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In many countries, small businesses comprise over
95% of the proportion of private businesses and
approximately half of the private workforce, with
information technology being used in over 90% of
these businesses. As a result, governments
worldwide are placing increasing importance upon
the success of small business enterpreneurs and are
providing increased resources to support this
emphasis. Managing Information Technology in
Small Business: Challanges and Solutions presents
research in areas such as IT performance, electronic
commerce, Internet adoption, and IT planning
methodologies and focuses on how these areas
impact small businesses.
The Definitive Guide to Owning and Running a
Successful Small Business The Complete Canadian
Small Business Guide has been the go-to book for
thousands of Canadian entrepreneurs ever since it
was first published in 1988. Now in its fourth edition,
this essential guide updates you on everything you
need to know to understand, manage, and take
advantage of the latest changes in technology, law,
resources, and best practices of today’s small
businesses. Renowned experts in their field,
Douglas Gray and Diana Gray provide a complete
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reference for every question you have and offer
street-smart tips that will give your small business a
competitive advantage. The Complete Canadian
Small Business Guide, Fourth Edition, answers all
your questions about starting, operating, and
expanding your business, including: Should I buy a
business, a franchise, or start from scratch? Where
do I get financing, how much do I need, and how do I
pay it back? How do I get credit from my suppliers,
and when should I extend it to my customers? How
do I maximize the value of my lawyer, accountant,
banker, and insurance broker? How do I use Internet
marketing, SEO and social media to enhance my
business? How do I hire the best employees—and
keep them? Easy-to-read and fully up-to-date, The
Complete Canadian Small Business Guide provides
the information you need in virtually any situation.
Douglas Gray, LLB, is Canada’s foremost authority
on small business. Formerly a practicing lawyer, he
is the author of 25 bestselling business and personal
finance books. He lives in Vancouver, B.C. Visit
www.smallbiz.ca Diana Gray is an experienced
business owner and consultant. Her company
provides centralized business services to small and
medium-sized companies as well as home-based
businesses.
The small business is an often underestimated asset of
both the modern economy and the commercial
workforce. Those employed by small businesses make
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up a large percentage of both the U.S. and Canadian
populations, and with the internet and other technologies
connecting us like never before, the opportunity is
present for even the smallest company to reach a global
scale. Strategic Utilization of Information Systems in
Small Business explores the possibilities not just in
expanding a business, but in assisting a business in
meeting its full potential, no matter its size. Including a
variety of perspectives on what it means to be a small
business and how to bring that business to maturity, this
book is an essential reference source for small business
owners, managers, and employees, as well as students,
researchers, and aspiring entrepreneurs. This publication
features chapters on the different aspects of
management processes, e-commerce, and ebusinesses, including the characteristics of a smart
entrepreneur, success vs. failure, longevity, technology
adoption, the types of different information systems and
how to implement them, data and decision making,
theories for investigating small businesses, business
strategy, and competitive advantage.
Tried-and-true advice, tools, and strategies to start and
succeed in a small business With more Canadians
yearning to start a small business—along with benefitting
tax rate incentives and interesting new business
opportunities—there's never been a greater need for a
detailed, comprehensive guide to operating a small
business. Comprising the most pertinent information
from several bestselling For Dummies books on the
subject, this all-encompassing guide gives you
everything you need to know about successfully running
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a small business. Define your target market Create the
perfect business plan Get to the bottom of financials
Build a strong online presence and social media
following From soup to nuts, this book is your recipe for
small business success.
Balderson is recognized as a market leading text that offers
strong coverage of the theory of entrepreneurship and small
business management, blended seamlessly with practical
Canadian examples of actual entrepreneur experiences
(Small Business Profiles). Focus is on currency and emerging
trends, generating and maintain student interest through
cases and thought-provoking questions, and improving
academic rigour, while staying true to the book's vision of
being easy to follow and absorb. The numerous individual
cases, as well as a comprehensive running case, are
continuing strengths of this text, as is the fact that it is
indigenously Canadian and supports learning in a Canadian
business context through its content.
Small and medium sized businesses increase the chances of
success for all kinds of individual and collective initiatives and
ensure the development and maintenance of an economic
and social fabric. This paper defines small and medium sized
businesses, and offers a quantity of statistical data
concerning the importance of their role in the economy. It
discusses the necessary distinctions to be made between the
terms entrepreneur and manager, and provides a detailed
analysis of the major advantages and problems peculiar to
small- and medium-sized businesses in Canada. The purpose
of the final portion of the paper is to sensitize the reader
concerning what is being done about getting to know these
businesses better.

"This set of books represents a detailed compendium of
authoritative, research-based entries that define the
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contemporary state of knowledge on
technology"--Provided by publisher.
Every small business owner or manager faces a
multitude of questions each day. The Complete
Canadian Small Business Guide, a comprehensive and
easy-to-read guide, has been the "must have" answer
book for thousands of Canadian entrepreneurs since first
published in 1988. Now in its third, fully revised edition,
you will find every topic updated to reflect changes in
technology, in the law, in resources and in the common
practices of today's small businesses. You will also find
two new chapters covering doing business on the
Internet and managing your insurance needs. Douglas
Gray and Diana Gray provide a complete reference for
every question - from the day you open your doors to
when you make the decision to sell, and all the
challenges you may face in between. They also offer
street smart tips that can give your small business a
competitive advantage. They answer all your questions
about starting, operating and expanding your business,
including: -How do I use the Internet to enhance my
business? Do I need a web site? Should I sell online?
-Should I buy a business, a franchise or start from
scratch? -How do I hire the best employees - and keep
them? -How do I maximize the value of my lawyer,
accountant, banker and insurance broker? -Where do I
get financing, how much do I need and how do I pay it
back? -How do I get credit from my suppliers and when
should I extend it to my customers? The Complete
Canadian Small Business Guide is your first-stop
reference when problems arise or key business
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decisions must be made. You will refer to it often.
Douglas Gray, LL B, is Canada's foremost authority on
small business. Formerly a practicing lawyer, he is the
author of 17 bestselling business and personal finance
books. Diana Gray is an experienced business owner
and consultant. Her company provides centralized
business services to small and medium-sized companies
as well as home-based businesses. Doug and Diana live
in Vancouver.
Entrepreneurship Policy: Theory and Practice is the first
book to fully analyze the construction of
entrepreneurship policy, a rapidly-evolving area of policy
about which little is known. From a study and
assessment of the practices of governments in thirteen
countries in Europe, North America and the Asia-Pacific,
this book fully describes the policy area and shares new
tools and methods for better understanding and
explaining the why and how of an entrepreneurship
policy approach. Unlike other research in the field of
entrepreneurship where implications from research
findings are used to suggest what policy actions should
be taken to increase the level of entrepreneurship in an
economy, this study is based on what entrepreneurship
policy actions are being taken. This is a unique book in
the field which points to the way forward both for
policymakers and for the research community in terms of
thinking about entrepreneurship policy and the complex
issues surrounding its development.
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