversity of
the arts world in its wide ranging analysis of how different marketing techniques
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have worked for a diverse range of arts organizations. As such it is an invaluable
text for both students and arts managers
Analyses the economic development of cities from the 'cultural economy' and
'creative industry' perspectives.
Since the DCMS Creative Industries Mapping Document highlighted the key role
played by creative activities in the UK economy and society, the creative
industries agenda has expanded across Europe and internationally. They have
the support of local authorities, regional development agencies, research
councils, arts and cultural agencies and other sector organisations. Within this
framework, higher education institutions have also engaged in the creative
agenda, but have struggled to define their role in this growing sphere of activities.
Higher Education and the Creative Economy critically engages with the complex
interconnections between higher education, geography, cultural policy and the
creative economy. This book is organised into four sections which articulate the
range of dynamics that can emerge between higher education and the creative
economy: partnership and collaboration across Higher Education institutions and
the creative and cultural industries; the development of creative human capital;
connections between arts schools and local art scenes; and links with broader
policy directions and work. While it has a strong UK component, it also includes
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international perspectives, specifically from Australia, Singapore, Europe and the
USA. This authoritative collection challenges the boundaries of creative and
cultural industry development by bringing together international experts from a
range of subject areas, presenting researchers with a unique multidisciplinary
approach to the topic. This edited collection will be of interest to researchers and
policy makers working in the area of creative and cultural industries development.
The special edition of the Report focuses on creative economy at the local level
in developing countries. It is co-published by UNESCO and the United Nations
Development Programme (UNDP) through the UN Office for South South Cooperation. The Report is organized in two volumes: a policy report and a webdocumentary that brings to life cases and trends, and opportunities and
challenges of creative economy on the ground. The Report confirms the creative
economy as one of the most rapidly growing sectors of the world economy and a
highly transformative one in terms of income generation, job creation and export
earnings. But this is not all there is to it. For unlocking the potential of the creative
economy also means promoting the overall creativity of societies, affirming the
distinctive identity of the places where it flourishes and clusters, improving the
quality of life there, enhancing local image and prestige and strengthening the
resources for the imagining of diverse new futures. The evidence provided
Page 15/20

Download Ebook Creative Selling For The 1990s
demonstrates how the cultural and creative industries are at the core of local
creative economies in the global South and how they forge "new development
pathways that encourage creativity and innovation in the pursuit of inclusive,
equitable and sustainable growth and development" that the UN System Task
Team on the Post-2015 UN Development Agenda exhorts the international
community to take. The results of the Report will inform international debates on
the post-2015 UN development agenda and the role of culture in sustainable
development. It speaks to decision-makers, demonstrating some of the key
factors that make creative economy initiatives successful on the ground.
"An examination of the efficacy of investor protection regulations"-A colorful biography of the woman who transformed 1970s pop stardom into a
successful film and music career retraces Cher's long career in showbiz.
Pushing the frontiers of the new development paradigm, this book guides
debates, clarifies new themes and illustrates how the cultural resources of the
developing world can become a new way of integrating into the global economy helping to raise the voices of developing countries, widening the range of creative
choices and promoting cultural diversity and economic and human development.
Mixing theory, country case-studies and policy analysis this volume argues that
developing countries can use their creative assets and energies as a source of
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economic growth - if they can better position themselves in the global economy,
turning on its head the polarized debate about commerce and culture to take a
fresh look at some traditional activities whose intrinsic cultural value has for too
long hidden their economic worth. It includes essays from economists, lawyers
and industry experts on global trade trends; digital-technology; film in West
Africa; audio visuals in India; the music industry in Brazil and the Caribbean; the
copyright industry in Arab countries, and policy lessons from developed countries
- including sources of finance, subsidies and the role of incubators and
intermediaries. Fresh and incisive, this policy lead book on one of the world’s
fastest growing sectors is an invaluable resource for to economists and policymakers alike, as well as those with an interest in industrial organization,
development policy, evolutionary economics and the creative industries.
What defines an industry as 'creative'? How do you create customer value
through the experience of creativity? Marketing in Creative Industries addresses
the specific challenges of marketing in the creative industries, whilst applying
marketing theory to a wide range of international examples. It combines a
comprehensive and innovative perspective on customer value theory with
practical marketing strategies and detailed case studies. Based around the
concept of customer value, it will provide you with the analytical and decisional
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tools necessary to succeed in creative industries. Key features: • A range of
detailed international case studies throughout • Offers a unique perspective on
marketing in the creative industries Offering invaluable insight into creative and
cultural industry marketing, this is an ideal textbook for undergraduate and
postgraduate marketing students.
Ever since the term "creative nonfiction" first came into widespread use, memoirists and
journalists, essayists and fiction writers have faced off over where the border between
fact and fiction lies. This debate over ethics, however, has sidelined important
questions of literary form. Bending Genre does not ask where the boundaries between
genres should be drawn, but what happens when you push the line. Written for writers
and students of creative writing, this collection brings together perspectives from
today’s leading writers of creative nonfiction, including Michael Martone, Brenda Miller,
Ander Monson, and David Shields. Each writer’s innovative essay probes our notions
of genre and investigates how creative nonfiction is shaped, modeling the forms of
writing being discussed. Like creative nonfiction itself, Bending Genre is an exciting
hybrid that breaks new ground.
The 1990s was the decade when Marvel Comics sold 8.1 million copies of an issue of
the X-Men, saw its superstar creators form their own company, cloned Spider-Man, and
went bankrupt. The 1990s was when Superman died, Batman had his back broken, and
the runaway success of Neil Gaiman’s Sandman led to DC Comics’ Vertigo line of
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adult comic books. It was the decade of gimmicky covers, skimpy costumes, and megacrossovers. But most of all, the 1990s was the decade when companies like Image,
Valiant and Malibu published million-selling comic books before the industry
experienced a shocking and rapid collapse. American Comic Book Chronicles: The
1990s is a year-by-year account of the comic book industry during the Bill Clinton
years. This full-color hardcover volume documents the comic book industry’s most
significant publications, most notable creators, and most impactful trends from that
decade. Written by Keith Dallas and Jason Sacks.
Filmed Shakespeare criticism has largely centred on aesthetic critiques of filmic
devices, or on comparisons between the film and the source text. Employing a new
angle, this book explores the reasons why contemporary filmed Shakespeare prompts
cultural anxiety about high-culture adaptation.
Business lessons from the leader in the multibilliondollar scrapbook industryIt's a
classic American success story: Cheryl Lightle, once an unemployed single mom, goes
on to become the cofounder of one of the most successful direct selling companies in
the United States. "Creative Memoriesreveals the 10 guiding principles she used to
create her scrapbooking empire, teaching readers how to use these principles to
achieve success in their own lives. Through Lightle's inspirational story, combined with
her proven business strategies and leadership lessons, this motivational book gives
readers the tools they need to: Maintain continual business and personal growth
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Preserve integrity and credibility Communicate clearly and concisely Define their own
leadership style and direction Protect their relationships with their customers
Who are “intellectuals”? What do they think their role and function in contemporary
society is? Are they on the endangered-species list? Is equating conservatism with
conservation becoming their dominant survival strategy? This book is a collection of
essays that examines some of the changes in the activities, role, function and selfperception of Italian intellectuals since World War II (two major divides are considered
to be the crisis of 1956–7 and the fall of the Berlin Wall). The first section examines
some of the most influential figures in the early decades, the second the activities of
contemporary intellectuals, a third gives voice to some contemporary writers, a fourth
contains some comparative essays about the role of intellectuals in influential
contemporary Western cultures and a final section is devoted to some crossdisciplinary forays and reflections on the relevance and possible future directions of
these inquiries.
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