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Terrorism now dominates the headlines across the world-from New York to Kabul. Framing Terrorism argues that the
headlines matter as much as the act, in political terms. Widely publicized terrorist incidents leave an imprint upon public
opinion, muzzle the "watchdog" role of journalists and promote a general one-of-us consensus supporting security forces.
This Companion provides an authoritative source for scholars and students of the nascent field of media geography.
While it has deep roots in the wider discipline, the consolidation of media geography has started only in the past decade,
with the creation of media geography’s first dedicated journal, Aether, as well as the publication of the sub-discipline’s
first textbook. However, at present there is no other work which provides a comprehensive overview and grounding. By
indicating the sub-discipline’s evolution and hinting at its future, this volume not only serves to encapsulate what
geographers have learned about media but also will help to set the agenda for expanding this type of interdisciplinary
exploration. The contributors-leading scholars in this field, including Stuart Aitken, Deborah Dixon, Derek McCormack,
Barney Warf, and Matthew Zook-not only review the existing literature within the remit of their chapters, but also
articulate arguments about where the future might take media geography scholarship. The volume is not simply a
collection of individual offerings, but has afforded an opportunity to exchange ideas about media geography, with
contributors making connections between chapters and developing common themes.
Designed for students and practitioners in the fields of organizational behavior and human resource training and
development, this book examines improving organizational communication. Terrence Gargiulo shows how the use of
storytelling is the key to effective communication and learning.
Although widely recognized as an important waterborne pathogen, Cryptosporidium spp. can also be transmitted by
contamination of food. The same properties of this protozoan parasite that mean that water is an excellent transmission
vehicle are also important for foodborne transmission. These include the low infective dose, the high number of oocysts
that are excreted, and the robustness of these transmission stages. However, many more outbreaks of waterborne
cryptosporidiosis have been reported than foodborne outbreaks. This is probably partly due to epidemiological tracing
being much more difficult for foodborne outbreaks than waterborne outbreaks, and the number of persons exposed to
infection often being fewer. Nevertheless, the potential importance of foodborne transmission is gradually being
recognized, and a wide range of different foodstuffs have been associated with those outbreaks that have been recorded.
Additionally, various factors mean that the potential for foodborne transmission is becoming of increasing importance:
these include the growth of international food trade, a current trend for eating raw or very lightly cooked foods, and the
rise in small-scale organic farms, where there the possibility for contamination of vegetable crops with animal feces may
be greater.
Inhaltsangabe:Abstract: Today we observe a development in which the role of language is steadily decreasing whereas
the impact of pictures is increasing. This goes hand in hand with a development in which information relies more and
more on visual concepts. More and more language takes the part of explaining how to read the visual presentations,
more and more language takes the part of providing the background information which is necessary to understand the
meaning of the visual foreground. Kress and van Leeuwen (1998) argue that Today, we seem to move towards a
decrease of control over language (e.g. the greater variety of accents allowed on the public media, the increasing
poblems in enforcing normative spelling), and towards an increase in codification and control over the visual (e.g. the use
of image banks from which ready-made images can be drawn for the constuction of visual texts, and, generally, the effect
of computer imaging technology). Although we may be aware of this tendency, we have not been taught in school how to
read visual concepts and so most of us share some degree of illiteracy concerning a critical reading of information
presented by images. This is remarkable because we all agree about their influence on our lives but at the same time
when we do not develop analytical tools for describing what kinds of strategies, what kinds of concepts are working in
visual presentations of information. We tend to overlook the importance of visual concepts simply because we generally
do not know enough about their code. This paper analyses photos and language which are parts of ads, which have
definitely been designed for transferring messages because they have been made to advertise one specific product.
Images and the text of advertisements never are casual products like family pictures. Although the photo in the family
album is coded its coding is less elaborated than the coding of pictures in ads. We have to keep in mind that many
people, experts in advertising, experts in public relations were involved in the process of designing an ad before we can
look at the final result. This is why ads are definitely conceptually designed because they are meant to create a specific
meaning in the viewer s mind. It is a truism that no visual concept, no photo of an ad was chosen by chance.
Photographs and language of ads are more likely to have been carefully constructed and selected according to the
meaning they are supposed to create. This is [...]
Governing with the NewsThe News Media as a Political InstitutionUniversity of Chicago Press
Analyzes ethical dimensions of contemporary political campaigning and governing.
-- Allows you to quickly locate pertinent laws-- Contains a detailed discussion of the laws requiring organizations to retain
computer security-- Includes an examination of Federal and State law on computer crime-- Serves as a legal reference
for developing training material-- Helps you foster a continuing dialog with legal counsel-- Is comprehensive, up to date,
and easy to read Copyright © Libri GmbH. All rights reserved.
Examines the evolution of the American news media's connection with the American political process and suggests that
government control of the mass media weakens the mission of reporters.
The study of new media opens up some of the most fascinating issues in contemporary culture, bringing together key
readings on new media, what it is, where it came from, how it affects our lives, and how it is managed. It encourages
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readers to pay attention to the 'new' in new media, as well as consider it as a historical phenomenon.
Lists thousands of editors, publishers, columnists, art directors, book reviewers, correspondents, bureau chiefs, and
administrative and sales personnel from over 700 major publications
In recent years numerous films, television series, comic books, graphic novels and video games have featured time travel
narratives, with characters jumping backward, forward and laterally through time. No rules govern time travel in these
stories. Some characters move by machine, some by magic, others by unexplained means. Some time travelers can alter
the timeline, while others are prevented from causing temporal aberrations. The fluid forms of imagined time travel have
fascinated audiences and prompted debate since at least the 19th century. What is behind our fascination with time
travel? What does it mean to be out of one's own era? How do different media tell these stories and what does this reveal
about the media's relationship to time? This collection of new essays--the first to address time travel across a range of
media--answers these questions by locating time travel narratives within their cultural, historical and philosophical
contexts. Texts discussed include Doctor Who, The Terminator, The Georgian House, Save the Date, Back to the Future,
Inception and Source Code.
Media and the American Child summarizes the research on all forms of media on children, looking at how much time they spend
with media everyday, television programming and its impact on children, how advertising has changed to appeal directly to
children and the effects on children and the consumer behavior of parents, the relationship between media use and scholastic
achievement, the influence of violence in media on anti-social behavior, and the role of media in influencing attitudes on body
image, sex and work roles, fashion, & lifestyle. The average American child, aged 2-17, watches 25 hours of TV per week, plays 1
hr per day of video or computer games, and spends an additional 36 min per day on the internet. 19% of children watch more than
35 hrs per week of TV. This in the face of research that shows TV watching beyond 10 hours per week decreases scholastic
performance. In 1991, George Comstock published Television and the American Child, which immediately became THE standard
reference for the research community of the effects of television on children. Since then, interest in the topic has mushroomed, as
the availability and access of media to children has become more widespread and occurs earlier in their lifetimes. No longer
restricted to television, media impacts children through the internet, computer and video games, as well as television and the
movies. There are videos designed for infants, claiming to improve cognitive development, television programs aimed for younger
and younger children-even pre-literates, computer programs aimed for toddlers, and increasingly graphic, interactive violent
computer games. Presents the most recent research on the media use of young people Investigates the content of children's
media and addresses areas of great concern including violence, sexual behavior, and commercialization Discusses policy making
in the area of children and the media Focuses on experiences unique to children and adolescents
Abstract: The prevalence of cooking is on the decline, especially among young adults, despite the many health benefits. Online
media, primarily social networking sites, have become the primary platform for promoting ideas and encouraging positive behavior
change. Examples include the promotion of healthy behaviors like cooking through posting and sharing recipes, food
demonstrations, articles all themed around cooking. The purpose of this study was to investigate the relationship between cooking
attitudes, self-efficacy and behaviors in relation to the exposure of cooking-related online media among adults in college.
Specifically, this study assessed university students’ exposure to cooking-related online media as it correlated with students’
attitudes towards cooking and preparing homemade meals, the frequency of preparing homemade meals, and their self-efficacy in
cooking. Cooking-related online media exposure, cooking attitudes and cooking self-efficacy were all significantly correlated with
cooking behaviors. Cooking self-efficacy was a significant predictor of cooking behavior over and above all other factors. No other
Factors alone were significant predictors of cooking behaviors. Significant influencers of cooking self-efficacy were learning how to
cook from books, learning to cook from a class, being age 40+, and being White, Native Hawaiian, Pacific Islander, American
Indian or Alaska Native.
Global Media Ethics is the first comprehensive cross-cultural exploration of the conceptual and practical issues facing media ethics
in a global world. A team of leading journalism experts investigate the impact of major global trends on responsible journalism. The
first full-length, truly global textbook on media ethics Explores how current global changes in media promote and inhibit
responsible journalism Includes relevant and timely ethical discussions based on major trends in journalism and global media
Questions existing frameworks in Media Ethics in light of the impact of global media Contributors are leading experts in global
journalism and communication
This book is designed to offer an introduction for teachers, students and interested general readers to both recent theoretical and
critical work in media analysis and to outline how to analyse media institutions. It includes suggestions for teaching practice and
proposals for the construction of an alternative pedagogy.
A detailed overview of the new features of Microsoft's Windows XP Media Center Edition PCs furnishes information on installation
and set up, how to integrate the PC with a home network or entertainment center, and how to use such features as the system's
Remote Control Interface, My TV, My Music, My Pictures, My Videos, and Play DVD. Original. (Beginner)
The ability of the media to affect outcomes in economic and political markets has been well documented. News reporting and
advertising influence consumer behavior in goods and services markets by revealing (or selectively revealing) information about a
product, acting as agenda setters to influence consumer demand, or enhancing competition in markets by alerting consumers to
substitutes. In political markets, they can affect behavior by informing voters about a politician's views or actions, enlightening
citizens to outcomes of public policy, or taking a stance on political, social, or economic issues. For businesses, households, and
most others, the media is the main source of information on public policy choices and current social and economic conditions. As a
result, what news the media chooses to gather, analyze and disseminate--and the slant they choose to put on what they report--is
of consequence. 'Information and Public Choice' addresses the factors that affect the content and reach of news coverage as well
as its impact on public policy. The book addresses both market constraints that affect media--particularly news content--and the
impact that news reporting has on economic and political choices. The authors examine a range of issues, including bias or slant
in media reporting, the impact of markets and nonmarket factors on news reporting, and the role of government regulation of the
media sector in developing countries. The studies in this volume provide new evidence and a good summary of previous research
on the power of the media. An invaluable guide for those concerned about the impact of media on economic and political
outcomes, 'Information and Public Choice' draws attention to an under-researched yet important area of economics.
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This book argues that the mythic figure of the zombie, so prevalent and powerful in contemporary culture, provides the opportunity to explore
certain social models – such as ‘childhood’ and ‘school’, ‘class’ and ‘family’ – that so deeply underpin educational policy and practice as
to be rendered invisible. It brings together authors from a range of disciplines to use contemporary zombie typologies – slave, undead,
contagion – to examine the responsiveness of everyday practices of schooling such as literacy, curriculum and pedagogy to the new contexts
in which children and young people develop their identities, attitudes to learning, and engage with the many publics that make up their
everyday worlds.
A comprehensive guidebook to the current methodologies and practices used in health surveys A unique and self-contained resource,
Handbook of Health Survey Methods presents techniques necessary for confronting challenges that are specific to health survey research.
The handbook guides readers through the development of sample designs, data collection procedures, and analytic methods for studies
aimed at gathering health information on general and targeted populations. The book is organized into five well-defined sections: Design and
Sampling Issues, Measurement Issues, Field Issues, Health Surveys of Special Populations, and Data Management and Analysis.
Maintaining an easy-to-follow format, each chapter begins with an introduction, followed by an overview of the main concepts, theories, and
applications associated with each topic. Finally, each chapter provides connections to relevant online resources for additional study and
reference. The Handbook of Health Survey Methods features: 29 methodological chapters written by highly qualified experts in academia,
research, and industry A treatment of the best statistical practices and specific methodologies for collecting data from special populations
such as sexual minorities, persons with disabilities, patients, and practitioners Discussions on issues specific to health research including
developing physical health and mental health measures, collecting information on sensitive topics, sampling for clinical trials, collecting
biospecimens, working with proxy respondents, and linking health data to administrative and other external data sources Numerous realworld examples from the latest research in the fields of public health, biomedicine, and health psychology Handbook of Health Survey
Methods is an ideal reference for academics, researchers, and practitioners who apply survey methods and analyze data in the fields of
biomedicine, public health, epidemiology, and biostatistics. The handbook is also a useful supplement for upper-undergraduate and graduatelevel courses on survey methodology.
This book investigates how individual politicians and political parties strategically make use of the media to reach their political goals. Looking
beyond a purely Americentric viewpoint, the chapters present data from more than ten Western democracies to argue that the media are both
a source of information and an arena for political communication. This double functional role of the media is examined from both a theoretical
and an empirical perspective, including chapters dealing with different aspects of politics - from campaigning to law making - and within
different political contexts. The role of the news media is discussed from the perspective of the political actor, focusing on both the
opportunities and the constraints the news media provide, resulting in a multidisciplinary text that will appeal to students and scholars of both
communication and political science.
Focusing on the interplay between policing realities, public perception and media reflections, this text provides an accessible account of the
relationship between policing and the media.
Robin Brooks life was all but normal until he began suffering from a mysterious condition causing him to see visions of the rumored ancient
ancestral gods. His enemies learn of his visions and knows what Robin’s true potential can amount to and will stop at nothing until his soul is
claimed for their version of justice. Will time aid the young Robin escape his enemies wrath? Join me on this time adventure as this debut
novel spins a fresh take on fantasy & science fiction.
Twenty outstanding essays from the engaging and readable Wilson Quarterly magazine illuminate journalism, entertainment, and the cultural
underpinnings of modern communications. Media in America's sections cover literacy, popular culture, and advertising; news and politics;
movies and music; and television and new media technologies. A natural for classes in journalism and media studies, Media in America: The
Wilson Quarterly Reader includes the best and most relevant material from twenty years of the Wilson Quarterly, adds one original article,
and offers bibliographic essays indicating additional reading in all areas of media studies.

Remaking Media is a unique and timely reading of the contemporary struggle to democratize communication. With a focus on
activism directed towards challenging and changing media content, practices and structures, the book explores the burning
question: What is the political significance and potential of democratic media activism in the western world today? Taking an
innovative approach, Robert Hackett and William Carroll pay attention to an emerging social movement that appears at the cutting
edge of cultural and political contention, and ground their work in three scholarly traditions that provide interpretive resources for
the study of democratic media activism: political theories of democracy critical media scholarship the sociology of social
movements. Remaking Media examines the democratization of the media and the efforts to transform the machinery of
representation. Such an examination will prove invaluable not only to media and communication studies students, but also to
students of political science.
In Communications Media, Globalization, and Empire, an international team of experts analyze and critique the political economy
of media communications worldwide. Their analysis takes particular account of the sometimes conflicting pressures of
globalization and "neo-imperialism." The first is commonly defined as the dismantling of barriers to trade and cultural exchange
and responds significantly to lobbying of the world's largest corporations, including media corporations. The second concerns U.S.
pursuit of national security interests as response to "terrorism," at one level and, at others, to intensifying competition among both
nations and corporations for global natural resources.
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