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Online business has been growing progressively and has become the major business platform within the past two decades. The internet
bulldozed the development of new business models and innovations that substantially changed the way businesses run today. This led to a
growth of advanced technologies used in online business such as data analytics, machine learning, and artificial intelligence. With higher
internet connectivity and the exponential growth of mobile devices, shopping processes and behaviors were significantly affected as people
are consistently connected online. Consumers can easily gain helpful product information and retail competitor information in myriad online
channels. This led to a profound effect on businesses where they began to invest in new technologies and business practices that aim to
align with the effects of globalization. Given the rapid technology advancements, both businesses and customers are presently experiencing
an exponential upsurge in the implementation of new business processes and models. Impact of Globalization and Advanced Technologies
on Online Business Models explores the ever-changing field of running an online busines and presents the current issues and challenges in
online business triggered by global shifts in the online environment and technological changes. The chapters draw from a wide range of
technologies used in today’s digital marketplace as well as recent development and empirical researches on online consumer behavior. As
such, this book aims to contribute new dimensions in managing advancements in online business triggered by global and technology
transformation. This book is ideal for executives, managers, IT consultants, practitioners, researchers, academicians, and students interested
in globalization and the new technologies affecting online business models.
In recent times, the advent of new technologies, the concerns about sustainability, and the new tastes of the youngest generations of luxury
consumers have affected the traditional dynamics of the luxury goods markets. These emerging issues have caused significant changes in
the marketing of luxury goods. Sustainable development is not a new practice in the luxury market but is of increasing importance. The real
challenge is for luxury companies to overcome the residual corporate social responsibility perspective to embrace a real integration of
environmental, ethical, and social concerns into the corporate strategy. Integrated output and sustainable processes, the introduction of nonfinancial reporting as operational practice, and a new orientation to circular economy practices are emerging issues that still today request for
a deeper exploration both on the academic and managerial point of view. Digitalization is another relevant issue that is reshaping the
business model of luxury companies. Big data, blockchain, omnichannel experience, and digital customer experience represent the main
digital challenges that luxury brand companies are facing nowadays. Luxury brands must keep up with these digital demands and
sustainability concerns to maintain their position in the global market. Developing Successful Global Strategies for Marketing Luxury Brands
upgrades the most relevant theoretical frameworks and empirical research about the marketing of luxury goods. This book is focused on
contemporary issues affecting luxury industries such as digital transformation (blockchain, big data, analytics, innovation processes),
sustainable development, changes in luxury consumers’ behavior, integration between physical and online channels, and the development of
social media marketing strategies. Chapters will cover areas of marketing, management, buyer behavior, and international business, creating
a multidisciplinary approach for this book. This book is ideal for scholars, local government agencies and public bodies, managers, luxury
business owners, along with practitioners, stakeholders, researchers, academicians, and students who are interested in emerging issues
affecting the luxury market, such as sustainability and digital transformation.
Newly revised for Excel 2019, this text is a step-by-step guide for students taking a first course in statistics for advertising and for advertising
managers and practitioners who want to learn how to use Excel to solve practical statistics problems in the workplace, whether or not they
have taken a course in statistics. Excel 2019 for Advertising Statistics explains statistical formulas and offers practical examples for how
students can solve real-world advertising statistics problems. Each chapter offers a concise overview of a topic, and then demonstrates how
to use Excel commands and formulas to solve specific advertising statistics problems. This book demonstrates how to use Excel 2019 in two
different ways: (1) writing formulas (e.g., confidence interval about the mean, one-group t-test, two-group t-test, correlation) and (2) using
Excel’s drop-down formula menus (e.g., simple linear regression, multiple correlation and multiple regression, and one-way ANOVA). Three
practice problems are provided at the end of each chapter, along with their solutions in an appendix. An additional practice test allows
readers to test their understanding of each chapter by attempting to solve a specific practical advertising statistics problem using Excel; the
solution to each of these problems is also given in an appendix. This latest edition features a wealth of new end-of-chapter problems and an
update of the chapter content throughout. ?
These proceedings represent the work of researchers presenting at the 16th European Conference on Knowledge Management (ECKM
2015). We are delighted to be hosting ECKM at the University of Udine, Italy on the 3-4 September 2015. The conference will be opened with
a keynote from Dr Madelyn Blair from Pelerei Inc., USA on the topic “The Role of KM in Building Resilience”. On the afternoon of the first day
Dr Daniela Santarelli, from Lundbeck, Italy will deliver a second keynote speech. The second day will be opened by Dr John Dumay from
Macquarie University, Sydney, Australia. ECKM is an established platform for academics concerned with current research and for those from
the wider community involved in Knowledge Management to present their findings and ideas to peers from the KM and associated fields.
ECKM is also a valuable opportunity for face to face interaction with colleagues from similar areas of interests. The conference has a wellestablished history of helping attendees advance their understanding of how people, organisations, regions and even countries generate and
exploit knowledge to achieve a competitive advantage, and drive their innovations forward. The range of issues and mix of approaches
followed will ensure an interesting two days. 260 abstracts were initially received for this conference. However, the academic rigor of ECKM
means that, after the double blind peer review process there are 102 academic papers, 15 PhD research papers, 1 Masters research papers
and 7 Work in Progress papers published in these Conference Proceedings. These papers reflect the continuing interest and diversity in the
field of Knowledge Management, and they represent truly global research from many different countries, including Algeria, Austria, Bosnia
and Herzegovina, Brazil, Canada, Chile, Colombia, Cuba, Cyprus, Czech Republic, Estonia, Finland, France, France, Germany, Hungary,
India, Indonesia, Iran, Ireland, Italy, Japan, Jordan, Kenya, Lithuania, Mexico, Nigeria, Norway, Pakistan, Poland, Portugal, Romania, Russia,
Slovakia, Slovenia, South Africa, Spain, Sri Lanka, Sultanate of Oman, Sweden, Switzerland, Thailand, The Netherlands, UK, United Arab
Emirates, USA and Venezuela.
BUSINESS RESEARCH METHODS, 8E, examines a variety of research methods that can be utilized across business functions including
marketing, finance, management, and accounting. The book superbly demonstrates how the practice of business research aids managers in
making critical business decisions in our new digital age.
Governments around the globe are facing a new framework of service delivery as public-private partnerships become more prevalent.
Characterized as an innovative tool for change, this area of socio-economic development is transforming the world economy. Risk
Management Strategies in Public-Private Partnerships is an essential reference source for the latest scholarly research on recent
developments on the relationships between public agencies and private sectors, and frameworks for effectively managing risk factors.
Featuring extensive coverage on a wide variety of topics and perspectives such as service delivery, sustainability, and contractual design,
this publication is ideally designed for policy makers, students, and professionals seeking current research on ways to manage problems and
challenges in contractual partnerships.
Marketing research on the Internet has moved from the introductory stage of its product life to the growth stage in the 21st century.
Technological developments and social diffusion of the Internet have and will continue to shape the future of marketing research dramatically.
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Exploring Marketing Research, 8e reflects the astonishing changes in information technology that have taken place since the previous
edition. While this edition continues to focus on the time honored, traditional marketing research methods, the addition of extensive coverage
of Internet research is a major change in this edition. Internet issues are carefully placed throughout the text to combine basic marketing
research concepts with the emerging Internet power to conduct effective marketing research.

Written for introductory marketing classes, this text explains what information is needed to plan and implement a
successful marketing campaign and how to find that data. Including details on finding such relevant facts as the size of a
potential market, the shopping and buying habits of consumers in that market, and the competitive and environmental
factors that may affect a campaign, this primer will guide readers to become savvy marketing managers.
This book contains the proceedings of the The International Conference on Law, Social Science, Economics, and
Education (ICLSSEE 2021). Where held on 6 Maret 2021 in Salatiga, Central Java. This conference was held in
collaboration Nusantara Training and Research (NTR) with Borobudur University Jakarta and the Research and
Development Agency of the Ministry of Home Affairs. The papers from these conferences collected in a proceedings
book entitled: Proceedings of The International Conference on Law, Social Science, Economics, and Education
(ICLSSEE 2021). The presentation of such conference covering multi disciplines will contribute a lot of inspiring inputs
and new knowledge on current trending about: Law, Social Science, Economics, and Education. Thus, this will contribute
to the next young generation researches to produce innovative research findings. Hopefully that the scientific attitude and
skills through research will promote the development of knowledge generated through research from various scholars in
various regions Finally, we would like to express greatest thankful to all colleagues in the steering committee for
cooperation in administering and arranging the conference. Hopefully these seminar and conference will be continued in
the coming years with many more insight articles from inspiring research. We would also like to thank the invited
speakers for their invaluable contribution and for sharing their vision in their talks. We hope to meet you again for the next
conference of ICLSSEE.
Once only associated with North America and Europe, formal athletic events are now becoming more prevalent in Asia
as well. With the expansion of this industry, there is a need for efficient and strategic advertising to promote competitions,
events, and teams. Emerging Trends and Innovation in Sports Marketing and Management in Asia brings together
research and case studies to evaluate and discuss the effectiveness of current methodologies and theories in an effort to
improve promotional activities and the organization of all aspects of the sports industry. This publication is an essential
reference source for academicians, researchers, industry practitioners, and upper-level students interested in the
theories and practices of sports marketing and management with a special focus on Asia.
Development of MSMEs in Developing Countries Stories from Asia, Africa and Latin Americas an excellent reference
book of Economics and Business Study. It is a best book for researchers and person, who belongs to Economics and
Business Study.
This Research Handbook offers contextualized perspectives on entrepreneurship in emerging economies. Emphasizing
how national context profoundly shapes incentives for entrepreneurial efforts, chapters dissect the opportunities
emerging from various institutions and social practices from the Middle East, North and Sub-Saharan Africa, Asia and
Latin America. This Handbook is an ideal guide for researchers working on emerging economies, particularly those with
an interest in global entrepreneurship.
As more and more companies enter the global business arena, it is critical that they acquire relevant information specific
to their industry and the country that they wish to enter. This book explains how to perform accurate, timely, and
appropriate research to make informed strategic decisions. The chapters of "International Business Research" follow the
overall research process - defining the research problem, explanation of research methodologies, data analysis, report
writing and dissemination. The book presents methodologies for most functional areas and can be used as a research
tool for the broad international business field. It includes in-chapter learning objectives, exercises, summaries, boxed
inserts, and a detailed glossary. In addition, a sample data disk is bound into each copy of the book.
This book, the fourth volume in the McGill International Entrepreneurship Series, brings together 27 top scholars to
explore the structural complexities, evolving relations and dynamic forces that are shaping a new system of multi-polar,
multi-level international business relations. It examines entrepreneurial efforts and relations in different national and
corporate cultures, each embedded in and also constrained by country-specific socio-economic structures and each
vying for consumer attentions in competitive global markets. The new millennia has experienced much rapid change,
much of it implicit, intangible and not covered by the headlines of the popular press. The bipolar business system of the
20th century that prioritized the relationship between firms and consumers of developed countries is giving way to an
emerging multi-polar and multi-level international system that considers consumers and companies in developing
economies as well. In this book, scholars from around the world analyze the nascent architecture and relations in this
quickly evolving system. They explore the structural complexities, evolving relations, and dynamic forces that are shaping
and re-shaping the new system and examine entrepreneurial efforts and relations that cement its structure. The chapters
in this volume portray the operating conditions of firms across 14 emerging country environments and industries ranging
from basic foods and information technology to complex business processes. Students and professors of international
business, entrepreneurship, marketing and management studies will find this volume an indispensable addition to the
literature.
????:???????????????????????????????????????
Corporate social responsibility now touches upon most aspects of the interaction between business and society. The
approaches taken to research in this area are as varied as the topics that are researched; yet this is the first book to
address the whole range of methods available. The book identifies the methods available, evaluates their use and
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discusses the circumstances in which they might be appropriate. It also includes forward-thinking guidance from
experienced academics on the future directions of research in the area.
For faculty to advance their careers in higher education, publishing is essential. A competitive marketplace, strict
research standards, and scrupulous tenure committees are all challenges academicians face in publishing their research
and achieving tenure at their institutions. The Handbook of Research on Scholarly Publishing and Research Methods
assists researchers in navigating the field of scholarly publishing through a careful analysis of multidisciplinary research
topics and recent trends in the industry. With its broad, practical focus, this handbook is of particular use to researchers,
scholars, professors, graduate students, and librarians.
Business Research MethodsSouth-Western Pub
Describing the fundamental elements of research methods for leisure, recreation and tourism, this new edition of a
popular textbook is updated throughout. It covers the measurement of variables, sampling, questionnaire design and
evaluation methods, and also a wider discussion of writing proposals, communicating research findings, cross-cultural
research, and the use of new technologies in conducting research. Written by internationally renowned researchers in an
accessible style, this book introduces both undergraduate and graduate students to the vital skills they will need to
succeed in the leisure, recreation, tourism and hospitality industries.
This volume provides a complete record of presentations made at Industrial Engineering, Management Science and
Applications 2015 (ICIMSA 2015), and provides the reader with a snapshot of current knowledge and state-of-the-art
results in industrial engineering, management science and applications. The goal of ICIMSA is to provide an excellent
international forum for researchers and practitioners from both academia and industry to share cutting-edge
developments in the field and to exchange and distribute the latest research and theories from the international
community. The conference is held every year, making it an ideal platform for people to share their views and
experiences in industrial engineering, management science and applications related fields.
e would like to welcome you to the ASIAN CONFERENCE ON HUMANITIES, INDUSTRY, AND TECHNOLOGY FOR
SOCIETY hosted by, Dr Soetomo University on 30 - 31 July 2019 at Dr Soetomo University, Surabaya, East Java,
Indonesia. The conference aims to provide all researchers with the opportunity to share their research in the areas of
Social Science, Industry, & Technology to the International community. This Conference accepts all paper related to
Humanities, Industrial Revolution, Applied Technology and Engineering for Sustainable Society and our Objectives is to
promote an exchange of research ideas and knowledge among local and international researchers and alsi to provide a
platform for research collaborations among local and international researchers and institutions of higher learning.
Occupational segregation is a pressing issue in business and can be detrimental to women in the workforce. With the this segregation
growing, there is now an urgent need to increase the presence of women in the business market. Arab Women and Their Evolving Roles in
the Global Business Landscape is a pivotal reference source for the latest research findings on the Arab culture and how the global culture
impacts Arab women in the business market. Featuring extensive coverage on relevant areas such as work and family balance, gender
stereotypes, and the glass ceiling, this publication is an ideal resource for legislators and policymakers, economic developers, corporate
practitioners, educational faculties, and students of all disciplines who are looking to change the way gender is viewed in the workforce.
RESEARCH METHODOLOGY CONCEPT AND CASES provides a comprehensive and stepwise understanding of the research process with
a balanced blend of theory, techniques and Indian illustrations from a wide cross-section of business areas. This book makes no
presumptions and can be used with confidence and conviction by both students and experienced managers who need to make business
sense of the data and information that is culled out through research groups. The conceptual base has been provided in comprehensive, yet
simplistic detail, addressing even the minutest explanations required by the reader. The language maintains a careful balance between
technical know-how and business jargon. Every chapter is profusely illustrated with business problems related to all domains—marketing,
finance, human resource and operations. Thus, no matter what the interest area may be, the universal and adaptable nature of the research
process is concisely demonstrated.
International Transaction Journal of Engineering, Management, & Applied Sciences & Technologies publishes a wide spectrum of research
and technical articles as well as reviews, experiments, experiences, modelings, simulations, designs, and innovations from engineering,
sciences, life sciences, and related disciplines as well as interdisciplinary/cross-disciplinary/multidisciplinary subjects. Original work is
required. Article submitted must not be under consideration of other publishers for publications.
The Fourth Industrial Revolution is introducing automation technology into all major disciplines, including business, engineering, and
education. Higher education institutions need to incorporate this digital transformation in order to remain competitive. Redesigning Higher
Education Initiatives for Industry 4.0 is an essential reference source that discusses education strategies for human-computer interactions in
an automated world and the role of education in conjunction with artificial intelligence and virtual technologies. Featuring research on topics
such as e-learning, mobile devices, and artificial intelligence, this book is ideally designed for professionals, IT specialists, researchers,
librarians, administrators, and educators.
The clear division between quantitative and qualitative research methods becomes problematic when students begin conducting extensive
research for the first time, often as part of a master’s thesis or dissertation. In order to handle such complexities in the selection of research
methods, a Mixed Methods Research (MMR) approach is one proposed solution. Mixed Methods Research for Improved Scientific Study
seeks to demonstrate how mixed methods research designs can address a wide array of scientific questions across disciplines. Focusing on
essential concepts and methods for a hybrid approach to quantitative and qualitative research methods for real-world implementation, this
publication is ideally designed for students and researchers interested in refining their research skills as well as educators seeking to
integrate research methods coursework into the graduate curriculum.
This book provides an in-depth investigation on SMEs and risk factors that influence and cause failure. Using key concepts derived from
accounting, economics, marketing, management, finance, and entrepreneurship literature, Miles identifies five key risk factors that are critical
to the success or failure of a business enterprise: (a) personal characteristics, (b) intangible operations, (c) enterprise operations, (d) market
climate, and (e) business environment.
This study investigates horizontal collaboration initiatives of ports and terminals. It includes the identification of drivers, benefits and barriers.
Moreover, it examines how collaboration initiatives can be managed effectively. At first a literature review has been conducted. Secondly, an
in-depth case study based on semi-structured interviews with several organizations has been carried out. Both have been compared and
discussed. The study confirmed several trends and factors of the existing literature, whilst at the same time new factors have been revealed
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and some factors have been refute.

This edited three volume edition brings together significant papers previously published in the Journal of information
Technology (JIT) over its 30 year publication history. The three volumes of Enacting Research Methods in Information
Systems celebrate the methodological pluralism used to advance our understanding of information technology's role in
the world today. In addition to quantitative methods from the positivist tradition, JIT also values methodological articles
from critical research perspectives, interpretive traditions, historical perspectives, grounded theory, and action research
and design science approaches. Volume 1 covers Critical Research, Grounded Theory, and Historical Approaches.
Volume 2 deals with Interpretive Approaches and also explores Action Research. Volume 3 focuses on Design Science
Approaches and discusses Alternative Approaches including Semiotics Research, Complexity Theory and Gender in IS
Research. The Journal of Information Technology (JIT) was started in 1986 by Professors Frank Land and Igor
Aleksander with the aim of bringing technology and management together and bridging the ‘great divide’ between the
two disciplines. The Journal was created with the vision of making the impact of complex interactions and developments
in technology more accessible to a wider audience. Retaining this initial focus, the JIT has gone on to extend into new
and innovative areas of research such as the launch of JITTC in 2010. A high impact journal, JIT shall continue to publish
leading trends based on significant research in the field.
The two volumes IFIP AICT 459 and 460 constitute the refereed proceedings of the International IFIP WG 5.7
Conference on Advances in Production Management Systems, APMS 2015, held in Tokyo, Japan, in September 2015.
The 163 revised full papers were carefully reviewed and selected from 185 submissions. They are organized in the
following topical sections: collaborative networks; globalization and production management; knowledge based
production management; project management, engineering management, and quality management; sustainability and
production management; co-creating sustainable business processes and ecosystems; open cloud computing
architecture for smart manufacturing and cyber physical production systems; the practitioner's view on "innovative
production management towards sustainable growth"; the role of additive manufacturing in value chain reconfiguration
and sustainability; operations management in engineer-to-order manufacturing; lean production; sustainable system
design for green products; cloud-based manufacturing; ontology-aided production - towards open and knowledge-driven
planning and control; product-service lifecycle management: knowledge-driven innovation and social implications; and
service engineering.
This volume presents relevant, readable articles dealing with accounting pedagogy at college/university level. It serves as
a forum for sharing generalizable teaching approaches ranging from curricula development to content delivery
techniques.
ECWAC2012 is an integrated conference devoted to Electronic Commerce, Web Application and Communication. In the
this proceedings you can find the carefully reviewed scientific outcome of the second International Conference on
Electronic Commerce, Web Application and Communication (ECWAC 2012) held at March 17-18,2012 in Wuhan, China,
bringing together researchers from all around the world in the field.
This book Business Communication: Essential Strategies for Twenty-first Century Managers brings together applicationbased knowledge and necessary workforce competencies in the field of communication. The second edition utilizes wellresearched content and application-based pedagogical tools to present to the readers a thorough analysis on how
communication skills can become a strategic asset to build a successful managerial career. With the second edition,
Teaching Resource Material in the form of a Companion Website is also being provided. This book must be read by
students of MBA, practicing managers, executives, corporate trainers and professors. KEY FEATURES • Learning
Objectives: They appear at the beginning of each chapter and enumerate the topics/concepts that the readers would gain
an insight into after reading the chapter • Marginalia: These are spread across the body of each chapter to clarify and
highlight the key points • Case Study 1: It sets the stage for the areas to be discussed in the concerned chapter • Case
Study 2: It presents real-world scenarios and challenges to help students learn through the case analysis method • Tech
World: It throws light on the latest advancements in communication technology and how real-time business houses are
leveraging them to stay ahead of their competitors • Communication Snippet: It talks about real organizations/people at
workplaces, their on-job communication challenges and their use of multiple communication channels to gain a
competitive edge • Summary: It helps recapitulate the different topics discussed in the chapter • Review and Discussion
Questions: These help readers assess their understanding of the different topics discussed in the chapter • Applying
Ethics: These deal with situation-based ethical dilemmas faced by real managers in their professional lives • Simulationbased Exercise: It is a roleplay management game that helps readers simulate real managers or workplace situations,
and thereby enables students to apply the theoretical concepts • Experiential Learning: It provides two caselets, each
followed by an Individual Activity and a Team Activity, based on real-time business processes that help readers ‘feel’ or
‘experience’ the concepts and theories they learn in the concerned chapter to gain hands-on experience • References:
These are given at the end of each chapter for the concepts and theories discussed in the chapter
How can firms become more successful and achieve higher business performance? How can they manage more
complex and dynamic markets and maintain a high competitiveness? The answer is: through a more proactive approach
to managing the market and creating customer value. This thesis explores proactive market strategies, which are firm’s
proactive strategies for creating, communicating, and delivering superior value to their customers, thereby achieving
superior business performance. Prior literature in market orientation has touched the area of proactiveness in firms’
approach to the market, but never properly defines proactiveness and lacks a clear connection to actual firm activities.
Thus, in order to better understand how firms can gain the performance benefits from proactiveness, this thesis sets out
to explore what proactiveness in a market-strategic context entails and what proactive activities firms perform in
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implementing their proactive market strategies. The research is based on two papers, each detailing one of the two
complementary branches of the research. The first paper presents the conceptual work, focusing on a typology of
marketoriented strategic behaviors, which are important for understanding how firms can gain the potential performance
benefits of market orientation and how they can achieve behavioral fit among their activities. The second paper presents
the empirical work, focusing on the qualitative case study performed and the themes of proactiveness that emerged from
it. These papers are then synthesized into a holistic view of proactive market strategies in the thesis. The thesis finds that
proactiveness at the firm level in a marketing context means a firm is future-oriented, initiative-taking, change-inducing,
and creative. With a basis in this definition and the extensive literature on market orientation, the thesis presents
conceptual developments that are important for understanding proactiveness in market strategy, such as a framework for
understanding market strategies through firm activities and one for identifying and categorizing different types of
proactive activities. Furthermore, the thesis gives more detailed descriptions of the case firms and how their proactive
activities help them achieve success. This results in a thorough exploration of proactive market strategies, which
contributes to the marketing and strategic management literatures by clearly defining proactiveness, conceptualizing and
describing proactive market strategies, and delineating proactive firm activities to better understand how firms are being
proactive. In doing so, the thesis provides interesting directions for future research and presents interesting implications
for managerial practice.
This text is a step-by-step guide for students taking a first course in statistics for advertising and for advertising managers
and practitioners who want to learn how to use Excel to solve practical statistics problems in in the workplace, whether or
not they have taken a course in statistics. Excel 2016 for Advertising Statistics explains statistical formulas and offers
practical examples for how students can solve real-world advertising statistics problems. This book leaves detailed
explanations of statistical theory to other statistics textbooks and focuses entirely on practical, real-world problem solving.
Each chapter briefly explains a topic and then demonstrates how to use Excel commands and formulas to solve specific
advertising statistics problems. This book gives practice in using Excel in two different ways: (1) writing formulas (e.g.,
confidence interval about the mean, one-group t-test, two-group t-test, correlation) and (2) using Excel’s drop-down
formula menus (e.g., simple linear regression, multiple correlation and multiple regression, and one-way ANOVA). Three
practice problems are provided at the end of each chapter, along with their solutions in an Appendix. An additional
Practice Test allows readers to test their understanding of each chapter by attempting to solve a specific practical
advertising statistics problem using Excel; the solution to each of these problems is also given in an Appendix. · Includes
167 illustrations in color · Suitable for undergraduates or graduate students
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