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Deception and truth-telling weave through the fabric of nearly all human interactions and every communication context. The
Palgrave Handbook of Deceptive Communication unravels the topic of lying and deception in human communication, offering an
interdisciplinary and comprehensive examination of the field, presenting original research, and offering direction for future
investigation and application. Highly prominent and emerging deception scholars from around the world investigate the myriad
forms of deceptive behavior, cross-cultural perspectives on deceit, moral dimensions of deceptive communication, theoretical
approaches to the study of deception, and strategies for detecting and deterring deceit. Truth-telling, lies, and the many grey areas
in-between are explored in the contexts of identity formation, interpersonal relationships, groups and organizations, social and
mass media, marketing, advertising, law enforcement interrogations, court, politics, and propaganda. This handbook is designed
for advanced undergraduate and graduate students, academics, researchers, practitioners, and anyone interested in the pervasive
nature of truth, deception, and ethics in the modern world.
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The theme of NICOM 2008 being held between January 9 to 11, 2008 is 'Strategies and Trends in Marketing: A New Economy
Perspective'. The issues, challenges and dimensions of the emerging scenario are grouped into the following sub-themes.
'Marketing Information System' brings together scholarly contributions on Marketing Research and Analytics, Business Intelligence
and Forecasting Tools, Data Mining in Marketing and Decision Support System, Knowledge Management and Environment
Sensing for Marketing. The sub-theme 'Value Creation: New Paradigms' has deliberations on Marketing Innovations, Trends in
Pricing Strategy, Diffusion of New Products and Marketing Mix Decisions. 'Value Delivery in Marketing' covers topics on
Disintermediation, Re-intermediation, Managing Marketing Channels, Logistics and Technology and 3PL and 4PL. 'Managing
Marketing Communication' looks at Managing Brands, Changing Face of Advertising, Marketing Communication on Internet,
Managing Content and Blogging The New Marketing Tool. 'Marketing Metrics' gets together papers on measuring Performance,
Expectations, Customer Satisfaction, Loyalty and Preferences, Awareness, Attitudes and Usage. 'Business Markets in New
Economy' looks at Business Integration, Managing Suppliers, E-Marketplaces, Extended Organization and Managing
Procurement. 'Marketing and Technology' debates on the issues in Process Automation, Enterprise Resource Planning, Customer
Relationship Management, Managing Customer Data Bases, E-commerce and Technology, Customer Information Security, Retail
and Technology and Managing Online Services. 'Interdisciplinary Studies' gives a platform for Cross Cultural Studies, Marketing of
Financial Services, Marketing of Hospitality and Tourism, Marketing of Healthcare Services, Managing Services, Retail - the
Changing Face and Ethical Issues in Marketing. This book is the result of publication of selected works out of over a hundred
papers presented at the Conference. It is appropriately titled 'NEW AGE MARKETING: Emerging Realities'. It is divided into four
parts in line with the theme and sub-themes of the Conference as follows: Part-A: Marketing and TechnologyPart-B: Value
Creation and DeliveryPart-C: Changing Face of MarketingPart-D: Marketing Metrics
SOCIAL AND PERSONAL ETHICS provides students with a sound introduction to ethical theory and contemporary moral issues
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through engaging readings on today's most hotly debated topics. Among other topics, coverage includes environmental ethics and
animal rights, the limits of personal liberty, war and the struggle against terrorism, marriage and sexual morality, the death penalty,
gun control, and abortion and euthanasia. The volume begins with two introductory essays written for beginning students by the
editor, William H. Shaw, on the nature of morality and competing normative theories. These are followed by five other essays on
ethical theory by classical and contemporary authors. The book's next 12 sections explore a wide-range of real-world ethical
issues. In all, the book is composed of 53 articles (11 of which are new to this edition). To ensure that the text is as accessible as it
is relevant, Shaw has edited every article with an eye toward readability, provided introductions and study questions before the
essays, as well as review and discussion questions after them, and highlighted key passages to help students focus on important
points and concepts.
????????:???????????????????????????????????????????
"This book is an examination of the inattention of business schools to moral education, addressing lessons learned from the most
recent business corruption scandals and financial crises, and also questioning what we're teaching now and what should be
considering in educating future business leaders to cope with the challenges of leading with integrity in the global
environment"--Provided by publisher.
Combining text and stimulating case studies, BUSINESS ETHICS, FOURTH EDITION provides a comprehensive, intellectually
solid survey of business ethics, suitable for undergraduates at all levels with little or no philosophical background. It introduces
students to important philosophical concepts and principles in an engaging way, supplies them with useful social, historical, and
philosophical background, and encourages them to grapple with important theoretical and practical issues that they might not
otherwise think about.
In the increasingly competitive corporate sector, organizational leaders must examine their current practices to ensure business success.
This can be accomplished by implementing effective educational initiatives and upholding proper ethical behavior. Business Education and
Ethics: Concepts, Methodologies, Tools, and Applications is a comprehensive source of academic knowledge that contains coverage on the
latest learning and educational strategies for corporate environments, as well as the role of ethics and integrity in day-to-day business
endeavors. Including a broad range of perspectives on topics such as globalization, organizational justice, and cyber ethics, this multi-volume
book is ideally designed for managers, practitioners, students, professionals, and researchers actively involved in the corporate sector.
This is the only textbook in the field to combine text, cases, and articles. It is unmatched in both comprehensiveness and flexibility, with the
chapters distinct enough to be taught independent of one another. With two chapters on the nature of morality and ethical theory, an entire
chapter devoted to economic justice, and thorough treatment of applied issues this text is ideal for any course in business ethics.
BUSINESS ETHICS, Eighth Edition guides you through the process of thinking deeply about important moral issues that frequently arise in
business situations, and also helps you develop the reasoning and analytical skills to resolve those issues if and when you might face them.
Combining insightful and accessible textbook chapters by the author with cases that highlight the real-world importance of key ethical
concepts, this book provides a comprehensive, flexible, and pedagogically proven course of study that explores the intersections of
commerce and ethics. Shaw's uniquely thorough and practical guide brings clarity to such critical topics as the nature of morality, individual
integrity and responsibility, economic justice, concepts of capitalism, and the role of corporations in our society (including their responsibilities
to consumers and to the environment), and real-life moral issues that arise in the workplace. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
While skeptics once saw the concept of business ethics as an oxymoron, modern businesses are proving them wrong. Success depends not
only on educating young professionals about ethical practices, but on the implementation of these practices in all aspects of a company. The
Handbook of Research on Business Ethics and Corporate Responsibilities explores the fundamental concepts that keep companies
successful in the era of globalization and the internet. Investigating the implementation of best practices and how ethics can be taught to the
next generation of business experts, this handbook is an essential reference source for students, academics, business managers, or anyone
interested in the increasingly interdisciplinary field of business ethics and its applications in the world today.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and gives readers the
analytical tools to resolve those issues. Using a combination of true stories, interesting reading selections, and a conversational writing style,
this edition prepares readers for the moral quandaries awaiting them in the professional world. Featured topics include: the nature of morality,
individual integrity and responsibility, economic justice, pitfalls of capitalism, and corporations' responsibilities to consumers and the
environment. Plus, this edition also discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job
discrimination, animal abuse, and drug testing.
Business Ethics: A Textbook with CasesCengage Learning
Kant and Applied Ethics makes an important contribution to Kant scholarship, illuminating the vital moral parameters of key ethical debates.
Offers a critical analysis of Kant’s ethics, interrogating the theoretical bases of his theory and evaluating their strengths and weaknesses
Examines the controversies surrounding the most important ethical discussions taking place today, including abortion, the death penalty, and
same-sex marriage Joins innovative thinkers in contemporary Kantian scholarship, including Christine Korsgaard, Allen Wood, and Barbara
Herman, in taking Kant’s philosophy in new and interesting directions Clarifies Kant’s legacy for applied ethics, helping us to understand
how these debates have been structured historically and providing us with the philosophical tools to address them
This book considers ethical issues arising in professional and business settings and the role of individuals making decisions and coping with
moral dilemmas. Readers can benefit from engagement in filmic narratives, as a simulated environment for developing a stance towards
ethical challenges. The book starts by elaborating on critical thinking and on normative ethical theories, subsequently presenting the structure
and cinematic elements of narrative film. These two avenues are tools for evaluating films and for discussions on various ethical problems in
contemporary business, including: the corporate and banking financial machinations (greed, fraud, social responsibility); workplace ethical
challenges (harassment, violence, inequity, inequality); professional and business ethical challenges (corruption, whistleblowing, outsourcing,
downsizing, competition, and innovation); environmental and social issues; international business and human rights; and personal
responsibility and identity challenges due to career pressures, loss of privacy and cyber harassment, and job structure changes in light of
changing technology.

In today’s increasingly interconnected and global society, the protection of basic liberties is an important consideration in
public policy and international relations. Profitable social interactions can begin only when a foundation of trust has been
laid between two parties. Human Rights and Ethics: Concepts, Methodologies, Tools, and Applications considers some
of the most important issues in the ethics of human interaction, whether in business, politics, or science and technology.
Covering issues such as cybercrime, bioethics, medical care, and corporate leadership, this four-volume reference work
will serve as a crucial resource for leaders, innovators, educators, and other personnel living and working in the modern
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world.
Compensation is a systematic approach to providing monetary value and other benefits to employees in exchange for
their work and service. But pay and conditions becomes a more complicated issue for multinational companies which
operate across different locations and cultures, and who employ an increasingly diverse range of personnel. This unique
new text gives in-depth analysis of the key themes and emerging topics faced by global enterprises when dealing with
compensation issues. The first section, ‘Foundation Concepts’, looks at the design of compensation packages for a
number of different employee groups; from supply chain management to research and development, as well as ethical
considerations when dealing with a global context, and the concept of performance related pay. The second section,
‘Global Applications’, looks at current debates in the field, including the influence of national cultures on compensation
schemes, discrepancies in CEO pay, and contrasts in wages between industry types. Part of Routledge’s Global HRM,
this is is an invaluable text for any student of HRM, Business and Management, or any practitioner working in this area.
Business takes place in an increasingly global environment, crossing political and cultural boundaries that challenge
corporate values. The central focus of this successful and innovative text lies in how to make and explain 'best choice'
judgments when confronting ethical dilemmas in international business situations. The newly-updated version of this
groundbreaking textbook continues to provide a topical and relevant analysis of the ethical dimensions of conducting
business in a global political economy. From a starting point of applied ethics, the book introduces a common set of
normative terms and analytical tools for examining and discussing real case scenarios. Extensive real-world examples,
presented in the form of exhibits, cover issues including: foreign production, including sweatshops export of hazardous
products testing and pricing of HIV-AIDS drugs advertising tobacco, alcoholic beverages and infant formula deceptive
marketing techniques and bribery religious and social discrimination cultural impacts from 'music, movies and malls'
environmental issues, including oil spills, rain forest preservation, global warming and genetically modified foods fair
trade certification and consumer boycotts oil investments in the Sudan, Burma and Nigeria. To keep pace with the
changing landscape of global business, this new edition features: updated exhibits that introduce new issues, including
internet censorship and privacy, marketing and obesity, dumping electronic waste in Ghana, the costs of bottled water,
and Wal-Mart’s supplier code in China increased coverage of issues arising in emerging markets updated descriptions
and assessments of relevant international agreements seventeen new photographs that were chosen to accompany
cases designed for classroom discussion "framing questions" to guide discussion of issues in topical chapters three
additional figures that help depict the ethical analysis process. The continued globalization of business increases the
relevance of this textbook and its unique focus on specifically international ethical challenges faced by business, where
governments and civil society groups play an active role. While most business ethics texts continue to focus heavily on
ethical theory, this textbook condenses ethical theory into applied decision-making concepts, emphasizing practical
applications to real world dilemmas. Anyone with an interest in the ethical implications of international business, or the
business implications of corporate responsibility in the global market, will find this book a thought-provoking yet balanced
analysis. Clearly written, this has become the textbook of choice in this increasingly important field.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and
gives readers the analytical tools to resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for the moral quandaries awaiting them in the
professional world. Featured topics include: the nature of morality, individual integrity and responsibility, economic justice,
pitfalls of capitalism, and corporations' responsibilities to consumers and the environment. Plus, this edition also
discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job discrimination, animal
abuse, and drug testing. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
This new handbook brings together a rich and diverse body of scholarly research, with chapters on all major topics
relevant to the field of marketing ethics, whilst also outlining future research directions.
With two distinct objectives, this text’s approach to managerial economics takes models from recent economics research
and applies the research to the internal structure of a firm. After teaching basic applied economics, the authors look
inside the firm and apply this analysis to management decision making. Authors Brickley, Smith, and Zimmerman
contend that organizational architecture consists of three aspects of corporate organization: the assignment of decision
rights within the company; methods of rewarding individuals; the structure of systems to evaluate the performance of both
individuals and business units. These three components can be likened to a stool with three legs. If one of the legs is
shorter, the stool is out of balance. These three elements must be in balance in the organization as well.
In modern business environments, ethical behavior plays a crucial role in success. Managers and business leaders must
pay close attention to the ethics of their policies and behaviors to avoid a reputation-crushing scandal. Business Law and
Ethics: Concepts, Methodologies, Tools, and Applications explores best practices business leaders need to navigate the
complex landscape of legal and ethical issues on a day-to-day basis. Utilizing both current research and established
conventions, this multi-volume reference is a valuable tool for business leaders, managers, students, and professionals in
a globalized marketplace.
More than 150 alphabetically arranged entries on topics, thinkers, religions, movements, and concepts locate sexuality in
its humanistic and social contexts.
On The Nature of Leadership explores the ontological and epistemological issues associated with the study and practice of the
social phenomenon we call leadership. Specifically, limitations of industrial models and of applied research in the areas of
leadership, ethics, and organizational analysis are addressed, and a new approach is suggested. It is designed for scholars and
students who truly wish to know what leadership is. This work portrays an evolutionary development in thought about leadership,
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about ethics, and about social and political processes in general.
This volume of the yearbook includes articles and reports from the 10th International Scientific Conference „Educational
Management: Effective Practices”, 22-25th September 2014, International University College, Dobrich, Bulgaria.
This 2nd edition of Executive Ethics provides a variety of contemporary and timely readings squarely focused on the ethical
dilemmas and challenges faced by today’s C?suite executives. In addition to identifying these dilemmas and challenges, the
contributors provide both knowledge and insight on how C?suite executives can proactively address such ethics issues. The
contributors provide unique value propositions for the C?suite regarding the most critical ethical issues facing organizations today
while also highlighting useful information for senior executives interested in integrating ethics into the leadership and management
practices of their organizations. In the end, the book empowers C?suite executives to build a long?term, strategic, and
enterprise?wide approach to ethics.
An explanation of how and why the economic downturn of 2007 became the Great Recession of 2008 and 2009. It explores the
root causes of the cycle of boom and bust of the economy. It describes social equity in terms of its arguments and claims in
political, economic, and social circumstances.
Public Health Policy and Ethics brings together philosophers and practitioners to address the foundations and principles upon
which public health policy may be advanced. What is the basis that justifies public health in the first place? Why should individuals
be disadvantaged for the sake of the group? How do policy concerns and clinical practice work together and work against each
other? Can the boundaries of public health be extended to include social ills that are amenable to group-dynamic solutions? These
are some of the crucial questions that form the core of this volume of original essays sure to cause practitioners to engage in a
critical re-evaluation of the role of ethics in public health policy. This volume is unique because of its philosophical approach. It
develops a theoretical basis for public health and then examines cutting-edge issues of practice that include social and political
issues of public health. In this way the book extends the usual purview of public health. Public Health Policy and Ethics is of
interest to those working in public health policy, ethics and social philosophy. It may be used as a textbook for courses on public
health policy and ethics, medical ethics, social philosophy and applied or public philosophy.
This is the first study of guilt from a wide variety of perspectives: psychology, psychiatry, psychoanalysis, evolutionary psychology,
anthropology, six major religions, four key moral philosophers, and the law. Katchadourian explores the ways in which guilt
functions within individual lives and intimate relationships, looking at behaviors that typically induce guilt in both historical and
modern contexts. He examines how the capacity for moral judgments develops within individuals and through evolutionary
processes. He then turns to the socio-cultural aspects of guilt and addresses society's attempts to come to terms with guilt as
culpability through the legal process. This personal work draws from, and integrates, material from extensive primary and
secondary literature. Through the extensive use of literary and personal accounts, it provides an intimate picture of what it is like to
experience this universal emotion. Written in clear and engaging prose, with a touch of humor, Guilt should appeal to a wide
audience.
BIOETHICS IN A CULTURAL CONTEXT--PHILOSOPHY, RELIGION, HISTORY, POLITICS presents a unique, philosophical
approach to modern bioethics. Rather than simply setting up debates about contemporary issues, this book helps students
understand that many of today's bioethical controversies are tied to profound underlying questions fundamental as: When does life
begin and end? What is a human being or person? What is life's purpose? What is the ideal society? The text is comprehensive
and accessible, featuring a wide range of content that is crisply presented and clearly explained. A multitude of interesting
examples and cases provides ample opportunity for discussion, debate, and research. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Questions for Opening Scenario Analysis; Case 3.1. India Is Sending Jobs Abroad; Case 3.2. Europe: The New Destination for
Latino Workers; Recommended Web Site Resources; Notes; 4. The Key Role of International HRM in Successful MNC Strategy;
How Do MNCs Compete in Emerging Markets?; Introduction; Knowledge Transfer; Global Leadership Training and Development;
Strategic Control Needs; Competitive Strategies of Multinational Corporations; Structuring for Optimal Global Performance; Linking
Human Resource Management Practices to Competitive Strategy and Organizational Structure.
HRM ethics is a root cause of many important problems in business ethics, and may represent the solution to even more. This volume
defines, analyzes, and proposes solutions to ethical problems related to both the executive levels of the organization, and the organization as
a whole. This book contains a fascinating range of scholarship from highly regarded authors. Macro and micro perspectives are presented,
including perspectives from psychology, social psychology, organizational behavior, strategy, law, spirituality, critical studies, public/nonprofit
management, and a variety of functional areas within the field of HRM.
Fully updated and revised, this contemporary classic discusses the powerful moral issues facing corporate America: conflicts of interest,
payoffs, trade secrets, insider trading, product safety and product liability, hiring, drug testing, sexual harassment, diversity, reverse
discrimination, employee productivity monitoring, Internet/computer privacy, worker safety, whistle-blowing, ethical decision-making, ethical
accounting and advertising practices, environmental responsibility, down-sizing, and the conduct of multinational corporations. These are just
some of the many topics raised in this versatile text. Enhanced by many new case studies, questions for discussion, and valuable
bibliographies, Business Ethics focuses on the issues that will confront decision-makers well into the new century.
The Second Edition of Case Studies in Organizational Communication: Ethical Perspectives and Practices, by Dr. Steve May, integrates
ethical theory and practice to help strengthen readers' awareness, judgment, and action in organizations by exploring ethical dilemmas in a
diverse range of well-known business cases.
From microcosm to macrocosm, ecodesign, green design, environmental design, and triple bottom line are quickly becoming more than just
catchy phrases that describe touchy-feely trends. Increases in climate uncertainty and energy costs as well as food, water, and services
insecurity are just a few of the challenges driving the growing demand for sus
Extensively revised and updated, and including three new chapters that extend and deepen the coverage, this popular handbook provides the
most comprehnsive, research-based and action-oriented approach to
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