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Research in entrepreneurship has been booming, with perspectives from a range of
disciplines and numerous developing schools of thought. It can be difficult for young
scholars and even long-time researchers to find their way through the lush garden of
ideas we see before us. The purpose of this book is to map the research terrain of
entrepreneurship, providing the perfect starting point for new and existing researchers
looking to explore. Topics covered range from emerging perspective, through issues at
the core of the field to innovative methodologies. Starting off with a preface by Bill
Gartner, each section of the book brings together a world class set of established
leading researchers and rising stars. This considered, comprehensive and conclusive
companion integrates the recent debates in entrepreneurship research under one
cover, to provide a resource which will be useful across disciplinary boundaries and for
a whole range of students and researchers.
Education in the Creative Economy explores the need for new forms of learning and
education that are most conducive to supporting student development in a creative
society. Just as the assembly line shifted the key factor of production from labor to
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capital, digital networks are now shifting the key factor of production from capital to
innovation. Beyond conventional discussions on the knowledge economy, many
scholars now suggest that digital technologies are fomenting a shift in advanced
economies from mass production to cultural innovation. This edited volume, which
includes contributions from renowned scholars like Richard Florida, Charles Landry,
and John Howkins, is a key resource for policymakers, researchers, teachers and
journalists to assist them to better understand the contours of the creative economy and
consider effective strategies for linking education to creative practice. In addition to
arguments for investing in the knowledge economy through STEM disciplines (science,
technology, engineering and math), this collection explores the growing importance of
art, design and digital media as vehicles for creativity and innovation.
The rise of creative industries requires new thinking in communication, media and
cultural studies, media and cultural policy, and the arts and information sectors. The
Creative Industries sets the agenda for these debates, providing a richer understanding
of the dynamics of cultural markets, creative labor, finance and risk, and how culture is
distributed, marketed and creatively reused through new media technologies. This book
develops a global perspective on the creative industries and creative economy; draws
insights from media and cultural studies, innovation economics, cultural policy studies,
and economic and cultural geography; explores what it means for policy-makers when
culture and creativity move from the margins to the center of economic dynamics;
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makes extensive use of case studies in ways that are relevant not only to researchers
and policy-makers, but also to the generation of students who will increasingly be
establishing a ‘portfolio career’ in the creative industries International in coverage, The
Creative Industries traces the historical and contemporary ideas that make the cultural
economy more relevant that it has ever been. It is essential reading for students and
academics in media, communication and cultural studies.
Over the past decade, the field of urban tourism has consolidated with the appearance
of several books that concentrate upon the Western European and North American
experience. Recently, the scope and range of urban research has widened
considerably, including the welcome appearance of studies that examine the tourism
phenomenon in cities outside the Euro-American heartland. Despite this growing
international body of debate and scholarship on tourism and cities, particularly in the
developed North, literature that relates to the developing world as a whole, and to Africa
in particular, remains sparse. The task of Urban Tourism in the Developing World: The
South African Experience is to augment the current international scholarship
concerning urban tourism in the developing world. More especially, the contributors
draw attention to a range of case studies from South Africa that provide some starting
points to address the uneven scholarly coverage of urban tourism the African context
has received to date. In addition, the research material presented here seeks to
contribute toward raising the South African, and indeed the African profile, within
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growing international scholarship concerning issues of urban tourism and development.
This collection aims to expand an emerging South African and African tourism research
"voice" concerning the tourism and development nexus, as well as to stem critiques that
this body of research appears to have developed in a theoretical vacuum, divorced from
broader international tourism research discourses. This collection of essays not only
further develops an independent South African tourism perspective, but also presents
research that is closely tied to international urban tourism research debates. In addition,
this analysis of urban tourism in the South African context enriches the rather Westernoriented theories of urban tourism discourse through its emphasis on how urban
tourism is evolving in urban Africa. Christian M. Rogerson is professor of human
geography in the School of Geography, Archaeology and Environmental Studies,
University of the Witwatersrand, Johannesburg, South Africa. Gustav Visser is senior
lecturer in human geography in the Department of Geography, University of the Free
State, Bloemfontein, South Africa.
Interdisciplinary, internationally focused, policy-informed, and strategic, this book sets
out agendas for advancing research into creative industries as a productive and
innovative intervention in public policy. With contributions from leading scholars, policy
and industry specialists, this Research Agenda will be a vital resource for students and
academics working in the fields of communication, culture, film and media, geography,
business and policy studies, and Internet and social media studies.
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The book provides a critical and integrative analysis of value as it pertains to different
aspects of creative and cultural industries. The notion of 'value' – a frequently used but
rarely considered term – is deconstructed and considered as a spatial and structural
impact, an active resource and process, and as soft institutions and embodied forms
which collectively create a space through which value is constructed and negotiated.
This book consists of three main sections: normative valuation, value and
transformation from interactions and process, and embodied value. Together the
contributions assess what value means in the creative and cultural industries, how it is
constructed and added through process, and the way in which it is embodied in people
and shaped through and by social space. Especially relevant for postgraduate study
and research in the creative and cultural industries where critical studies are key, this
book is also relevant for multiple disciplines which occupy the creative and cultural
fields.
Creative industries are becoming increasingly important to the economic and social
wealth of most economies. They are also inherently linked to entrepreneurship and this
book provides thoughtful and comprehensive insights into the role of creative industries
in contemporary economies and to the interface between creative firms and
entrepreneurship. The book draws upon cutting edge research to illustrate and explain
the diversity and nature of creative industries and to provide informed discussion on key
topics relevant to developing theory and understanding of this vital sector. This book is
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a must for anyone interested in understanding and learning more about the
opportunities which creative industries have created for entrepreneurship and the
benefits which an entrepreneurial mind-set can offer to the creative industries.- Eleanor
Shaw, University of Strathclyde, UK 'The creative industries have long been a hotbed of
entrepreneurial activity. For decades vaudeville, theater, movies, art, and music have
exemplified the key aspects of entrepreneurship, and the participants in these
industries search for novelty and create innovations. But despite the fact that some
countries have industrial policies to focus on creative arts, this is a little studied area of
entrepreneurship. Colette Henry and Anne de Bruin offer one of the first academic
books that showcases research in the creative industries. This volume presents a solid
theoretical foundation and offers fascinating chapters that consider a variety of topics
such as regional strategies, education, creative expression and the evolution of
industry.'
Creative Industry practices are increasingly manifested through hybrid models and methods
and emerging sub-sectors. With ever finer dividing lines between form and content, product
and service, participation and consumption, the distinctions between sectors are increasingly
blurred, while new, convergent models emerge. Reflecting this fluid context, this book provides
a new perspective on strategy in the Creative Industries. Based on extensive original research
and live empirical data derived from case studies, interviews, and observations with creative
managers, it reveals strategic decision-making by analysing business manoeuvres and stages
of innovation in the Creative Industries. Through analysing the interactive features of
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aesthetically driven information assets, and how new user/consumer cultures are applied, it
uncovers the principles that are transforming strategy in the Creative Industries. This
innovative volume will be of significant interest to scholars, advanced students and
practitioners in the Creative Industries as well as well as industry consultancies and
practitioners.
Creative workers are employed in sectors outside the creative industries often in greater
numbers than within the creative field. This is the first book to explore the phenomena of the
embedded creative and creative services through a range of sectors,
This book focuses on the theoretical, policy and practice linkages and disjunctures between
tourism and the creative industries. There are clear and strong intersections between the
sectors, for example in the development and application of new and emerging media in
tourism; festivals and cultural events showcasing the creative identity of place; tours and place
identities associated with film, TV, music and arts tourism; as well as particular destinations
being promoted on the basis of their ‘creative’ endowments such as theatre breaks, art
exhibitions and fashion shows. Tourism and the Creative Industries explores a variety of
relationships in one volume and offers innovative and critical insights into how creative
industries and tourism together contribute to place identity, tourist experience, destination
marketing and management. The book is aligned with the sectors that have been demarcated
by the UK Government Department of Culture, Media and Sport as comprising the creative
industries: advertising and marketing; architecture; design and designer fashion; film, TV,
video, radio and photography; IT, software and computer services; publishing and music;
performing and visual arts. The title of this volume demonstrates how the exclusion of tourism
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from the creative industries is arguably perverse, given that much of the work by destination
managers and of private sector tourism is characterised by creativity and innovation.
Interdisciplinary research and international context bring a broader perspective on how the
creative industries operate in varying cultural and policy contexts in relation to tourism. This
book brings together the parallel and disparate inter-disciplinary fields of tourism and the
creative industries and will be of interest to students, academics and researchers interested in
tourism, creative industries, marketing and management.
This book is a monograph of cultural economics of a new concept, artist–enterprises. It
explores various dimensions that artists embody, i.e., aesthetic, critical, messianic, and
economic ones, and screens the multiple challenges faced by the artist–enterprises in terms of
pricing, funding, and networking in the Digital Age. It shows how these artist–enterprises are at
the core of the contemporary creative industries. Even when they are on their own, artists have
to demonstrate or manage a variety of skills, sign contracts both in the early and later stages of
their activities, and also maintain relationships and networks that enable them to attain their
artistic and economic goals. They are no longer simply entrepreneurs managing their own
skills but are the enterprises themselves. The artist–enterprises thus find themselves at the
confluence of two dynamics of production—artistic and economic: artistic because they invent
new expressions and meanings; and economic because these expressions must be supported
by monetary values on the market. The artistic dynamic is part of a long process of artistic
enhancement and only an artist can say whether it has reached the point of presentation or
equilibrium. The economic dynamic is dependent on the constant endorsement of artists' works
by the market to ensure their survival as artist–enterprises. The tension created by this
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disparity is further aggravated by another tension: the need to overcome a number of risks so
that artist–enterprises can progress. This book will be of special interest to artists, managers,
students, professionals, and researchers in the fields of the arts, creativity, economics, and
development. The author is Emeritus Professor at the University Paris I Panthéon-Sorbonne.
"Creativity used to be the difficult concept to define - now it has probably been overtaken by
the concept 'creative industries'. However, this text does a sterling job at identifying, outlining
and defining the many elements that go to make up this booming sector of industry. What
makes it particularly interesting is that it includes the view of the creative industries from the
perspective of working in it, then the definitions of what products and producers are involved,
and ends with the broader picture of the creative economy and predictions for future trends.
Add to this that they include both theory and practice, and this really is an all-round guide to
the vast domain that is loosely titled 'the creative industries'" - Angela Birchall, School of
Media, Music & Performance, Salford University This is your complete guide to studying and
succeeding in the creative industries. This book takes you through the history, trends, products
and markets of the creative industries, showing how success depends on a mix of ideas,
tactics and talent. When understanding social networks and cultural economy is just as
important as hands-on skills or an entrepreneurial spirit, Introducing the Creative Industries
shows you how to use theories, concepts and practical skills to get ahead in their course and
professional life. Creatively imagined and beautifully written, this book: Interweaves theoretical
concepts and professional practice on every page Uses cultural economy to teach the
essential concepts and thinkers Integrates case studies from fashion and gaming to journalism
and music Teaches strategies for navigating the links between skills, industries, creativity and
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markets. This book shows you how to spot opportunities and use your knowledge and savvy to
take kickstart your career in this fast-moving industry. It is an essential guidebook for students
of creativity in media and communication, design, creative industries and business.
?????????????????????????????????????????????????????????????????????????????????
?????????????????????????????????????????????????????????????????????????????????
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Creative industries are a growing and globally important area for both economic vitality and
cultural expression of industrialized nations. This volume examines their institutional,
categorical and structural dynamics to provide an overview of new trends and emerging issues
in scholarship on this topic.
La difficoltà di "collocare" le attività economiche derivanti dalla cultura e dalla creatività in un
contesto di coerenza ed intelligibilità ha impedito agli studiosi e ai responsabili delle politiche
economiche di giungere a conclusioni condivise sui criteri di definizione di questo settore
economico. La mancanza di chiarezza nella terminologia raggiunse l'apice alla fine degli anni
Novanta, quando le "industrie creative" sostituirono le "industrie culturali", termine fino ad
allora ampiamente diffuso e utilizzato nelle politiche culturali nazionali e internazionali. Alla
luce dell'intenso dibattito accademico sviluppato attorno alle industrie culturali e creative, la
prima parte di questo libro analizza tensioni, dibattiti e divergenze nelle definizioni, nonché le
peculiari caratteristiche di queste industrie. Vengono inoltre illustrati gli effetti dell'applicazione
di diversi schemi di classificazione del settore culturale e creativo sul suo peso economico, e
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discusse le difficoltà che esso incontra nella competizione con altri settori per accedere ai
programmi di finanziamento europeo. La seconda parte del libro indaga le molteplici relazioni
che le industrie creative installano tra di loro e con il contesto urbano. I modelli di
localizzazione delle imprese creative vengono analizzati in un caso di studio nella Città
metropolitana di Roma. Le distribuzioni spaziali dei diversi settori creativi sono studiate
utilizzando punti georiferiti come input per un modello statistico basato sulla funzione K di
Ripley. Un'ipotesi nulla di distribuzione casuale viene verificata per le seguenti condizioni:
analizzando la distribuzione spaziale di ogni singolo settore creativo rispetto al resto delle
attività creative; confrontando a coppie i settori creativi per identificare quelli che rivelano
attrazione reciproca; confrontando, per ciascun settore creativo, i modelli di localizzazione
delle attività core-creative rispetto alla localizzazione delle rispettive funzioni di servizio.
L'analisi empirica ha mostrato che, nella maggior parte dei casi, i settori core-creativi hanno la
tendenza di raggrupparsi nello spazio a piccole distanze mentre i rispettivi settori di servizio
sono dispersi internamente e disposti attorno al cuore. I confronti reciproci hanno rivelato
l'esistenza di cluster creativi urbani caratterizzati dalla coesistenza di diverse attività creative.

The need for informed and effective insights into key concepts and models of regional
development and growth, from an endogenous growth perspective, has risen over the
past decade. These recent advances address in particular local and regional assets
and characteristics comprising inter alia creativity, knowledge, innovation forces and
entrepreneurship. Access to and exploitation of these modern forms of human and
social capital are of paramount importance for the dynamic regional economic
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environment in a city or region. This volume offers an overview and critical treatment of
the spatial-economic roots, opportunities and impacts of new growth strategies, mainly
from an evidence-based perspective. In the various contributions to this volume,
relevant findings and strategic options are interpreted and discussed from both an
analytical and a policy perspective to help cultivate creativity, human capital
development and innovation as well as entrepreneurial activity, with a view to exploit
the drivers of economic development, in order to strengthen the competitive edge of
cities and regions.
The arts and creative sector is one of the nation's broadest, most important, and least
understood social and economic assets, encompassing both nonprofit arts and cultural
organizations, for-profit creative companies, such as advertising agencies, film
producers, and commercial publishers, and community-based artistic activities. The
thirteen essays in this timely book demonstrate why interest in the arts and creative
sector has accelerated in recent years, and the myriad ways that the arts are crucial to
the social and national agenda and the critical issues and policies that relate to their
practice. Leading experts in the field show, for example, how arts and cultural policies
are used to enhance urban revitalization, to encourage civic engagement, to foster new
forms of historic preservation, to define national identity, to advance economic
development, and to regulate international trade in cultural goods and services.
Illuminating key issues and reflecting the rapid growth of the field of arts and cultural
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policy, this book will be of interest to students at both the undergraduate and graduate
levels, to arts educators and management professionals, government agency and
foundation officials, and researchers and academics in the cultural policy field.
What determines the price of a pop concert or an opera? Why does Hollywood
dominate the film industry? Does illegal downloading damage the record industry?
Does free entry to museums bring in more visitors? In A Textbook of Cultural
Economics, one of the world's leading cultural economists shows how we can use the
theories and methods of economics to answer these and a host of other questions
concerning the arts (performing arts, visual arts and literature), heritage (museums and
built heritage) and creative industries (the music, publishing and film industries,
broadcasting). Using international examples and covering the most up-to-date
research, the book does not assume a prior knowledge of economics. It is ideally suited
for students taking a course on the economics of the arts as part of an arts
administration, business, management, or economics degree.
The creative industries are becoming of increasing importance from economic, cultural,
and social perspectives. This Handbook explores the relationship, whether positive or
negative, between creative industries and intellectual property (IP) rights.
Pushing the frontiers of the new development paradigm, this book guides debates,
clarifies new themes and illustrates how the cultural resources of the developing world
can become a new way of integrating into the global economy - helping to raise the
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voices of developing countries, widening the range of creative choices and promoting
cultural diversity and economic and human development. Mixing theory, country casestudies and policy analysis this volume argues that developing countries can use their
creative assets and energies as a source of economic growth - if they can better
position themselves in the global economy, turning on its head the polarized debate
about commerce and culture to take a fresh look at some traditional activities whose
intrinsic cultural value has for too long hidden their economic worth. It includes essays
from economists, lawyers and industry experts on global trade trends; digitaltechnology; film in West Africa; audio visuals in India; the music industry in Brazil and
the Caribbean; the copyright industry in Arab countries, and policy lessons from
developed countries - including sources of finance, subsidies and the role of incubators
and intermediaries. Fresh and incisive, this policy lead book on one of the world’s
fastest growing sectors is an invaluable resource for to economists and policy-makers
alike, as well as those with an interest in industrial organization, development policy,
evolutionary economics and the creative industries.
Art and business are often described as worlds apart, even diametric opposites. And
yet, these realms are close cousins in creative industries where firms bring cultural
goods to market, attaching price tags to music, paintings, theater, literature, film, and
fashion. Building on theories of value construction and cultural production, Culture and
Commerce details the processes by which artistic worth is decoded, translated, and
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converted to economic value. Mukti Khaire introduces readers to three industry players:
creators, producers (who bring to market and distribute cultural goods), and
intermediaries (who critique and rave about them). Case studies of firms from Chanel
and Penguin to tastemakers like the Pritzker Prize and The Sundance Institute
illuminate how these professionals construct a vital value chain. Highlighting the role of
"pioneer entrepreneurs"—who carve out space for radical, new product
categories—Khaire illustrates how creative professionals influence our sense of value,
shifting consumer behavior and our culture in deep, surprising ways.
This book explores the dynamics of the interaction between the development of
creative industries and urban land use in Nanjing, a metropolis and a growth pole in the
Yangtze River Delta. In the last two decades, China's economy has been undergoing
dramatic growth. Yet, accompanying with China's economic success is the disturbing
environmental deterioration and energy concerns. These issues together with the
diminution of the advantage of low-cost labour force present many Chinese cities,
particularly big cities specialising in manufacturing in the most developed regions, the
urgency to find new approaches to "creative China". As an ancient city featured by
abundance of cultural heritages and legacies of heavy industries, Nanjing has been
striving for a decade to transform its economy towards a creative economy by
cultivating creative industries. In parallel with the flourishing of creative industries are
contest for land resources among different interest parties and restructuring of urban
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land use. Both are new challenges for urban planning. This complex process is
examined in this book by an interdisciplinary approach which integrates GIS, ABM,
questionnaire investigation and interview.
Since the Second World War there has been considerable growth in the importance of
non-manufacturing based forms of production to the performance of many Western
economies. Many countries have seen increased contributions being made by
industries such as the media, entertainment and artistic sectors. Gathering together a
leading international, multi disciplinary team of researchers, this informative book
presents cutting-edge perspectives on how these industries function, their place in the
new economy and how they can be harnessed for urban and regional economic and
social development.
In recent years, the study of creativity has shifted from analysis of culture as an end in itself to
one of economic enhancement, and its capability to generate wealth and promote economic
development. Increasingly, European cities and regions are using the arts to fuel wellbeing and
reinvigorate economies after the comparative demise of more traditional industry and
manufacturing. A growing literature is starting to highlight the innovation capacity of cultural
and creative industries (CCIs) as they intersect the innovation processes of other
manufacturing and services sectors with an innovative and creative output. Culture and
creativity may be a strategic weapon to exit the present crisis and redefine an economic model
of sustainable development. This book brings together a set of multidisciplinary contributions to
investigate the kaleidoscope of European creativity, focussing on CCIs and the innovations
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connected with them. The two main questions that this volume aims to address are: How can
we identify, map and define CCIs in Europe? And how do they contribute to innovation and
sustainable growth? The volume is split into two parts. The first part deals with the definition,
measurement and mapping of the geography of European CCIs according to a local economic
approach, focussing on Italy, Spain, the UK, Austria, Denmark and France. This section
surveys the different industrial typologies and spatial patterns, which underline a significant
dissimilarity between the North and the South of Europe, mainly due to the difference between
heritage-driven and technology-driven countries. The section concludes with a case study on a
Japanese creative city. The second part collects some interesting cases of innovation
generated in creative spaces such as cities of art or creative clusters and networks. This
entails the study of innovations among creative and non-creative sectors (e.g. laser
technologies in conservation of works of art and design networks in Italy) and across European
and non-European countries (e.g. Spaghetti Western movies in the US or visual artists in New
Zealand). Finally, an innovation capacity of culture that can regenerate mature sectors (e.g. the
French food supply chain and Swiss watch Valley) or combine the creative and green
economics paradigms (e.g. the green creative cities in North Europe) is analyzed. This book
will appeal to academics, scholars and practitioners of urban and regional studies, cultural and
creative economics and managerial and organization studies.
The book is like a delicious smörgåsbord with a variety of contributions within creative
industries research. David Rylander, Papers in Regional Science This book positions itself with
an international approach and with a focus on entrepreneurship. My perception is that this will
be read with major interest by policymakers around the world, who right now consider how to
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form strategies and construct policies to support their own creative industries. . . The book
raises interesting aspects of creative industries in comparison to more traditional industries. . .
Charlotta Mellander, International Small Business Journal This collection of papers adds some
new dimensions to the current creative entrepreneurship research agenda. It highlights the
valuable economic and social contribution of the sector but also encourages policymakers,
educators and trainers to continue to evaluate the critical role they play in the creative
enterprise development process. Culturelink . . . a delight to read. The book is novel and
covers an important area of entrepreneurship that is definitely worthy of more attention. The
book is useful to practitioners in the creative industries field that want to learn more about the
international importance of the sector and also to academics who conduct research in the area.
Vanessa Ratten, Journal of Enterprising Communities There is increasing conversation about
this industry at conferences around the world. This book would be helpful in putting definitional
boundaries around the topic and bringing together the latest research on the topic. It has an
automatic international scope, has an interesting selection of subtopics including gender,
trends, and economic contributions and is cleverly organized. Patricia G. Greene, Babson
College, US The creative industries represent a vital, exciting and rapidly changing field of
activity; one that is now recognised as a key growth sector in the knowledge-based economy.
However, there is still a general lack of understanding of what is meant by the term creative
industry , and thxe creative sector has not, to date, been the subject of concerted academic
research. This book redresses the balance by providing valuable insights into the creative
entrepreneurial process and platforming some of the key challenges yet to be addressed. A
range of pertinent and diverse topics relating to creative entrepreneurship are dealt with,
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including the different quantitative and qualitative methodologies adopted by researchers in
this field. In addition, the nature of creative entrepreneurship across different industry subsectors and in different economic and geographical contexts is examined. Illustrating the
valuable economic and social contribution of the creative industries sector, Entrepreneurship in
the Creative Industries aims to encourage policymakers, educators and trainers to continue to
evaluate their critical role in the creative enterprise development process. Students and
researchers in entrepreneurship and creative industries fields will also find the book to be an
illuminating read.
This insightful book offers a new way of looking at the arts, culture and the creative industries
from the perspective of evolutionary economics. The creative industries are key drivers of
modern economies. While economic analysis has traditionally advanced a market-failure
model of arts and culture, this book argues for an evolutionary market dynamics or innovationbased approach. Jason Potts explores theoretical and conceptual aspects of an evolutionary
economic approach to the study of the creative economy. Topics include creative businesses
and labour markets, social networks, innovation processes and systems, institutions, and the
role of creative industries in market dynamics and economic growth.
Creative industries in China provides a fresh account of China’s emerging commercial cultural
sector. The author shows how developments in Chinese art, design and media industries are
reflected in policy, in market activity, and grassroots participation. Never has the attraction of
being a media producer, an artist, or a designer in China been so enticing. National and
regional governments offer financial incentives; consumption of cultural goods and services
have increased; creative workers from Europe, North America and Asia are moving to Chinese
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cities; culture is increasingly positioned as a pillar industry. But what does this mean for our
understanding of Chinese society? Can culture be industrialised following the low-cost model
of China’s manufacturing economy. Is the national government really committed to social
liberalisation? This engaging book is a valuable resource for students and scholars interested
in social change in China. It draws on leading Chinese scholarship together with insights from
global media studies, economic geography and cultural studies.
The creative industries are an important part of modern economies, recognised increasingly by
governments, firms and the general public as sources of beauty and expression as well as
financial value and employment. Scholars have produced growing creative industries research,
but thus far this work has been distributed across fields of business and management,
economics, geography, law, or studies of individual sectors or activities like design or media.
This authoritative handbook collects together the distilled knowledge of these areas into a
single source. It first addresses fundamentals of how creativity occurs in individuals, teams,
networks and cities, then covers perspectives on how this creativity is realised as various kinds
of value through work, entrepreneurs, symbolism, and stardom. The organisation of creative
industries is then reviewed such as project ecologies, events, genres and user innovation.
Social and economic structures and activities such as sunk costs, spillovers, brokerage and
disintermediation are reviewed, and finally the Handbook addresses policy and development,
examining the changing landscapes of copyright protection as well as the emerging economies
forming new centres of creative industry through global value chains.This is a comprehensive
reference work with twenty-seven chapters by leading international experts.
This book combines insights from cultural economics, public finance, and tax law, providing an
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accessible and comprehensive introduction in the application of tax incentives for the creative
industries. It does not have a single-country focus, but instead uses the perspective and
examples of various countries around the world. The book starts with a theoretical part,
introducing the concepts of creative industries and of tax incentives: how can the creative
industries be defined, why do governments support the creative industries and how can tax
incentives be applied as policy instrument. In the globalized and digitalized world in which the
creative industries operate, restrictions imposed by guidelines on harmful tax competition and
state aid and regulations influencing the (im)possibility of applying tax incentives in crossborder situations have a great impact. For that reason these legal concepts are discussed as
well in the theoretical part. Globalization also gives rise to questions on the cross border
application of tax incentives. The example of cross border giving is discussed in this respect.
The theoretical part is followed by a part that focuses on tax incentives for specific sectors of
the creative industries: museums and cultural heritage, the audiovisual industries (film, tv and
videogames), the art market, copyright and artists. This part uses insightful examples from
various countries to illustrate the application of these tax incentives. As the book takes both an
academic and a practical approach, it is of relevance to researchers, students, policy makers
and readers involved in the creative industry who seek an in-depth and up-to-date overview of
this alternative way for governments to support the creative industries.
Fairs, festivals and competitive events play a crucial role in the creative industries; yet their
significance has been largely overlooked. This book explores the role of such events through a
series of studies that include some of the most iconic fairs and festivals in the world. It brings
together a team of distinguished scholars to examine art fairs, biennales, auctions, book fairs,
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television programming markets, film festivals, animation film festivals, country music festivals,
fashion weeks, wine classifications and wine tasting events. This diverse set of studies shows
that such events serve a variety of purposes: as field-configuring events (FCEs), as a way of
ritualising industry practices and as 'tournaments of values' where participants negotiate
different cultural values to resolve economic issues. Suitable for academics and practitioners,
this book presents a fascinating perspective on the role and importance of fairs, festivals and
competitive events in the creative industries.
Digital technologies have transformed the way many creative works are generated,
disseminated and used. They have made cultural products more accessible, challenged
established business models and the copyright system, and blurred the boundary between

The third edition of Multinational Enterprise and Economic Analysis surveys the
contributions that economic analysis has made to our understanding of why
multinational enterprises exist and what consequences they have for the workings of
the national and international economies. It shows how economic analysis can explain
multinationals' activity patterns and how economics can shed conceptual light on
problems of business policies and managerial decisions arising in practice. It addresses
the welfare problems arising from multinationals' activities and the logic of governments'
preferences and choices in their dealings with multinationals. Suitable for researchers,
graduates and upper-level undergraduates. The third edition of this highly accessible
book incorporates the many additions to our knowledge of multinationals accumulated
in research appearing in the past decade.
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Over the last 30 or 40 years a substantial literature has grown up in which the tools of
economic theory and analysis have been applied to problems in the arts and culture.
Economists who have surveyed the field generally locate the origins of contemporary
cultural economics as being in 1966, the year of publication of the first major work in
modern times dedicated specifically to the economics of the arts. It was a book by
Baumol and Bowen which showed that economic analysis could illuminate the supply of
and demand for artistic services, the contribution of the arts sector to the economy, and
the role of public policy. Following the appearance of the Baumol and Bowen work,
interest in the economics of the arts grew steadily, embracing areas such as demand
for the arts, the economic functions of artists, the role of the nonprofit sector, and other
areas. Cultural economics also expanded to include the cultural or entertainment
industries (the media, movies, the publishing industry, popular music), as well as
heritage and museum management, property right questions (in particular copyright)
and the role of new communication technologies such as the internet. The field is
therefore located at the crossroads of several disciplines: economics and management,
but also art history, art philosophy, sociology and law. The Handbook is placed firmly in
economics, but it also builds bridges across these various disciplines and will thus be of
interest to researchers in all these different fields, as well as to those who are engaged
in cultural policy issues and the role of culture in the development of our societies.
*Presents an overview of the history of art markets *Addresses the value of art and
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consumer behavior toward acquiring art *Examines the effect of art on economies of
developed and developing countries around the world
Technological innovations, sociological and consumer trends, and growing
internationalization are transforming the cultural and creative industries (CCIs). These
changes present new challenges for CCIs that require original and inventive answers.
Innovation in the Cultural and Creative Industries analyzes the powerful strategies put
in place by CCI organizations such as Nintendo, the Lascaux Cave and Daft Punk. The
case studies presented in this book cover video games, books, music, museums,
fashion, film and architecture. Each chapter is organized around five key points: a
theoretical framework that focuses on a specific concept, a description of the
methodological mechanism mobilized, a presentation of the industry concerned, the
analysis of the innovative strategy and a recap of the lessons and best practices
demonstrated by the case.
"To explain the logic of these arrangements, the author draws on the analytical
resources of industrial economics and the theory of contracts. He addresses the winnertake-all character of many creative activities that brings wealth and renown to some
artists while dooming others to frustration; why the "option" form of contract is so
prevalent; and why even savvy producers get sucked into making "ten-ton turkeys,"
such as Heaven's Gate."--BOOK JACKET.
???????????16??????????????????????????????????????????????????????????????
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?????????????????????????????????????????
????????????????????????????????????????creative ecology?????????????????????
?????????????????????????????????????????????
China is at the crux of reforming, professionalising, and internationalising its cultural
and creative industries. These industries are at the forefront of China's move towards
the status of a developed country. In this comprehensive Handbook, international
experts including leading Mainland scholars examine the background to China's cultural
and creative industries as well as the challenges ahead. The chapters represent the
cutting-edge of scholarship, setting out the future directions of culture, creativity and
innovation in China. Combining interdisciplinary approaches with contemporary social
and economic theory, the contributors examine developments in art, cultural tourism,
urbanism, digital media, e-commerce, fashion and architectural design, publishing, film,
television, animation, documentary, music and festivals.
The Routledge Companion to the Cultural Industries is collection of contemporary
scholarship on the cultural industries and seeks to re-assert the importance of cultural
production and consumption against the purely economic imperatives of the ‘creative
industries’. Across 43 chapters drawn from a wide range of geographic and disciplinary
perspectives, this comprehensive volume offers a critical and empirically-informed
examination of the contemporary cultural industries. A range of cultural industries are
explored, from videogames to art galleries, all the time focussing on the culture that is
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being produced and its wider symbolic and socio-cultural meaning. Individual chapters
consider their industrial structure, the policy that governs them, their geography, the
labour that produces them, and the meaning they offer to consumers and participants.
The collection also explores the historical dimension of cultural industry debates
providing context for new readers, as well as critical orientation for those more familiar
with the subject. Questions of industry structure, labour, place, international
development, consumption and regulation are all explored in terms of their historical
trajectory and potential future direction. By assessing the current challenges facing the
cultural industries this collection of contemporary scholarship provides students and
researchers with an essential guide to key ideas, issues, concepts and debates in the
field.
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