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For more than 39 years, millions of consumers have turned to Edmunds' buyer's
guides for their shopping needs. This format makes it easy for consumers to get
the advice and information they need to purchase their next new vehicle.
Readers benefit from features such as: - Comprehensive vehicle reviews - Easy-
to-use charts rate competitive vehicles in popular market segments - In-depth
advice on buying and leasing - Editors' and consumers' ratings - High-quality
photography - Editors' Most Wanted picks in 27 vehicle categories. In addition to
these features, vehicle shoppers can benefit from the best that they've come to
expect from the Edmunds name: - Crash test ratings from the National Highway
Traffic Safety Administration and the Insurance Institute for Highway Safety -
Warranty information Information on most fuel-efficient models and how to
improve your fuel economy - Detailed explanation of how hybrid vehicles work -
Previews of future vehicles not yet for sale.
Superbrands investigates over 90 of the strongest brands in Britain today and
establishes how they have managed to achieve such phenomenal success. The
book explores the history, development and achievements of these brands,
providing an insight into their branding strategy and the resulting work.
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Master's Thesis from the year 2005 in the subject Business economics -
Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: A (1,0), Hawai'i Pacific University, 80 entries in the bibliography, language:
English, abstract: The use and practice of product placement – also referred to as
brand placement – has risen dramatically over the last few years. Here,
especially the automobile industry is a major player by spending millions of
dollars for strategically placing products and brands not only in blockbusters and
movies, but increasingly also in various television programs, print media, and
video games. This research paper investigates the effective of product placement
for the automobile industry and its actual effect on consumer behavior. However,
consumers’ attitudes, perceptions, and values tend to differ depending on their
culture; thus, further research shall concentrate on the possible differences
between American, European, and Asian consumers. First, the introduction will
state the objective of the study as well as research purposes. Next, the
background of the study will present a conceptual framework, theoretical
foundations on which the research will be based, development of research
questions that are to be answered, and a hypotheses development. As it follows,
the research methodology will formulate the information needs and data
collection methods, the questionnaire development, and the sample design. The
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data analyses and findings part will use descriptive statistics and present the
results from the quantitative research as well as other findings. Ultimately, in the
conclusion the findings and results will be discussed, limitations of the study will
be acknowledged, and possibilities for future research will be stated. [...]
The Marketing Book is everything you need to know but were afraid to ask about
marketing. Divided into 25 chapters, each written by an expert in their field, it's a
crash course in marketing theory and practice. From planning, strategy and
research through to getting the marketing mix right, branding, promotions and
even marketing for small to medium enterprises. This classic reference from
renowned professors Michael Baker and Susan Hart was designed for student
use, especially for professionals taking their CIM qualifications. Nevertheless, it is
also invaluable for practitioners due to its modular approach. Each chapter is set
out in a clean and concise way with plenty of diagrams and examples, so that
you don't have to dig for the information you need. Much of this long-awaited
seventh edition contains brand new chapters and a new selection of experts to
bring you bang up to date with the latest in marketing thought. Also included are
brand new content in direct, data and digital marketing, and social marketing. If
you're a marketing student or practitioner with a question, this book should be the
first place you look.
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L’Enciclopedia dell’Automobile, in oltre 1100 pagine, ripercorre la storia di più di
700 case automobilistiche, raccontate modello per modello con immagini e
descrizioni dettagliate. Un’enciclopedia da leggere come un avvincente
romanzo, ma anche da consultare di volta in volta per avere un immediato
ragguaglio su una marca o semplicemente rammentare una data o un modello.
L’Enciclopedia dell’Automobile è una vera e propria guida per ripercorrere il
lungo cammino dell’automobile, gustandone appieno atmosfere e individui. Di
questi personaggi, grandi professionisti ma anche semplici dilettanti pronti a tutto
pur di incidere il loro nome nell’albo d’oro della storia dell’automobile e
dell’agonismo, si raccontano le avventure umane e imprenditoriali intessute di
cuore e passioni, di azzardo e creatività. L’Enciclopedia racconta queste sfide
affiancando alle idee, che hanno portato alla nascita dei modelli di successo, i
piloti, meccanici e manager che hanno permesso che un’intuizione si
trasformasse in una brillante realtà produttiva. Ogni Paese è rappresentato, dalla
Cina ad Israele, con un occhio di riguardo alla storia motoristica italiana.
«??????-??????» (www.b-mag.ru) – ????? ???????? ????????????? ???????
???????, ???????????? ????????????????, ??????????? ????????????? ? ???-
?????????? ????????. ??????? ?????????? ? ????? ??? 20 ???????? ??????
????? ??????? ????? 100 ????? ???????????. ?????? ???????? ????????
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????????? ??? ?????? ??????????????????? ??????, ??? ???????????????
?????????? ? ?????? ??????? ????????? ? ????????????? ???????????
??????????????, ?????????? ? ????????????? ????????????. ????????
???????? ???????? ??????? ???????????, ????????????? ???????????? ???????
??????? ??????? ? ??????.
La contabilità dei costi del personaleMaggioli EditoreAuto e fiscoMaggioli
EditoreSuperbrandsAn Insight Into Some of Britain's Strongest Brands
2005Superbrands Limited
This book chronicles the divergent growth trends in car production in Belgium
and Spain. It delves into how European integration, high wages, and the demise
of GM and Ford led to plant closings in Belgium. Next, it investigates how lower
wages and the expansion strategies of Western European automakers stimulated
expansion in the Spanish auto industry. Finally, it offers three alternate scenarios
regarding how further EU expansion and Brexit may potentially reshape the
geographic footprint of European car production over the next ten years. In sum,
this book utilizes history to help expand the knowledge of scholars and
policymakers regarding how European integration and Brexit may impact future
auto industry investment for all EU nations.
Electrification is an evolving paradigm shift in the transportation industry toward
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more efficient, higher performance, safer, smarter, and more reliable vehicles.
There is in fact a clear trend to move from internal combustion engines (ICEs) to
more integrated electrified powertrains. Providing a detailed overview of this
growing area, Advanced Electric Drive Vehicles begins with an introduction to the
automotive industry, an explanation of the need for electrification, and a
presentation of the fundamentals of conventional vehicles and ICEs. It then
proceeds to address the major components of electrified vehicles—i.e., power
electronic converters, electric machines, electric motor controllers, and energy
storage systems. This comprehensive work: Covers more electric vehicles
(MEVs), hybrid electric vehicles (HEVs), plug-in hybrid electric vehicles (PHEVs),
range-extended electric vehicles (REEVs), and all-electric vehicles (EVs)
including battery electric vehicles (BEVs) and fuel cell vehicles (FCVs) Describes
the electrification technologies applied to nonpropulsion loads, such as power
steering and air-conditioning systems Discusses hybrid battery/ultra-capacitor
energy storage systems, as well as 48-V electrification and belt-driven starter
generator systems Considers vehicle-to-grid (V2G) interface and electrical
infrastructure issues, energy management, and optimization in advanced electric
drive vehicles Contains numerous illustrations, practical examples, case studies,
and challenging questions and problems throughout to ensure a solid
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understanding of key concepts and applications Advanced Electric Drive Vehicles
makes an ideal textbook for senior-level undergraduate or graduate engineering
courses and a user-friendly reference for researchers, engineers, managers, and
other professionals interested in transportation electrification.
This pocket-sized, illustrated guide covers every significant make and model of car sold in
Europe and North America during the 2006-2007 model year, from giants like Ford and VW to
small-scale manufacturers such as Morgan and Noble. Each model is pictured in color, with a
data table providing vital statistics to enable comparisons between models. Providing full
details for over 700 cars and stretching to 400 pages, this is a must-have reference source and
a useful "spotter’s guide" for all car enthusiasts.
Inhaltsangabe:Problemstellung: Product Placement dient Markenherstellern schon seit vielen
Jahren als wirksames Instrument, um ein angestrebtes Markenimage zu kommunizieren und
eine Emotionalisierung eines bestimmten Produktes bzw. der gesamten Marke zu erreichen.
Seine Anwendung hat sich im Laufe der Zeit stark gewandelt und sich von teilweise
offensichtlicher Werbung hin zu einem unterschwelligen Kommunikationsinstrument entwickelt.
Heutzutage gibt es kaum noch einen Medienzweig, der nicht mit Hilfe von Product Placement
kommunikationspolitisch genutzt wird. Technische und wirtschaftliche Entwicklungen führten in
den vergangenen Jahrzehnten zu Globalisierungseffekten, die im Rahmen internationaler
Vernetzungen auch zu Veränderungen in den Bereichen Medienverfügbarkeit und -nutzung
führten. Diese Entwicklung lässt es sinnvoll erscheinen, das Kommunikationsinstrument
Product Placement näher zu betrachten. Es bietet eine interessante Möglichkeit, den
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veränderten Rahmenbedingungen zu begegnen und die sich ergebenden Chancen z.B.
nachhaltige positive Imagebildung auf neuen Märkten erfolgreich zu nutzen. Im Rahmen dieser
Arbeit werden die Veränderungen und die sich daraus ergebenden Möglichkeiten am Beispiel
des Wachstumsmarktes der Volksrepublik China näher betrachtet. Dieser durchläuft
momentan im weltweiten Vergleich die stärksten Veränderungen. Die Betrachtung der Nutzung
von Product Placement als Kommunikationsinstrument beschränkt sich dabei auf
Automobilhersteller, die das Instrument als Kommunikationsmaßnahme in international
gezeigten Kinofilmen nutzen. Der Begriff Product Placement bezieht sich in dieser
Ausarbeitung grundsätzlich auf die Platzierungen in den audiovisuellen Medien Kino und
Fernsehen. Sind Platzierungen in anderen Medien (Bücher, Zeitschriften, Hörbücher, Radio,
Computerspielen) gemeint, wird dies explizit hervorgehoben. Bei der vorliegenden Arbeit
handelt es sich nicht nur um eine Abbildung des Status quo, sondern im wesentlichen auch um
einen Ausblick auf eine denkbare zukünftige Entwicklung der Product Placement-Nutzung in
China innerhalb der nächsten Jahre. Um diesen Ausblick zu ermöglichen, werden folgende
elementare Annahmen getroffen: - Die Entwicklung und das Wachstum auf dem chinesischen
Markt insbesondere im Automobilsektor bleiben innerhalb des betrachteten Zeitraums
konstant. - Die wirtschaftliche, politische und ideologische Öffnung des Landes wird weiter
vollzogen. Einschränkungen bei der [...]
???????????TOYOTA Altis?????????SKODA Citigo?????????NISSAN
Sentra??????????????????????M-BENZ S-Class??????????????JAGUAR F-
Type??????????????Red Bull????????
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