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Beat your personal best by working the core to becoming a Fitness Trainer This Australian
internationally recognised text has been designed to assist students undertaking the SIS40210
Certificate IV in Fitness qualification, studying to become personal or fitness trainers. The text
contains all the core units and elective units to support a range of fitness specialisations.
Fitness Trainer Essentials 3e teaches the basics of fitness and nutrition principles, covers
more on functional testing and nutritional assessment and guidelines. With a shift to full colour
throughout and an abundance of new and improved images, charts and diagrams, this new
edition is the most comprehensive text reflecting current industry standards and practices.
Fitness Trainer Essentials 3e assumes that the reader has acquired the Certificate III in
Fitness qualification. Therefore the topics covered in the text by Marchese have not been
repeated in this text. Additional review questions are also available to retouch on key points
from a Certificate III perspective.
Combining computer concepts material from the best-selling Discovering Computers and stepby-step instruction on Office applications from Microsoft Office 2013, ENHANCED
DISCOVERING COMPUTERS & MICROSOFT OFFICE 2013: A COMBINED FUNDAMENTAL
APPROACH delivers the best of Shelly Cashman Series in one book for your Introduction to
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course.
For the past three decades, the Shelly Cashman Series has effectively
introduced computer skills to millions of students. We're continuing our history of innovation by
enhancing our proven pedagogy to engage you in more critical thought, personalization, and
experimentation with Office 2013 software. In addition, computer concepts content has been
fully updated and revised to reflect the evolving needs of Introductory Computing students, and
focus solely on what you really need to know to be a successful digital citizen in college and
beyond. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Place yourself in the midst of today's fast-paced exhilarating world of advertising with
O'Guinn/Allen/Semenik/Close's ADVERTISING AND INTEGRATED BRAND PROMOTION,
7E. This powerful and practical cutting-edge text draws from the authors' vast experiences in
the boardroom and classroom to give you intriguing insights into advertising in the real world.
With ADVERTISING AND INTEGRATED BRAND PROMOTION, 7E you'll see how good
advertising is the result of hard work and careful planning. The comprehensive online
companion to the printed text provides integrated discussion of video and other medium
heretofore unavailable to be illustrated in traditional print delivery. A leader for its emphasis on
integrated brand promotion, this edition combines a solid understanding of advertising strategy
and important theory with real-world applications. The book's integrated learning experience
gives you hands-on practice putting chapter concepts into action. This clearly written text
brings a solid understanding of advertising strategy to life with more dynamic visuals and
graphic examples than ever before. Today's most contemporary ads and exhibits combine with
coverage of the latest practices and industry developments, including social media, design
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emphasis on globalization. The book's focus on real advertising practice is
reflected in the book's contents that follows the same process as an advertising agency. Trust
ADVERTISING AND INTEGRATED BRAND PROMOTION, 7E to equip you with the tools,
knowledge, and practice to get results in advertising and business today. Important Notice:
Media content referenced within the product description or the product text may not be
available in the ebook version.
4LTPress solutions give students the option to choose the format that best suits their learning
preferences. This option is perfect for those students who focus on the textbook as their main
course resource. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Created by the continuous feedback of a student-tested, faculty-approved process, Financial
ACCT2 delivers a visually appealing, succinct print component, tear-out review cards for
students and instructors and a consistent online offering with CengageNOW that includes
online homework, an eBook, and access to additional study aids all at a value-based price and
proven to increase retention and outcomes. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
????????????????????,???????????????????????????????????
The New Wider World Coursemate for Edexcel A GCSE Geography provides summaries of
key content and key ideas to support Edexcel's 2001 Geography A specification.
This summarized case version of the best-selling title, BUSINESS LAW, ALTERNATE
EDITION offers a comprehensive, authoritative, and student-friendly delivery of classic blackletter law blended with coverage of contemporary issues and cases. The cases, content, and
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12th edition have been thoroughly updated to represent the latest
developments in business law. Excellent assortments of cases are included, ranging from
precedent-setting landmarks to important recent decisions. Ethical, global, and corporate
themes are integrated throughout. Numerous critical-thinking exercises challenge students to
apply what they've learned to real-world issues. In addition, the text offers an unmatched range
of support materials including innovative online teaching and learning resources. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
BUSNCengage Learning
Statistical data analysis is the backbone of sound business decision making, and finding the
right tool to analyse a particular business problem is the key. By learning the fundamentals of
statistical reasoning and data analysis, you will be on the way to becoming a better manager,
analyst or economist.By providing a framework for solving statistical problems, this seventh
Australian and New Zealand edition of Business Statistics teaches skills that you can use
throughout your career. The book shows you how to analyse data effectively by focusing on
the relationship between the kind of problem you face, the type of data involved and the
appropriate statistical technique for solving the problem.Business Statistics emphasises
applications over theory. It illustrates how vital statistical methods and tools are for today's
managers and analysts, and how to apply them to business problems using real-world data.
Using a proven three-step Identify-Compute-Interpret (ICI) approach to problem solving, the
text teaches you how to: 1. IDENTIFY the correct statistical technique by focusing on the
problem objective and data type; 2. COMPUTE the statistics doing them by hand and using
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3. INTERPRET
enhances comprehension and practical skills. The text's vast assortment of data-driven
examples, exercises and cases covers the various functional areas of business, demonstrating
the statistical applications that marketing managers, financial analysts, accountants,
economists and others use. Learning resources such as CourseMate maximise study time to
help you achieve the results you want. Completely up-to-date, the seventh edition offers
comprehensive coverage, current examples and an increased focus on applications in the real
world.
The New Wider World Coursemate for OCR C GCSE Geography provides summaries of key
content and key ideas to support OCR's 2001 Geography C specification.
Building brands in emerging markets is akin to navigating a minefield. One misstep and the
entire enterprise may blow up in your face with your brand consigned to the grave yard of
marketing casualties! How is branding in an emerging economy different from the same
exercise in a mature economy? What are the peculiar challenges brand managers face when
they find themselves in socially complex and rapidly changing emerging markets? The Seven
Dimensions of Branding articulates the fundamental elements of the branding process, with
specific reference to Africas largest emerging market, Nigeria. Drawing on the authors more
than two decades of helping local and international brands, the book gives you an insight into
the peculiar challenges of creating and building successful brands in Africa and explains why
global brands are not emerging from this vibrant continent. The Seven Dimensions shows how
the universal principles of branding may be successfully applied in emerging economies.

Discover success in global business today with the most strategic approach to
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international business topics and unique coverage not found in other books.
Written by renowned international instructor and author Mike Peng, GLOBAL
BUSINESS is the first truly global business book to answer the big question,
What determines the success and failure of firms around the globe? This edition
blends both an institutional-based view and resource-based view throughout
every chapter for an unparalleled continuity in the learning process. The book
combines an inviting, conversational style with the latest research and examples
throughout every chapter. A comprehensive set of cases from Mike Peng and
other respected international experts examine how companies throughout the
world have expanded globally. All-new video cases, world maps, and unique
global debate sections help readers view business challenges from a truly global
perspective. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
Created by the continuous feedback of a “student-tested, faculty-approved”
process, M&F3 delivers all of the key terms and all of the core concepts for the
Marriage and Family course through a visually appealing print component with
tear-out review cards for students and class prep cards for instructors
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Additionally, a consistent online offering with CourseMate that includes an eBook
in addition to a set of interactive digital tools to address different learning styles,
all at a value-based price. M&F3 was developed with considerable input from
focus groups, surveys, and conversations with students and instructors, and
features a focus on critical thinking, relevance, cutting-edge research, and the
research work of author, David Knox. Its high-interest and comprehensive
content, current examples, and personal tone appeal to students leading to
greater utility, improved retention, and better outcomes. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
4LTR Press solutions give students the option to choose the format that best
suits their learning preferences. Students can choose to use the traditional print
text or they can explore the Online experience by using their digital device. These
options are perfect for all students, as a digital experience is offered, in addition
to the traditional print. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
SYSTEMS ANALYSIS AND DESIGN, TENTH EDITION offers a practical,
visually appealing approach to information systems development. Throughout the
book, real-world case studies emphasize critical thinking and IT skills in a
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dynamic, business-related environment. The new Tenth Edition will help prepare
students for success in today's intensely competitive business world. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
The New Wider World Coursemate for AQA C GCSE Geography provides
summaries of key content and key ideas to support AQA's 2001 Geography C
specification.
The New Wider World Coursemate for Standard Grade Geography provides
summaries of key content and key ideas for students as they study the Standard
Grade specification and prepare for their examinations.
The New Wider World Coursemate for AQA A GCSE Geography provides summaries of key
content and key ideas to support AQA's 2001 Geography A specification.
The New Wider World Coursemate for Edexcel B GCSE Geography provides summaries of
key content and key ideas to support Edexcel's 2001 Geography B specification.
Samson/Daft/Donnet's Management is a robust foundation text providing a balance of broad,
theoretical content with an engaging, easy-to-understand writing style. It covers the four key
management functions - planning, organising, leading and controlling - conveying to students
the elements of a manager's working day. Along with current management theory and practice,
the authors integrate coverage of innovation, entrepreneurship, agile workplaces, social media
and new technology throughout. This sixth edition features a new author on the team and
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to content based on recent research. Real-life local and international
examples showcase the ongoing changes in the management world. Focusing on a 'skills
approach', they bring concepts to life for students, supporting motivation, confidence and
mastery. Each part concludes with a contemporary continuing case study, focusing on car
company Toyota as it faces managerial challenges and opportunities in the region.
4LTR Press solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the textbook as
their main course resource. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
This best-selling text will show you the basic concepts and techniques you need to
successfully communicate in today's business world, regardless of your current level of
business experience. Covering every aspect of the communication process,
COMMUNICATING FOR RESULTS: A GUIDE FOR BUSINESS AND THE PROFESSIONS,
Tenth Edition, will give you a competitive edge in any business situation--from the initial
interview to making skilled presentations (complete with professional visual aids) to assuming
a leadership role. In addition, you'll find online video clips of common professional scenarios
paired with the concepts from the text give you a realistic glimpse into the business world.
COMMUNICATING FOR RESULTS: A GUIDE FOR BUSINESS AND THE PROFESSIONS,
Tenth Edition, is your opportunity to see how theory translates into practical action--and how
that knowledge will help you improve your chance of career success! Important Notice: Media
content referenced within the product description or the product text may not be available in
the ebook version.
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is the second edition of the well-regarded local text, Employment Relations.
This new edition takes an even more practical approach to a complex area, considering both
the industrial regulation and human resources dimensions of the employment relationship. As
well as providing a comprehensive guide to employment relations in Australia, the text also
offers a selective international comparative view on the management of the employment
relationship. The text explains and emphasises the real-world connections between the
important theories of industrial relations and human resources, which are key components of
the employment relations discipline. The overarching aim is for students to gain a deeper
understanding of the 'World of Work', through the discipline of Employment Relations.
The fourth edition of Principles of Information Security explores the field of information security
and assurance with updated content including new innovations in technology and
methodologies. Students will revel in the comprehensive coverage that includes a historical
overview of information security, discussions on risk management and security technology,
current certification information, and more. The text builds on internationally-recognized
standards and bodies of knowledge to provide the knowledge and skills students need for their
future roles as business decision-makers. Information security in the modern organization is a
management issue which technology alone cannot answer; it is a problem that has important
economic consequences for which management will be held accountable. Students can feel
confident that they are using a standards-based, content-driven resource to prepare for their
work in the field. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
The New Wider World Coursemate for WJEC A GCSE Geography provides summaries of key
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Computer Concepts Illustrated is designed to help students learn and retain the most relevant
and essential information about computers and technology in today's digital world! This edition
has been revised to cover the latest important computing trends and skills, but maintains the
pedagogical and streamlined design elements that instructors and students know and love
about the Illustrated Series. New for this edition, make the most of Computer Concepts
Illustrated with the all-in-one CourseMate digital solution complete with a media-rich ebook,
interactive quizzes and activities, and the Engagement Tracker for hassle-free, automatic
grading! Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Organisations continually use integrated marketing communications to achieve a competitive
advantage and meet their marketing objectives. This 5th edition of Integrated Marketing
Communications emphasises digital and interactive marketing, the most dynamic and crucial
components to a successful IMC campaign today. Incorporating the most up-to-date theories
and practice, this text clearly explains and demonstrates how to best select and co-ordinate all
of a brand's marketing communications elements to effectively engage the target market.
Chapters adopt an integrative approach to examine marketing communications from both a
consumer's and marketer's perspective. With a new chapter on digital and social marketing
addressing the development of interactive media in IMC and new IMC profiles featuring
Australian marketer's, along with a wide range of local and global examples including: Spotify,
Pandora, Snapchat, Palace Cinemas, Woolworths, KFC, Old Spice, Telstra, Colgate and
QANTAS, this text has never been so relevant for students studying IMC today. Each new
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also offers 12 month access to a wealth of student online revision and learning
tools: CourseMate Express + Search me! Marketing. Unique to the text is a series of new
student and instructor IMC videos showing students how key objectives in IMC theory are
applied by real businesses.
"‘Teaching the Humanities and Social Sciences 6E’ prepares teachers to develop and
implement programs in the humanities and social sciences learning area from F-10. It
successfully blends theory with practical approaches to provide a basis for teaching that is
engaging, inquiry-based and relevant to students’ lives."--Publisher's website.
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