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Stefan Wengler provides a well founded answer to the question of the economic value and shows the need for the implementation of key account management. He presents a
comprehensive, but easy-to-handle decision-making model that supports the decision on the most efficient key account management organization for individual companies. In
addition, he gives a comprehensive overview on the key account management conception and its controlling tools.
Overcome your math anxiety and confidently master key mathematical concepts and their business applications with Brechner/Bergeman’s CONTEMPORARY MATHEMATICS
FOR BUSINESS AND CONSUMERS, 8E. Refined and enhanced over eight editions, this text continues to incorporate a proven step-by-step instructional model that allows you
to progress one topic at a time without being intimidated or overwhelmed. This edition offers a reader-friendly design with a wealth of engaging learning features that connect the
latest business news to chapter topics and provide helpful personal money tips. You will immediately practice concepts to reinforce learning and hone essential skills with more
than 2,000 proven exercises. Jump Start problems introduce each new topic in the section exercise sets and provide a worked-out solution to help you get started. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
The contemporary law practice has fundamentally changed. There has been a power shift from law firms to clients due to economic shifts, the impact of technology, and a
leveling of information and metrics. Client focus, understanding, and service are more important than ever. It is clear that recent law graduates need to have an astute
comprehension of business fundamentals and appreciation of the business drivers underpinning the practice of law. The Business of Contemporary Law Practices provides
students—and practicing attorneys—a solid foundation for understanding, adapting to, and thriving in the world of private or in-house law practice. From business development to
human resources to technological platforms, this book will simultaneously build a baseline business-world fluency and inform any reader of the various law firm and nontraditional legal environments many will find themselves in. Professors and students will benefit from: Historical backdrop and orientation to the modern context for the private
practice of law Introductory business information including essential vocabulary and financial statement fundamentals An in-depth examination of private practice and in-house
legal departments Discussion of emerging business models and technology Enough high-level information to gain an appreciation for unfamiliar subject matter with opportunities
for more immersive experience in particular areas of professor expertise and student interest.
Over 30 years Ronald F. Duska has established himself as one of the leading scholars in business ethics. This book presents Duska’s articles the years on ethics, business
ethics, teaching ethics, agency theory, postmodernism, employee rights, and ethics in accounting and the financial services industry. These reflect his underlying philosophical
concerns and their application to real-world challenges — a method that might be called an Aristotelian common-sense approach to ethical decision making.
As the landscape of marketing knowledge changes, contemporary buyers, be it individuals or organisations are now more informed, more demanding and crave value co-creation
with marketers. This, coupled with technological and socio-cultural changes, provides robust evidence that the old perspectives, assumptions, and practices of marketing are no
longer satisfactory. Contemporary Issues in Marketing is a comprehensive, up-to-date, and cutting edge resource that presents a coherent understanding of topical issues in
marketing. Bringing together theory and practitioners’ perspectives, it firmly addresses the prevailing challenges in the marketing world. Using vignettes on topics such as
technology, ethics and practitioner viewpoints, this book explores the paradigm shift in marketing and developments in thoughts throughout the discipline.
This text is an unbound, binder-ready edition. We've listened. Boone/Kurtz, Essentials of Contemporary Business is the flexible, current, and easy-to-use resource that today’s
students and teachers want. Our commitment to delivering solutions at the speed of business has produced the perfect combination of current material, illustrative examples and
a storytelling narrative -- all in a brief, valued-priced package. Covering all of the major topics of the introduction to business course, Boone/Kurtz, Essentials of Contemporary
Business offers shorter chapters and a visually pleasing design paired with a comprehensive suite of resources to help you make business concepts come alive. Experience a
textbook program that supports your goals to stimulate curiosity, show relevance, promote creativity, and prepare students for what's ahead, in both their academic and business
careers.
Presenting a basic, arithmetic-based approach, CONTEMPORARY BUSINESS MATHEMATICS FOR COLLEGES, 17E uses step-by-step development of concepts, hands-on
practice exercises, and real-world applications to effectively prepare students for careers in business. Practical skill-building activities are emphasized throughout as the book
progresses, from the most basic to more complex business math topics. Numerous problems and examples are taken from actual businesses. In addition, self-check features
such as end-of-section Concept Checks, end-of-chapter Bottom Lines, and end-of-chapter Review Problems enable students to test their understanding before advancing to
other topics or assignments. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
The increasing complexity of emerging business models and a growing societal concern with the integrity of financial reporting now leads to new emphases on accountability
within large, publicly traded energy corporations. Managing Enterprise Risk: What the Electric Industry Experience Implies for Contemporary Business emphasizes the
implications these issues have in the electric industry, a traditional infrastructure that underlies the digital society and now faces extraordinary environmental, regulatory, and
technological uncertainties. Informs professionals in a variety of fields of the best current thinking on business risk—how it can be understood, how it can be managed, and how it
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can be communicated to diverse constituencies
This textbook provides an account of intellectual property law. The underlying policies influencing the direction of the law are explained and explored and contemporary issues
facing the discipline are tackled head-on. The international and European dimensions are covered together with the domestic position.
This is the most modern business law and legal environment book available. Contemporary Business and E-Commerce Law, 4/e provides readers with the most extensive and
cutting edge coverage of the emerging area of information technology and e-commerce law. The book showcases over 40 new U.S. Supreme Court Cases that have been
decided during the past three years, plus over 120 traditional cases. An eight-part presentation covers the legal, e-commerce, and global environment; traditional and ecommerce contracts; e-commerce and information technology; commercial and internet transactions; employment and equal opportunity laws; domestic and multinational
business; government regulation; and property and insurance. For entrepreneurs who want to start a business and investigate the legal issues unique to them, and others
interested in business law.
Providing a comprehensive overview packed with relevant examples, CONTEMPORARY FINANCIAL MANAGEMENT, 14e, focuses on value creation, risk management, and
effectively managing cash flow. It explores the international aspects of financial management, examines the ethical behavior of managers, emphasizes the unique finance-related
concerns of entrepreneurs, and studies the effects of the 2008-2009 recession. In addition, chapter-opening Financial Challenges scenarios, icons, cases, and other learning
features highlight critical concepts and enable readers to apply what they learn to real-word practice. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Drawing on the best contributions from the 2015 and 2016 Academy of International Business Latin America Chapter (AIB-LAT) conferences, this collection provides analysis and
research into the intertwined managerial environments from this vast and complex region. By systematically highlighting environmental, firm and individual-level influences on
international business activities, the authors aim to divide the complex nature of this phenomenon into manageable pieces while simultaneously providing an understandable
overview of important international business factors in the region. The book invites readers to think critically about how factors at any particular level can only provide one piece of
the overall internationalization puzzle in the region.
The dot-com revolution has brought many advances before unimagined. Of them all, it may be said that none have surpassed e-government in attracting a significant number of
researchers and practitioners from around the world. However, the question remains whether everyone is ready to join the e-government movement, or if some are just blindly
following the latest trend. Digital Solutions for Contemporary Democracy and Government touches on several key issues and challenges surrounding the recent e-government
boom and offers practical solutions from those who have been a part of implementing e-government programs internationally. Due to its breadth of discussion on a variety of
topics relating to the intersection of technology with politics, democracy, and government, this authoritative book is a valuable reference source for professionals, researchers,
and students in the field of e-government, information management, or knowledge management.
In the era of social connectedness, people are becoming increasingly enthusiastic about interacting, sharing, and collaborating through online collaborative media. However,
conducting sentiment analysis on these platforms can be challenging, especially for business professionals who are using them to collect vital data. Sentiment Analysis and
Knowledge Discovery in Contemporary Business is an essential reference source that discusses applications of sentiment analysis as well as data mining, machine learning
algorithms, and big data streams in business environments. Featuring research on topics such as knowledge retrieval and knowledge updating, this book is ideally designed for
business managers, academicians, business professionals, researchers, graduate-level students, and technology developers seeking current research on data collection and
management to drive profit.
Ensuring the sustainability of early stage companies and increasing awareness of the need for balancing targets against different stakeholder groups among young companies
are not well developed. Young companies, in the first place, want to achieve financial success very often without regard for aspects such as the environment, positive
relationships with employees, suppliers or other stakeholder groups, fulfilling requirements of labor law, etc. Another issue is that of companies whose business models are
based on actuarially-preferred concepts, such as sharing economy, sustainable development, e-comers, e-commerce, renewable energy, social media, and others. A key issue is
the resignation of companies from an approach to business, based on the foundations of classical economics to the sharing economy. Theory and practice seek new solutions in
the sphere of value sharing in these new areas of sharing, and innovative forms of its implementation. Intriguing is the relationship of these business models with sustainability
issues, as well as wondering how technology can influence sustainability. A contemporary approach to consumer value fits in with the assumption of a shared economy. It is
interesting how it affects the assumptions of sustainability of business. The ongoing changes in the value system of potential consumers create new conditions for the design of
sustainability business models and creation of innovation.
Help your students learn not only the concepts and theories that enhance the management of human behavior at work but also how to practice these skills with Nelson/Quick's ORGANIZATIONAL
BEHAVIOR. The latest edition of this book clearly demonstrates how organizational behavior theories and research apply to companies today with engaging cases, meaningful exercises, and examples that
include six new focus companies students will instantly recognize. The authors present foundational organizational behavior topics, such as motivation, leadership, teamwork, and communication. Students
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also examine emerging issues reshaping the field today, such as the theme of change. They study how change affects attitudes and behaviors in an organization as well as what new opportunities and
experiences change presents. Students further explore growing themes of globalization, diversity, and ethics. The authors anchor the book's multifaceted approach in both classic research and leading-edge
scholarship. Timely examples from all types of organizations throughout this edition reflect today's most current trends, including six new focus companies--NetFlix, Ford, Groupon, and more. Selfassessments and other interactive learning opportunities allow your students to grow and develop, both as individuals and as important contributors to an organization, as they progress throughout your
course. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Exceptionally reader-friendly, this full-color introduction to contemporary business law offers full coverage and clear explanations of traditional business law topics AND addresses the legal environment in
which business must operate. Over 100 enrichment boxes focus on contemporary, ethical, and international issues, and over 150 contemporary cases provide examples of the application of the law.
Coverage includes the legal ramifications of the Internet and technology; contract formation and commercial law; contract performance and international trade; intellectual property rights including the
exploding multimedia market and its legal implications; equal opportunity employment including the latest discussion of diversity in the workforce; ethics and social responsibility of business; product liability;
and more. For those currently practicing in legal and/or business environments.
Opening new doors of possibility can be difficult. Contemporary Business 13e 2010 Update Edition gives students the business language they need to feel confident in taking the first steps toward becoming
successful business majors and successful businesspeople. As with every good business, though, the patterns of innovation and excellence established at the beginning remain steadfast. The goals and
standards of Boone & Kurtz, Contemporary Business, remain intact and focused on excellence, as always.
This book constitutes the proceedings of the International Conference on E-business and Strategy, iCETS 2012, held in Tianjin, China, in August 2012. The 65 revised full papers presented were carefully
reviewed and selected from 231 submissions. The papers feature contemporary research on developments in the fields of e-business technology, information management systems, and business strategy.
Topics addressed are latest development on e-business technology, computer science and software engineering for e-business, e-business and e-commerce applications, social networking and social
engineering for e-business, e-business strategic management and economics development, e-business education, entrepreneurship and e-learning, digital economy strategy, as well as internet and ecommerce policy.
Defining the value of an entire company can be challenging, especially for large, highly competitive business markets. While the main goal for many companies is to increase their market value, understanding
the advanced techniques and determining the best course of action to maximize profits can puzzle both academic and business professionals alike. Valuation Challenges and Solutions in Contemporary
Businesses provides emerging research exploring theoretical and practical aspects of income-based, market-based, and asset-based valuation approaches and applications within the financial sciences.
Featuring coverage on a broad range of topics such as growth rate, diverse business, and market value, this book is ideally designed for financial officers, business professionals, company managers, CEOs,
corporate professionals, academicians, researchers, and students seeking current research on the challenging aspects of firm valuation and an assortment of possible solution-driven concepts.
Overcome your math anxiety and confidently master key mathematical concepts and their business applications with Brechner/Bergeman’s CONTEMPORARY MATHEMATICS FOR BUSINESS AND
CONSUMERS, BRIEF 8E. Refined and enhanced over eight editions, this text continues to incorporate a proven step-by-step instructional model that allows you to progress one topic at a time without being
intimidated or overwhelmed. This edition offers a reader-friendly design with a wealth of engaging learning features that connect the latest business news to chapter topics and provide helpful personal money
tips. You will immediately practice concepts to reinforce learning and hone essential skills with more than 2,000 proven exercises. Jump Start problems introduce each new topic in the section exercise sets
and provide a worked-out solution to help you get started. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Social technology is quickly becoming a vital tool in our personal, educational, and professional lives. Its use must be further examined in order to determine the role of social media technology in
organizational settings to promote business development and growth. Social Network Analytics for Contemporary Business Organizations is a critical scholarly resource that analyzes the application of social
media in business applications. Featuring coverage on a broad range of topics, such as business management, dynamic networks, and online interaction, this book is geared towards professionals,
researchers, academics, students, managers, and practitioners actively involved in the business industry.
Students don't have to be convinced of the need for competent communication skills. By the time they enter business communication classes, students know enough about the business environment to
appreciate the critical role communication plays in the contemporary organization; they're also aware of the role communication will play in helping them secure an internship or get a job and be successful at
work. To sustain this inherent interest, students need a textbook that is current, fast-paced, and interesting, just like business itself. Thus, a major objective of [the book] is to present comprehensive coverage
of real-world concepts in an interesting and lively manner. This edition has been extensively revised to provide students with the skills they need to communicate effectively in the complex and ever-changing
contemporary work environment. The revision was based on helpful feedback received from the current users around the country(and, indeed, around the English-speaking world), changes in the discipline,
and, especially, changes in the workplace itself. The following discussion highlights the features of this complete learning and teaching system: Business communication-in context--technologycentered--Work-team communication--Spotlights on contemporary issues--The 3Ps (problem, process, and porduct) model--Annotated models and checklists--basic skills first--Unprecedented instructor
support--Additional student support materials.-Pref.
Contemporary BusinessJohn Wiley & Sons
Contemporary Business, Third Canadian Edition, is a comprehensive introductory course. Rooted in the basics of business, this course provides students a foundation upon which to build a greater
understanding of current business practices and issues that affect their lives. A wide variety of global issues, ideas, industries, technologies, and career insights are presented in a straightforward, applicationbased format. Written in a conversational style and edited for plain language, Contemporary Business ensure readability for all students, including students for whom English is their second language. The
goal of this course is to improve a student’s ability to evaluate and provide solutions to today’s global business challenges and ultimately to thrive in today’s fast-paced business environment.
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