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Business Ethics 4th Edition
The third edition of this book introduces business ethics concepts, tools and theories, then applies them to key
stakeholder groups. It takes a global approach in a market dominated by US texts. The accessible style and thorough
pedagogy ensure the book is both student- and teacher-friendly.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and
gives readers the analytical tools to resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for the moral quandaries awaiting them in the
professional world. Featured topics include: the nature of morality, individual integrity and responsibility, economic justice,
pitfalls of capitalism, and corporations' responsibilities to consumers and the environment. Plus, this edition also
discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job discrimination, animal
abuse, and drug testing. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
This book represents an introduction to and overview of the diverse facets of the ethical challenges confronting
companies today. It introduces executives, students and interested observers to the complex trends and developments in
business ethics. Coverage presents industry-specific topics in ethics. The book also provides a general, interdisciplinary
survey of the ethical dimensions of management and business.
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This is the most
pressing question facing businesses today, small and large, local and global. Business Ethics is a thorough yet
accessible exploration of the main ethical theories and how these apply to the major stakeholders facing this question.
Written from a truly international perspective and supported by diverse and innovative learning features, this book
provides the tools and concepts necessary to understand and effectively manage ethical challenges wherever you are in
the world. 'Key Concepts' and 'Think Theory' boxes ensure the essential ideas are straightforward to grasp but don't go
unchallenged, while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the working world. Step into
the shoes of a decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with new 'Practitioner
Spotlight' boxes, which feature fascinating insights from real-life practitioners on how they manage ethical decisions and
what skills they consider to be crucial to success. The fourth edition offers a wealth of new cases and examples as well
as updates of favourites from previous editions, including features on AirBnB, TOMS, and McDonalds. Bespoke video
interviews with the practitioners from the book and new multiple-choice questions enhance the online resources for
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students, while workshop and flipped classroom activity ideas support lecturers. In addition, content has been thoroughly
updated across the book and online to reflect the latest developments and issues surrounding corporate citizenship,
globalization, and sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of choice for those
wishing to excel in business ethics. The book is supported by an extensive range of online resources: For students:
Practitioner Spotlight videos and web links Additional Case Study web links Additional Ethics in Action web links Addition
Ethics on Screen web links Think Theory responses Film list Ethics career guide Further reading Multiple-choice
questions For lecturers: VLE content PowerPoint slides Test bank Case bank Sample course outline Teaching notes for
Case Studies Teaching notes for Ethical Dilemmas Teaching notes for Ethics in Action features Teaching notes for Ethics
on Screen features Ideas for structured workshops
This work aims to prepare readers to make sound ethical decisions in multi-cultural business situations. It features an
introduction to background on the cultural sciences and analytical approaches from the field of ethics.
The seventh edition of this pragmatic guide to determining right and wrong in the workplace is updated with new case
studies, exercises, and ancillary materials. Joseph Weiss's Business Ethics is a pragmatic, hands-on guide for
determining right and wrong in the business world. To be socially responsible and ethical, Weiss maintains, businesses
must acknowledge the impact their decisions can have on the world beyond their walls. An advantage of the book is the
integration of a stakeholder perspective with an issues and crisis management approach so students can look at how a
business's actions affect not just share price and profit but the well-being of employees, customers, suppliers, the local
community, the larger society, other nations, and the environment. Weiss includes twenty-three cases that immerse
students directly in contemporary ethical dilemmas. Eight new cases in this edition include Facebook's (mis)use of
customer data, the impact of COVID-19 on higher education, the opioid epidemic, the rise of Uber, the rapid growth of AI,
safety concerns over the Boeing 737, the Wells Fargo false saving accounts scandal, and plastics being dumped into the
ocean. Several chapters feature a unique point/counterpoint exercise that challenges students to argue both sides of a
heated ethical issue. This edition has eleven new point/counterpoint exercises, addressing questions like, Should tech
giants be broken apart? What is the line between free speech and dangerous disinformation? Has the Me Too movement
gone too far? As with previous editions, the seventh edition features a complete set of ancillary materials for instructors:
teaching guides, test banks, and PowerPoint presentations.
Combining readings and case studies, this text asserts that business ethics is primarily about the ethics of individuals and
challenges students to reconcile their personal value systems with standard business practice. With a unique focus on
the personal dimension of ethics, this is apractical overview of the ethical issues students are most likely to face in the
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workforce.
Business Ethics fifth edition is suitable for BCom students following courses in ethics, and can also be used for graduate
or postgraduate modules in business management and human resource management. Given the growing emphasis on
corporate governance, the book is also of relevance to business ethics practitioners as it addresses key ethical issues
affecting corporations in the twenty-first century.
Offers comprehensive coverage of the key topics and emerging themes in private sector corporate governance.
Filled with real-world case studies and examples of ethical dilemmas, Understanding Business Ethics, Third Edition
prepares students and managers alike to make ethical decisions in today’s complex, global environment. Bestselling
authors Peter A. Stanwick and Sarah D. Stanwick explain the fundamental importance of ethical leadership, decision
making, and strategic planning while examining emerging trends in business ethics such as the developing world, human
rights, environmental sustainability, and technology. In addition to presenting information related to the Association to
Advance Collegiate Schools of Business (AACSB), the text’s 26 real-world cases profile a variety of industries, countries,
and ethical issues in a way that is relevant and meaningful to students’ lives. The Third Edition features new cases from
well-known companies such as Disney and General Motors, new coverage of emerging topics such as big data and
social media, expanded coverage of corporate social responsibility, and more. Using an applied approach, this text helps
students understand why and how business ethics really do matter!
"Six focus areas of law: constitutional law, contract law, criminal law, evidence law, property law, tort law."
Other Considerations to Sustaining an Ethical Corporate Culture -- Chapter Summary -- Notes -- References -- Chapter
Seven What Would You Do? Common Workplace Dilemmas -- Different Types of Ethical Situations -- Pretending to be a
Student to Get Competitive Information? -- Disclose Leaving Firm for Graduate School? -- Sending Emails to Boss's
Personal Account? -- Take Advantage of Firm's 25 Dinner Policy? -- Disclose Impending Layoffs? -- Let Manager Take
Credit for Your Analysis? -- Disclose Mistake to Manager and Client? -- Say Something When Boss Exaggerates Your
Resume? -- Report Friend with Substance Abuse Problems? -- Hire Son of Important Client? -- Post Rave Reviews for
Product on Internet? -- Summary of the Ethical Dilemmas -- Chapter Summary -- Notes -- References -- Conclusion
Navigating the Moral High Road -- Implications for the Integrated and Multifaceted Ethical Decision-Making Models -- Key
Recommendations and Takeaways -- Final Thoughts -- Notes -- References -- Appendix A Factors Affecting Moral
Character -- Notes -- References -- Appendix B Descriptive Ethical Decision-Making Models -- Notes -- References -Appendix C Normative Ethical Decision-Making Models -- Notes -- References -- Appendix D Business Ethics in
Hollywood Movies -- Note -- References -- Index -- EULA
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Thoroughly revised and updated, this fourth edition of Lasserre’s popular textbook is a user-friendly introduction to
planning and making decisions for businesses on a global scale. It features numerous case studies and examples of
established international companies and of SMEs looking to grow their international presence. Global Strategic
Management blends academic rigour and a practical approach to provide a comprehensive guide to understanding
strategic management in a global environment. Written by a world-renowned professor of strategy and international
business from one of the world’s leading business schools, this new edition confirms Global Strategic Management as
one of the most accessible, engaging texts on the market, one which students find easy to learn from and actually enjoy
reading. This fully-updated fourth edition includes: • New and expanded coverage of BRICs, ‘born global’ firms,
Corporate Social Responsibility and the underground econo my • More on e-business and the role of the internet in
global business • A brand new video feature with business leaders explaining the practical implications and
implementation of issues covered in the text • Genuinely global in scope and approach: over 40 mini-cases and
examples cover emerging economies in Africa, Latin America and the Far East as well as established firms worldwide •
Perfect balance between theory and the real world of business: numerous up-to-date examples that illustrate principles
and support learning throughout The strong pedagogical framework from the previous edition remains, including: Learning objectives - Mini cases, with questions, and shorter examples - Summary and key points - Learning
assignments - Key words – with an end-of-book glossary - Web resources – providing links to useful websites References and further reading Please visit the companion website at : www.palgravehighered.com/lasserre-gsm-4e for
online resources including self-assessment questions, mini-case questions, PowerPoint presentations, and useful
weblinks, as well as new video interviews with leading business people across the world. Philippe Lasserre is Emeritus
Professor of Strategy at INSEAD, Fontainebleau, France. He is an established authority in the field of international
business and strategy, with over forty years’ experience in teaching, research and consulting in strategic management
and international business. He has authored many books in these areas, and has held visiting professorships in
Singapore, China, the US and Australia.
The key to teaching business ethics successfully, says Sims, is to start with clear goals and a sensible expectation of
outcomes, and with a true knowledge and appreciation of how people actually learn. Proceeding with the conviction that
open communications between teacher and student before, during, and after the teaching experience is vital, Sims
identifies key teaching processes, gives practical advice on designing and planning the curriculum, and offers guidance
on how to develop a climate conducive to effective learning. He also emphasizes learning styles and experiential learning
theory as cornerstones of teaching business ethics, an approach unlike any in the literature. An important guide for those
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who are new to teaching this essential subject, Sims' book will also help more experienced teachers who wonder why
their own methods do not always work, or do not work as well as they think they should.
Written in clear, accessible prose, the Fourth edition ofComputer Ethics brings together philosophy, law, and technology.
The text provides an in-depth exploration and analysis of a broad range of topics regarding the ethical implications of
widespread use of computer technology. The approach is normative while also exposing the student to alternative ethical
stances.
The ethics book no psychology student or professional should be without Thoroughly updated and expanded to include
recent research findings, landmark legal decisions, the Hoffman Investigation Report, and changes in the ethical
guidelines of the American Psychological Association and the Canadian Psychological Association, the new 5th edition of
Ethics in Psychotherapy and Counseling covers the latest developments in ethical thinking, standards, and practice.
You'll learn how to strengthen your ethical awareness, judgement, and decision-making. Distinguished Emeritus
Professor Don Meichenbaum described the 5th edition as 'a MUST READ book for both beginning and seasoned
clinicians' and Professor David H. Barlow wrote, 'A stunningly good book. . . . If there is only one book you buy on ethics,
this is the one.' Covers the many changes and challenges brought about by new technology, EHRs, videoconferencing,
and texting, as well as practicing across state and provincial borders Discusses moral distress and moral courage
Includes 5 chapters on different aspects of critical thinking about ethical challenges, including a chapter on 'Ethics
Placebos, Cons, and Creative Cheating: A User's Guide' Deals with complex issue of culture, race, religion, sexual
identity, sexual orientation, and politics Provides steps to strengthen ethics in organizations Offers guidance on
responding to ethics, licensing, and malpractice complaints—not to imply that you'll need to after reading this book! Keeps
the focus on practical, creative approaches to the responsibilities, challenges, and opportunities encountered by
therapists and counselors in their work.
In the first anthology of its kind, Thomas O'Brien and Scott Paeth have gathered unique pieces from across religious
perspectives to illustrate the growing influence and contribution of religion to the field of business ethics. Events in the
recent past make clear people in business urgently need to focus on the moral dimension of practices and behaviors.
Courses in business ethics are increasingly more prevalent in business schools and in departments of philosophy and
religious studies, and yet texts for these courses normally pay scant attention to the much-needed religious perspective
on what constitutes ethical practice and behavior. O'Brien and Paeth now fill that need with this new text! Tackling such
wide-ranging subjects as Jewish environmental ethics, Zen in the workplace, and Christian social ethics, this text is a
valuable addition to any business ethics course.
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ETHICS ON THE JOB guides the reader through a step-by-step analysis to help them make good decisions in the face of
ethical conflict. With the RESOLVEDD strategy, the authors have devised a powerful system for ethical decision-making
in the workplace, which they teach students to implement through timely case studies and detailed analyses. Students
develop a working grasp of important philosophical principles and their application in ethical conflicts, and learn to apply
the RESOLVEDD strategy to ethical issues in their own lives. A classic text in ethical decision-making, ETHICS ON THE
JOB is widely used in business ethics classes and corporate training programs across the country. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of business ethics as seen from a
philosophical approach. The volume consists of 24 essays that survey the field of business ethics in a broad and
accessible manner, covering all major topics about the relationship between ethical theory and business ethics.
"Business Ethics and Values" introduces students to the complexities and principles of ethical issues by focusing on
developing ethical awareness and the ability to argue business ethics matters. A proven resource, the second edition of
this text continues to present a successful blend of concrete issues and academic theory, suitable for undergraduate and
postgraduate students with or without practical experience of the world of organisations. It gives as much importance to
individual conscience at work as it does to socially responsible behaviour at the corporate level and within the global
business world. Hallmark features: Broad coverage of the many issues in this subject ensures that students see the
whole picture. The use of real-world case studies and simulations helps to stimulate debate and appreciate the multifaceted aspects of ethical arguments. New to this edition: New material on the ethics of e-communication, sustainability
and the ethical impact of globalisation ensures that students are learning from the most up-to-date material available.
Further analysis of Anglo-American approaches to corporate governance and their ethical underpinnings. Short test and
assignment questions at the end of each chapter help students to consolidate their learning. More simulation exercises
and activities give students the opportunity to reflect on their attitudes to this engaging subject. A well-developed
supplements package to support tutors and students includes an instructor's manual, PowerPoint slides and a
companion website. Colin Fisher is Professorof Managerial Ethics and Values, Nottingham Business School, Nottingham
Trent University. Alan Lovell is Professor of Organisational Accountability and Head of the Department of Accounting,
Finance & Economics, Nottingham Business School, Nottingham Trent University.
The fifth edition of Nursing Ethics has been revised to reflect the most current issues in healthcare ethics including new
cases, laws, and policies. The text continues to be divided into three sections: Foundational Theories, Concepts and
Professional Issues; Moving Into Ethics Across the Lifespan; and Ethics Related to Special Issues focused on specific
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populations and nursing roles.
Nursing Law and Ethics explores a variety of key legal and ethical issues in nursing practice using a thought-provoking
and holistic approach. It addresses both what the law requires and what is right, and explores whether these two are
always the same. The book provides an overview of the legal, ethical and professional dimensions of nursing, followed by
exploration of key issues in greater depth. This edition features updated legislation and new material on patient safety.
Key topics are accompanied by both a legal and an ethical perspective, covering both law and ethics Case examples
throughout place concepts in a real-life context Written by experts in the field and includes contributions from leading
nurses, lawyers and ethicists Accessible, relevant, and comprehensive, this title is ideal for pre- and post-registration
nurses.
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and
society, that stems from their shared primary concern with value in commerce. This Encyclopedia spans the relationships
among business, ethics, and society by including more than 800 entries that feature broad coverage of corporate social
responsibility, the obligation of companies to various stakeholder groups, the contribution of business to society and
culture, and the relationship between organizations and the quality of the environment.
Every industry must confront unethical behavior in the workplace. Whether your students want to pursue careers in
business, education, public service, or the military, they will need a solid foundational understanding of ethics and the
impact their decisions will have on their organizations and their own lives. Bestselling author, Craig E. Johnson, illustrates
the best approaches for developing our ethical competence. Organizational Ethics: A Practical Approach equips students
with the knowledge and skills they need to make a positive difference in their workplace. Self-assessments, reflection
opportunities, and application projects allow students to practice their ethical reasoning abilities. Each part of the book
focuses on a different aspect of ethical organizational behavior, examining ethics at the individual, group, and
organizational levels. The revised Fourth Edition includes a new feature titled Contemporary Issues in Organizational
Ethics and new case studies on current topics such as fake news, sexual harassment, and cultural appropriation. This
book shows how readers can develop their ethical expertise and provides opportunities to practice problem-solving to
defend their decisions.
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and Kate Nelson bring together
a mix of theory and practice in Managing Business Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new
edition, the dynamic author team of Linda Treviño, prolific researcher and Distinguished Professor, and Kate Nelson,
Professor and longtime practitioner of strategic organizational communications and human resources, equip students
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with the pragmatic knowledge they need to identify and solve ethical dilemmas, understand their own and others' ethical
behavior, and promote ethical behavior in their organization. Managing Business Ethics is the perfect text to prepare
students for a range of roles in the business world--managers across business functions, communications professionals,
compliance officers, corporate counsels, human resources managers, and senior executives.
Business EthicsManaging Corporate Citizenship and Sustainability in the Age of GlobalizationOxford University Press,
USA
Since its inception, An Introduction to Business Ethics by Joseph DesJardins has been a cutting-edge resource for the
business ethics course. Desjardins' unique multidisciplinary approach offers critical analysis and integrates the
perspective of philosophy with management, law, economics, and public policy, providing a clear, concise, yet
reasonably comprehensive introductory survey of the ethical choices available to us in business.
"Readings In Classical Ethics" fills the need for an ethics reader that is actually easy to read because it is published in a
clear large print. Covering figures from Confucius in the 6th century BC all the way up to Edith Stein in the 20th century
AD it is a comprehensive ethics reader. Featuring selections from both Western and Eastern Philosophy, Christianity,
Judaism, and Feminism it is a diverse ethics reader. Published by an ethics instructor at a reasonable price ethics
students can afford "Readings In Classical Ethics" is a great choice for ethics courses or just those with a general interest
in the topic (newly revised based upon actual classroom use).
The only philosophically rigorous, free-market analysis of business ethics, Just Business shows how maximizing owner
value can be fully ethical. Innovative, accessible and global in scope, its powerful Ethical Decision Model can be used to
resolve ethical problems of business and corporate governance in all their actual complexity and variety.
"This textbook provides a comprehensive, yet accessible introduction to the ethical issues arising in business" -- Preface.
Delve into the core of ethics today in your course with the latest practical, applied coverage found in
Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009 UPDATE. Whether you use this book as a supplement or primary
text in your undergraduate or graduate course, the accessible, up-to-date approach provides unmatched insights into the
complex environment in which contemporary managers make ethical decisions. The book's solid managerial framework
and new updates highlight the latest developments in ethics and how they relate to overall ethics concepts, processes,
and best practices used throughout successful business ethics programs. Your students see how ethics can play a
critical role in key strategic business decisions. Captivating new cases and engaging examples reflect today's most
recent business developments and crises. Rather than focusing on intellectual reasoning alone or a philosophical
discussion of ideas, the book's proven learning features help students prepare and practice confronting the types of
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actual ethical dilemmas they will face in today's business world. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Designing and Managing a Research Project is a concise, easy to read text designed to guide business students through
the various aspects of designing and managing research projects. The focus is on research projects that have a solid
academic basis, although some implications for more applied projects are also highlighted. It is divided into three main
sections, "Laying the Foundations", "Undertaking the Research", and "Communicating the Results", which present a
logical flow for the research project. A unique aspect of the book is the inclusion of particular chapters on topics like
supervision, group work and ethics, and the focus of the discussion of data analysis (qualitative and quantitative). The
authors have applied their years of past experience in supervising student projects, when writing this book to provide
some actual examples of problems and practical guidelines.
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