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This book is a complete guide for Consumer Awareness & Empowerment, enumerating
the potency of the Consumer Disputes Redressal Setup and its hassle free functioning,
to inexpensively provide justice, with speed. The book includes A to Z of the provisions
of the Consumer Protection Act and its elaboration, in common man s language, along
with issues that confront the consumer, settled law on these issues and Do s & Don ts
for him, while dealing with the traders or the service providers. The book is invaluable
for students of law, budding lawyers and non-judicial members of the Consumer Fora."
Financial inclusion has been one of the most propagated ideologies in countries, and as
a result, significant efforts have been taken to nurture institutions and systems to
include an array of socio-economic classes. Various financial institutions and societies
have taken steps toward financial inclusion, but to be successful, they need to
understand how to accurately target and market their potential customers as well as the
new avenues for development. Marketing Techniques for Financial Inclusion and
Development is a critical scholarly resource on the marketing techniques adopted by
various financial institutions and societies for promoting financial inclusion initiatives for
the development of the society at large. Featuring coverage on a broad range of topics
such as consumer awareness, financial literacy, and micro-enterprises, this book is
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geared towards managers, investors, brokers, researchers, and all others within the
banking industry.
A person who buys any commodity for a consideration which has been paid or
promised or partly paid and partly promised or under any system of deferred payment is
a consumer. The present study focus on young consumers (15-24 years). The
consumers are usually unwilling to make complaints about the goods bought by them or
the services rendered to them if the sum of money involved is not large. There is
violation of the rights of the consumers due to lack of proper publicity. Rights, duties
and privileges of consumers are neglected and taken casually. This study is designed
to be helpful for the consumer to know their basic rights and duties. It will also be
helpful in enhancing deeper studies into other aspect of consumer issues. The study
intends to expose the necessity of consumer awareness to have a more flexible
approach to deal with the challenges of the present day world. Another aspect for this
study is to awake the consumers to rise to the occasion and assert their rights as
consumers without forgetting their duties and responsibilities. This study is undertaken
to be a stepping stone for the youth to be aware of the consumer activities prevailing in
the day to day world.
In the developing country like India, measures for consumer protection are very much
required. The illiteracy and ignorance of the majority of consumers both in the rural and
urban areas provide opportunities for business communities to follow unfair trade
Page 2/17

Read PDF Consumer Awareness In India A Case Study Of Chandigarh
practices. These have to be curtailed through various measures of the Government and
other non-Governmental organisations. Of the various legal remedies available, the
principle legal protection is the Consumer Protection Act, 1986. Under this Act, the
consumer gets opportunities to entrust his grievances through the consumer forums
organised at the District, State and National levels and other voluntary consumer
organisations. The Consumer awareness, protection and preservation of consumer
rights and well analyzed in this book.
The consumer protection policy creates an environment whereby the clients and
customers receive satisfaction from the delivery of goods and services needed by them.
One of the disquieting features of the Indian democracy, even after 67 years of
Independence, is that an average Indian consumer continues to be in a pitiable
condition due to poverty, illiteracy, ignorance and general apathy. Adulterated food,
spurious medicines, and sub-standard domestic appliances are pushed over the
counter with ease. Glossy and unethical advertisements appear in the print and
electronic media. Ironically, it all happens in a country where, in ancient India, Kautilya
in his epoch making Arthasashtra had advocated for fixing of responsibility on the State
for safeguarding the interests of the consumers. When it became imperative to protect
the consumers from adulterated, sub-standard goods and deficient services and also to
provide relief by way of compensation, the Consumer Protection Act was enacted in the
year 1986. This Act was enacted with the objective to provide better protection to the
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consumers against the fraudulent practices of suppliers. The Act provides for effective
safeguards for consumers against various types of exploitations and unfair dealings,
relying on mainly compensatory rather than punitive or preventive approach. The
present work explains and examines the rights of the consumers and the protective
measures adopted in India and other countries. It specifically deals with the statutory
measures for redressal of consumer grievances provided under the Indian Consumer
Protection Act, 1986.
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This book is a comprehensive digest of country's progress in different fields. It
deals with all aspects of development-from rural to urban, industry to
infrastructure, science and technology, art and culture, economy, health,
defence, education and mass communication. The sections on general
knowledge, current affairs, sports and important events are a must read for
comprehensive understanding of these fields. with its authenticity of facts and
data, the book is a treasure for students, researchers and academicians.
The syllabus has tried to link the academic curriculum with real life and, thus,
dwelled on connecting the students' understanding with the real world around
them.
Bachelor Thesis from the year 2020 in the subject Sociology - Consumption and
Advertising, Dublin Institute of Technology, course: International Business,
language: English, abstract: This research project explores the consumer
awareness of fast fashion amongst Irish consumers aged between eighteen and
twentyfive. The aim of this research is to explore the level of awareness
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consumers have regarding fast fashion. Additionally, it intends to explore what
the term "Fast fashion" means to young Irish consumers. Furthermore, this
research aims to provide information on consumer perceptions of fashion
retailers. Moreover, the research also intends to highlight whether those
perceptions play a role in the buyer decision process. The key findings suggest
that consumers fail to associate the ethical and environmental concerns that are
synonymous with the fast fashion industry. Moreover, the research also exposed
a failure that there is a disconnect between the term fast fashion and the
manufacturing methods. Fast fashion and sweatshop labour are not mutually
exclusive terms yet fast fashion as a term does not seem to carry the burden of
its manufacturing origin. It was found that consumers have intentions of shopping
more ethically and sustainably. However, there appears to be several
misconceptions in what is currently considered ethical fashion among consumers
which would affect the consumers ability to make an informed purchase decision.
Cognitive dissonance being the act of consumers distancing themselves from
purchase decisions that contradict their morals to avoid the feeling of discomfort
was evident in this study. This research also found that the practice of
greenwashing was present in fast fashion retailers advertising which does not
portray the true environmental and social impacts of a product to the consumer.
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This book discusses the ideas, interventions (by different players) and
technological revolutions that have transformed the telecom industry to propel it
towards a growth cycle. Pursuing a comprehensive approach, it examines highly
topical issues in depth, e.g. mobile data security via 4G, the new industrial
revolution, green telecommunications, and consumer awareness of radio signals.
Along with input from regulators, government organizations and industry players,
expert opinion columns in each chapter clearly present the viewpoints of the
industry and ministry. Several graphical tools are used throughout the book,
helping readers to contemplate the text in different ways and to make concepts
more “hands-on.” Readers will also gain a holistic perspective of the industry
(key players, regulatory bodies and the consumer) and a clearer understanding
of various policy issues and their implementation mechanisms, business
dynamics and technology issues in this sector.
Unit-I: India and the Contemporary World-2 (History): 1. The rise of Nationalism in Europe 2.
Nationalism in India 3. The making of a Global World 4. The Age of Industrialization 5. Print,
Culture and the Modern World Unit-II: Contemporary India-2 (Geography): 1. Resources and
Development 2. Forest and Wildlife Resources 3. Water Resources 4. Agriculture 5. Minerals
and Energy Resources 6. Manufacturing Industries 7. Lifelines of National Economy Unit-III:
Democratic Politics-2 (Civics): 1. Power Shari 2. Federalism 3. Democracy and Diversity 4.
Caste Religion and Gender 5. Popular Struggles and Movements 6. Political Parties 7.
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Outcomes of Democracy 8. Challenges to Democracy Unit-IV: Understanding Economic
Development (Economics): 1. Development 2. Sector of the Indian Economy 3. Money and
Credit 4. Globalisation and the Indian Economy 5. Consumer Right
???????? ??????????? ?????????????? ????400?? ????????????????? -----------------------------?????????? ????????????????? ????????????????????????? ?????????????????? ?????????
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In today's time there is no more dynamic and fascinating field to either practise or study than
branding, promotion and advertising. But in today's growing environment this field is
undergoing dramatic changes that are changing advertising and promotion forever. The
changes are coming from all sides-clients demanding better results from their advertising and
promotional money; lean but highly creative smaller advertising agencies; sales promotion and
direct-marketing firms, as well as interactive agencies, which want a larger share of the billions
of dollars companies spend each year promoting their brands and services; consumers who no
longer respond to traditional forms of advertising; and new methods that may reinvent the very
process of advertising. This book is an attempt to include all these and many more similar
topics related to branding and advertising in a pragmatic and simple way.
Papers presented at a national workshop held during 4-8 August 2005; in Indian context.
Consumer Awareness in IndiaAn Analysis with Special Reference to Implementation of the
Consumer Protection Act, 1986 in IndoreConsumer Awareness Among Tribal Youth in Ne
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IndiaFocus on MizoramLAP Lambert Academic Publishing
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Consumer protection has become the topic of debate at all levels. The reason
behind this has been the lack of awareness of consumers and the malpractices
of the business world. In order to maximize profits, many businessmen exploit
consumers by supplying poor qual-ity goods at higher prices. They adopt unfair
trade practices such as adulteration, boarding, black-marketing, etc. As a result,
consumers do not get value for their money. Big business houses use their
power for private gain and to the detriment of consumers. Consumers are
exposed to physical, environmental and other hazards. They need to be
protected from spurious, duplicate and adulterated products, pollution of air,
water and noise, and misleading advertising. Consumer protection, however, is
only possible if two steps are taken. First is to frame rules, legislations and set up
machinery like courts to assure that laws are implemented in their true spirits.
Second is to make the stakeholders aware of such laws so that they might
defend themselves when required. Keeping these two steps in mind, this study
has been undertaken. It covers the evaluation of consumer protection machinery
and assesses the level of awareness of consumers in Himachal Pradesh. A brief
outline of the thesis is as below. Chapter - I deals with the introduction to
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consumer protection. It discusses the meaning of consumer, consumer
protection, and consumerisms. It also discusses the consumer's rights, needs,
and consumer's responsibilities. Chapter - II reviews the literature concerning the
problem at hand. It also presents a picture of research design formulated for the
present research work. It discusses the selection of the problem, importance,
scope, objectives, hypotheses and research methodology of the present study.
Finally, the limitations and the future scope of study have been shown. Chapter III discusses consumerism and consumer protection movements at the
international and national level. Chapter - IV is an attempt to examine various
legislations for consumer protection at the international level as well at the
national level in India. Chapter - V reviews the frameworks for consumer dispute
resolution and redress in India. Chapter - VI examines the organizational setup
for the consumer protection along with its evaluation in Himachal Pradesh.
Chapter - VII deals with the analyses of opinion and perception about consumer
awareness and consumer alertness with regard to consumer protection. Chapter
- VIII highlights the summary and major findings of the study. It also explains
suggestions to improve the implementation of consumer protection laws and
awareness among people.
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Security, University of Applied Sciences Graz, language: English, abstract: The
vision of internet of things (IoT) has become a reality and in recent years, it has
seen rapid growth. However, there is a lot more to come from this technological
Tsunami. In simple terms, Internet of Things is a network of interconnected
objects or things with sensors, collecting data and making actionable decisions.
With the arrival and adaptation of this technology, many questions regarding
cyber security are raised. This master thesis examines the consumer perspective
on key elements of the internet of things. The elements in focus are consumer
awareness, the perception of privacy and perception of value. The relationship of
these elements with Gender and Nationality is investigated. The study is based
on the survey of respondents belonging to Austria and India. After interviewing
two experts from the field of the internet of things and reviewing the literature, the
vulnerabilities surrounding IoT were confirmed. Lack of consumer awareness is
considered a hindrance in the adaptation of IoT, whereas the trust between
technology and consumers has decreased over time. It is claimed that
consumers do not value security enough to pay extra for it. However, the findings
from this study suggest a shift in the understanding and attitude of the consumer
base. The author finds while certain trends from previous researchers remain
unchanged. There has been an increased awareness among consumers overall.
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Gender influences the awareness; value perception of consumers is also
influenced by Gender and Nationality. The perception of privacy is negative and
the trust of consumers remains low. Most people would like to see more work
done by the industry and the government to increase consumer education
regarding cybersecurity and Internet of Things.
?2018????????????????????????????2030????
????????????????????????????????????????
????????????????????????????????????????
????????????????????????????????????????
?????????????????????????????????????????
2??4?????????????????????????????????????
?????????????????????????????????????????
?????????????????????????????????????????
???????????????????????????????????2030??? ?????
???????????????????????????????????????
???????????????????????????????????
India is one of the emerging markets that pose a unique set of challenges to
marketers. The importance of the context and the usefulness of concepts in the
Indian context is the core proposition of the book. The diversity of a mix of factors
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such as cultural aspects, lifestyles, demographics and unbranded offerings make
consumer behaviour a fascinating study. This book focuses on the behavioural
principles of marketing and its application to branding in the Indian context. *
Consumer behaviour concepts associated with branding * A combination of
recent and traditional examples reflecting the application of behavioural concepts
* Touch of reality boxes to indicate context-based examples * Caselets and
cases drawn from real-life situations * Research findings associated with the
Indian context * Topical issues in consumer behaviour like cultural aspects,
digital marketing and experiential branding
The value of a brand is acknowledged only when a consumer is happy and
satisfied using it. Hence, recognition and praise enhance the brand value or
brand equity of a product, and makes a product ‘a brand’. Therefore, brand
equity becomes a precedence for any product to become a brand. This book
delves onto the concepts and theories of Brand Equity, and how it forms an
integral part of any product becoming a success. The book skillfully explains
fundamental concepts of brand equity, and its importance in product/services
marketing, in the Indian context. Divided into four parts, Part 1 of the book begins
by explaining the meaning of branding and brand equity. Part 2 then focuses on
various components of brand equity. Part 3 educates the readers/students on
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how to measure brand equity of a product or a brand. Part 4 concludes by
elaborating on ways and means to enhance brand equity of any product. This
book is designed for the postgraduate degree and PG Diploma students of
management specializing in Marketing and brand management. The book will be
equally useful for practising Product/Brand Managers.
Consumer awareness of the purchasing of safe and eco-friendly apparel
products is on the rise. Knowledge of the restricted substances helps the industry
navigate often complex product safety and chemical management requirements
in order to address consumer preferences in the apparel supply chain. There is
no doubt that risk analysis of the product at appropriate stage eliminates the
possibilities of existence of restricted substances by adopting a right safety
compliance policy. Thus, different safety aspects of apparel and its related
requirements shall be covered in Product safety and restricted substances in
apparel. Potential sources of restricted substances, chemicals of concern, and
the scope of implementation for a proper testing program will also be discussed.
Different standards to comply with legal regulations associated with the chemical
management of restricted substances will be included in this book.
The enactment of the Consumer Protection Act, 1986 was a milestone in the
history of socio-economic legislations in India. The Act was passed to create
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awareness among the people regarding their legal rights as consumers and to
protect them against unfair trade practices. The Act was amended in 1991 and
1993 to extend its coverage and scope and to enhance the powers of the
redressal machinery. The historic judgement of the National Consumer Disputes
Redressal Commission (National Commission) in 1992 that medical services also
constitute service under the Act, sparked off a country-wide controversy. Finally,
the controversy was laid to rest when the Supreme Court (in the Indian Medical
Association vs. V P Shantha case) held in 1995 that medical services are
covered under the Consumer Protection Act, 1986. The judgement of the
Supreme Court has wide implications for the patients as also for the doctors. This
study is related to the investigation of patients' perception of medical services in
India. It also examines the implications of the application of Consumer Protection
Act, 1986 (CPA) to the medical services and its fall out on patient-doctor
relationship. Furthermore, the study evaluates the approach of the redressal
agencies under the Act in deciding cases relating to deficiency in medical
services.
Contributed articles; with special reference to Mizoram, India.
It is widely agreed that, over the past decade, accelerating infrastructure
investments in India's North Eastern Region (NER) and neighboring countries,
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along with connectivity agreements with Bangladesh, hold immense promise for
unlocking NER's economic potential. Other global trends, such as the growing
incomes and consumer awareness in India and neighboring countries; a rising
preference for fresh, healthy, safe, environmentally friendly, and socially
responsible products; the growing role of services in manufacturing; and
increasing demand for skilled resources are also very favorable for NER.
Together, these developments can help NER showcase its strengths in
agriculture and services, thereby developing value chains in these sectors, which
will lead to sustainable, better-paying job opportunities for the people of NER. In
this context, the World Bank, in consultation with stakeholders--government,
private sector, and academia--analyzed two cross-cutting constraints that are
encountered across all value chains and sectors in NER: connectivity and
logistics, and product standards and quality infrastructure. To ground the policy in
specific contexts, the team studied four sectors in depth: fruits and vegetables,
spices, bamboo and related products, and medical tourism. Playing to Strengths
lays out an initial policy framework for NER that integrates demand and supply
and shows that, even with a low base in manufacturing, NER can leverage its
strengths in agriculture and services to step up its growth. However,
implementing this framework will require a different approach to doing business
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compared with the existing ecosystem and its associated value chains, which are
mostly geared to local and/or price-conscious consumers. In capitalizing on its
advantages, NER will not only accelerate its own development, but also will play
an increasingly critical role in the government of India's "Act East" policy.
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