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Business Ethics Managing Corporate Citizenship And Sustainability In The Age Of
Globalization
This Handbook discusses the main issues, research, and theory on business and the natural environment, and how they impact
on different business functions and disciplines
This book can be an integrated learning vehicle for all working professionals who aspire to become an Ethics & Compliance officer
in their respective organization. In first few chapters, it has been defined business ethics as the principles and standards that
determine acceptable conduct in business organizations. The acceptability of behaviour in business is determined by corporate
governance, as well as each individual's personal moral principles and values. Basic ethical and corporate social responsibility
concerns have been codified as laws and regulations that encourage businesses to conform to society's standards, values, and
attribution. Codes of ethics, policies on ethics, and business ethics training programs to advance ethical behaviour because that
prescribes which activities are acceptable and which are not, and limit the opportunity for misconduct in business processes. An
ethical issue is a situation, or opportunity that requires a person to choose among several actions that may be evaluated as right or
wrong, causes potential dilemma between ethical or unethical decision making which has been covered in ethical decision making
chapter. To help you understand ethical issues that perplex businesspeople today, department wise ethical challenges has been
captured and this book also talks about ethical leadership and organizational thought processes on ombudsman ship & dedicated
full time office of ethics and compliance. This book covers latest trends and data’s on global perception index, most ethical
companies, best companies in CSR activities 2016 etc. for readers.
Traditionally, books on business ethics focus on CSR, companies’ relations with their stakeholders, and corporate citizenship.
More recently, green credentials and sustainability have been added to that agenda. Unconventionally, this book argues that
business ethics are basic to running business, not a separate subject. They are inherent to the governance and management of
every organization, not an optional exercise in corporate citizenship. Business ethics concern behaviour in business and the
behaviour of business. Decisions at every level in a company have ethical implications – strategically in the board room,
managerially throughout the organization, and operationally in all of its activities. The use, and sometimes the abuse, of corporate
power, the process of corporate governance, raises ethical issues. Business involves risk-taking, whether decisions are at the
strategic, managerial, or operational level. Exposure to ethical risk needs to be part of every organization’s strategy formulation,
policy making, and enterprise risk management. Designed to be read by both undergraduates and postgraduates, this book is a
primer on ethics in business. It is also relevant to ethics courses that are now part of many legal, accountancy and other
professional examinations. The book is not about moral philosophy, nor does it prescribe appropriate standards of behaviour or
recommend economic, legal or political solutions. Rather it enables readers to recognize ethical issues in business, to respond
appropriately, and to embed ethics in business processes. The book not only considers what business ethics are, and why they
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are important, but offers practical approaches on how to develop a successful corporate ethics culture.
This book discusses corporate citizenship, corporate responsibility and business ethics across Africa generally, and Botswana
specifically. It begins by contextualizing Botswana within the broader context of Africa, using nine other countries Angola,
Cameroon, Ghana, Kenya, Nigeria, South Africa, Zambia and Zimbabwe to provide a comparative perspective, examining the
common factor: that weak legalization makes it challenging for corporate social responsibility to be actualized. From this
background, the book then discusses Botswana as a key study. Botswana has been described as Africas economic miracle due to
its growing economy since independence This puts it in a unique position for the implementation and study of corporate social
responsibility. The interdisciplinary team of authors employ various research methods to examine the complex relationship
between business, society, corporations and social justice issues. This book will be valuable reading for any academic working on
corporate social responsibility in Africa, and will present an interesting insight to an often neglected area of study. France Maphosa
is a Professor of Sociology at the University of Botswana. His research interests include migration and transnationalism, the
sociology of entrepreneurship, corporate social responsibility, urban and rural livelihoods, labour studies and alternative dispute
resolution (ADR). Langtone Maunganidze is a Senior Lecturer in the Faculty of Social Sciences at the Midlands State University in
Zimbabwe. His research interests include industrial sociology, business and society, rural livelihoods and sustainable
development, and entrepreneurship.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the textbook are
included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780199564330 .
Master's Thesis from the year 2010 in the subject Business economics - Business Ethics, Corporate Ethics, grade: 1,0, Aarhus
School of Business (Marketing und Statistik), language: English, abstract: Business is essential for the development and wellbeing of a society. However, business does not exist in a vacuum, but is simultaneously dependent on a number of stakeholders,
be it employees, customers, investors, interest groups, or the government. In this sense, an extensive and critical debate about the
role and conduct of business, and their associated corporate responsibilities in the community, is taking place among academics
and practitioners alike. Thereby, it is essential to consider that the practices of corporations are first and foremost resulting from
decisions and behaviors of human beings. Business students in their role as future managers are likely to be faced with critical
ethical decisions in their daily work routine. Thus, investigating their moral mindset about aspects of business ethics is of great
importance. Therefore, the purpose of this master thesis was first of all to critically reflect the academic literature, and present a
theoretical framework that addresses valuable concepts with regard to the good life and the just social coexistence of business
and society. In a second step, a comprehensive empirical research was conducted, which studied the attitudes toward aspects of
business ethics among 1.271 business students in Denmark, Germany, and the United States, using a self-report online
questionnaire. Participants evaluated a wide range of questions regarding the moral dimensions underlying the relation of
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business and society. They were furthermore asked to specify primary and social corporate responsibilities, to define a well-run
company, and to state personal criteria that are relevant for them in a notional job offer situation. Gathered data were analyzed on
differences among nationalities, as well as on distinctions within the three countries in terms of gender, academic level, age, and
business ethics education. Findings revealed optimistic and critical effects alike. Attitudes differed significantly among the three
countries in a high number of aspects. Females showed stronger ethical attitudes than males. The impact of a business ethics
course was positive, but varied in intensiveness among the three countries. Similarly, undergraduate and graduate students
signified differing effects that intensified with age. In general, business students indicated their importance for social factors, and
responsible corporate behavior. However, they prioritized career aspects over social criteria ... (to be continued) ...
The term corporate social responsibility (CSR) is often used in the boardroom, classroom, and political platform, but what does it
really mean? Do corporations have ethical or philanthropic duties beyond their obligations to comply with the law? How does CSR
relate to business ethics, stakeholder management, sustainability, and corporate citizenship? Mark Schwartz provides a concise,
cutting-edge introduction to the topic, analyzing many case studies with the help of his innovative “Three Domain Approach” to
CSR. Corporate Social Responsibility also provides a chronology of landmark contributions to the concept of CSR and includes
CSR resources on organizations, global codes and criteria, corporate CSR reports, and websites and blogs. It is an invaluable
resource for students, instructors, and business leaders looking to master the basics of CSR.
A finalist for the 2020 SIM Best Book Award, this book examines corporate citizenship through the inter-organizational
relationships between a public American doctoral research university and six of its corporate partners. The author discusses why
US corporations engage as corporate citizens in relationships with higher education institutions and gauges the ethical concerns
that may arise from such relationships. As governments continue to cut funding, support from individuals and corporations
becomes continually more important. This research contributes to the corporate citizenship literature by providing a broad, holistic
discussion to understand the range of motives and ROI expectations of corporate engagement in the American society as
evidenced by inter-organizational relationships with higher education. This book is useful to provide both researchers and
practitioners in corporations and higher education with insights to better design and manage inter-organizational relationships.
The fourth edition of Business Ethics explores throughout the text, in the context of business ethics, the three major challenges that
businesses face when making ethical decisions: Globalization Sustainability Corporate citizenship. Crane and Matten provides a truly
global approach with a strong European perspective as well as examples from emerging economies and all around the world.The text's
accessible style and easy-to-follow narrative ensure it is engaging for students new to the subject. The text features excellent case studies
and unique pedagogical features that show how theory relates to real-life practice, including Ethics on Screen, Ethics Online and Ethics in
Action. It also focuses on skills, such as key decision-making skills, through in-text features including Skill Checks, Think Theory boxes and
Key Concept boxes. New to this editionExtended coverage of SMEs and social enterprise, world religions and business ethics,
whistleblowing, personal decision-making and feminist ethicsUpdated cases, examples, and vignettes throughout featuring recent cases that
have raised complex ethical issues including the News International phone-hacking scandal, the ethical challenges presented by social
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media, and changes to banking regulations to avert another financial crisisExtended coverage of Asian, Arabian, Latin American, and African
perspectives on the ethical debates and dilemmas faced by businesses in their regionsNew in-text features highlight the business skills
covered in each chapterEnhanced resources on the website including, for students, related video links for each chapter, a careers advice
section, all EoS have been updated to feature a new recent film, to help engage students with business ethics through the very latest cultural
coverage, and, for lecturers, a test bank of multiple choice questions
Societal demands, needs, and perspectives of ethical and socially responsible behavior within business environments are a driving force for
corporate self-regulation. As such, executives must consistently work to understand the current definition of ethical business behavior and
strive to meet the expectations of the cultures and communities they serve. Ethical and Social Perspectives on Global Business Interaction in
Emerging Markets compiles current research relating to business ethics within developing markets around the world. This timely publication
features research on topics essential to remaining competitive in the modern global marketplace, such as corporate social responsibility,
corporate governance, consumer behavior understanding, and ethical leadership, and how all of these components attribute to the decision
making process in business environments. Business executives and managers, graduate-level students, and academics will find this
publication to be essential to their research, professional, and educational needs.
Over the last 30 years, corporate social responsibility (CSR) has become a household term, reflecting a combination of factors that we have
come to associate with that most catch-all of terms "globalization," including the widespread popular concern with such social issues as the
environment and international human rights. Corporate Social Responsibility examines the history of the idea of business ethics (which goes
back at least to ancient Mesopotamia) before exploring the state of CSR today. This book argues that a wide-ranging understanding of the
purpose of business is necessary to create value for a community of stakeholders which in turn can generate a sustainable future. The book
suggests that corporations still have a long way to go, but remains optimistic. The book’s sanguine interpretation of the current state of
corporate affairs and a recommended way forward, results not only from the authors analysis, but also his direct experience. This book
presents the case that we are in the midst of a major paradigm shift in our understanding of the purpose of business and that this new
understanding holds much promise for business being a significant force for a more just and peaceful world. This work provides a concise
overview of CSR and an important examination of the present and future work of the UN Global Compact and will be of interest to students of
international organizations, international business and corporate social responsibility.
The book considers how to make the methodology of business ethics more scientific, especially its normative branch. Storchevoy explores
the attempts of economic theory to contribute to the scientific normative analysis of economic behavior, particularly the welfare economics of
1910-1950 and methodological discussions of economics and ethics from 1980-2015. He then examines the development of the
methodological structure of business ethics in general since the 1980s and the scientific validity of normative business ethics, including
stakeholder theory, the separation thesis, integral social contract theory, corporate social responsibility, virtue ethics and other frameworks.
He concludes by suggesting an additional step to make business ethics a more systematic discipline by developing a typology of moral
issues and dilemmas. Business Ethics as a Science will be a thought-provoking resource for students and practitioners of business ethics
and economists alike.
CSR encompasses broad questions about the changing relationship between business, society, and government. An authoritative review of
the academic research that has both prompted, and responded to, these issues, the text provides clear thinking and perspectives on CSR
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and the debates around it.
This fully revised and updated 2nd edition of Human Resource Management: A Global and Critical Perspective builds on the previous
edition’s success to bring an even sharper exploration of HRM in a real-world global context. With a critical approach that is woven into the
chapters and encourages students to question assumptions in HRM, there is a consistent focus on the impact of globalization, the ways in
which theory has addressed the implications of a globalized workforce, and the way HRM works in multinational corporations. Boasting a truly
global orientation which is removed from the typically western-centric approach, this textbook draws on the expert knowledge of chapter
authors from around the world, combining international case studies with a strong offering of pedagogical features. Yet while this textbook is
designed to engage the student and elicit independent thought, it also adopts a rigorous academic level which is grounded in the very latest
research. New to this edition: Brand new chapters: Talent Management; International Assignments; Managing Global and Migrant Workers;
Sustainable HRM Revised and refreshed international case studies, including a mini-case at the start of each chapter and end of chapter
case studies focused on an array of diverse, mostly non-western, regions of the world An innovative offering of pedagogical features,
including critical discussions, action-orientated activities designed to engage students in transferable skill development, ‘In the News’
segments exploring contemporary issues, and ‘Stop and Reflect’ boxes to encourage critical thinking skills This is a core textbook for
general business and management degrees, specialist HRM degrees, and international business degrees. It is an ideal companion for
students at both undergraduate and postgraduate level.
Providing a timely contribution to the ongoing questions surrounding topics which are by definition subject to varying stakeholder
interpretations, this book addresses “the missing link” between theoretical CSR concepts and everyday management practice. It acts as a
guide to awaken managers to the advantages of adopting a CSR “mindset” when developing sustainable business strategies. The book
consists of three parts: 1) A theoretical realm which establishes the key concepts and rationale for the adoption of a sustainable CSR
approach, 2) A practical realm which addresses putting CSR and sustainability into business practice, 3) An educational realm which
proposes how to incorporate the concepts into teaching and training.
Written by an eminent author team whose expertise spans the full breadth of the subject, The Business Environment provides comprehensive
coverage and sound academic insight into this dynamic subject. The unique "themes and issues" approach the book has become known for
provides students with aconsistent and holistic framework for analysing businesses and the business environment, as well as a reliable
method to organize their thinking. The core business environments and their interrelationships are explored using the established STEEPLE
framework in Part One. Part Two then looks beyond these topics and invites students to analyse a range of contemporary issues such as the
financial crisis and austerity, globalization, corporatepower, equal opportunity, and entrepreneurship. A host of examples, "Mini-Cases", and
end-of-chapter case studies illustrate key topics in real-life, international, and wide-ranging business settings. Unilever's corporate
responsibility policy, Samsung and South Korean economic development, and Starbucks on sustainability, are just some of thetopical cases.
"Stop and Think" boxes and end-of-chapter review and discussion questions develop students' critical thinking skills, while further reading and
useful websites provide the starting point for further research and exploration.The Business Environment is supported by a wealth of online
resources, featuring:For students: * Multiple-choice questions* Author podcastsFor registered adopters:* Figures and tables from the text*
Lecturer's guide to each chapter* PowerPoint slides* Answers to review and discussion questions* Test bank
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How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This is the most pressing
question facing businesses today, small and large, local and global. Business Ethics is a thorough yet accessible exploration of the
main ethical theories and how these apply to the major stakeholders facing this question. Written from a truly international
perspective and supported by diverse and innovative learning features, this book provides the tools and concepts necessary to
understand and effectively manage ethical challenges wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes
ensure the essential ideas are straightforward to grasp but don't go unchallenged, while 'Ethics in Action' boxes and Case Studies
illustrate these ideas at play in the working world. Step into the shoes of a decision-maker with 'Ethical Dilemma' boxes and hear
from them first hand with new 'Practitioner Spotlight' boxes, which feature fascinating insights from real-life practitioners on how
they manage ethical decisions and what skills they consider to be crucial to success. The fourth edition offers a wealth of new
cases and examples as well as updates of favourites from previous editions, including features on AirBnB, TOMS, and
McDonalds. Bespoke video interviews with the practitioners from the book and new multiple-choice questions enhance the online
resources for students, while workshop and flipped classroom activity ideas support lecturers. In addition, content has been
thoroughly updated across the book and online to reflect the latest developments and issues surrounding corporate citizenship,
globalization, and sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of choice for those wishing to
excel in business ethics. The book is supported by an extensive range of online resources: For students: Practitioner Spotlight
videos and web links Additional Case Study web links Additional Ethics in Action web links Addition Ethics on Screen web links
Think Theory responses Film list Ethics career guide Further reading Multiple-choice questions For lecturers: VLE content
PowerPoint slides Test bank Case bank Sample course outline Teaching notes for Case Studies Teaching notes for Ethical
Dilemmas Teaching notes for Ethics in Action features Teaching notes for Ethics on Screen features Ideas for structured
workshops
Business EthicsManaging Corporate Citizenship and Sustainability in the Age of GlobalizationOxford University Press
????
Highly applied and packed with real-world examples and cases, Understanding Business Ethics, Second Edition by Peter A.
Stanwick and Sarah D. Stanwick, prepares readers for the ethical dilemmas they may face in their chosen careers by providing
broad, comprehensive coverage of business ethics from a global perspective. The book’s 26 cases deal with a variety of ethical
areas, including Ponzi schemes, fraud, product recall, bribery, telephone hacking, insider trading, the illegal downloading of
copyrighted material, the unethical and dangerous activities of a monopoly, and dangerous working conditions, as well as four
cases that emphasize the positive aspects of business ethics.
Responsible behaviors in the realm of business continue to remain a crucial component of organizational development. By
exploring core aspects of contemporary corporate strategies, businesses can create more value in social welfare initiatives. CSR
2.0 and the New Era of Corporate Citizenship is an authoritative reference source for the latest scholarly research on the ways in
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which corporate entities can implement responsible strategies and create synergistic value for both businesses and society.
Featuring extensive coverage across a range of relevant perspectives and topics, such as corporate citizenship, stakeholder
engagement, and business ethics, this publication is ideally designed for students, academics and researchers seeking current
concise and authoritative research on the business case for corporate social responsibility.
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and society, that
stems from their shared primary concern with value in commerce. This Encyclopedia spans the relationships among business,
ethics, and society by including more than 800 entries that feature broad coverage of corporate social responsibility, the obligation
of companies to various stakeholder groups, the contribution of business to society and culture, and the relationship between
organizations and the quality of the environment.
Seminar paper from the year 2014 in the subject Business economics - Business Management, Corporate Governance, grade:
1,1, Reutlingen University (ESB Business School), language: English, abstract: In recent years, the term Corporate Citizenship
became more famous and was used as common vocabulary. However, there is quite a huge discussion and confusion about the
term and no general definition exists. Thus, this paper concentrates on the term ‘Corporate Citizenship’ and discusses the
emergence of the terminology. It introduces different perspectives on how to define Corporate Citizenship, mainly the limited view,
the equal view and the extended view of Corporate Citizenship. It also discusses and demonstrates some downsides and
weaknesses of these perspectives. Additionally, the paper introduces the concept of Global Business Citizenship as contrast to the
approaches previously explained. To get a practical approach as well, the paper takes a closer look on how corporations can
implement Corporate Citizenship by introducing several instruments. In order to top the understanding of Corporate Citizenship off,
the paper finally focuses on the Top 100 Corporate Citizens judged by the CR Magazine. It looks at the different categories and
data elements of the Corporate Citizenship Lists Methodology in order to broaden the knowledge about the different parts of
Corporate Citizenship and to get a better understanding of what can be expected nowadays from firms.
Gabriel Flynn and Patricia H. Werhane This book points to a necessary relationship between ethics and business; the success of
such an alliance depends directly on sound business leadership. Without the sort of leadership that upholds the dignity and rights
of employees and clients, as well as the interests of shareholders, even the most meticulously prepared ethics statements are
destined to founder, as evidenced at Enron and elsewhere. Over the past 30 years or so, since business ethics became
established as a discipline in its own right, much progress has been made in the ethical conduct of business at all levels. In short,
business people, like politicians, doctors and church leaders, have come to realize that it is not possible to avoid involvement in
ethics, for much of what business people do and cannot do may be subject to ethical evaluation. While the history of business
ethics as currently practised may be traced to the medieval and ancient periods; our principal concern is with developments in the
?eld over recent decades. A consideration of how the topic has been treated by the Harvard Business Review, the business
world’sleadingprofessionaljournal,provideshelpful insights into past progress and present challenges. In 1929, just as business
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ethics was beginning to evolve, Wallace B.
This guide to business ethics provides key terms and concepts related to business ethics in a short, easy-to-use format. It provides objective
coverage of theories, corporate social responsibility, human resources issues, consumer protection, and ethical issues in marketing and
advertising. It is an ideal supplement for business ethics courses or as a reference for students and practitioners who would like to learn more
about the basics of business ethics.
Morality and ethics are at the heart of business practice, but the concepts themselves are usually assumed, rather than investigated. The
chapters in this book refuse such easy answers, and force the reader to confront their own assumptions about ethics, provoking conclusions
that are both disturbing and exciting. Martin Parker, University of Leicester, UK This timely book provides a collection of critical explorations
and discussions of managerial ethics and their moral foundations. It is concerned with theoretical, conceptual and practical matters, and thus
provides an open and broad approach to a very dense field of enquiry. Ethics and Organizational Practice challenges established theory in
management studies and, in particular, provides a post-foundational argument to conventional business ethics. The contributors cover topics
from corporate social responsibility and individual morality to primatology, psychopathology and corruption. They provide a multi-disciplinary
and multi-dimensional exploration of managerial ethics and its moral foundation, presenting a critical understanding of the conditions of ethics
in modern organizations. The book presents a philosophically informed critique of simplified notions of managerial and organizational ethics,
making it an excellent resource for postgraduate students and scholars of business ethics, critical management, corporate social
responsibility, international business and organizational psychology.
A number of disparate but interconnected forces such as deregulation and globalization, rapid advances in communications technology and
the rise in the power of the consumer and civil society have now combined to bring corporate responsibility to prominence in many corporate
boardrooms. In this information age, the ramifications of not addressing best practice in environment, workplace, marketplace and community
could range from bad press coverage to complete market exclusion. These are perilous times for the social construct of modern capitalism.In
today's society successful companies will increasingly be those that recognize that they have responsibilities to a range of stakeholders that
go beyond compliance with the law. If in the past the focus was on enhancing shareholder value, now it is on engaging stakeholders for longterm value creation. This does not mean that shareholders are not important, or that profitability is not vital to business success, but that in
order to survive and be profitable a company must engage with a range of stakeholders whose views may vary greatly. If in the past
corporate social responsibility was simply seen as profitability plus compliance plus philanthropy, now responsible corporate citizenship
means companies being more aware of and understanding the societies in which they operate. This means senior executives and managers
being able to deal with a wide range of issues including greater accountability, human rights abuses, sustainability strategies, corporate
governance codes, workplace ethics, stakeholder consultation and management.The aim and scope of Perspectives on Corporate
Citizenship is to help capture and distil these and other emerging trends in terms of content, context and processes, in one concise volume.
With contributions from the *crème de la crème* of leading thinkers from around the world, Perspectives on Corporate Citizenship is essential
reading for students, scholars and all serious thinkers on one of the most critical issues of our time.
Measuring and managing the performance of a business is one of the main requirements of the management of any organization. This book
introduces new contexts and themes of application and presents emerging research areas related to business performance measurement
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and management. It draws authors from all around the globe from a variety of functional disciplines, all of whom are working in the field of
business performance measurement and management, thus resulting in a variety of perspectives on performance measurement from various
functional areas – accounting, finance, economics, marketing, and operations management – in a single volume.
This book examines business education from the perspective of the social sciences and humanities, specifically sociology and ethics. In
particular, it offers the rare combination of liberal arts and business management education which is used to investigate how aspects of
business education might be responsible for and connected to the distribution of wealth that currently dominates the global economy.
Through interviews with business ethics faculty members, students, and graduates around the world, as well as attendance in business ethics
classes and examination of classroom materials, the author presents patterns of theory, perspectives and outcomes from culturally and
geographically diverse business schools. This research provides insights into how business ethics educators are responding to the growing
diversity in student populations and the dual crises of environmental destruction and lack of ethical stewardship. The book also discusses
alternative discourses within business schools and makes recommendations for future improvements.
Never HIGHLIGHT a Book Again Includes all testable terms, concepts, persons, places, and events. Cram101 Just the FACTS101
studyguides gives all of the outlines, highlights, and quizzes for your textbook with optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanies: 9780872893795. This item is printed on demand.
In Cosmopolitan Business Ethics: Towards a Global Philosophy of Management, Jacob Dahl Rendtorff maps the concept of global business
ethics, related to sustainability and corporate governance, via an examination of the major theories of business ethics and the philosophy of
management. The book is based on the philosophy of Immanuel Kant and the European tradition, which is applied as the foundation for the
analysis of the contemporary European and Anglo-American debate on business ethics in order to formulate an up-to-date theory of global
business ethics. The book will compare the different schools of business ethics, corporate citizenship and the philosophy of management and
will address the modern-day issues of sustainability, business and human rights, corporate social responsibility, stakeholder management
and corporate governance, offering insights on how to deal with these international challenges of global economics, the development and
protection of human rights and the environment. This book proposes a decision-making model for Cosmopolitan business ethics as the
foundation of management and leadership in dealing with the complexities of globalization. The case-studies will address the efforts of
businesses to work with global and cosmopolitan business ethics at the levels of maintaining corporate integrity. Both the theoretical
argument and case-studies presented in the book are supplemented with interviews with notable business ethicists, philosophers of
management, business managers and public policy-makers.
Firms generally depend upon innovations in order to achieve advantages on competitive markets, thus also raising societal questions.
Business ethics provides a normative framework for balancing the different perspectives, values, and interests at stake. This balance must be
achieved both at relevant firm and regulatory levels. Business Ethics of Innovation is thus necessarily an interdisciplinary endeavour. This
volume assesses general questions of how business ethics may contribute to adequate innovations and specifically discusses respective
case studies in pharmaceutical and IT sectors.

This compilation analyses the differences between the concepts of 'social responsibility' and 'business ethics', which are
often erroneously interpreted to be the same. It explains that social responsibility is a characteristic but just one of the
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many aspects of the much wider concept of business ethics. The collection includes contributions from experts from
diverse fields such as industry, academia and non-governmental organizations, who present the theoretical underpinning
of the concepts, along with real-life case studies dealing with the varied, hands-on experiences of leaders from different
industries. This book will be an insightful read for professionals in the field of Business and Management.
(For the Students of MBA, PGDBM, M.COM. And Other Management Courses)
Traditionally, books on business ethics focus on CSR, companies' relations with their stakeholders, and corporate
citizenship. More recently, green credentials and sustainability have been added to that agenda. Unconventionally, this
book argues that business ethics are basic to running business, not a separate subject. They are inherent to the
governance and management of every organization, not an optional exercise in corporate citizenship. Business ethics
concern behaviour in business and the behaviour of business. Decisions at every level in a company have ethical
implications – strategically in the board room, managerially throughout the organization, and operationally in all of its
activities. The use, and sometimes the abuse, of corporate power, the process of corporate governance, raises ethical
issues. Business involves risk-taking, whether decisions are at the strategic, managerial, or operational level. Exposure
to ethical risk needs to be part of every organization's strategy formulation, policy making, and enterprise risk
management. Designed to be read by both undergraduates and postgraduates, this book is a primer on ethics in
business. It is also relevant to ethics courses that are now part of many legal, accountancy and other professional
examinations. The book is not about moral philosophy, nor does it prescribe appropriate standards of behaviour or
recommend economic, legal or political solutions. Rather it enables readers to recognize ethical issues in business, to
respond appropriately, and to embed ethics in business processes. The book not only considers what business ethics
are, and why they are important, but offers practical approaches on how to develop a successful corporate ethics culture.
Business ethics, corporate social responsibility, corporate citizenship, values-driven management, corporate governance,
and ethical leadership are necessary horizons for the legitimacy of corporations in the process of globalization. Based on
hermeneutics and institutional analysis, this book discusses the place of values in corporations and the role of ethics in
management. With the theories of business ethics as a starting point, it is possible to propose a vision of the good citizen
corporation. The book presents theories, concepts of responsibility for stakeholder justice, and basic ethical principles of
respect for autonomy, dignity, integrity, and vulnerability. This is the foundation for an analysis of the ethical relations to
internal and external constituencies of the firm, i.e. shareholders, owners, investors, management, employees,
consumers, and local community. The interaction with the environment is further analyzed with a focus on ethical
principles as the basis for sustainability. This investigation culminates with the conceptualization of the firm as a collective
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and institutional moral agent. The content also includes analysis of concrete political developments in the US, Europe,
and the United Nations. Finally, the book provides a framework for a new corporate strategy based on global business
ethics.
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