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This book gives readers the tools they need to create beautiful, functional WordPress-powered sites with minimal hassle. Using the
WordPress user interface as a baseline, authors Jessica Neuman Beck and Matt Beck walk new users through the installation and setup
process while providing valuable tips and tricks for more experienced users. With no other resource but this guide, readers can set up a fullyfunctional and well-designed WordPress site that takes advantage of all the features WordPress has to offer.
In 1997, Bill Gates famously said "Content is king." Since then, the digital marketing world has been scrambling to fulfill this promise, as we
finally shift our focus to what consumers really want from our brands: a conversation.The Digital Crown walks you through the essentials of
crafting great content: the fundamentals of branding, messaging, business goal alignment, and creating portable, mobile content that is futureready. Systems create freedom, and within this book you’ll learn the seven critical rules to align your internal and external content processes,
including putting your audience first, involving stakeholders early and often, and creating multidisciplinary content teams. Complete with case
studies and experience drawn directly from global content projects, you are invited to observe the inner workings of successful content
engagements. You’ll learn how to juggle the demands of IT, design, and content teams, while acquiring all the practical tools you need to
devise a roadmap for connecting and engaging with your customers. This is your next step on the journey to creating and managing winning
content to engage your audience and keep them coming back for more. Discover easy-to-follow, simple breakdowns of the major ideas
behind engaging with your customer Learn both the theoretical and practical applications of content and communication on-line Maximize on
the case studies and real-world examples, enabling you to find the best fit for your own business
DIVThere's never been a more rewarding and challenging time to be designing reading experiences. How we create magazines,
newspapers, journals, blogs, and any other periodical, whether print or digital, is as much influenced by time-tested principles as by recent
thinking about readers and how they're engaging with content. How do designers respond to the need for a continuous experience across
media as technology continues to evolve? What are the opportunities for print in this new landscape where information is everywhere?
/divDIVThis series of conversations, case studies, and elementary principles is an essential guide for both advanced design students and
editorial designers seeking to broaden their practice. The book combines the wisdom of experts in a variety of roles, visual examples from
publications with a variety of approaches to the contemporary publishing landscape, and a set of plain-spoken elements essential to editorial
design on every platform. /divFeaturing case studies on publications such as Bloomberg Businessweek, BuzzFeed, The Guardian, Huffington
Post, New York Magazine, The New Republic, Paper, Pitchfork, Vanity Fair Italia, and more.
Provides information on designing for the Drupal framework, covering such topics as choosing modules, managing markup, working with
Drupal on the command line, and learning the basics of Git.
Sitecore was recently recognized as one of the most reputable/reliable web content management solutions (WCMS) in the marketplace.
Thousands of companies use Sitecore to help manage their web and mobile digital properties. Sitecore is a very large, complex platform that
performs many robust functions and capabilities. As such, marketers and end users often have a hard time coming up to speed on the
technology. Practical Sitecore 8 Configuration and Strategy: A User Guide for Sitecore's Content and Marketing Capabilities provides that
opportunity. The flow of the book will take newbies step-by-step on how to configure Sitecore content, personalization, and marketing
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automation capabilities. Sprinkled in through the book will be callouts that highlight strategies and best practices—taking the book beyond just
the “how to” step-by-step procedures that can be found elsewhere. Practical Sitecore 8 Configuration and Strategy: Brings you up to speed
on Sitecore without requiring a training class. Provides the information in a clear, logical outline that takes users from simple, foundational
concepts to more advanced concepts at the end. Rounds out existing sources of documentation with strategies and best practices from realworld experience. What You'll Learn How to manage content in Sitecore How to create web forms and landing pages How to optimize the site
through personalization and A/B/N testing How to use Sitecore for your marketing campaigns How to leverage analytics for custom
measurement/engagement strategies How to create a robust governance plan for your Sitecore properties Who This Book Is For The key
target audience for this book are content administrators (content authoring, forms development, etc.) and digital marketers (campaigns,
analytics, marketing automation, experience optimization, etc.) using the Sitecore platform.
Want to know how to write more powerfully? You've come to the right book. Word Up!—an eclectic collection of essays, more inspiration guide
than style guide—serves up tips and insights for anyone who wants to know how to write with umph. Word Up! does what too few writing
books do: it practices while preaching, shows while telling, uses powerful writing to talk about powerful writing. Word Up! explores the
perplexities and celebrates the pleasures of the English language. It leaves you smiling—and ready to conquer your next blank (or blah) page.
Describes effective approaches to interaction design, with information on developing a design strategy, conducting research, analyzing the
data, creating concepts, and testing and deployment.
The written word is our primary tool for communication – with colleagues, administrators, stakeholders, and users. Poor use of words can
lead to misunderstandings and inefficiencies. Writing effectively will help you be a stronger colleague, manager, and librarian. In this book,
you will learn how to: Define your audience and your primary messages Simplify your writing so that it is succinct and understandable
Structure your written content so that it is most usable and accessible to your audience Approach different forms of writing in a way that is
most effective to getting your message across Establish a voice and tone that reflects the identity of your organization and yourself as a
professional The book covers writing for both print and Web-based publications and is aimed at all types of libraries.
New devices and platforms emerge daily. Browsers iterate at a remarkable pace. Faced with this volatile landscape we can either struggle for
control or we can embrace the inherent flexibility of the web. Responsive design is not just another technique–it is the beginning of the
maturation of a medium and a fundamental shift in the way we think about the web. Implementing Responsive Design is a practical
examination of how this fundamental shift affects the way we design and build our sites. Readers will learn how to: Build responsive sites
using a combination of fluid layouts, media queries, and fluid media Adopt a responsive workflow from the very start of a project Enhance
content for different devices Use feature-detection and server-side enhancement to provide a richer experience
Smartphones, eBook readers, and tablet computers like the Apple iPad have forever changed the way people access and interact with
content. Your customers expect the content you provide them to be adaptive --responding to the device, their location, their situation, and
their personalized needs. Authors Ann Rockley and Charles Cooper provide insights and guidelines that will help you develop a unified
content strategy—a repeatable, systematic plan that can help you reach your customers, anytime, anywhere, on any device. This up-to-date
new edition of Managing Enterprise Content helps you: Determine business requirements Build your vision Design content that adapts to any
device Develop content models, metadata, and workflow Put content governance in place Adapt to new and changed roles Identify tools
requirements With this book you’ll learn to design adaptable content that frees you from the tyranny of an ever increasing array of devices.
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Outlines the principles of content strategy, including case studies of Johns Hopkins Medicine, MINI, and Icebreaker.
Five years have passed, and the magazine has changed. A small, obscure lists blog has evolved into a professional publication with a
publishing policy, editorial plans, in house style guide as well as a dedicated team of experienced authors, research assistants, advisory
board experts, editors and proofreaders. Smashing Magazine is a dedicated, passionate team, but it is also you, you and every single reader
who have been reading Smashing Magazine for all those years. Thank you for being with us, we could not exist without you. This eBook is
our humble gift to you for your support, criticism and encouragement over all these years. It contains the best, most useful, most interesting or
most inspiring articles that have been published on Smashing Magazine over the last five years. They have been carefully edited, proofread
and updated for your convenience and a pleasing reading experience.
This is the eBook version of the printed book. If the print book includes a CD-ROM, this content is not included within the eBook
version.Companies and agencies spend months and millions of dollars on how they'll deliver content online, yet allocate very few resources
toward planning for, creating, and governing the content itself. Content Strategy for the Web can help in delivering useful, usable content to
online audiences, when and where they need it most. Focusing on the user experience as it relates to content strategy, this book defines
content strategy, its business value, and why so m.
Content Strategy for the WebNew Riders
Once the decision to go mobile has been made in a learning organization, at first glance it may seem as though the hardest decision has
been made. Soon after this path is chosen, though, reality sets in. There are a lot of things to consider as you work to build your initial
learning content for the many varieties of mobile devices. From strategy and design, to development, delivery and beyond, every step along
the way is crucial to your success. In Learning Everywhere, Chad Udell, a seasoned expert on mobile learning, demystifies the many choices
involved in developing mobile learning content, and provides real-world experience on how to get down to the business of creating mobile
learning. With an approachable and down to earth style, Chad gives the reader a wealth of detail. His goal is to explain mobile design and
development to learning professionals in the context of creating best-of-breed mobile experiences, while leveraging superior user interface
design and development techniques. A framework of four content types gives instructional designers, learning developers, and managers a
solid grounding in the exciting possibilities for learning using mobile phones, tablets and other devices. Focused on creating solutions that
increase organizational performance no matter the content type or instructional need, this book is truly about Learning Everywhere. Book
foreword by Judy Brown, well known mobile learning analyst.
The A-to-Z guide to spotting and fixing usability problems Frustrated by pop-ups? Forms that make you start over if you miss a field?
Nonsensical error messages? You're not alone! This book helps you simply get it right the first time (or fix what's broken). Boasting a full-color
interior packed with design and layout examples, this book teaches you how to understand a user's needs, divulges techniques for exceeding
a user's expectations, and provides a host of hard won advice for improving the overall quality of a user's experience. World-renowned UX
guru Eric Reiss shares his knowledge from decades of experience making products useable for everyone...all in an engaging, easy-to-apply
manner. Reveals proven tools that simply make products better, from the users' perspective Provides simple guidelines and checklists to help
you evaluate and improve your own products Zeroes in on essential elements to consider when planning a product, such as its functionality
and responsiveness, whether or not it is ergonomic, making it foolproof, and more Addresses considerations for product clarity, including its
visibility, understandability, logicalness, consistency, and predictability Usable Usability walks you through numerous techniques that will help
Page 3/11

Get Free Content Strategy Web Kristina Halvorson
ensure happy customers and successful products!
You know that web content is the text, images, audio, and video in your website or web application—but how do you ensure that your content
is truly effective? Does Your Content Work addresses this key question, illustrating the importance of applying content evaluation as a
constant assessment of how well your content meets your goals. In this book, content strategist and user experience expert Colleen Jones
explains the essential process of evaluating whether your web content is working. Follow along and you will: Learn how investing time and
effort in evaluating your content pays off in tangible ways. Explore the top three action items to evaluate your content’s effectiveness: asking
specific questions, getting access to analytics, and launching a content-focused survey. Walk through the content evaluation process: asking
questions based on your goals, getting answers with the right data mix, and interpreting and acting on the answers. "Improving content
quality in large organizations can feel like an uphill battle against processes, data, and operational silos. How, for instance, do you show
business partners you’re “getting content done” while affording your creative teams the perspective they need to do content right? With the
prioritized, action-oriented methods she’s laid out in Does Your Content Work?, Colleen Jones simplifies the science of content evaluation in
ways that enable the art of content to thrive." —Aaron Burgess, UX Content Director, PayPal
If content is king, then the art of messaging is what will drive your product, business or idea forward. This comprehensive eBook delves into
the world of content, providing beginners as well as communications professionals with a fundamental understanding of how content strategy
works both independently and in conjuncture with other elements. Learn how to plan and execute ideas, work within specific design
parameters and coordinate branding and copywriting with your own efforts. Content strategy is a powerful tool that can range from being a
framework governing all aspects of communications to a method of contacting a specific group of individuals. The expert authors of this
eBook bring this topic to life with real-word examples and detailed explanations. TABLE OF CONTENTS - The Immersive Web And Design
Writing - Content: A Blessing, A Bubble, A Burden - Make Your Content Make a Difference - Content Strategy Within The Design Process Content Strategy: Optimizing Your Efforts For Success - Finding Your Tone Of Voice - Fluidity Of Content And Design: Learning From Where
The Wild Things Are - The Role Of Design In The Kingdom Of Content - How Disregarding Design Limits The Power Of Content
FROM CONSTANT CRISIS TO SUSTAINABLE SUCCESS BETTER CONTENT MEANS BETTER BUSINESS. Your content is a mess: the
website redesigns didn’t help, and the new CMS just made things worse. Or, maybe your content is full of potential: you know new revenue
and cost-savings opportunities exist, but you’re not sure where to start. How can you realize the value of content while planning for its longterm success? For organizations all over the world, Content Strategy for the Web is the go-to content strategy handbook. Read it to:
Understand content strategy and its business value Discover the processes and people behind a successful content strategy Make smarter,
achievable decisions about what content to create and how Find out how to build a business case for content strategy With all-new chapters,
updated material, case studies, and more, the second edition of Content Strategy for the Web is an essential guide for anyone who works
with content.
If you've been asked to get funding for a content strategy initiative and need to build a compelling business case, if you've been approached
by your staff to implement a content strategy and want to know the business benefits, or if you've been asked to sponsor a content strategy
project and don't know what one is, this book is for you. Rahel Anne Bailie and Noz Urbina come from distinctly different backgrounds, but
they share a deep understanding of how to help your organization build a content strategy. Content Strategy: Connecting the dots between
business, brand, and benefits is the first content strategy book that focuses on project managers, department heads, and other decision
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makers who need to know about content strategy. It provides practical advice on how to sell, create, implement, and maintain a content
strategy, including case studies that show both successful and not so successful efforts. Inside the Book Introduction to Content Strategy
Why Content Strategy and Why Now The Value and ROI of Content Content Under the Hood Developing a Content Strategy Glossary,
Bibliography, and Index
The concept of "progressive enhancement" (strategy for webdesign with emphasis on accesibility) is explained while using HTML, CSS and
Javascript. The accompanying website gives a download of the first chapter for free.
Website DESIGN just got a whole lot EASIER! Learn the latest website development tools, techniques, and best practices. Web Design
Demystified provides the hands-on help you need to get started. Written in a step-by-step format, this practical guide begins by covering
website planning and designing for screens. Then, you'll learn how to build pages, use and integrate HTML and CSS, work with JavaScript,
PHP, and XML, and use templates. Get tips for testing and going live as well as information on e-mail design and search engine optimization.
Clear examples and concise explanations make it easy to understand the material, and end-of-chapter quizzes and a final exam help
reinforce key concepts. It's a no-brainer! You'll learn how to: Create design mockups that meet the project goals Add images and multimedia
with HTML Style text, lists, links, and forms with CSS Integrate HTML and CSS for layout Improve your site's search engine ranking Code
HTML for e-mail Simple enough for a beginner, but challenging enough for an intermediate user, Web Design Demystified gives you the tools
you need to create successful websites.
User experience design is the discipline of creating a useful and usable Web site or application that’s easily navigated and meets the needs
of the site owner and its users. There’s a lot more to successful UX design than knowing the latest Web technologies or design trends: It
takes diplomacy, management skills, and business savvy. That’s where the updated edition of this important book comes in. With new
information on design principles, mobile and gestural interactions, content strategy, remote research tools and more, you’ll learn to:
Recognize the various roles in UX design, identify stakeholders, and enlist their support Obtain consensus from your team on project
objectives Understand approaches such as Waterfall, Agile, and Lean UX Define the scope of your project and avoid mission creep Conduct
user research in person or remotely, and document your findings Understand and communicate user behavior with personas Design and
prototype your application or site Plan for development, product rollout, and ongoing quality assurance
Deliver an optimal user experience to all devices—including tablets, smartphones, feature phones, laptops, and large screens—by learning the
basics of responsive web design. In this hands-on guide, UX designer Clarissa Peterson explains how responsive web design works, and
takes you through a responsive workflow from project kickoff to site launch. Ideal for anyone involved in the process of creating websites—not
just developers—this book teaches you fundamental strategies and techniques for using HTML and CSS to design websites that not only
adapt to any screen size, but also use progressive enhancement to provide a better user experience based on device capabilities such as
touchscreens and retina displays. Start with content strategy before creating a visual design Learn why your default design should be for the
narrowest screens Explore the HTML elements and CSS properties essential for responsive web design Use media queries to display
different CSS styles based on a device’s viewport width Handle elements such as images, typography, and navigation Use performance
optimization techniques to make your site lighter and faster

This book presents the techniques and tools to design for mobile devices. It is not easy to understand how the mobile
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market looks and works in general. There are many questions: How to pick the right mobile strategy and select the right
approach for a website? What design patterns and what UX techniques can assist in designing quicker and better for
mobile devices? What design patterns help when building responsive websites and to optimize the performance for
mobile? How should the design process be different from traditional design workflow? This book attempts to answer
these questions with the valuable insights of mobile design experts. -A simple truth has become apparent at all levels of businesses and organizations: Content is, in fact, everything. Content
is a business asset that deserves strategic attention. Today, people who never thought much about content are being
asked to tackle it and all its complexities. People want a one-stop handbook for doing content work. And that just doesn't
exist today. What's clear from reading reviews of the current books available on content strategy is that customers are
frustrated by the lack of detailed information and concrete examples of how to write content and communicate their
strategy. People are clamoring for information that goes beyond the theoretical and illustrates practical application. This
book will offer exactly that. It will provide an abundance of examples along with concrete suggestions and action plans for
how to implement strategies. In the end, readers will be able to * Tell a cohesive story, which translates into conversions
* Stop wasting time and money re-writing the same or similar content over and over * Give customers one clear message
that's consistent in all mediums * Determine whether their content is boosting their brand and the bottom line * Develop
guidelines that let them say no to unnecessary content that's not on-brand * Keep content up-to-date by improving
organization and making the task less time-consuming
Laying the foundation for a solid understanding of Web design, this book weaves together industry best practices and
standards-based design techniques. It is built on practical examples and short exercises crafted to help readers learn
quickly and retain information. Starting with the basics this book teaches: Internet fundamentals Planning, content
strategy, and information architecture HTML and CSS Accessibility Created by the education luminaries that brought you
the revolutionary InterACT curriculum (http://interact.webstandards.org) and the Opera Web Standards Curriculum
(http://opera.com/wsc), and the experts that power The Web Standards Project, this book is the definitive guide to
learning the basics of web design. Its emphasis on practical and proven techniques make it the go-to guide that every
aspiring web professional needs to succeed in their career. 25% of all author proceeds from this book will be donated to
The Open Web Education Alliance (http://www.w3.org/2005/Incubator/owea/) to help advance web education around the
world.
Kevin P. Nichols' Enterprise Content Strategy: A Project Guide outlines best practices for conducting and executing
content strategy projects. His book is a step-by-step guide to building an enterprise content strategy for your
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organization. Enterprise Content Strategy draws on Kevin Nichols' experience managing one of the largest and most
successful global content strategy teams to provide an insider's look at how to build an enterprise content strategy. Full of
definitions, questions you need to ask, checklists, and guidelines, this book focuses not on the what or why, but on the
how.
Redesign your static website into a modern, fully responsive website. As the usage of mobile devices of all shapes and
sizes increases exponentially every year, and dominates the manner in which many users access the web, it is now
imperative for any business to have a responsive website that adapts seamlessly to any screen size and resolution — a
change that will impact not only your designs but the way you build your site. Moving to Responsive Web Design shows
you how to convert fixed grids, previously built on absolute units such as pixels, into fluid ones, based on relative units
such as percentages or ems. You will also learn to plan how your designs and patterns will adapt across various
breakpoints, and how to approach the challenge of responsive images. The prospect of converting an existing site into
responsive design, when you don’t have all the time in the world and your resources are already outstretched, can be
daunting, but with this book and the right tools you can tame the scope of the project from the start and find the time for
you and your team to work on making your site enjoyable on any device. Moving to Responsive Web Design is full of
ideas and examples of how you can more easily plan, design, develop, and release, your responsively redesigned site.
Provides ways of finding time in your hectic schedule to complete a project that is truly important Helps you to scope a
responsive redesign project so it’s achievable with the resources you have available Provides examples of how other
teams have solved some of the most common problems What You Will Learn Find the time in your busy schedule to
redesign your site. Engage the entire team in the plan, design and development process. Use your resources in clever
and efficient ways. Focus on reusability to save your team time and money. Release your first fully responsive site. Who
This Book is For Busy designers, and developers who want to convert an existing site to responsive design and don’t
have all the time in the world. It’s for teams who know that the move to having a responsive site is the right one, but are
struggling to find the time and resources to fit such an expansive project into their already overflowing schedules.
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Every complex product needs to be explained to its users, and technical writers, also known as technical communicators,
are the ones who do that job. A growing field, technical writing requires multiple skills, including an understanding of
technology, writing ability, and great people skills. Whether you're thinking of becoming a technical writer, just starting
out, or you've been working for a while and feel the need to take your skills to the next level, The Insider's Guide to
Technical Writing can help you be a successful technical writer and build a satisfying career. Inside the Book Is This Job
for Me? What does it take to be a technical writer? Building the Foundation: What skills and tools do you need to get
started? The Best Laid Plans: How do you create a schedule that won’t make you go crazy? How do you manage
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different development processes, including Agile methodologies? On the Job: What does it take to walk into a job and be
productive right away? The Tech Writer Toolkit: How do you create style guides, indexes, templates and layouts? How do
you manage localization and translation and all the other non-writing parts of the job? I Love My Job: How do you handle
the ups and downs of being a technical writer? Appendixes: References to websites, books, and other resources to keep
you learning. Index
Anne Gentle's Conversation and Community has become the go-to reference for social media and technical
communication. Her clear-eyed survey of the social media landscape has been adopted by many universities and is
widely used by technical communicators. Now, in this second edition, she has updated and expanded her book, adding
chapters on building a content strategy, analyzing web techniques, and developing an open source strategy. With more
interviews and case studies, this is your guide to the new world of technical communication and social media. Inside the
Book Towards the Future of Documentation Defining a Writer's Role with the Social Web Community and Documentation
Commenting and Connecting with Users Wikis as Documentation Systems Finding Your Voice Content Strategy for
Community Documentation NEW Chapter Analyzing and Measuring Web Techniques NEW Chapter Open Source
Documentation NEW Chapter Concepts and Tools of the Social Web Glossary, Expanded Bibliography, and Index
Whether you’re new to web writing, or you’re a professional writer looking to deepen your skills, this book is for you. You’ll learn
how to write web copy that addresses your readers’ needs and supports your business goals. Learn from real-world examples
and interviews with people who put these ideas into action every day: Kristina Halvorson of Brain Traffic, Tiffani Jones Brown of
Pinterest, Randy J. Hunt of Etsy, Gabrielle Blair of Design Mom, Mandy Brown of Editorially, Sarah Richards of GOV.UK, and
more. Topics include: • Write marketing copy, interface flows, blog posts, legal policies, and emails • Develop behind-the-scenes
documents like mission statements, survey questions, and project briefs • Find your voice and adapt your tone for the situation •
Build trust and foster relationships with readers • Make a simple style guide “Writing is a skill that will hugely benefit anyone’s
career, and luckily, it’s a skill that anyone can learn. Nicely Said is a wonderful guide to writing clearly and concisely for the
audience you’re trying to reach. Whether you’re a professional or just getting started, you’ll find a ton to steal from here.”
(—Austin Kleon, author of Steal Like An Artist and Show Your Work! "Between them, Kate and Nicole have written for many of the
web's most valuable and respected companies. Their commitment to clarity and kindness is the result of their experience, and it
makes them extraordinary teachers." - Erin Kissane, author of The Elements of Content Strategy
Explores the variety of ways libraries are implementing WordPress as a CMS, from simple "out-of-the-box" websites to large sites
with many custom features. Emphasizing a library-specific perspective, the authors analyze the software's strengths and
weaknesses, spotlighting its advantages over other existing web publishing platforms as well as discussing the limitations libraries
have encountered. This useful book shows how scores of libraries have used WordPress to create library websites that are both
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user friendly and easy to maintain.
All companies, no matter what industry they are in, or what product or service they create, do four basic things. Offer something for
sale, sell it, collect money for it, and create content about what they do. Product development, Marketing, Sales, and Finance are
all essential to the organization and are typically managed at the VP or CXO level, yet a company's content, which contains all of
its intellectual property, is often overlooked. The Content Pool: Leveraging Your Company's Largest Hidden Asset makes the case
for placing content creation, management, and distribution on a par with other core strategic business activities. Inside the Book
Identifying Your Content Organizing Your Content Managing Your Content Leveraging Your Content The Case for a Chief Content
Officer Bibliography and Index
"The Petraeus Doctrine for the 21st Century Marketer" The Owned Media Doctrine is to Marketing what The Petraeus Doctrine
was to modern warfare - a complete re-thinking of philosophy, strategy and tactics, dictated by the way war has changed. Just like
in warfare, marketing and media is not at all what it used to be - but marketers are still fighting the battle like it's 1965. The Owned
Media Doctrine is just that, a new doctrine for Marketing. A new philosophy, strategic approach and operational model for the
marketing operations function based on how media works today, and how it will work in the future. It's the marketer's field manual
for today's two-way, real-time media environment. "In this remarkable - and remarkably useful - book, Jackson and Deckers
provide the granular, step-by-step instructions and advice that senior digital marketers have craved for years. This is the book
you'll keep on your desk forever (or at least until they have time to write the 2nd edition)." -Jay Baer - Convince & Convert "Reis
and Trout changed the way we think with Marketing Warfare. Anderson did it with The Long Tail. Jackson eloquently welcomes us
to the new age of Owned Media and the reality we face as real-time marketers. An immediate must read....and more importantly,
an immediate must do." -Michael Grimes, VP, Omni-Channel Marketing at Finish Line "Everything in this book just makes so much
sense! If the words "content" or "marketing" are anywhere in your job description do yourself a favor and read it cover to cover."
-Shelly Towns, VP of Product at AngiesList.com The Owned Media Doctrine will show you a future-proof way to advance your
marketing efforts based on real-world experience with some of the largest brands on the planet... and it will let the ever-changing
media ecosystem evolve around you, rather than the other way around.
Care about content? Better copy isn't enough. As devices and channels multiply—and as users expect to relate, share, and shift
information quickly—we need content that can go more places, more easily. Content Everywhere will help you stop creating fixed,
single-purpose content and start making it more future-ready, flexible, reusable, manageable, and meaningful wherever it needs to
go.
In this essential guide, Meghan Casey outlines a step-by-step approach for doing content strategy, from planning and creating
your content to delivering and managing it. Armed with this book, you can confidently tackle difficult activities like telling your boss
or client what’s wrong with their content, getting the budget to do content work, and aligning stakeholders on a common vision.
Reading The Content Strategy Toolkit is like having your own personal consulting firm on retainer with a complete array of tools
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and tips for every challenge you’ll face. In this practical and relevant guide, you’ll learn how to: Identify problems with your
content and persuade your bosses it’s worth the time and resources to do it right Make sense of your business environment and
understand your audience Get stakeholders aligned on business goals and user needs Set your content strategy and decide how
to measure success Create, maintain, and govern on-strategy content You’ll learn to control your content—and not have it control
you.
Copyright: 5e79706a9e9bbcb38ed16da099e115aa

Page 11/11

Copyright : hmshoppingmorgen.hm.com

