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Updated to reflect the latest technological innovations and
challenges, the fourth edition of Social Media gives students
a comprehensive understanding of the principles behind
social media, allowing them to manage social media
platforms, including TikTok and Clubhouse, and succeed in
the changing field of public relations.
“Jonah Berger is one of those rare thinkers who blends
research-based insights with immensely practical guidance. I
am grateful to be one of the many who have learned from this
master teacher.” —Jim Collins, author Good to Great,
coauthor Built to Last From the author of New York Times
bestsellers Contagious and Invisible Influence comes a
revolutionary approach to changing anyone’s mind.
Everyone has something they want to change. Marketers
want to change their customers’ minds and leaders want to
change organizations. Start-ups want to change industries
and nonprofits want to change the world. But change is hard.
Often, we persuade and pressure and push, but nothing
moves. Could there be a better way? This book takes a
different approach. Successful change agents know it’s not
about pushing harder, or providing more information, it’s
about being a catalyst. Catalysts remove roadblocks and
reduce the barriers to change. Instead of asking, “How could
I change someone’s mind?” they ask a different question:
“Why haven’t they changed already? What’s stopping
them?” The Catalyst identifies the key barriers to change and
how to mitigate them. You’ll learn how catalysts change
minds in the toughest of situations: how hostage negotiators
get people to come out with their hands up and how
marketers get new products to catch on, how leaders
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transform organizational culture and how activists ignite social
movements, how substance abuse counselors get addicts to
realize they have a problem, and how political canvassers
change deeply rooted political beliefs. This book is designed
for anyone who wants to catalyze change. It provides a
powerful way of thinking and a range of techniques that can
lead to extraordinary results. Whether you’re trying to change
one person, transform an organization, or shift the way an
entire industry does business, this book will teach you how to
become a catalyst.
Summary, Analysis & Review of Jonah Berger's Contagious
by Instaread Preview Contagious: Why Things Catch On is a
playbook for marketing in the internet age, when products
and ideas live or die based on whether or not they can go
viral. Author Jonah Berger describes six principles that, when
applied together, can often predict whether an idea or product
will spread. Any product or idea can go viral. It doesn't take a
big advertising budget or a celebrity endorsement to raise
awareness. Instead, the six principles of contagiousness can
be turned into the helpful mnemonic acronym STEPPS.
These are Social Currency, Triggers, Emotion, Public,
Practical Value, and Stories. For a product or idea to spread,
it must use each of these steps. While STEPPS can help
guarantee that an idea or product will go viral, some concepts
are more likely to spread successfully than others. For
example, a well-priced television is more likely to lure buyers
than a poor-quality television with ... PLEASE NOTE: This is a
Summary, Analysis & Review of the book and NOT the
original book. Inside this Summary, Analysis & Review of
Jonah Berger's Contagious by Instaread: Overview of the
Book Important People Key Takeaways Analysis of Key
Takeaways About the Author With Instaread, you can get the
key takeaways and analysis of a book in 15 minutes. We read
every chapter, identify the key takeaways and analyze them
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for your convenience. Visit our website at instaread.co.
So much to read, so little time? This brief overview of
Contagious tells you what you need to know—before or after
you read Jonah Berger’s book. Crafted and edited with care,
Worth Books set the standard for quality and give you the
tools you need to be a well-informed reader. This short
summary and analysis of Contagious includes: Historical
context Chapter-by-chapter overviews Detailed timeline of
key events Important quotes Fascinating trivia Glossary of
terms Supporting material to enhance your understanding of
the original work About Contagious by Jonah Berger:
Contagious: Why Things Catch On examines why certain
media goes viral—videos, articles, memes—and others never
get shared at all. By looking at popular culture, Wharton
professor Jonah Berger analyzes what makes an idea take
off. Based on his own research and the insights gleaned from
15 years of studying marketing, Berger’s New York
Times–bestselling book teaches readers why popular content
is popular, and how they can make their own ideas and
products truly contagious. The summary and analysis in this
ebook are intended to complement your reading experience
and bring you closer to a great work of nonfiction.
???????????????????????…… ???????????????????????
?????? ?????????? ??? ?????? ????????? ??? ?????????????
??? ????? ??? ??????????????????? ?? ??????????
????????????????????????? ??????????????????????
??????????????????????? ???????????
??????????????????? ?????????????????????
??????????????????????????? ???
???????????????????????????? ??????????????????????
???????????????????? ???????????????????
???????????????????? ?????????????????
???????????IG?????????????????????
???????????????????????????????
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???????????????????????? ???? ??????
??????????IT??????????????????
2014???40???40??????????????
????????????????????SocialAmp??????2012???Merkle??
????Humin????2016??Tinder????Manifest Capital??????
????????????IBM???????? ????????????500??????
?????????????????????????
??????????????????????????????
?????????????????????????????? ??????????????????????
PopTech?????????????????????????????????? ???? ???
???????????????????? ????????????????????????????
?????????????????????????????? ?????????????????
Why do some ideas spread while others fade away? Jonah
Berger, PhD, professor of marketing at the Wharton School
and author of the best-selling book Contagious: Why Things
Catch On, reveals the secrets behind the science of social
transmission. Discover what leads people to share content
online and off, including social currency, triggers, emotion,
public use, practical value, and storytelling. Learn what
separates the best brands and stories from the rest in this
example-rich course.
Contagious: by Jonah Berger | Summary & Analysis A
Smarter You In 15 Minutes... What is your time worth? Some
things just explode and go viral, while others remain not so
popular. "Contagious: Why Things Catch On" provides a clear
elaboration of why things go viral, why people talk about
certain products or certain ideas, and why are some online
contents really booming and infectious. Clue: It is not
advertising, because people now seldom listen to
advertisements, although they still listen to their friends.
"Contagious: Why Things Catch On" teaches the principles of
social transmission and word-of-mouth, complete with
techniques for helping words to spread. The book written by a
Wharton professor of Marketing, Jonah Berger, will definitely
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help a group of people who want to get their messages
across to a huge number of people. Whether it is for business
profit, for political career, or for certain campaigns, this book
will teach you the basics on how to make your idea infectious.
This book does not only incorporate real actions, but it also
provides online strategies such as through YouTube videos.
All in all, it provides tips that are insightful, impactful but still
are practical and manageable to do. Plain interesting,
relevant and easily understood, "Contagious: Why Things
Catch On" will also catch on like the ideas contained in it. It is
influential and provocative, and it works for people who have
almost no budget to begin with. You can now start your
success and spread words to other people, get your copy on
Amazon now. Detailed overview of the book Most valuable
lessons and information Key Takeaways and Analysis Take
action today and grab this best selling book for a limited time
discount of only $6.99! Written by Elite Summaries Please
note: This is a detailed summary and analysis of the book
and not the original book. keyword: Contagious, Contagious
book, Contagious kindle, Jonah Berger, Contagious Jonah
Berger, Contagious paperback, Contagious Berger,
Contagious audiobook, Contagious disciple making,
Contagious why things catch on by jonah berger
Traditional Chinese edition of Contagious: Why Things Catch
On. Wharton Professor Berger debunks the notion that
advertising is what sales products. In Traditional Chinese.
Annotation copyright Tsai Fong Books, Inc. Distributed by
Tsai Fong Books, Inc.
Summary, Analysis & Review of Jonah Berger's Contagious
by Instaread Preview: Contagious: Why Things Catch On is a
playbook for marketing in the internet age, when products
and ideas live or die based on whether or not they can go
viral. Author Jonah Berger describes six principles that, when
applied together, can often predict whether an idea or product
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will spread. Any product or idea can go viral. It doesn’t take a
big advertising budget or a celebrity endorsement to raise
awareness. Instead, the six principles of contagiousness can
be turned into the helpful mnemonic acronym STEPPS.
These are Social Currency, Triggers, Emotion, Public,
Practical Value, and Stories. For a product or idea to spread,
it must use each of these steps. While STEPPS can help
guarantee that an idea or product will go viral, some concepts
are more likely to spread successfully than others. For
example, a well-priced television is more likely to lure buyers
than a poor-quality television with … PLEASE NOTE: This is a
Summary, Analysis & Review of the book and NOT the
original book. Inside this Summary, Analysis & Review of
Jonah Berger's Contagious by Instaread: · Overview of the
Book · Important People · Key Takeaways · Analysis of Key
Takeaways About the Author With Instaread, you can get the
key takeaways and analysis of a book in 15 minutes. We read
every chapter, identify the key takeaways and analyze them
for your convenience. Visit our website at instaread.co.
?????????????? ???????????? ????????????
?????????????????????? ??????????? ??????????????
?????????????? ??????????????????????????????????????
?????????????????????????????????????????????????????
????????????????????????????????2008?????????????????
?????????????????????????????????????????????????????
?????????
????OKR,???????(OKR,Objectives and Key Results),???????
???,??????????.OKR?4????:????????,?????,??????,????,???
?,????.
Explores the subtle, secret influences that affect the decisions
we make--from what we buy, to the careers we choose, to
what we eat.
Traditional Chinese edition of To Sell is Human: The
Surprising Truth about Moving Others by Daniel Pink, a
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bestselling book for its evidence based explanations of why
we are all in sales now - whether professionally or personally.
Pink is the author of the long running New York Times
bestsellers "Drive" and "A Whole New Mind. In Traditional
Chinese. Annotation copyright Tsai Fong Books, Inc.
Distributed by Tsai Fong Books, Inc.
?????????, ???, ??, ??, ????, ?????????,
?????????????????????.

The must-read summary of Jonah Berger's book:
"Contagious: Why Things Catch On". This complete
summary of the ideas from Jonah Berger's book
"Contagious: Why Things Catch On" reveals the six
key principles that make a product or an idea
contagious. As well as sharing stories of real-life
companies from his extensive research, the author
provides a set of specialised techniques that you can
use to spread information and get your message
across to as many people as possible. Added-value
of this summary: • Save time • Understand the
essential techniques • Expand your communication
skills To learn more, read “Contagious: Why Things
Catch On" and find out how you can make your
information as contagious as possible!
PLEASE NOTE: THIS IS A COMPANION TO THE
BOOK AND NOT THE ORIGINAL BOOK. Guide to
Jonah Berger's Contagious Preview: Contagious:
Why Things Catch On is a playbook for marketing in
the internet age, when products and ideas live or die
based on whether or not they can go viral. Author
Jonah Berger describes six principles that, when
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applied together, can often predict whether an idea
or product will spread... Inside this companion:
-Overview of the book -Important People -Key
Takeaways -Analysis of Key Takeaways -and much
more!
?????????????,????????????????????????????????
???,??????????????????????,???????????????????
??
In any one lifetime, part of the work of living is to go
from figuring out what you got dealt, to accepting it.
Learning to wield your unique situation to best get
your point across. I have found through my life lived
with a physical challenge that there are two versions
of how a disability is dealt with. One is the version
you show to others. The other is the version you are
really and truly feeling inside. In my life, these two
versions started out light-years apart. And over the
span of 35 years, and the influence of many magic
people, they have been growing closer all of the
time. There is something incredibly free about
showing the world what you have going on inside. It
helps to keep the struggle of your situation confined
to the actual challenge, and not intensified by
shame. The pages of this book are a true marriage
between my two versions. Charting the affect of a
disability on the physical, emotional, and spiritual.
Containing an honest view of how struggles can be
beautiful, and strength can be found in the weakest
of places.
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When seeking to change minds, we tend to try to
coax, convince, or push people in the direction we
want them to go. Client not buying the pitch? Provide
more facts and reasons. Boss not listening to the
idea? Give them more examples or a deeper
explanation. We think if we just apply more pressure,
things will change. But more often than not, this
approach backfires. Rather than saying yes, the
client stops returning our calls. Rather than going
along, the boss says they'll think about it (which is
the nice way of saying thanks but no way). Our best
efforts to push people one way often leads them to
go in the exact opposite direction. This book takes a
different approach to changing minds. It's not about
pushing harder; it's about eliminating obstacles.
Identifying the key factors that cause resistance and
overcoming them by reducing friction or removing
roadblocks. This book has a simple goal: to reframe
how we approach a universal problem. You'll learn
why people change their minds and behaviors - and
how you can catalyze that process, by lowering the
barriers to action. Throughout the book, I'll apply the
idea of removing barriers to individual,
organizational, and social change. And along the
way, you'll see how catalysts have applied these
ideas to a range of different situations. How hostage
negotiators get people to come out with their hands
up and how product managers got people to shop
online. How leaders transform organizational culture
Page 9/18

Read Book Contagious Things Catch Jonah
Berger
and how activists ignite social movements. How
substance abuse counselors get addicts to realize
they have a problem and how political canvassers
change deeply rooted political beliefs. We'll talk
about changing both minds and behavior.
Sometimes concepts that change one also change
the other, but other times you don't need to change
someone's mind to drive action. Sometimes people
are already open to changing behavior, you just
need to remove roadblocks and make it easier to
happen. This book is designed for anyone who want
to change someone's mind. It provides a powerful
way of thinking and a range of techniques that can
lead to extraordinary results. Whether you're trying to
change one person, transform an organization, or
shift the way an entire industry does business, this
book will teach you how to become a Catalyst.
Winning in Service Markets: Success through
People, Technology, and Strategy is the first
practitioner book in the market to cover the key
aspects of services marketing and management
based on sound academic evidence and knowledge.
Derived from the globally leading textbook for
Services Marketing by the same author, this book
offers a comprehensive overview of extant
knowledge on the topic. Accessible and practical,
Winning in Service Markets bridges the gap between
cutting-edge academic research and industry
practitioners, and features best practices and latest
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trends on services marketing and management from
around the world.
????????????????????6000???,???2000???????,???
???????????,??????????????????????????
????????????, ??, ???????, ???????????????, ????????,
????????????, ???????;????????, ??????????, ???????,
???????.
* Our summary is short, simple and pragmatic. It allows
you to have the essential ideas of a big book in less than
30 minutes. *By reading this summary, you will learn how
to take advantage of word-of-mouth to create a fashion
effect and create a buzz. *You will also learn : how word
of mouth is 10 times more effective than advertising; why
the potential to get people talking depends not on the
subject but on the message; how to launch immediate
word of mouth; how to maintain impact over time. *Most
trends are born from word of mouth. We then speak of
social contagion. *But what does it depend on? At first
glance, on the product or service offered, its quality, its
price and its usefulness or fun. However, thanks to the
research and studies of Professor Jonah Berger, you will
see that this is not the case. The most important element
is social influence: word of mouth. *Buy now the
summary of this book for the modest price of a cup of
coffee!
This extraordinary book presents the powerful results of
thirty years of observing and evaluating real-world
success patterns of billionaires & visionaries. It unravels
the intriguing mystery of how grandmasters in business
achieve success, and presents a novel and compelling
way to perceive the world of business. After reading it
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you may never view or approach business quite the
same way again. THE CHECKMATE FORMULA
answers two questions: what are the essential factors in
business that dictate success or failure, and how do
serial winners win consistently? Revealing a pragmatic
roadmap used by the greatest business minds, it shows
how to perceive reality differently through techniques like
The Great Awareness, think differently through
approaches like The Great Enabler, and act differently
using the greatest force multiplier of all -- The Decryption
Key. It simplifies & deconstructs business into
understandable truths, and reassembles them into
practical guidelines for creative thinking and resultgeneration. You’ll learn how to address major issues like
capital raises, strategy and the customer acceptance
riddle, and what it really means to understand the big
picture -- with a generous dose of examples and insights
from the business elite (including colorful analogies to
chess and art). It’s an engaging read that will benefit
entrepreneurs & executives wanting to “up” their game,
and founders wanting to beat the odds.
??????????? ?????????????????
??????????amazon????? ??2012????????????????????
???????????????????????????????????????????????(ht
tps://youtu.be/el6kYx6qFmo)????????????????????????
?? ???????????Google??????????????????MIT????????
????——???????
?????????????????????????????????????
??????????????? ??? ?Money?????? ??? ?????????
?????? ???????????? ????
???????????????????——????????????? ??????????????
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?????????????????????????????????????????????????
?????? ??????????????????????????????????????????
????????????????????????????????????????????
????????????? ????????????????????????
?????????????????????????
?????????EQ????????????? ??????????????????????
????????????40%??????????????? ?????????????????
?????????????????????????????????????????????????
???????????????????????? ????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
??????????????????????????????????? ?????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
?????????????? ??????????????????????????? ???????
?????????????????????????????????????????????????
??????? ?????????????????????????????????????????
??????????????????????????????????????????????? ?
?????????????????????????????????????????????????
????????????????????????????????????????????
Why are some products and ideas talked about more
than others? Why do some articles make the most
emailed list? Why do some YouTube videos go viral?
Word-of-mouth. Whether through face-to-face
conversations, emails from friends, or online product
reviews, the information and opinions we get from others
have a strong impact on our own behaviour. Indeed,
word-of-mouth generates more than two times the sales
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of paid advertising and is the primary factor behind
20-50% of all purchasing decisions.It is between 8.5 and
30 times more effective than traditional media.But want
to know the best thing about word-of-mouth? It's
available to everyone.Whether you're a Fortune 500
company trying to increase sales, a corner restaurant
trying to raise awareness, a non-profit trying to fight
obesity, or a newbie politician running for city council,
word-of-mouth can help you succeed. And you don't
have to have millions of dollars to spend on an
advertising budget. You just have to get people to
talk.The challenge, though, is how to do that. This book
will show you how.
??????????? ??????????? ???????????????
??????????????????????
?Amazon?????TOP1???????????TOP5
?Amazon?iTunes??????? ?Slideshare????????
?Inc.????????????? ???????????????????????????????
?????????????????????????? ???????????Dropbox?Sn
apchat?Evernote?Instagram?Uber?Airbnb?????????????
?????????????????????????????????????????????????
?????????????????? ??????????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
????? ???????????4???????????????????????????????
????????????????????????????????????
?????????????????? ?????????????????????
?????????????????????????
??????????????????????Who?Where??????? ?????????
?????????????????????????????????????????????????
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?????????????????????????????????????????????
?????? (?????)
???????????????????????????????????Miula ?
Miula???? ????????????????????????????????????????
??????????????????????????????????????MOCOO
LEE ? MOCOO LEE ??? ???????????????????????????
????????????????????????????????????????????????(
????)??????????????(????)??????(Growth
Hacker)???????????????????? ? ???????????(???????)
?????????????????????????????? ? ??????????? ?????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
?????????????????????????????????????????????????
??????Freddy?? Freddy Business Note ????
????????????????????????????????????(KD Chang) ?
echBridge ???????, Co-Founder ???? ????????????????
????????????????????????????Vista?? ??????????????
???? ??????????????????????????????—?????Andrew
Chen??????????????????? ?????????????????????????
????????????????????????—???????Porter
Gale???????????? ?????????????? ?Your Network Is
Your Net Worth??? ????????????????????????????????
??????????—???????????Alex Korchinski??Scribd???? ?
?????????????????????????????????????????????—???
?????Timothy Ferriss???????4????The 4-Hour
Workweek??? ????????????????????????????????????
??????????????????????????—????????Sean
Ellis?????????????????? Dropbox ? Eventbrite
?????Qualaroo ??? ????????????????????????????????
????—???????????Patrick Vlaskovits??????????The
Lean Entrepreneur?????
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?????????????????????????—?????????Derek
Halpern??SocialTriggers.com ??? ???????????????????
?????????????????????????????????????????????????
?????????????—???????Aaron Ginn?? StumbleUpon
????
Traditional Chinese edition of The Tipping Point: How
Little Things Can Make a Big Difference. This book has
consistently been on the top 100 since its publication in
2000. The Tipping Point was named as one of the best
books of the decade by Amazon.com customers. In
Traditional Chinese. Annotation copyright Tsai Fong
Books, Inc. Distributed by Tsai Fong Books, Inc.
Some things just explode and go viral, while others remain
not so popular. “Contagious: Why Things Catch On” provides
a clear elaboration of why things go viral, why people talk
about certain products or certain ideas, and why are some
online contents really booming and infectious. Clue: It is not
advertising, because people now seldom listen to
advertisements, although they still listen to their friends.
“Contagious: Why Things Catch On” teaches the principles
of social transmission and word-of-mouth, complete with
techniques for helping words to spread. The book written by a
Wharton professor of Marketing, Jonah Berger, will definitely
help a group of people who want to get their messages
across to a huge number of people. Whether it is for business
profit, for political career, or for certain campaigns, this book
will teach you the basics on how to make your idea infectious.
This book does not only incorporate real actions, but it also
provides online strategies such as through YouTube videos.
All in all, it provides tips that are insightful, impactful but still
are practical and manageable to do. Plain interesting,
relevant and easily understood, “Contagious: Why Things
Catch On” will also catch on like the ideas contained in it. It is
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influential and provocative, and it works for people who have
almost no budget to begin with. With a very affordable price
and free shipping options, you can now start your success
and spread words to other people.
Traditional Chinese edition of Made to Stick: Why Some
Ideas Survive and Others Die, a Business Week bestseller.
An entertaining examination of why some ideas stick to
people's consciousness and others don't.
Simplified Chinese edition of Contagious: Why Things Catch
On
Upper Saddle River, N.J. : Creative Homeowner,
???????????????????????????????
????????????????????????????
???????????????????????????
?????????????????????????????…… ?????????????????????
?????????????????????????????????????????????????????
?????????????????????????????????????????????????????
??????????? ?????????????????????????????????????????
??????——???????????????????????????????????????——????
??????????????????? ???????????????????
????????????????????????????????
?????????????????????? ?????????????????????????
??????????????????????????????????? ???? ?
???????????????????????????????? ?
???????????????????????????????? ?
????????????????????????????????? ???? ?????? & ?????
Maj Sjöwall (1935—) & Per Wahlöö (1926—1975) ???????????
??????????????????????????????????????????????????? ?
?????????????????????????????????????????????????????
?????????????????????????????????????????????????????
???????????????????? ????????????????????????????????
???????????????????????????????????????????????????
???? ??? ?????????????????????????????????????????????
????????????????????????????????????????????
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ContagiousWhy Things Catch OnSimon and Schuster
??????????????????,??12?????4?????????????????????20?
,????:???????????,????????,??????????
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