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The culprit for deficiencies of knowledge about mediumsized companies is their frequent inclusion among small
companies. The authors try to find arguments for a more
sensible definition of medium-sized company in modern
microeconomic theory, theory of entrepreneurship and
theory of financial markets. According to the first one,
companies grow until they reach the minimum efficient
scale. On the other hand, a company's size is
determined by incomplete contractual relationships. The
second theory argues that medium-sized companies
have some advantages because a more manageable
number of employees and closer ties between them and
the entrepreneur may reduce monitoring costs. In
addition, the employees are more willing to invest in
formation of specific skills required for their post. The
third theory claims that due to information asymmetry
medium-sized firms resort predominantly to internal
sources of financing (depreciation, retained profits), while
banks (relationship banking) are more frequently among
external sources of finance than capital markets. - what
are medium-sized companies; dynamic - how do they
grow; national - how a national economy to a large
extent depends on the efficiency of medium-sized
companies; and international - how some medium-sized
companies acquire characteristics of multinational
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companies by means of foreign investment.
????
Examines the development and role of small business
clusters from a variety of disciplines - economics,
marketing, management, and information systems. This
book aims to prove that there is an approach suggesting
that cluster analysis is truly interdisciplinary. It gives case
studies illustrating the variety of clusters throughout the
world.
4LTR Press solutions give students the option to choose
the format that best suits their learning preferences. This
option is perfect for those students who focus on the
textbook as their main course resource. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
"This book provides comprehensive coverage and
understanding of the social, cultural, organizational, and
cognitive impacts of e-commerce technologies and
advances on organizations around the world"--Provided
by publisher.
?????????????????????????????????????????????????????
?????????????????
????????,???????????????????????????????????????????
????????????????????????,???????????????????????????,?
??????????????????,??????????????????
"This book presents detailed studies of e-commerce in
multiple regions focusing on business size, sector, market
focus, gender of CEO, and education level of CEO as driving
forces for e-commerce adoption. Results show that regional
SMEs in developed countries have low e-commerce adoption
rates, and strategic alliances by SMEs play a key role in
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overcoming the low rate"--Provided by publisher.
With advancing information technology, businesses must
adapt to more efficient structures that utilize the latest in
robotics and machine learning capabilities in order to create
optimal human-robot cooperation. However, there are vital
rising concerns regarding the possible consequences of
deploying artificial intelligence, sophisticated robotic
technologies, automated vehicles, self-managing supply
modes, and blockchain economies on business performance
and culture, including how to sustain a supportive business
culture and to what extent a strategic fit between humanrobot collaboration in a business ecosystem can be created.
The Handbook of Research on Strategic Fit and Design in
Business Ecosystems is a collection of innovative research
that builds a futuristic view of evolving business ecosystems
and a deeper understanding of business transformation
processes in the new digital business era. Featuring research
on topics such as cultural hybridization, Industry 4.0, and
cybersecurity, this book is ideally designed for entrepreneurs,
executives, managers, corporate strategists, economists, IT
specialists, IT consultants, engineers, students, researchers,
and academicians seeking to improve their understanding of
future competitive business practices with the adoption of
robotic and information technologies.
La gestión de las organizaciones, de cualquier giro, requiere
que el capital humano en las organizaciones se desempeñe
de la mejor forma posible. Esto en la práctica es complicado,
dependiendo del tipo de organización y su grado de
complejidad (en términos de su giro, tamaño, clima
organizacional, etc.). Por ello, es importante conocer, de
forma general, aquellos factores que merman o potencian el
desempeño de los trabajadores de una organización para
poder aplicar acciones preventivas y correctivas que
redunden en un mejor desempeño laboral. Para lograr esto,
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en este libro se analizan factores económicos, pero en
particular aquellos que tienen un impacto directo en el
comportamiento organizacional, ya que, un deficiente diseño
organizacional puede ocasionar que recursos humanos con
un amplio conocimiento técnico no sean eficaces ni
eficientes. A fin de cumplir con el propósito de explicar el
impacto del desarrollo organizacional en los diferentes
procesos de gestión para mejorar el desempeño del capital
humano, la presente obra consta de nueve capítulos.

Market-leading ADVERTISING, PROMOTION, AND
OTHER ASPECTS OF INTEGRATED MARKETING
COMMUNICATIONS, 9th Edition discusses all aspects
of marketing communications, from time-honored
methods to the newest developments in the field.
Comprehensive treatment of the fundamentals focuses
on advertising and promotion, including planning,
branding, media buying, sales, public relations, and
much more. Emerging topics get special attention in this
edition, such as the enormous popularity of social media
outlets, online and digital practices, viral
communications, and personal selling, along with all of
their effects on traditional marketing. Revised to make
ADVERTISING, PROMOTION, AND OTHER ASPECTS
OF INTEGRATED MARKETING COMMUNICATIONS,
9th Edition the most current I.M.C. text on the market,
chapters address must-know changes to environmental,
regulatory, and ethical issues, as well as Marcom
insights, place-based applications, privacy, global
marketing, and of course, memorable advertising
campaigns. Important Notice: Media content referenced
within the product description or the product text may not
be available in the ebook version.
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????????????,?????????????????
??????,????????????50????,????????????????????????
?????
?????:????
The overall success of an organization is dependent on
how marketing is able to inform strategy and maintain an
operational focus on market needs. With an array of
examples and case studies from around the world,
Lancaster and Massingham offer an alternative to the
traditional American focused teaching materials currently
available. Topics covered include: consumer and
organizational buyer behaviour product and innovation
strategies direct marketing e-marketing Designed and
written for undergraduate, MBA and masters students in
marketing management classes, The Essentials of
Marketing Management builds on successful earlier
editions to provide a solid foundation to understanding
this core topic. An extensive companion website,
featuring a vast and rich array of supporting materials,
including extended cases and multiple choice questions
is available at:
http://cw.routledge.com/textbooks/9780415553476/
??????????;??????:??????;????????????????????????:?
??????????????????????????????????????.

Strategic Brand Management provides fresh insight
into the field of marketing and elaborates how to
create powerful brands. “Globalization” and
“technology” are two mega forces that drive the
world. The second edition captures these
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developments and their effect on the companies
covered in the book. The first edition dealt with three
leading B2B corporate brands of India—the Tata
Group, L&T, and Infosys. The second edition
describes the leadership changes in the Tata Group
and Infosys, and the challenges faced by these three
brands. Indian B2B brands are yet to become global
B2B brands. The purpose of this book is to motivate
the marketers deeply entrenched in B2B marketing
to unleash the underleveraged power of brand to
create competitive advantages for growth.
????:????
Contemporary business-to-business (B2B) industries
consist of networks of customers, competitors and
other stakeholders. Firms which manage their
relationships with these important stakeholders are
more likely to enjoy a sustained competitive
advantage in the international business environment.
This book is the first to provide a comprehensive
overview of the field from a broad and accessible
perspective. The authors bring an authoritative,
scholarly understanding to the subject, taking
readers through the entire process of creating,
developing and maintaining B2B networks. Case
studies illustrating each chapter include: Apple,
Panasonic, Johnson & Johnson, Epson and
Samsung. In providing a single and explicit
established academic framework for understanding
business networks in a global setting, this book is
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vital reading for students and researchers involved
with international management, international
marketing and strategic management.
????????????????,??????????,??????????????,????
???????????????????
????:?????????????????????????????????????????
????????????????????????????????????Excel?????
?????
Business Marketing Management B2BSouthWestern College
????????21???????????????????,???????????????
Reflecting the latest trends and issues, market-leading
BUSINESS MARKETING MANAGEMENT: B2B, 11e delivers
comprehensive, cutting-edge coverage that equips readers
with a solid understanding of today's dynamic B2B market.
Highlighting the similarities--and emphasizing the
differences--between consumer goods and B2B marketing,
this proven text focuses on market analysis, organizational
buying behavior, relationship management, and the ensuing
adjustments required in the marketing strategy elements used
to reach organizational customers. Its managerial approach
ties chapter concepts directly to real-world decision making.
The new edition includes additional emphasis on automated
B2B practices and the impact of the Internet. A well-balanced
mix of cases equips students with a variety of hands-on
applications. With its complete and timely treatment of
business marketing, BUSINESS MARKETING
MANAGEMENT minimizes the overlap with other marketing
courses. It is an excellent text for undergraduate as well as
MBA-level courses. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
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