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Reading, writing and managing e-mail is taking up an increasing amount of our time. But are we using it right? Just as
body language helps you to make an impression in person, what you write and how you write it affects what people think
of you and your organisation. Be it a thank you note, a meeting reminder, a proposal or a sales pitch, a well-written
message that looks and sounds professional will make it easier for people to want to do business with you. It will help
people feel good about communicating with you and help you achieve the right results. This invaluable guide offers stepby-step pointers that readers can put into practice right away. The highlight of the book is a series of 10 model email
templates, covering scenarios like requests for information, conveying bad news, complaints and sales prospecting.
These are explained and analysed to show what makes them simple yet effective.
In recent years, researchers and practitioners have explored the nature, theory, and best practices that are required for
effective and ethical crisis preparation and response. The consequences of being unprepared to respond quickly,
appropriately, and ethically to a crisis are dramatic and well documented. For this reason, crisis consulting and the
development of crisis response plans and protocols have become more than a cottage industry. Taking a rhetorical view
of crisis events and utterances, this book is devoted to adding new insights to the discussion, and to describing a
rhetorical approach to crisis communication. To help set the tone for that description, the opening chapter reviews a
rhetorical perspective on organizational crisis. As such it raises questions and provokes issues more than it addresses
and answers them definitively. The other chapters can be viewed as a series of experts participating in a panel
discussion. The challenge to each of the authors is to add depth and breadth of understanding to the analysis of the
rhetorical implications of a crisis, as well as to the strategies that can be used ethically and responsibly. Central to this
analysis is the theoretic perspective that crisis response requires rhetorically tailored statements that satisfactorily
address the narratives surrounding the crisis which are used by interested parties to define and judge it. This volume will
be of value to scholars and students interested in crisis communication, and is certain to influence future work and
research on responding to crises.
Make e-mail work for you, not against you. Improve your reputation as a caring communicator. Be someone who uses email thoughtfully. The guidelines and techniques in this book will make that happen. E-mail is one of the greatest
inventions of our lifetime - phenomenally affecting the way we communicate. Reading, writing and managing e-mail is
taking up an increasing amount of our time. But are we using it right? E-mail can be used to stay in touch whether we are
travelling or working from home. Perhaps we can relax standards when it comes to personal e-mails, but e-mailing for
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business purposes has reached a new dimension. People whose jobs never used to involve writing skills are now
replying dozens of e-mails each day. But under such pressure to respond quickly, what happens to the quality of the
messages exchanged? The bottom line remains: just as body language helps you to making an impression in person,
what you write and how you write it affects what people think of you and your organisation. Be it a thank you note, a
meeting reminder, a proposal or a sales pitch, a well-written message that looks and sounds professional will make it
easier for people to want to do business with you. It will help people feel good about communicating with you and help
you achieve the right results. About the Author - Shirley Taylor- has established herself as a leading authority in modern
business writing and communication skills. She is the author of six successful books on communication skills, including
the international bestseller, Model Business Letters, E-mails and Other Business Documents, which is now in its sixth
edition, having sold almost half a million copies worldwide. Shirley conducts her own popular workshops on business
writing and e-mail, as well as communication and secretarial skills. She puts a lot of passion and energy into her
workshops to make sure they are entertaining, practical, informative, and a lot of fun. Having learnt a lot from her
workshop participants over the years, Shirley has put much of her experience into the pages of this book. She's delighted
that it will be one of the first to be published in ST Training Solutions 'Success Skills' series.
In the first quarter of the thirteenth century, an anonymous Flemish writer set in writing, in Old French, a chronicle of
Normandy, England, Flanders and northern France. It ranged from the arrival of the Vikings in Normandy to the early
years of the reign of King Henry III of England, ending with an account of the translation of the relics of St Thomas Becket
to their magnificent new shrine in Canterbury Cathedral in 1220. Along the way, it adopted and formed part of a tradition
of writing of the history of the dukes of Normandy and kings of England, a tradition which had developed in Latin in the
eleventh and twelfth centuries, and then continued in Old French. The work is famous for vibrant and informed
description of the reign of King John, in particular the period of baronial reaction, Magna Carta, ensuing civil war and the
nearly-successful invasion of England by Louis, heir to the kingdom of France. Flanders supplied troops to both sides,
and this Flemish author sees these events in close detail, and from the Flemish, not the French or English, point of view.
He may himself have been an eyewitness, directly involved, but if not he would have known many who had fought and
died in this conflict. Janet Shirley’s translation of this chronicle, the first into English, brings the work of the Anonymous
of Béthune to a new audience in this volume, accompanied by an introduction and historical notes by Paul Webster.
This book is the ultimate, single-source guide for writing clear, effective business documents. A comprehensive, easy-touse reference book packed with valuable information, useful techniques, practical tips and guidelines.
In Green Dimensions, Cliff Moughtin relates sustainable development and green design to the realm of urban design and
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development. Examining regional and local frameworks for design and planning, this book shows how sustainable urban
design can be implemented on every scale. Working from a strong theoretical base, the author uses case studies and
discusses policy developments, in order to challenge the conventional wisdom on sustainable design. The book provides
a rounded discussion of the application and suitability of current practice, and predicts future design needs. Updating the
reader on topics such as energy efficiency, sustainable city forms and the culture of new urbanism, this completely
revised and restructured second edition also includes brand new chapters on the Urban Park and Bio-diversity.
Feedback is arguably the most critical and powerful aspect of teaching and learning. Yet, there remains a paradox: why
is feedback so powerful and why is it so variable? It is this paradox which Visible Learning: Feedback aims to unravel and
resolve. Combining research excellence, theory and vast teaching expertise, this book covers the principles and
practicalities of feedback, including: the variability of feedback, the importance of surface, deep and transfer contexts,
student to teacher feedback, peer to peer feedback, the power of within lesson feedback and manageable post-lesson
feedback. With numerous case-studies, examples and engaging anecdotes woven throughout, the authors also shed
light on what creates an effective feedback culture and provide the teaching and learning structures which give the best
possible framework for feedback. Visible Learning: Feedback brings together two internationally known educators and
merges Hattie’s world-famous research expertise with Clarke’s vast experience of classroom practice and application,
making this book an essential resource for teachers in any setting, phase or country.
Guillaume de Machaut, a man famous for both his poetry and his musical compositions, wrote his Prise d’Alexandrie (or
Capture of Alexandria) just a few years after the death of his hero, King Peter I of Cyprus (1359-69). It is a verse history
of Peter’s reign, and was Machaut’s last major literary work. Peter’s ancestors had ruled the island of Cyprus since the
1190s, and in 1365 Peter gained notoriety throughout western Europe as leader of a crusading expedition which
captured the Egyptian port of Alexandria. His forces, however, were unable to retain control, and Peter was left with a
war against the Egyptian sultan. It was his increasingly desperate measures to continue the struggle and carry opinion
with him that resulted in his murder in 1369. Machaut relied on information relayed by French participants in Peter’s
wars, but although he was not an eyewitness of these events, his account is independent of other narratives of the reign
which were written in Cyprus apparently under the auspices of the king’s heirs.
Addressing the lack of a specific book on core communication/presentation skills, the Handbook of Science Communication is written as a
guide for students to speak and write effectively and as a reference for scientists who need to communicate their work effectively to each
other and to the wider public. The book considers how the public understanding of science has changed with time and clearly explains how
important the art of communication is for the effective communication of ideas. It continues with guidance on literature searches and the use
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of information sources, from the library to the live interviewee. The book also deals with how to write and speak effectively, working in a
group, and working with the media.
Advancement in telecommunications has drastically changed the way that people communicate, particularly in a professional capacity. The
onslaught of e-mail, text and even instant messaging has given people other means with which to communicate with one another, but in
doing, the art of personal, verbal and face-to-face communication is being lost, resulting in miscommunication and broken personal and
professional relationships.
E-mail and computer keyboards may have replaced dictation and typewriters in the business world, but the importance of clear and effective
written communication has never been greater. In her all-new book, business-writing expert Sheryl Lindsell-Roberts offers practical advice on
writing messages guaranteed to get results. Drawing on her experience leading writing workshops for Fortune 500 companies, LindsellRoberts walks the reader through a variety of letter-writing exercises and shows how a well-crafted message can make any writer stand out in
the crowd. Getting from a blank page or screen to a results-oriented message is easy with Lindsell-Roberts’s proven Six Step Process. And
numerous tips and reminders help make the central point that a successful message should always focus on what the primary reader needs
to know. Best of all, Strategic Business Letters and E-mail is designed to save the user time and effort. Specific chapters on such areas as
sales and marketing, customer relations, and personal business offer hundreds of sample letters, memos, and e-mail messages that can be
used verbatim or with minimal alteration to fit a particular circumstance. Opening this invaluable book is the first step to jump-starting effective
business communication.
This book was written to give energy-involved professionals the tools they need to take their energy audits to the next level, and use them to
accurately predict a building's future energy use and true savings potential. Going beyond the conventional energy audit, which can lead to
projections which are frequently off by as much as 20%, this book provides detailed guidelines on how to use the new tool, the investment
grade audit (IGA), which enables prediction of savings with much greater accuracy. Building on the traditional audit, the IGA requires the
addition of a "risk assessment component" which evaluates conditions in a specific building and/or process and reduces the level of
uncertainty as to how proposed energy efficiency measures will really behave over time. The authors have covered every aspect of the IGA,
including risk management, the "people" factor, measurement and verification, financing issues, report presentation guidelines, and master
planning strategies.
This fully revised text demystifies interpersonal communication skills with the latest research and practical guidance that prepares students to
discern key communication dynamics and communicate more effectively in all areas of their lives. It is ideal for undergraduate courses on
interpersonal communication and communication skills.
This book was originally published in 1992. The skills shortage of the late 1980s demonstrated that managers need to support their corporate
strategies with coherent policies for recruiting, developing and retaining people. While the recession has slowed the job market and caused
some of these pressures to abate, they will reassert themselves with a vengeance when recovery comes: the demographic time bomb
continues to tick. Putting the emphasis on people should not, however, be a reactive process - a skilled and motivated workforce is one of the
most important productive assets which companies possess, whether in recession or not. Companies which are prepared to adopt more
imaginative approaches to managing their human resource capital can unlock a major and unexploited source of long-term competitive edge.
Recognising the competitive advantage in people - their contribution to productivity, the role of skills in strategic positioning, the opportunities
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in effective management training - brings human resources into the ambit of strategic management. This book will help managers and
students alike explore beyond the traditional methods of human resource management and focus on leading-edge techniques which
successfully incorporate the management of human resources into strategic planning.
Originally published in 1989. This book addresses a number of issues integral to the education of girls in Australia. Among these are: teacher
practices inside and outside the classroom, co-education versus single-sex schooling, curriculum design, students’ self-esteem and longterm aspirations. Intervention programs which tackle these issues – in mathematics, science and sport – are described and evaluated.
Throughout, the collection functions as a meeting ground for practice and current research.
Are you and your messages often misunderstood? Do your messages inspire action or add confusion? Although technology now provides
multiple channels to communicate on, getting your message understood and acted upon still depends upon your proficiency using the most
important communication tools available, your body and emotions. Kurt Larsson's Sensational Presentation Skills is a powerful guide for your
journey toward communication mastery. The first in a series of Sensational Soft Skills Toolbox handbooks by Larsson, this practical how-to
guide offers twenty steps that highlight the importance of being fully engaged—mind and body—when you communicate. Larsson emphasizes
it's equally about the words used and what your body language demonstrates. As more people turn to technology to mediate their human
interactions, your ability to engage listeners in person will increase in value. Learn to powerfully handle your fears while expressing yourself
fully to “move” others into action. Take a conscious step forward with this toolbox of soft skills and set yourself ahead of the curve, in both
your work and your personal life. As your skills increase, you'll appreciate the layers of wisdom Larsson has packed into this guide, and you'll
find yourself returning to it again and again.

Communication is probably the most critical skill we need in today's fast-paced business world. Shirley's tips and techniques are
excellent models to follow for successful and effective communication. Well done on a great fourth edition. Vanessa Yuen, Senior
HR Executive (Training and Development), Chevron Oronite Pte Ltd, Singapore Looking for an all-in-one package containing all
the techniques, guidelines and examples needed to ensure effective oral and written communication skills throughout your career?
Look no further. Shirley Taylor's Communication for Business, 4th edition, addresses all aspects of business communication in
clear and simple language. With its tried and tested successful formula, the book places emphasis on basic business writing and
rules of good writing. Features include: - Illustrations throughout add a fun, humorous element to reinforce key pointsThis volume explores the evolution of science communication, addressing key issues and offering substance for future study.
Harnessing the energies of junior scholars on the forefront of science communication, this work pushes the boundaries of research
forward, allowing scholars to sample the multiple paradigms and agendas that will play a role in shaping the future of science
communication. Editors LeeAnn Kahlor and Patricia Stout challenge their readers to channel the energy within these chapters to
build or continue to build their own research agendas as all scholars work together – across disciplines – to address questions of
public understanding of science and communicating science. These chapters are intended to inspire still more research questions,
to help aspiring science communication scholars locate their own creative and original research programs, and to help veteran
science communication scholars expand their existing programs such that they can more actively build interdisciplinary bridges.
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Crossing methodological boundaries, work from quantitative and qualitative scholars, social scientists and rhetoricians is
represented here. This volume is developed for practitioners and scholars alike – for anyone who is concerned about or interested
in the future of science and how communication is shaping and will continue to shape that future. In its progressive pursuit of
interdisciplinary research streams – of thinking outside methodological and theoretical boxes – this book inspires science
communication scholars at all levels to set a new standard for collaboration not just for science communication, but for
communication research in general.
Public Relations and Social Theory broadens the theoretical scope of public relations through its application of the works of
prominent social theorists to the study of public relations. The volume focuses on the work of key social theorists, including Jürgen
Habermas, Niklas Luhmann, Michel Foucault, Ulrich Beck, Pierre Bourdieu, Anthony Giddens, Robert Putnam, Erving Goffman,
Peter L. Berger, Gayatri Chakravorty Spivak, Bruno Latour, Leon Mayhew, Dorothy Smith and Max Weber. Unique in its approach,
the collection demonstrates how the theories of these scholars come to bear on the understanding of public relations as a social
activity. Understanding public relations in its societal context entails a focus on such concepts as trust, legitimacy, understanding,
and reflection, as well as on issues of power, behavior, and language. Each chapter is devoted to an individual theorist, providing
an overview of that theorist’s key concepts and contributions, and exploring how these concepts can be applied to public relations
as a practice. Each chapter also includes a box giving a short and concise presentation of the theorist, along with recommendation
of key works and secondary literature. Overall, this volume will enhance understanding of theories and their applications in public
relations, expanding the breadth and depth of the theoretic foundations of public relations. It will be of great interest to scholars
and graduate students in public relations and strategic communication.
Communication for BusinessA Practical ApproachPearson Education
How To Master The Art Of Negotiations Every day, we encounter situations to negotiate whether at work with your boss or at
home with your spouse and children. When we make big life purchases like a home or car, these are also situations where
negotiation skills can be useful. When you talk to your kids to negotiate home matters, it pays to use your negotiation skills so that
they get a head start into paradigms such as win-win philosophy and fairness. Therefore this is a skill worth learning well. In fact,
we should consider it as one of the life skills necessary to be successful in life and for you not to be taken advantage of. The
workplace now demands collaboration and interdependence. This ensures many situations for negotiation to be necessary or else
conflict will ensure. Knowing negotiation skills will allow you to excel in your workplace. One of the better definitions of negotiation
that I have encountered is: a process of exchange to resolve conflict and reach a mutually beneficial agreement. A lot of people
equate negotiation with conflict. This is a big misconception. If we see negotiations as conflict, then it becomes something to avoid
at all costs. Here's what you'll find in the book: Establishing Trust & Likeability Release The Ego The Art Of Research Body
Language Emotions so much more ! When you download Communcation Skills: How To Master The Art Of Negotiations you will
soon look forward to negotiations instead of being afraid of them. Buy this book today! Would you like to start today? If you do, just
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scroll up and hit the BUY button. Enjoy!
Consumer behaviour is one of the most explored topics in tourism and hospitality marketing, interchangeably denoted by the terms
‘traveller behaviour’, ‘tourist behaviour’ or ‘guest behaviour’. Consumer behaviour acts as an origin for every tourism and
hospitality marketing activity. It offers an understanding of why people tend to choose certain products or services and what sort of
factors influence them in making their decision. The decision process of buying tourism products or services takes time, because
they are mostly intangible in nature due to which there are many risks involved in their buying process. The Routledge Handbook
of Consumer Behaviour in Hospitality and Tourism aims to explore and critically examine current debates, critical reflections of
contemporary ideas, controversies and pertinent queries relating to the rapidly expanding discipline of consumer behaviour in
hospitality and tourism. The Handbook offers a platform for dialogue across disciplinary and national boundaries and areas of
study through its diverse coverage. It is divided into six parts: Part I offers an overview of consumer behaviour; Part II focuses on
the service quality perspectives of consumer behaviour; Part III deliberates on customer satisfaction and consumer behaviour
linkages; Part IV explores the re-patronage behaviour of consumers; Part V addresses the vital issues concerning online
consumer behaviour; and Part VI elaborates upon other emerging paradigms of consumer behaviour. Although there is no dearth
of empirical studies on different viewpoints of consumer behaviour, there is a scarcity of literature providing conceptual
information. The present Handbook is organised to offer a comprehensive theoretical body of knowledge narrating consumer
behaviour, especially for hospitality and tourism businesses and operations. It attempts to fill this research gap by offering a
'globalised' volume comprising chapters organised using both practical and academic approaches. This Handbook is essential
reading for students, researchers and academics of Hospitality as well as those of Tourism, Marketing, International Business and
Consumer Behaviour.
For anyone who wants to communicate effectively in business, this is your complete reference guide for any form of written
communication. Packed with over 500 sample documents, over 100 tips for better business writing and useful templates you can
apply to your writing immediately, Model Business Letters will help you put the key rules of good business writing into action.
There are a lot of e-business security concerns. Knowing about e-business security issues will likely help overcome them. Keep in
mind, companies that have control over their e-business are likely to prosper most. In other words, setting up and maintaining a
secure e-business is essential and important to business growth. This book covers state-of-the art practices in e-business security,
including privacy, trust, security of transactions, big data, cloud computing, social network, and distributed systems.

The Taiwan economy has undergone a successful transition in the post-war period-transition from agricultural to
industrial, from traditional to modem, and from backward to advanced economy. This book explores and illuminates
broad dimensions of the transition growth of the Taiwan economy for the period 1951-81. It deals in depth with all major
aspects: key issues of the early period; labor absorption and income distribution; trade, prices and external shocks;
technical change; and economic policies. The coveragePage
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comprehensive outlook of the development of Taiwan after the Second World War.
A strong sustainability program requires leadership to draw on a solid knowledge base, manage resources wisely,
identify sustainability opportunities, make difficult choices, and accept the challenge to lead, influence, and persuade
colleagues. This book cuts through the hyperbole and offers practical steps for protecting the world around us. Rich in
case studies, it addresses a range of critical stewardship issues. Developed out of a keen desire to protect the planet, the
text helps management transform important information and critical leadership skills into socially responsible operations.
The handbook presents a compendium of the diverse and growing approaches to place from leading authors as well as
less widely known scholars, providing a comprehensive yet cutting-edge overview of theories, concepts and creative
engagements with place that resonate with contemporary concerns and debates. The volume moves away from purely
western-based conceptions and discussions about place to include perspectives from across the world. It includes an
introductory chapter, which outlines key definitions, draws out influential historical and contemporary approaches to the
theorisation of place and sketches out the structure of the book, explaining the logic of the seven clearly themed sections.
Each section begins with a short introductory essay that provides identifying key ideas and contextualises the essays that
follow. The original and distinctive contributions from both new and leading authorities from across the discipline provide
a wide, rich and comprehensive collection that chimes with current critical thinking in geography. The book captures the
dynamism and multiplicity of current geographical thinking about place by including both state-of-the-art, in-depth, critical
overviews of theoretical approaches to place and new explorations and cases that chart a framework for future research.
It charts the multiple ways in which place might be conceived, situated and practised. This unique, comprehensive and
rich collection will be an essential resource for undergraduate and graduate teaching, for experienced academics across
a wide range of disciplines and for policymakers and place-marketers. It will provide an invaluable and up-to-date guide
to current thinking across the range of disciplines, such as Geography, Sociology and Politics, and interdisciplinary fields
such as Urban Studies, Environmental Studies and Planning.
Shirley Taylor has inspired audiences around the world with her heart-warming stories and simple but powerful lessons.
Now through the pages of this book, they will inspire readers to stay positive during challenging times and create new
opportunities for growth and success. In looking back at the significant turning points in her life, Shirley shares the key
lessons that have helped her to grow both professionally and personally. She then 'connects the dots' to reveal the
common thread that runs through all these turning points. Shirley also includes inspiring insights from global leadership
experts who share their own personal turning points and the lessons they have learned. In Connecting the Dots, Shirley
provides down-to-earth advice and practical tools that will help people everywhere to navigate change, unlock their true
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potential, and drive their own success.
How often do you battle the desires of what you want your spouse to do and what actually happens? Each year couples
begin the disastrous journey of divorce that might have been averted by better communication over the little stuff.
Learning how to communicate with your spouse in the way that gets them to want to see your perspective is key to a
successful connection. In his book The Connection Principle: 3 Essential Communication Tools for Getting What you
Want from Your Spouse, Chuck Taylor combines engaging story telling with practical steps to help you move your
spouse from working against you to working with you. This book will teach you to help your spouse to engage in
conversations, to desire to hear what you are saying, and to create a meaningful environment for communication.
This interdisciplinary and international volume offers an innovative and critical exploration of the impact of motherhood on
the engagement of women in media and creative industries across the globe. Diverse contributions critically engage with
the intersections and overlap between the social categories of worker and mother, and the work of media production and
maternal caregiving. Conflicting ideas about, and expectations of, mothers are untangled in the context of the working
world of radio, film, television and creative media industries. The book teases out commonalities between experiences
that are evident across a number of countries, from Hollywood to Bollywood, as well as examining the differences
between class, religion, maternal status and cultural frameworks that surround working mothers in various nation states.
It also offers some possibilities for ways forward that can improve the lives of women workers who are also mothers. A
timely and valuable contribution to international debates on equality, mothers and motherhood in audiovisual industries,
this book will be of interest to scholars and students of media, communication, cultural studies and gender, programmes
engaged with work inequalities and motherhood studies, and activists, funders, policymakers and practitioners.
Critical theory has a long history, but a relatively recent intersection with public relations. This ground-breaking collection
engages with commonalities and differences in the traditions, whilst encouraging plural perspectives in the contemporary
public relations field. Compiled by a high-profile and widely respected team of academics and bringing together other key
scholars from this field and beyond, this unique international collection marks a major stage in the evolution of critical
public relations. It will increasingly influence how critical theory informs public relations and communication. The
collection takes stock of the emergence of critical public relations alongside diverse theoretical traditions, critiques and
actions, methodologies and future implications. This makes it an essential reference for public relations researchers,
educators and students around a world that is becoming more critical in the face of growing inequality and environmental
challenges. The volume is also of interest to scholars in advertising, branding, communication, consumer studies, cultural
studies, marketing, media studies, political communication and sociology.
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Shirley Taylor presents a comprehensive business communication textbook that focuses on the development of effective
written and oral communication skills. The book offers examination-style questions for Pitman, RSA and LCCI candidates
The New Imperatives of Educational Change is a clarion call to move beyond the standardized testing and marketplace
competition that have become pervasive in school systems to focus instead on creating the conditions that will encourage all
students to become critical and independent thinkers. Dennis Shirley presents five new imperatives to guide educators and
policymakers towards a re-thinking of what it means to teach effectively and to learn in depth. The evidentiary imperative requires
educators to attain a better grasp of what data actually reveal about international trends in student learning. The interpretive
imperative encourages mindful deliberation before acting on evidence in order to promote the integrity of a school community. The
professional imperative describes new international research findings on promising pedagogies and curricula that propel learning
in new directions. The global imperative argues that we all must look beyond our national boundaries to improve the flourishing of
all young people, wherever they may be found. Finally, the existential imperative reminds us that students look to their teachers as
role models who can dignify learning with meaning and embellish life with joy. Visionary in its scope and practical in its details, The
New Imperatives of Educational Change is an indispensable road map for all teachers, principals, and system leaders.
In many international settings, regional economies are declining resulting in lowered opportunities for these communities. This
result attacks the very fabric of cohesion and purpose for these regional societies, and increases social, health, economic and
sustainability problems. Community informatics research, education and practice is an emerging area in many countries, which
seeks to address these issues. The primary objective of Using Community Informatics to Transform Regions is to provide leaders,
policy developers, researchers, students and community workers with successful strategies and principles of Community
Informatics to transform regions. This book embraces an integrative cross-sectoral approach in the use of Community Informatics
to increase both social and cultural capital as a means to increased sustainability for regional communities.
This book examines the central role media and communication play in the activities of Non-Governmental Organizations (NGOs)
around the globe, how NGOs communicate with key publics, engage stakeholders, target political actors, enable input from civil
society, and create participatory opportunities. An international line-up of authors first discuss communication practices, strategies,
and media uses by NGOs, providing insights into the specifics of NGO programs for social change goals and reveal particular sets
of tactics NGOs commonly employ. The book then presents a set of case studies of NGO organizing from all over the
world—ranging from Sudan via Brazil to China – to illustrate the particular contexts that make NGO advocacy necessary, while also
highlighting successful initiatives to illuminate the important spaces NGOs occupy in civil society. This comprehensive and wideranging exploration of global NGO communication will be of great interest to scholars across communication studies, media
studies, public relations, organizational studies, political science, and development studies, while offering accessible pieces for
practitioners and organizers.
For anyone who wants to communicate effectively in business,this is your complete reference guide for any form of written
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communication. Packed with over 500 sample documents, over 100 tips for better business writing and useful templates you can
apply to your writing immediately, Model Business Letters will help you put the key rules of good business writing into action.
This ground-breaking book situates research at the heart of photographic practice, asking the key question: What does research
mean for photographers? Illuminating the nature and scope of research and its practical application to photography, the book
explores how research provides a critical framework to help develop awareness, extend subject knowledge, and inform the
development of photographic work. The authors consider research as integral to the creative process and, through interviews with
leading photographers, explore how photographers have embedded research strategies into their creative practice.
This innovative book explores ten great works, by well-known thinkers and orators, whose impact has been intellectual, practical
and global. Most of the works significantly precede public relations as a phrase or profession, but all are in no doubt about the
force of planned public communication, and the power that lies with those managing the process. The works are stimulating and
diverse and were written to address some of society’s biggest challenges. Although not traditionally the focus of public relations
research, they have all had a global impact as communicators and as the foundation for fundamental ideas, from spirituality to war
and economics to social justice. Each addresses the implications of structured communication between organizations and
societies, and scrutinizes or advocates activities that are now central to PR and its morality. They could not ignore PR, and PR
cannot ignore them. This book will be essential reading for researchers and scholars in public relations and communication and
will also be of inter-disciplinary interest to study in sociology, literature, philosophy, politics and history.
88 Essential Secrets is packed with many great ideas and insights to help you succeed at work, and written by experts who
research, speak and train on all aspects of personal and career development.How can I become an even greater leader? How can
I further build my brand and my business? How can I speak with more confidence and credibility? How can I increase my focus on
my goals? How can I build even stronger relationships? How can I deliver a pitch that really packs a punch? You’ll find answers to
all these questions and many more inside this book — from mastering influential networking to writing effective emails, from
increasing productivity to improving your professional image, and from improving decision making and creative thinking to
increasing success with social media.
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