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New researchers, whether on the academic or
corporate level, confront challenges when pursuing
any kind of research project due to a lack of proper
knowledge in the field of research methodology. In
general, the challenges evolve from starting a
research project, choosing a niche topic, selecting
appropriate tools and techniques, organizing paper
publications, and presenting the findings. In view of
such difficulties, this book will help new scholars gain
command of the contemporary practices for
conducting research. Chronologically, the book
defines the various types of research, including
classifications, describes the five simple steps for
carrying out research along with explanations, and
discusses the tools and techniques used to carry out
a research project in a systematic manner.
Consequently, it distinguishes between different
publications (such as conference or journal paper,
book chapter, and book). In addition, it sheds light on
writing practices and presents valuable tips for
researchers, new to the field, to avoid common
mistakes. This volume brings clarity with
comprehensive insight to the phenomenon of
research methodology based on contemporary
approaches. For academic scholars, this book finds
solutions for many unsolved issues which may arise
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while carrying out research. It also presents
additional insights into the nuances of research
methods on a professional level for practitioners.
Furthermore, for students, this book aids in
understanding the direction to follow in the
exploration of research design.
The tourism industry is a multi-billion dollar
enterprise, with more people from all cultures and
nationalities choosing to spend their leisure time
traveling and visiting new locations. To exploit this
burgeoning market, tourism agencies must carefully
consider the desires and goals of travelers from
around the world. The Handbook of Research on
Global Hospitality and Tourism Management
contributes to the body of knowledge on travel and
tourism by presenting a global view of the hospitality
industry, including theoretical research into industry
trends as well as case studies from around the
world. This handbook provides travel agents, owneroperators, and students and researchers in the
hospitality industry with the latest research, findings,
and developments in the field. Within this handbook
of cutting-edge research, readers will find chapters
and cases on topics such as travel and tourism in a
global economy; local, glocal, and international
hospitality; challenges in environmental
management; cultural cuisine; and destination
management, among others.
Planning an Applied Research Project in Hospitality,
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Tourism and Sports provides a comprehensive and
carefully structured treatment of all the aspects
involved in planning a research project. Instead of
being a statistically oriented book, this text provides
a conceptual and process-oriented approach to
planning and conducting research. Written for both
students and professionals, it is easy to read, short,
and to the point, i.e., practical. The book provides
basic, yet comprehensive information about doing
research, and can be used not only in a “research
methods” course where students will have to plan
and conduct a research project, but also in earlier
course work to help students learn to write research
papers. Planning an Applied Research Project in
Hospitality, Tourism and Sports covers a range of
subjects including: selecting a topic, conducting a
literature review, developing a coherent design, and
using various research techniques such as
interviews, questionnaires, and observations. It also
contains information on analyzing data once it has
been collected and developing a proposal to obtain
support before undertaking a research project.
Unique coverage includes: 2 chapters on conducting
and writing a literature review, 1 chapter on
analyzing data (from both a qualitative and
quantitative perspective), 1 chapter on writing a
research proposal, and 3 detailed chapters on
techniques.
Complete proceedings of the 14th European
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Conference on Research Methodology for Business
and Management Studies Valletta, Malta Published
by Academic Conferences and Publishing
International
Important Notice: Media content referenced within
the product description or the product text may not
be available in the ebook version.
Describing the fundamental elements of research
methods for leisure, recreation and tourism, this new
edition of a popular textbook is updated throughout.
It covers the measurement of variables, sampling,
questionnaire design and evaluation methods, and
also a wider discussion of writing proposals,
communicating research findings, cross-cultural
research, and the use of new technologies in
conducting research. Written by internationally
renowned researchers in an accessible style, this
book introduces both undergraduate and graduate
students to the vital skills they will need to succeed
in the leisure, recreation, tourism and hospitality
industries.
This book represents views, frameworks and
practices on stimulating and realising our optimal
potential as human beings in the context of a
workplace where there is a desire to achieve shared
goals and aspirations in order to accomplish positive
economic, societal and environmental impacts and
outcomes. It describes a vision of how life and work
in organisations could be. We describe a new kind of
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organisation. Being a good person and doing good
things while making profit are a real possibility for
those management innovators who think beyond
immediate trade-offs. In this book we explore
management innovation as core study field and
arena for re-inventing and re-imagining how people
in organisations could execute management
activities such as planning, organising, leading and
controlling for multiple stakeholder satisfaction and
benefits. Work can be much more joyful and fulfilling
than we think, but it requires courage from us to take
responsibility when freedom is offered.
Classic graduate-level introduction to theory of
computability. Discusses general theory of
computability, computable functions, operations on
computable functions, Turing machines self-applied,
unsolvable decision problems, applications of
general theory, mathematical logic, Kleene
hierarchy, more.
Online business has been growing progressively and
has become the major business platform within the
past two decades. The internet bulldozed the
development of new business models and
innovations that substantially changed the way
businesses run today. This led to a growth of
advanced technologies used in online business such
as data analytics, machine learning, and artificial
intelligence. With higher internet connectivity and the
exponential growth of mobile devices, shopping
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processes and behaviors were significantly affected
as people are consistently connected online.
Consumers can easily gain helpful product
information and retail competitor information in
myriad online channels. This led to a profound effect
on businesses where they began to invest in new
technologies and business practices that aim to align
with the effects of globalization. Given the rapid
technology advancements, both businesses and
customers are presently experiencing an exponential
upsurge in the implementation of new business
processes and models. Impact of Globalization and
Advanced Technologies on Online Business Models
explores the ever-changing field of running an online
busines and presents the current issues and
challenges in online business triggered by global
shifts in the online environment and technological
changes. The chapters draw from a wide range of
technologies used in today’s digital marketplace as
well as recent development and empirical
researches on online consumer behavior. As such,
this book aims to contribute new dimensions in
managing advancements in online business
triggered by global and technology transformation.
This book is ideal for executives, managers, IT
consultants, practitioners, researchers,
academicians, and students interested in
globalization and the new technologies affecting
online business models.
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In response to market feedback, ESSENTIALS OF
MARKETING RESEARCH, 3e, was developed
directly from the ninth edition of Barry J. Babin and
William Zikmund's best-selling Exploring Marketing
Research text. ESSENTIAL'S OF MARKETING
RESEARCH focuses on students as managers, not
practitioners, of marketing research. It addresses the
design, collection, analysis, and reporting of
marketing research data relevant to a firm's current
and future needs, but it is designed specifically for
instructors who prefer a more concise introduction to
marketing research topics. In response to market
feedback, ESSENTIALS OF MARKETING
RESEARCH, 3e, was developed directly from the
ninth edition of Barry J. Babin and William Zikmund's
best-selling Exploring Marketing Research text.
ESSENTIAL'S OF MARKETING RESEARCH
focuses on students as managers, not practitioners,
of marketing research. It addresses the design,
collection, analysis, and reporting of marketing
research data relevant to a firm's current and future
needs, but it is designed specifically for instructors
who prefer a more concise introduction to marketing
research topics.
As two areas of study that thrive on change and
innovation, the combination of electronic resources
and corporation management presents many
challenges to researchers and professionals as
information is discovered and applied to existing
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practices. Business Technologies in Contemporary
Organizations: Adoption, Assimilation, and
Institutionalization investigates the reciprocal
relationship between information systems and
corporations in order to understand and assess the
benefits of this partnership as technology continues
to progress. This publication is an essential
reference source for researchers, practitioners, and
students interested in the practical and theoretical
implementation of information systems and
electronic resources in corporations and firms.
This book examines the different forms that honourbased abuse crimes take and analyses the
discretionary police practices employed when
responding to these incidents. Honour-based abuse
is an incident or crime involving violence, threats of
violence, intimidation, coercion or abuse committed
in order to protect or defend the honour of an
individual, family and or community for a perceived
breach of their code of behaviour. Based on unique
UK police data, it includes examination of one
hundred honour abuse cases and interviews with
fifteen predominantly detective specialist police
officers that investigate this crime. This book
recognises the challenges encountered when
policing honour-based abuse and offers
recommendations for addressing them. It will
particularly benefit police forces in England and
Wales, the Home Office, scholars in gendered
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violence and policing, and non-government
organisations (charities supporting victims) by
highlighting some of the issues associated with
policing, partnership working arrangements and
safeguarding victims of honour-based abuse crimes.
As the sport management industry continues to grow
and evolve, so do the methods for gathering and
applying research findings to drive successful sport
organizations. Research Methods and Design in
Sport Management, Second Edition With Web
Resource, imparts modern explanations of research
design, implementation, analysis, and assessment
that are specific to the discipline of sport
management. An invaluable resource for both
students and practitioners, the text first helps
readers understand the research process and then
delves into specific research methods. Special
attention is devoted to the process of reading and
understanding research in the field, preparing
readers to apply the concepts long after reading the
text and learning the foundational skills: How to
conduct a thorough literature review Theoretical and
conceptual frameworks to guide the research
process How to develop appropriate research
questions and hypotheses Techniques for
conducting qualitative, quantitative, and mixedmethods research Methods for analyzing data and
reporting results The second edition introduces a
new section on emerging methods and trends in the
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field, including social network analysis (SNA) and
sport analytics. Readers will be exposed to methods
of SNA data collection and interpretation, as well as
how to collect and analyze data and communicate
the results of sport analytics research. A chapter
dedicated to legal research in sport management
provides a nonintimidating discussion of the unique
elements evident in sport law research, such as legal
precedence, case briefing, and special writing
elements. To ensure readers can effectively apply
the research concepts presented, practical examples
of past research by leading sport management
scholars are incorporated throughout the text. At the
conclusion of each chapter, a Research Methods
and Design in Action feature presents excerpts from
the Journal of Sport Management to serve as case
study examples with noteworthy descriptions of the
employed research methods. Each journal article is
then featured in its entirety in the new companion
web resource, along with discussion questions that
may serve as additional learning activities to guide
students through challenging concepts. Research
Methods and Design in Sport Management, Second
Edition, presents the tools to engage in the broad
spectrum of research opportunities in sport
management. With the help of this book, readers will
ensure that they properly collect, analyze, and share
research to inform strategic business decisions.
Dr. Felsburg provides a unique approach to
Page 10/23

Read Book Business Research Methods 9th
Edition Zikmund
evangelism training in Talkin' about Christ - Over the
Back Fence. The book is designed to integrate the
disciplines of engineering, theology and human
behavior analysis to examine where a person is in
his or her journey toward Christ and formulate an
action plan for closing the gap. The first ten chapters
deal with applying well know Christian materials as
instruments for measuring a prospect's current
beliefs as a launching pad for helping them advance
toward Christ. The second ten chapters address the
interpretation of prospect responses and the
application of those responses to a plan for tracking
the progress of the unbelievers over the next several
days, weeks or months. Dr. Felsburg combines the
knowledge gained through bachelors and masters
degrees in engineering, seminary training at the
graduate and post-graduate levels, and a doctorate
in organizational behavior and management in a
totally fresh approach to interacting with people. As a
bi-vocational pastor and evangelist for over thirty
years and an entrepreneur founding four successful,
multi-million dollar companies, Dr. Felsburg's
approach to measuring and planning for success is
very well established. He has amassed awards
under INC 500, Washington Technologies and
Deloitte for the largest growth in revenues for his
secular companies each year and worked as
Minister of Outreach and Evangelism in one of the
few churches in the world to earn a fifth eagle award
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under the Spiral Growth Program. Applying these
successes in industrial human development and
church related spiritual growth has resulted in the
approaches documented in Talkin' about Christ Over the Back Fence. They are explained and
applied in a cooperative learning environment for the
new learner and the seasoned evangelistic veteran
as well.
???PMBOK??(?5?)?????,???PMBOK??(?5?)????,??
?47????????????????????????,?????.????????????
?,??????,??????,???????.
This book constitutes a valuable manual for young
and seasoned business researchers alike, and
provides a comprehensive summary for the whole
research journey. It is a must-read for all researchers
who need to understand the basics of business
research, from identifying research topics, to
planning and organizing the research process, and
selecting the most appropriate methodology for the
topic at hand. This book also provides insights on
how to avoid common pitfalls in business research
and outlines the research skills needed to write a
fine piece of research. In order to capture the
innovative element of research, the book also
highlights methods for thinking outside the box. It
also stresses the importance of respecting ethics
while conducting business research. Lastly, it
presents important cases and provides hands-on
training for preparing survey tools. Readers looking
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to master business research won’t want to miss out
on this unique and insightful book.
For faculty to advance their careers in higher
education, publishing is essential. A competitive
marketplace, strict research standards, and
scrupulous tenure committees are all challenges
academicians face in publishing their research and
achieving tenure at their institutions. The Handbook
of Research on Scholarly Publishing and Research
Methods assists researchers in navigating the field
of scholarly publishing through a careful analysis of
multidisciplinary research topics and recent trends in
the industry. With its broad, practical focus, this
handbook is of particular use to researchers,
scholars, professors, graduate students, and
librarians.
This book explores the relationships between
financial inclusion, poverty and inclusive
development from Islamic perspectives. Financial
inclusion has become an important global agenda
and priority for policymakers and regulators in many
Muslim countries for sustainable long-term economic
growth. It has also become an integral part of many
development institutions and multilateral
development banks in efforts to promote inclusive
growth. Many studies in economic development and
poverty reduction suggest that financial inclusion
matters. Financial inclusion, within the broader
context of inclusive development, is viewed as an
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important means to tackle poverty and inequality and
to address the sustainable development goals
(SDGs). This book contributes to the literature on
these topics and will be of interest to researchers
and academics interested in Islamic finance and
financial inclusion.
The management of technological innovation is both
an art, as well as a science; the process involves the
know-how and technological core skills to deliver the
functionality on the one hand, and (with an ear on
the ground) the ability to identify changes in
technologies to come up with new innovations on the
other. This requires, as a result, frameworks, system
tools, and methodologies to improve the yield in
innovations. Managing Technological Innovation
provides a set of tools and case studies for R&D
managers to effectively manage technological
innovations — from the identifying of technological
needs to the launch of the product. The book is
divided into five parts. Part 1 addresses the policies
and strategies necessary to provide direction to R&D
organizations in the management of technological
innovation. Part 2 focuses on technological
assessment; presenting the methods available to
better matching of technologies to strategic
directions, supported with case studies to illustrate
the evaluation methods. Part 3 covers the
development and building of technological portfolios
with new products, as well as mitigation strategies.
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Part 4 focus on the execution phase of built
portfolios — the development of new products. And
finally, Part 5 rounds up with a study on the factors
which impact the diffusion of technological
innovations into the market place. This book is a
practical guide for R&D professions and designers,
as well as a case study reference for graduate
students in pursuit of their project work.
This research aims to examine the relationship
between stock market reactions and layoff
announcements. The scene is set under UK market
in 2007 - 2009. The term layoff announcements, in
this paper, refer to companies' announcements of
reduction in the workforce both temporarily and
permanently. The research is carried out by adopting
deductive approach which leads to the formations of
eight testable hypotheses about general market
reactions to layoff announcements and different
market reactions to layoff announcements with
different characteristics. The research method used
is event study for comparing the actual shareholder
return to a firm given the event of layoff
announcement to the share holder return that would
have occurred with the assumption that the event did
not happen. The hypotheses are tested using a
sample of 79 layoff announcements by 51 UK listed
companies during the period of January
2007-August 2009. Results from this research show
sufficient evidence that: - Market reacts negatively to
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layoff announcements in general. - Medium layoffs
(5-10%) receive the strongest market reactions Market react negative and more strongly towards
reactive layoffs compare with positive and weaker
market reactions to proactive layoffs - Market reacts
more favourably to layoff announcements from
services to manufacturing, and from financial to nonfinancial sectors.
Business Research MethodsPearson Education
IndiaBusiness Research MethodsTheory and
PracticeESIC Editorial
The Industrial Revolution favored the growth of
supply, until its surplus with regards to demand led
to the paradigm shift from focusing on the product
(“a good product sells itself”), or production (“a
cheap product sells itself”), to the emphasis on
customer relationships (“understanding consumer
needs through market research”). Therefore,
economic and technological development facilitated
the incorporation of the business research discipline
into the process of decision making —in the
beginning— and business intelligence processes
—these days— in order to make well informed
decisions at lower economic risks (Méndez del Río,
2006). Thus, this book provides managers and
students alike, with a clear analysis of business
research methods, combining the knowledge,
understanding and skills necessary to complete a
successful research project. Readers will learn from
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proven examples and case studies based on real life
situations, which complement theoretical concepts
and clearly illustrate how to do an appropriate
market research. With each chapter, the reader is
guided through all the stages of a market research
process -from problem recognition to final report
writing. This book offers both a deep understanding
and at the same time permits judgment and analysis
from a financial-audit perspective. It reviews and
develops easy-to-follow theoretical and practical
concepts in a simple, concise and clear structure
that facilitate the application of business research
methods to a wide variety of business sectors.
Contents Introduction.- PART I: GATHERING THE
DATA. Nature and Characteristics of Marketing
Research.- Marketing Research Organization and
Planning.- Sources and Tools of Market Research
Data.- Measurement Scales and Questionnaire.Surveys.- Panels.- Marketing Experimental
Research.- Observation.- Qualitative Tools.- Theory
and Practice of Sampling.- Fieldwork.- PART II:
ANALYSING THE DATA. Survey Code and
Tabulation.- Hypothesis Testing.- PART III: THE
REPORT. The Report.- Figure Index.- Table Index .
This book presents the latest on the theoretical
approach of the contemporary issues evolved in
strategic marketing and the integration of theory and
practice. It seeks to make advancements in the
discipline by promoting strategic research and
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innovative activities in marketing. The book
highlights the use of data analytics, intelligence and
knowledge-based systems in this area. In the era of
knowledge-based economy, marketing has a lot to
gain from collecting and analyzing data associated
with customers, business processes, market
economics or even data related to social activities.
The contributed chapters are concerned with using
modern qualitative and quantitative techniques
based on information technology used to manage
and analyze business data, to discover hidden
knowledge and to introduce intelligence into
marketing processes. This allows for a focus on
innovative applications in all aspects of marketing, of
computerized technologies related to data analytics,
predictive analytics and modeling, business
intelligence and knowledge engineering, in order to
demonstrate new ways of uncovering hidden
knowledge and supporting marketing decisions with
evidence-based intelligent tools. Among the topics
covered include innovative tourism marketing
strategies, marketing communications in small and
medium-sized enterprises (SMEs), the use of
business modeling, as well as reflecting on the
marketing trends and outlook for all transportation
industry segments. The papers in this proceedings
has been written by scientists, researchers,
practitioners and students that demonstrate a special
orientation in strategic marketing, all of whom aspire
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to be ahead of the curve based on the pillars of
innovation. This proceedings volume compiles their
contributions to the field, highlighting the exchange
of insights on strategic issues in the science of
innovation marketing.
In Postgraduate Research in Business, Sarah
Quinton and Teresa Smallbone provide a vital
introduction to the research process and the thinking
and learning skills needed to successfully complete
postgraduate research. In step-by-step terms, the
authors detail the 'tools of the trade' - the practical
and the intellectual skills - that underpin the study of
Business and Management, from research skills and
project planning to strategies for reading, writing,
and presentation.
The main purpose of this study is to investigate how
Public Relations are currently used as a
communication tool within the UK budget airline
industry, and how the student segment in the UK
corresponds to these measures. To gain a holistic
understanding of the topic, facts on the UK air
transport market are introduced briefly, with a special
regard to the two leading budget airlines, Ryanair
and EasyJet. Furthermore, the importance of PR for
the airline industry is assessed by the conducted
field research.
Information technology (IT) projects are
unsuccessful at a rate of 65% to 75% annually, in
spite of those undertaking these projects employing
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the latest technologies and spending significant
amount of time and money on training and educating
employees. Although, many researches have been
conducted on project successes in American
companies, there is a lack of research analyzing the
impact of various factors on software project success
in offshore IT companies. The purpose of the
quantitative study undertaken for the purpose of this
book is to enhance the understanding the impact of
various factors on software project success in
offshore IT companies.
Many countries rely on cultural sites and destinations
to support their economies. However, they are faced
with the ongoing challenge of sustaining tourist
attractions and maintaining the equilibrium between
the local community and tourist populations.
Sustainable Tourism: Breakthroughs in Research
and Practice features current research that takes an
in-depth look at cooperative strategies and
governance for conserving and promoting tourism
within both developed and developing economies.
Highlighting a range of topics such as tourism
development, environmental protection, and
responsible hospitality, this publication is an ideal
reference source for entrepreneurs, business
managers, economists, business professionals,
policymakers, academicians, researchers, and
graduate-level students interested in the latest
research on sustainable tourism.
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Strong teams can be one of the greatest strengths of
an organization—just as poor teams can spell
disaster. Group Dynamics and Team Interventions
brings research and practice together to offer proven
application and intervention techniques to help
optimize team functioning in the workplace. A benefit
to academics and practitioners alike, this book
provides readers with a better understanding of the
dynamics that inform team behavior, along with
assessment tools and practical techniques to create
and maintain high-performing teams.
Sustainability has become an unavoidable topic in modern
society. In order for sustainable development to be fully
achieved, it must be integrated into the planning and
measurement systems of business enterprises. Green
Initiatives for Business Sustainability and Value Creation is an
essential reference source including the most recent scholarly
research on the development and application of green
business models for contemporary organizations, with a focus
on possible contexts and constructs of closed loop supply
chain management. Featuring extensive coverage on topics
such as consumption behavior, political economy, and
structural modeling, this book is ideally designed for
academicians, researchers, and professionals seeking
current research on the importance of strategic green
business practices.
Information acquisition and management has always had a
profound impact on societal and organizational progression.
This is due to higher education programs continuously
expanding, students and academics being engaged in
modern research, and the constant evaluating of current
processes in education for optimization for the future. The
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Handbook of Research on Innovative Techniques, Trends,
and Analysis for Optimized Research Methods is a
comprehensive reference source focused on the latest
research methods currently facing educational technology
and learners. While highlighting the innovative trends and
methods, readers will learn valuable ways to conduct
research and advance the understanding of ideas based on
the results of their research. This publication is an important
asset for teachers, researchers, practitioners, and graduate
students looking to gain more knowledge on research trends
and their applications.
While there are books focusing on parametric tests, the
domain of nonparametric tests is mostly unexplored. Data
Analysis in Business Research: A Step by Step
Nonparametric Approach brings under one umbrella all the
major nonparametric statistical tools that can be used by
undergraduate and postgraduate students of all disciplines,
especially students of Research Methods in Social Sciences
and Management Studies, in their dissertation work. Students
face difficulty in analyzing data collected from small samples;
they end up reporting mere percentage analysis which results
in the loss of information collected. Hence there is a need to
create awareness among students and researchers about the
application of major nonparametric tools that can be applied
confidently without worrying about sample size, scale of
measurement, normality assumptions or other parameters of
that nature. The lucid presentation of the step-by-step
procedures, explaining in simple English how to perform each
of the major nonparametric tests, is a major attraction of the
book. The book, which also has a comprehensive question
bank, assumes minimal or little knowledge of statistics on the
part of the reader. This book will also be informative for
Marketing Research professionals and organisations,
consultancies and organisations of economic research.
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International Academic Conference on Teaching, Learning
and E-learning International Academic Conference on
Management, Economics and Marketing International
Academic Conference on Transport, Logistics, Tourism and
Sport Science
This book articulates and interconnects a range of research
methods for the investigation of business management
processes. It introduces new directions that both recognise
the business community as stakeholders in the research
process and seek to include them in that process. The book
presents a range of contemporary research methods with
particular focus on those that allow insights into business
managers’ thoughts and behaviours. It includes fresh views
on traditional research designs, for example new approaches
to using literature reviews, experiments, interviews and
observation studies. It also considers cutting-edge research
methods, such as the use of vignettes, workshops,
improvisation and theatre, as well as computer-based
simulation. In addition to discussing new approaches to data
capture and data generation, it presents new methods of data
analysis by considering various forms of models and
modelling, new forms of computer-aided text analysis and
innovative approaches to data display. Finally, the book
provides a link between the philosophical underpinnings of
research and the different research methods presented. This
is often neglected but undertaking the knowledge-generating
journey that is research includes having a view on reality and
marrying this to beliefs about how the reality to be
investigated can be best expedited.
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