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Sixteen-year-old Tabitha, the daughter of a preacher who believes science is Satan's work, longs to study at a university and dig for dinosaur bones, but in South Dakota at the end of the nineteenth century
such ambitions are discouraged.
Now in its eigth edition, Broadcast Journalism continues to be an essential text on the production of news broadcasting and the practical skills needed. Including not only basic techniques and classic
examples for the production of radio and TV news, the book also delves into new technology and the latest case studies. The fundamental skills of interviewing, news writing and production now have to cope
with the prevalence of fake news and deep fakes and verifying content in an endless flow of social media. This edition also includes newsgathering with mobile devices, live reporting and using data and
graphics. There are dozens of new images and links for downloads and further reading, plus end-of-chapter exercises and tutor notes. This continues to be an indispensable textbook for broadcast journalism
and communications students looking for an in-depth guide to the industry.

This all-new edition incorporates excellent functional illustrations, simulation software, and a full-color insert to equip students with the knowledge and skills to work in the
burgeoning home entertainment field. The text is ideal for use in courses on basic television repair, consumer electronics, video systems, and home entertainment systems.
Basic Radio Journalism is a working manual and practical guide to the tools and techniques necessary to succeed in radio journalism. It will be useful both to students starting a
broadcasting career as well as experienced journalists wishing to develop and expand their skills. Based on the popular Local Radio Journalism, this book covers the core skills
of news gathering, writing, interviewing, reporting and reading with extensive hints and tips. It outlines working practices in both BBC and commercial radio. There are revamped
legal and technical sections as well as a new chapter on the journalist as programme producer. For the student, there is extensive advice about getting a job, marketing yourself
and dealing with job interviews. The Foreword is by Lord Ryder of Wensum, vice chairman of the BBC.
Basic Radio & Television, 2/ETata McGraw-Hill EducationBasic Radio and TelevisionColour and Black and WhiteBasic Radio and Television SystemsBasic Radio and TelevisionColour and B
& WBasic TV TechnologyDigital and AnalogTaylor & Francis
Basic TV Technology is the essential basic guide to the fundamentals underlying all television and video systems, written for students and nontechnical professionals. You don't need to have a
math or science background in order to understand this explanation of how the principal pieces of equipment work, what their functions are, and how they are integrated to form a complex
video system. An understanding of this material will be necessary for you to succeed in the real world, where one person often has to perform many different roles and functions within a
production. Armed with some basic technical background information, you'll be more effective at figuring out new applications and at problem-solving. The fourth edition of Basic TV
Technology has been updated to reflect the industry shift to digital video and includes new information on compression, television standards, LCD displays, HD, and equipment. This book
features the accessible Media Manual format, in which every topic is covered in two pages: one of explanatory text and one of figures. Need more information on TV technologies, go to:
http://www.insightmedia.info/newsletters.php

WRITING FOR TELEVISION, RADIO, AND NEW MEDIA has been the leading work in its field for more than fifty years. Its frequently updated revisions, including the eleventh
edition, combine the best principles and examples of the past with those of contemporary practice. Its thorough coverage of concepts, approaches, and techniques concentrates
on the key media formats of commercials; news and sports; documentaries; reality programs; talk shows; interviews; music programs; corporate, educational, and children's
formats; and drama and sitcoms. The text also presents basic information that writers need to know about production techniques, demographics, copyrights, and career
opportunities. /New material on social media allows today's students to understand the continued importance of clear writing and shows them how their digital skills can transfer
to career opportunities. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
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