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This authoritative book includes cutting-edge insights from leading European and
North American scholars who reflect upon business ethics. foundations, firms,
markets and stakeholders in order to design more sustainable patterns of
development for business and society. Together, the contributing authors
advance critical, innovative and imaginative perspectives to rethink the
mainstream models and address the sustainability challenge. Business Ethics
and Corporate Sustainability will provide a stimulating read for academic
researchers, and postgraduate students in business ethics, corporate social
responsibility and corporate sustainability as well as those interested in
management, strategy and finance.
Ethical failures are rooted in leadership failure, the lack of a corporate culture in
which ethical concerns have been integrated, and unresponsiveness to key
organizational stakeholders. This book seeks to enhance our understanding of
the causes of ethical debacles in an era when ethical missteps can often lead to
corporate bankruptcies or worse. Sims offers practical solutions for mitigating
damage and preventing such problems from happening in the first place. He also
explains how to institutionalize ethics throughout an organization. Sims asserts
that organizations wishing to behave ethically must do more than harbor good
intentions. Such companies must implement policies that inculcate the corporate
culture with ethical values. They must also commit to ethical behavior in all
interactions with internal and external stakeholders, including investors,
customers, employees, and the community.
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Business Ethics: New Challenges in a Globalized World provides a
comprehensive account of the challenges facing businesses as they pursue
global business activities. The importance of business ethics as an academic
subject and business priority has increased significantly, as companies have
increasingly been placed in the moral spotlight by shareholders, consumers,
employees and governments. The growing complexities of the global economy
demand a broader and a deeper view of business ethics than that offered by
current management approaches that focus on reforming corporate behaviour.
This book places business ethics in a richer contextual setting, focusing on the
challenges that business must now confront, such as inequality, financial risk,
migrant labour, climate change and human rights, and exploring how these
challenges can be met by a rethinking of business models, goals and strategies.
Key benefits: • Up-to-date overview of ethical issues in an international business
context • Includes lively cases and examples from emerging economies which
bring the subject to life • Encourages critical thinking skills in students Janet
Morrison, now retired, was a senior lecturer in strategic and international
management at Sunderland University Business School, UK 'Business Ethics:
New Challenges in a Globalised World offers a practical look at the issues under
consideration, and will contribute to a student gaining real insight and entering
into critical dialogue on the topic of ethics in international business. Students
using this text will be reminded of the fact that ethical issues are broader and
deeper than we would like to think, and are encouraged to work out for
themselves what they might do, or what they think others should do, in less than
clear-cut situations.' – Andrea McLachlan, University of Waikato, New Zealand
'This book discusses the legal, social, political and international issues that set
the context for some of the great ethical challenges we face in the world today.
The integration of real life case studies and ethical theory provides practical
application that will enable students to gain a much broader understanding of the
issues involved.' - Carole Parkes, Aston University, UK 'Introducing a topic as
complex and as widely discussed as business ethics is a very difficult task.
However, Morrison succeeds in presenting a concise and well-written account of
the field and its current issues. The book is a particularly good read for
undergraduate students who want to be introduced to the field of business
ethics.' – Berend van der Kolk, University of Groningen, The Netherlands 'This is
an expertly written textbook. I am impressed by the international outlook of the
book, the clear writing style and the excellent contemporary cases and examples'
Marianna Fotaki, Warwick Business School, UK
Since the financial crisis of 2007/2008, a renewed discussion on the ethics and
finance is being examined from different dimensions – finance for good society,
responsible finance, ethical finance, financial crimes, and financial repression.
The principal objective of this Handbook on Ethics of Islamic Economics and
Finance is to provide a deeper understanding of the ethical underpinning of
Islamic economics and finance. The reader will notice that the Handbook reflects
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a diversity of views on the subject of economic and business ethics in Islam
across the intellectual spectrum of Muslim thought over the globe. Handbook
attempts to find answers to some questions concerning the definition and
characteristics of the ethical system in Islam. What is its goal and how do its rules
and practices ensure welfare for individuals and society? Are the moral principles
universal and invariable or do they change and adapt with the social changes of
communities and progress in science and technology? Is the present generation
accountable for the welfare of future generations? Where is the boundary
between law and ethics and who guarantees their adoption and implementation?
Learn to make successful ethical decisions in the midst of the new business
realities of 2020 and 2021 with Ferrell/Fraedrich/Ferrell's market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES, 13E. Packed
with current examples and exercises, this edition demonstrates how to integrate
ethics into key strategic business decisions as reorganized chapters clearly
present the ethical decision-making process in today's complex ethical, legal,
social and political environments. New scenarios highlight 2020 economic and
pandemic realities and preview ethical challenges you are most likely to
encounter as a new manager. Updates address the processes and best practices
behind successful business ethics programs as well as the latest legislation and
new coverage of global sustainability and corporate social responsibility. New
and original cases provide insights into ethics in familiar organizations, such as
Tesla and TOMS, while exercises reinforce concepts with hands-on applications.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
How to develop ethical organizations in the wake of a financial crisis which has
seen more than its fair share of unethical and corrupt behaviour
There is now widespread understanding that business and management must
evolve and act responsibly in the world giving full consideration to people and
planet, not just profit. Principles of Management: Practicing Ethics, Sustainability,
Responsibility was the first official textbook of the United Nations global initiative
network, Principles for Responsible Management Education (PRME). Now fully
revised and updated with three brand new chapters on communicating,
innovating and leading, this accessible and engaging textbook provides an
introduction to management while empowering you to think ethically and
sustainably in order to become a responsible manager. It also includes essential
workplace skills for the 21st century and coverage of the various management
occupations that you will go on to fill after your studies. Exclusive interviews with
management pioneers and professionals help bring theories and concepts to life
throughout the text as do the all new case studies which include Lego, Patagonia
and Greta Thunberg. Worksheets and exercises make for an active learning
experience alongside the supporting online resources provided to your lecturer
for dissemination. The textbook includes coverage of the UN’s Sustainable
Development Goals (SDGs) which are central to business education and practice
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today. It can be used for introductory management courses as well as courses
that cover business ethics, business and society, corporate social responsibility
(CSR), sustainability and responsible management.
(For the Students of MBA, PGDBM, M.COM. And Other Management Courses)
Ethics has become big business but have businesses become ethical? This is a
central question for today’s managers. Managing ethics is critical in an era
characterized by unprecedented corporate power and a myriad of competing
ethical traditions. Giving new insights into the understanding of ethics for today’s
organization practice and managerial behaviour, this timely volume, edited by
well-respected industry authorities, provides an overview and critique of ethics as
they relate to contemporary challenges and issues (such as globalization,
sustainability, consumerism, neo-liberalism, corporate collapses, leadership and
corporate regulation). This book, an essential read for postgraduate students of
business and ethics, is organized around the core question: What are the ethics
of organizing in today’s institutional environment and what does this mean for
the practice of management and the organization of business? In response to
this, the contributors examine ethics as it is deeply embedded in the everyday
practice of management. Interdisciplinary contributions from the fields of
sociology, philosophy, management, organization studies and public
administration provide unique perspectives, while case studies and real-life
examples illustrate the challenges and dilemmas faced in practice. Each chapter
has a brief overview and editor’s introduction which skilfully summarizes key
points and draws connections between the chapters.
In a series of articles specifically commissioned for this volume, some of today's
most distinguished business ethicists survey the main areas of interest and
concern in the field of business ethics. Sections of the book cover topics such as
the often easy relation between business ethics and capitalism, the link between
business ethics and ethical theory, how ethics applies to specific problems in the
business world, the connection between business ethics and related academic
disciplines, and the practice of business ethics in modern corporations. Includes
extensive, accessible discussion of all of the main areas of interest and debate in
business ethics Features all original contributions by distinguished authors in
business ethics Includes an annotated table of contents, bibliographies of the
relevant literature and a list of internet sources of material on business ethics
Perfect, comprehensive book for use in business ethics courses
It is no longer possible for modern companies to ignore the ethical or social
implications of their business practice. Controversy surrounding such issues as
the environment, rewards to senior managers and international labour standards
have made business ethics front page news, as well as helping it emerge as a
fully fledged part of the business and management landscape. This set brings
together a cross section of material from both philosophy and business journals.
It includes: what is business ethics and how has it developed; are ethics
compatible with the free market?; international business ethics; and case studies.
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This book combines management theory with ethical theory on a chapter by
chapter, topic by topic basis. The volume bridges the theoretical, empirical and
practical gap between management and ethics. It will be of interest to a cross
disciplinary group of students, researchers and managers in business,
management, organizational behavior, IO psychology and business ethics.
Traditional narratives on strategic management no longer fulfil the needs of
students, practitioners, consultants and business owners operating within
contemporary society. This textbook provides a differentiated approach to the
topic, highlighting the dichotomy between theory and practice, and guiding
readers towards an understanding of the future of strategic management. Moving
beyond the short-sighted goal of profit maximization, Contemporary Issues in
Strategic Management shines a light on measures that really matter, such as
value. A wealth of global examples provide an illustration of competitive
advantage from market-based and state-based perspectives, giving an insight
into the activities that lead to the formation of successful and unsuccessful
strategies. Written by two distinguished scholars in the field, this global textbook
is essential reading for postgraduate students of strategic management
worldwide.
Highly applied and packed with real-world examples and cases, Understanding
Business Ethics, Second Edition by Peter A. Stanwick and Sarah D. Stanwick,
prepares readers for the ethical dilemmas they may face in their chosen careers
by providing broad, comprehensive coverage of business ethics from a global
perspective. The book’s 26 cases deal with a variety of ethical areas, including
Ponzi schemes, fraud, product recall, bribery, telephone hacking, insider trading,
the illegal downloading of copyrighted material, the unethical and dangerous
activities of a monopoly, and dangerous working conditions, as well as four cases
that emphasize the positive aspects of business ethics.
This book can be an integrated learning vehicle for all working professionals who
aspire to become an Ethics & Compliance officer in their respective organization.
In first few chapters, it has been defined business ethics as the principles and
standards that determine acceptable conduct in business organizations. The
acceptability of behaviour in business is determined by corporate governance, as
well as each individual's personal moral principles and values. Basic ethical and
corporate social responsibility concerns have been codified as laws and
regulations that encourage businesses to conform to society's standards, values,
and attribution. Codes of ethics, policies on ethics, and business ethics training
programs to advance ethical behaviour because that prescribes which activities
are acceptable and which are not, and limit the opportunity for misconduct in
business processes. An ethical issue is a situation, or opportunity that requires a
person to choose among several actions that may be evaluated as right or
wrong, causes potential dilemma between ethical or unethical decision making
which has been covered in ethical decision making chapter. To help you
understand ethical issues that perplex businesspeople today, department wise
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ethical challenges has been captured and this book also talks about ethical
leadership and organizational thought processes on ombudsman ship &
dedicated full time office of ethics and compliance. This book covers latest trends
and data’s on global perception index, most ethical companies, best companies
in CSR activities 2016 etc. for readers.
The subject of business ethics addresses what can be considered morally right and wrong in
the way businesses make decisions and conduct their activities. Business Ethics is a lively and
engaging textbook covering the foundations of business ethics and applying these theories,
concepts and tools to each of the corporation's major stakeholders. Written from a European
perspective, the text considers the implications of three major challenges facing the
corporation: corporate citizenship, globalization and sustainability. This second edition has
been thoroughly revised and updated and includes new content on personal values and Asian
perspectives. It features lots of new cases and vignettes as well as updates of favourites from
the first edition. The high level of pedagogical features has been extended for the new edition,
with new features including 'Ethics on Screen' and 'Key Readings'. The online resource centre
has been developed further with new features including more teaching notes, incorporating
review and discussion questions for lecturers, and additional weblinks for students.
In a globalized world, business ethics continues to gain importance as a field of study. Using a
novel approach that centres on economic theory and analysis, this book provides students with
a comprehensive overview of the essential concepts of business ethics related to both the
economy as a whole and corporate ethics of the individual company.
Business Ethics Is Nothing But The Application Of Ethics In Business. It Is The Application Of
General Ethical Rules To Business Behavior. Business Ethics Concentrate On Moral
Standards As They Are Applied To Business Policies, Institutions And Behaviour. It Is A
Specialized Study Of Moral Rights Or Wrongs. It Is A Systematic Study Of Ethical Matters
Pertaining To Business Industry Or Related Activities.In Any Organization From Top Executive
To Bottom-Line Employees, Ethics Is Considered As Every Body Business. It Is Not Just Only
Achieving High Level Of Economic Performance But Also To Conduct One Of Business S Most
Important Social Challenges, Ethically At The Same Time.Ethics In Business And Management
Is Gaining Momentum Day By Day.The Main Aim Of This Book Is To: * Impart Knowledge,
Analytical Skills And Develop Mindsets Of Managers To Apply Ethical Concepts In Business. *
Introduce Various Ethical Concepts In Practical Application. * Create Awareness About Moral
Values, Corporate Social Responsibility. * Develop The Abilities To Resolve Ethical Dilemmas.
* Inculcate High Level Of Integrity. * Introduce New Ethical Aspects In 21St Century.
Corporations have a social responsibility to assist in the overall well-being of their communities
through the compliance of moral business standards and practices. However, many societies
still face serious issues related to unethical business practices. Business Ethics and Diversity
in the Modern Workplace investigates the ethical frameworks within modern corporations and
their impact on the communities they serve. With a focus on autonomous decision making in
complex quandaries, this book is an all-inclusive reference source for students, researchers,
practitioners, and managers who are concerned with the various ethical dilemmas within
businesses, as well as evaluating moral issues impacting societal welfare.
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder
world? This is the most pressing question facing businesses today, small and large, local and
global. Business Ethics is a thorough yet accessible exploration of the main ethical theories
and how these apply to the major stakeholders facing this question. Written from a truly
international perspective and supported by diverse and innovative learning features, this book
provides the tools and concepts necessary to understand and effectively manage ethical
challenges wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes ensure the
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essential ideas are straightforward to grasp but don't go unchallenged, while 'Ethics in Action'
boxes and Case Studies illustrate these ideas at play in the working world. Step into the shoes
of a decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with new
'Practitioner Spotlight' boxes, which feature fascinating insights from real-life practitioners on
how they manage ethical decisions and what skills they consider to be crucial to success. The
fourth edition offers a wealth of new cases and examples as well as updates of favourites from
previous editions, including features on AirBnB, TOMS, and McDonalds. Bespoke video
interviews with the practitioners from the book and new multiple-choice questions enhance the
online resources for students, while workshop and flipped classroom activity ideas support
lecturers. In addition, content has been thoroughly updated across the book and online to
reflect the latest developments and issues surrounding corporate citizenship, globalization, and
sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of choice for
those wishing to excel in business ethics. The book is supported by an extensive range of
online resources: For students: Practitioner Spotlight videos and web links Additional Case
Study web links Additional Ethics in Action web links Addition Ethics on Screen web links Think
Theory responses Film list Ethics career guide Further reading Multiple-choice questions For
lecturers: VLE content PowerPoint slides Test bank Case bank Sample course outline
Teaching notes for Case Studies Teaching notes for Ethical Dilemmas Teaching notes for
Ethics in Action features Teaching notes for Ethics on Screen features Ideas for structured
workshops
What does pleasure have to do with morality? What role, if any, should intuition have in the
formation of moral theory? If something is ‘simulated’, can it be immoral? This accessible and
wide-ranging textbook explores these questions and many more. Key ideas in the fields of
normative ethics, metaethics and applied ethics are explained rigorously and systematically,
with a vivid writing style that enlivens the topics with energy and wit. Individual theories are
discussed in detail in the first part of the book, before these positions are applied to a wide
range of contemporary situations including business ethics, sexual ethics, and the acceptability
of eating animals. A wealth of real-life examples, set out with depth and care, illuminate the
complexities of different ethical approaches while conveying their modern-day relevance. This
concise and highly engaging resource is tailored to the Ethics components of AQA Philosophy
and OCR Religious Studies, with a clear and practical layout that includes end-of-chapter
summaries, key terms, and common mistakes to avoid. It should also be of practical use for
those teaching Philosophy as part of the International Baccalaureate. Ethics for A-Level is of
particular value to students and teachers, but Fisher and Dimmock’s precise and scholarly
approach will appeal to anyone seeking a rigorous and lively introduction to the challenging
subject of ethics. Tailored to the Ethics components of AQA Philosophy and OCR Religious
Studies.
The Blackwell Guide to Business Ethics, written by international experts in the field, acquaints
the reader with theoretical and pedagogical issues, ethical issues in the practice of business
and exciting new directions in the field.
While skeptics once saw the concept of business ethics as an oxymoron, modern businesses
are proving them wrong. Success depends not only on educating young professionals about
ethical practices, but on the implementation of these practices in all aspects of a company. The
Handbook of Research on Business Ethics and Corporate Responsibilities explores the
fundamental concepts that keep companies successful in the era of globalization and the
internet. Investigating the implementation of best practices and how ethics can be taught to the
next generation of business experts, this handbook is an essential reference source for
students, academics, business managers, or anyone interested in the increasingly
interdisciplinary field of business ethics and its applications in the world today.
While there is a large and ever-expanding body of work on the fields of business ethics and
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corporate social responsibility (CSR), there is a noted absence of a single source on the
methodology and research approaches to these fields. In this book, the first of its kind, leading
scholars in the fields gather to analyse a range of philosophical and empirical approaches to
research in business ethics and CSR. It covers such sections as historical approaches,
normative and behavioural methodologies, quantitative, qualitative and experimental
perspectives, grounded theory and case methodologies, and finally a section on the role of the
researcher in research projects. This book is a valuable and essential read for all researchers
in business ethics and CSR, not only for those starting out in the fields, but also for seasoned
scholars and academics.
Ethical aspects of business and the economy are of increasing concern in business practice,
higher education, and society in general. This concern results from significant business
scandals and economic crises, such as the financial crisis of 2008 and the following great
recession, as well as from pressing current and future challenges for the economy, such as
sustainability and globalization. As a result, there is a growing demand for normative analysis
and orientation for business and the economy, where business ethics has become a crucial
part of organizational management, risk management, branding, and strategic management.
Business Ethics: Methods and Application provides a new systematic approach to normative
business ethics that covers the complex and various ethical challenges of modern business. It
aims to train analytical thinking skills in the field of business ethics and to approach ethical
issues in business in a rational and systematic way. The book develops a number of specific
methods for business ethics analysis that are tailored for ethical decision-making in business
and for analyzing complex ethical topics in business. The book discusses fundamental ethical
questions regarding the meaning of business and the economy for the individual person,
society, the environment, and people around the world. As a result, Business Ethics: Methods
and Application develops normative guidelines for business in the 21st century and its
fundamental challenges and will be key reading for undergraduate, postgraduate, and MBA
students of business ethics, business strategy, business and society, and related fields.
For Business Ethics is a daring adventure into the world of business ethics. It offers a clear and
accessible introduction to business ethics and also expands business ethics beyond its current
narrow confines. It is ground-breaking in the sense that it invites a distinctively critical approach
to business ethics, an approach that the authors argue is part and parcel of ethics. With a
thought-provoking glossary and recommendations for further readings, For Business Ethics is
an essential purchase for students and practitioners alike. It is at once an introduction to
business ethics and a challenge to anyone who wishes to take part in or change contemporary
organized society.
These readings grew out of the author's monthly column on business ethics in the business
section of the Athens Banner-Herald newspaper. Written in an open and engaging style, the
book features topics that are timely, each followed by several thought provoking discussion
questions. The book includes readings on the current financial crisis in order to challenge
today's students to confront the economic reality in which they will have to live. An excellent
addition to any Business Ethics course.
In the modern business environment, companies strive to create a sense of moral obligation
within their employees in an effort to foster a concern for social welfare and justice among
global organizations. Despite the efforts of managers and directors, many companies continue
to find it difficult to overcome the moral dilemmas of the corporate sector. International
Business Ethics and Growth Opportunities presents the necessary methods and resources for
managers and directors to be successful in leading their corporations in a responsible and
morally conscious manner. Examining the dangers of unethical behavior, this book provides
the strategies and tools for proper management to encourage company strength and success.
This publication is an essential resource for academicians, researchers, officials, post-graduate
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students, and professionals in the fields of business and business education interested in
ethical decision making on the individual and company level.
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and
Kate Nelson bring together a mix of theory and practice in Managing Business Ethics: Straight
Talk about How to Do It Right, 7th Edition. In this new edition, the dynamic author team of
Linda Treviño, prolific researcher and Distinguished Professor, and Kate Nelson, Professor
and longtime practitioner of strategic organizational communications and human resources,
equip students with the pragmatic knowledge they need to identify and solve ethical dilemmas,
understand their own and others' ethical behavior, and promote ethical behavior in their
organization. Managing Business Ethics is the perfect text to prepare students for a range of
roles in the business world--managers across business functions, communications
professionals, compliance officers, corporate counsels, human resources managers, and
senior executives.
Business ethics is a form of the art of applied ethics that examines ethical rules and principles
within a commercial context, the various moral or ethical problems that can arise in a business
setting, and any special duties or obligations that apply to persons who are engaged in
commerce. Business ethics can be both a normative and a descriptive discipline. As a
corporate practice and a career specialisation, the field is primarily normative. In academia
descriptive approaches are also taken. The range and quantity of business ethical issues
reflects the degree to which business is perceived to be at odds with non-economic social
values. Historically, interest in business ethics accelerated dramatically during the 1980s and
1990s, both within major corporations and within academia. For example, today most major
corporate websites lay emphasis on commitment to promoting non-economic social values
under a variety of headings (e.g. ethics codes, social responsibility charters). In some cases,
corporations have redefined their core values in the light of business ethical considerations.
Catching business ethics in action, however, remains a seldom-spotted nugget for in reality it
depends on the characters of the characters.
Managing Business Ethics: Making Ethical Decisions teaches students how to navigate ethical
issues they will encounter using the weight-of-reasons approach applied throughout the book.
This decision-making framework’s goal is not to faithfully apply particular philosophical
perspectives on what is right, but rather to solve ethical problems. Authors Alfred A. Marcus
and Timothy J. Hargrave underscore the need for employees at all levels to carefully consider
the ethical implications of their actions using this approach and it can be applied at the
individual, organizational, and stakeholder levels. Each chapter provides a case to walk
through application of the framework and mini-cases allow students to practice applying this
framework on their own. A wide range of real-world case studies are presented, featuring
companies such as Facebook, Google, Wells Fargo, Volkswagen, and Amazon. This practical,
down-to-earth text also delves into topics not covered extensively by other books such as slow
and fast thinking, the inherent conflict between the individual and organization, conformity, and
the difficulties of speaking truth to power. Students are offered ample opportunity to engage in
thoughtful reflection, discussion, and application as they grapple with ethical issues big and
small.
Teaching International Business: Ethics and Corporate Social Responsibility is a collection of
academic writings on the issues and challenges of incorporating ethics and corporate social
responsibility concerns into international business education. You will find frameworks and
approaches detailing various pedagogical issues presented here.
Business Ethics will equip students with the strategies necessary to analyse and improve the
broad scope of business ethics today.
Corporate social responsibility, sustainability and acting ethically are all accepted business
aims, but their meaning and implementation in a global context is far less clear-cut. Global
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Business Ethics cuts through the confusion to provide a coherent basis for ethical decisionmaking within the complications of the international business landscape. Underpinned by
theory and including worked-through examples of ethical dilemmas and their solutions, this
textbook will guide the reader beyond theory to real-world business decisions. Practical tools
such as decision trees and suggested principles to apply in dilemma situations give readers
the skills and confidence to tackle the ethical challenges they face. Global Business Ethics
offers a unique working code of ethics provided as a model with guidance to readers for
adaptation and implementation. Case studies include: Walmart, Hershey's, Citibank, Ford,
Nike, Johnson & Johnson, Harley-Davidson, The Body Shop and Procter and Gamble. A
chapter on the legal aspects of ethics provides guidance on the complex relationship between
law and ethics in international business. The final part takes an in-depth look at the practical
application of ethics in business life. Covering all the major theories of ethics, including an
examination of the role of quantification of ethics, Global Business Ethics demonstrates how
their principles can be applied to inform better business decisions. Online supporting resources
for this book include instructor's manual, lecture slides and appendices.
Business Ethics and Corporate SustainabilityEdward Elgar Publishing
Management by Ethics (MBE) is a reformation study of the renowned paradigm, management
by objectives (MBO), by Peter Drucker. This book re-focuses on how to manage companies by
ethical principles with a morally developed workforce. The benefit of this ethically practical
paradigm, MBE, is that all business operations function with the total moral performance of the
whole workforce from board room deliberations to work-floor associations. Through the
operational strategies of moral development learning offered in this book, the company
becomes a team. The marketplace changes with the interpersonal caring of managers,
workers, and customers enjoying the MBE spirit of a trusting caring global community.
Copyright: 760db71c3ea5f4ec380fdc4334b1aa57

Page 10/10

Copyright : hmshoppingmorgen.hm.com

