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The book reveals a new understanding of the ways that design shapes our lives and gives professionals and interested
citizens the tools to seek out and demand designs that dignify.
The work of Seattle-based architect Tom Kundig has been called both raw and refined, as well as super-crafted and
warm. Kundig's projects, especially his houses, uniquely combine these two seemingly disparate sets of characteristics
to produce some of the most inventive structures found in the architecture world today. Kundig's internationally acclaimed
work is inspired by both the industrial structures with which he grew up in the Pacific Northwest and the vibrant craft
cultures that are fostered there. His buildings uniquely meld industrial sensibilities and materials such as Cor-ten steel
and concrete with an intuitive understanding of scale. As Kundig states, "The idea is insaperable from the fabrication,
inseparable from the materials used." Tom Kundig: Houses presents five projects in depth, from their early conceptual
sketches to their final lovingly wrought, intimate details. Kundig's houses reflect a sustained and active collaborative
process between designer, craftsmen, and owners, resulting in houses that bring to life the architect's intentions, the
materials used, and lines of unforgettable beauty.
Architect and EntrepreneurA Field Guide to Building, Branding, and Marketing YoCreateSpace
Part narrative, part business book; Architect + Entrepreneur is filled with contemporary, relevant, fresh tips and advice,
from a seasoned professional architect building a new business. The guide advocates novel strategies and tools that
merge entrepreneurship with the practice of architecture and interior design. The Problem:Embarking on a new business
venture is intimidating; you have questions. But many of the resources available to help entrepreneur architects and
interior designers start their design business lack timeliness and relevance. Most are geared toward building colossal
firms like SOM and Gensler using outdated methods and old business models. If you're an individual or small team
contemplating starting a design business, this is your field guide; crafted to inspire action. The Solution:Using the lean
startup methodology to create a minimum viable product, the handbook encourages successive small wins that support a
broader vision enabling one to, "think big, start small, and learn fast." It's a unique take on design practice viewed through
the lens of entrepreneurship and is designed to answer the questions all new business owners face, from the rote to the
existential. Questions about: - Startup costs - Business models (old and new) - Marriage of business and design Mindset - Branding & naming (exercises and ideas) - Internet marketing strategies - Passive income ideas - Setting your
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fee - Taxes - Standard Operating Procedures (SOPs) - Securing the work - Client relations - Software - Billing rates Contracts Building a business isn't a singular act; it's a series of small steps. Using the outline found in Architect +
Entrepreneur you can start today. The chapters are organized to guide you from idea to action. Rather than write a
business plan you'll be challenged to craft a brand and you'll sell it using new technologies. Follow the guide sequentially
and you'll have both the tools and a profitable small business.
A PRACTICAL GUIDE TO RESIDENTIAL DESIGN FOR ARCHITECTS AND CLIENTS Written by a successful
practitioner of both residential and commercial architecture, this hands-on resource enables you to transfer and expand
your architectural design skills and successfully integrate single-family residential design into your professional practice.
The Architect's Guide to Residential Design discusses typical residential design issues, such as budgets and
construction schedules, and offers guidelines for interacting with design-conscious clients. This detailed handbook
presents a comprehensive methodology for the process of designing, pricing, and constructing single-family homes. Six
real-world case studies, each featuring a unique site, budget, program, and set of circumstances, are included. The
Architect's Guide to Residential Design covers: Houses as an architectural practice How houses differ from commercial
and institutional architectural projects Design and documentation for architect-designed houses Bidding and negotiating
with contractors Cutting the contract with both owners and contractors Construction administration and the building
process
I've reinvented my career, my interests, my life, many times over the past twenty years. This is the book I wish I had at
the beginning of that long and often volatile journey. I found when I outsourced my self-esteem to only one outcome,
disaster resulted. Reinvention was the key to ensuring that the outcomes in life were positive ones. And now the entire
world: technology, governments, the shifting landscapes of opportunity and success, are all turning upside down, forcing
us to reinvent as individuals and as a culture. ,Along my own journey I have read and encountered dozens of other
successful leaders, artists, entrepreneurs, and mentors who I have learned the art of reinvention from. The journey has
been intense. The obstacles were hard fought. And the adventures that led to me now finally sharing it all in this book has
been both painful and exhilarating. I describe specific techniques, share stories, tell the stories of others, and give the
ultimate guide to not only how but why it is critical for people to master the skills of reinvention. What I've learned: change
is the only constant. Companies decay, technologies disappear, governments change, relationships change and
opportunity is a shifting landscape. Reading the stories and learning the critical skills taught in Reinvent Yourself is how I
found my own way through the chaos of change and onto the path of new opportunity and success. Again, this is the
book I wish I had in my hands twenty years ago although I am glad that I am writing it now.
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In 1896, Otto Wagner's "Modern Architecture" shocked the European architectural community with its impassioned plea
for an end to eclecticism and for a "modern" style suited to contemporary needs and ideals, utilizing the nascent
constructional technologies and materials. Through the combined forces of his polemical, pedagogical, and professional
efforts, this determined, newly appointed professor at the Vienna Academy of Fine Arts emerged in the late 1890s - along
with such contemporaries as Charles Rennie Mackintosh in Glasgow and Louis Sullivan in Chicago - as one of the
leaders of the revolution soon to be identified as the "Modern Movement." Wagner's historic manifesto is now presented
in a new English translation - the first in almost ninety years - based on the expanded 1902 text and noting emendations
made to the 1896, 1898, and 1914 editions. In his introduction, Dr. Harry Mallgrave examines Wagner's tract against the
backdrop of nineteenth-century theory, critically exploring the affinities of Wagner's revolutionary élan with the German
eclectic debate of the 1840s, the materialistic tendencies of the 1870s and 1880s, and the emerging cultural ideology of
modernity. Modern Architecture is one of those rare works in the literature of architecture that not only proclaimed the
dawning of a new era, but also perspicaciously and cogently shaped the issues and the course of its development; it
defined less the personal aspirations of one individual and more the collective hopes and dreams of a generation facing
the sanguine promise of a new century
The book is like a delicious smörgåsbord with a variety of contributions within creative industries research. David
Rylander, Papers in Regional Science This book positions itself with an international approach and with a focus on
entrepreneurship. My perception is that this will be read with major interest by policymakers around the world, who right
now consider how to form strategies and construct policies to support their own creative industries. . . The book raises
interesting aspects of creative industries in comparison to more traditional industries. . . Charlotta Mellander, International
Small Business Journal This collection of papers adds some new dimensions to the current creative entrepreneurship
research agenda. It highlights the valuable economic and social contribution of the sector but also encourages
policymakers, educators and trainers to continue to evaluate the critical role they play in the creative enterprise
development process. Culturelink . . . a delight to read. The book is novel and covers an important area of
entrepreneurship that is definitely worthy of more attention. The book is useful to practitioners in the creative industries
field that want to learn more about the international importance of the sector and also to academics who conduct
research in the area. Vanessa Ratten, Journal of Enterprising Communities There is increasing conversation about this
industry at conferences around the world. This book would be helpful in putting definitional boundaries around the topic
and bringing together the latest research on the topic. It has an automatic international scope, has an interesting
selection of subtopics including gender, trends, and economic contributions and is cleverly organized. Patricia G. Greene,
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Babson College, US The creative industries represent a vital, exciting and rapidly changing field of activity; one that is
now recognised as a key growth sector in the knowledge-based economy. However, there is still a general lack of
understanding of what is meant by the term creative industry , and thxe creative sector has not, to date, been the subject
of concerted academic research. This book redresses the balance by providing valuable insights into the creative
entrepreneurial process and platforming some of the key challenges yet to be addressed. A range of pertinent and
diverse topics relating to creative entrepreneurship are dealt with, including the different quantitative and qualitative
methodologies adopted by researchers in this field. In addition, the nature of creative entrepreneurship across different
industry sub-sectors and in different economic and geographical contexts is examined. Illustrating the valuable economic
and social contribution of the creative industries sector, Entrepreneurship in the Creative Industries aims to encourage
policymakers, educators and trainers to continue to evaluate their critical role in the creative enterprise development
process. Students and researchers in entrepreneurship and creative industries fields will also find the book to be an
illuminating read.
A lavish book of residential projects from around the world by leading South African architectural practice, SAOTA,
designed to take in views of Table Mountain, the Hollywood Hills, Lake Geneva, and areas of South Africa's beautiful
coastline.
Your business will not surpass your own limitations - YOU are your most important product. Bernie takes you on a
journey of self-discovery and helps you to embrace WHO you are. She offers a step by step guide to building your
confidence in YOURSELF and your VISION. She also unpacks how important it is to engage with the different types of
people in your marketplace by utilising key intuitions. There are several business tips and tools for new business startups
and seasoned entrepreneurs; including all the 'first steps' through to visibility strategies. This companion book is a
valuable tool to help you build your business on the foundations of excellent strategies executed in YOUR winning way!WHO ARE YOU?You cannot confidently set up and promote a business if you are out of touch with your greatest
product...YOU!Here we will unpack the importance of self-discovery to the success of our ventures.- CONFIDENCEWe
will take a journey through key steps to building your confidence like a house from the foundations up and how to
maintain a confident attitude.- BRANDWe will discover that WHO you decide you are becomes your personal brand and
cannot be successfully extricated from your business brand. We will delve into how to establish a winning personal and
business brand and or culture.- RELATIONSHIPSWe will explore how to use your knowledge of self, confidence and
unique personal brand to engage effectively in the marketplace. We will look at behaviours and understanding
personalities and how an expert understanding of these will give you a competitive edge.- MAINTAINING THE EDGEWe
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will develop on the previous points by looking at how we use them to build partnerships, collaborate, maintain referral
funnels and keep visible.
Far from a collection of ordinary interviews, these exchanges between Massimo De Conti and some of the
A hands-on guide to running any design-related business from a two-person graphics team to middle-management to
CEOs of multi-national firms offering advice on specific problems and situations and providing insight into the art of
inspirational management and strategic thinking.
The Business of Architecture is the essential guide to understanding the critical fundamentals to succeed as an architect.
Written by successful architects for architects everywhere, this book shows the architecture industry from a corporate
business perspective, refining the approach to architecture as a personal statement to one that must design and build
within the confines of business and clients. The Business of Architecture will educate new and experienced architects
alike with valuable insights about profit centers, the architect as developer, how to respond to requests for proposals,
intellectual property, and much more.
In Victorian London the reckless abundance of pubs brought comfort, glitter and variety to the drab lives of the poor and a
flush of righteous anger to the solemn faces of the Temperance reformers. The agitators made important gains but never
achieved the total prohibition they sought. This book celebrates the rise and laments the fall of the Victorian pub by
looking at buildings, builders, landlords and users with the eye of a social and architectural historian. The main emphasis
is on London but there is also a final chapter covering in less detail the rest of England and Ireland.
This open access book explores the global challenges and experiences related to digital entrepreneurial activities, using
carefully selected examples from leading companies and economies that shape world business today and tomorrow.
Digital entrepreneurship and the companies steering it have an enormous global impact; they promise to transform the
business world and change the way we communicate with each other. These companies use digitalization and artificial
intelligence to enhance the quality of decisions and augment their business and customer operations. This book
demonstrates how cloud services are continuing to evolve; how cryptocurrencies are traded in the banking industry; how
platforms are created to commercialize business, and how, taken together, these developments provide new
opportunities in the digitalized era. Further, it discusses a wide range of digital factors changing the way businesses
operate, including artificial intelligence, chatbots, voice search, augmented and virtual reality, as well as cyber threats
and data privacy management. “Digitalization mirrors the Industrial Revolution’s impact. This book provides a
complement of perspectives on the opportunities emanating from such a deep seated change in our economy. It is a
comprehensive collection of thought leadership mapped into a very useful framework. Scholars, digital entrepreneurs and
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practitioners will benefit from this timely work.” Gina O’Connor, Professor of Innovation Management at Babson College,
USA “This book defines and delineates the requirements for companies to enable their businesses to succeed in a postCOVID19 world. This book deftly examines how to accomplish and achieve digital entrepreneurship by leveraging cloud
computing, AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes beyond theory
and provides practical examples.” Charlie Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book
provides digital entrepreneurs useful guidance identifying, validating and building their venture. The international authors
developed new perspectives on digital entrepreneurship that can support to create impact ventures.” Felix Staeritz, CEO
FoundersLane, Member of the World Economic Forum Digital Leaders Board and bestselling author of FightBack,
Germany
The Business of Design debunks the myth that business sense and creative talent are mutually exclusive, showing
design professionals that they can pursue their passion and turn a profit. For nearly thirty years, consultant Keith Granet
has helped designers create successful businesses, from branding to billing and everything in between. Unlike other
business books, The Business of Design is written and illustrated to speak to a visually thinking audience. The book
covers all aspects of running a successful design business, including human resources, client management, product
development, marketing, and licensing. This timely update on the tenth anniversary of the first edition includes new
content on social media, working from home, and understanding and working with different generations, essential tools in
today's ultracompetitive marketplace.
Too often a design or architecture degree is seen as a means to an end (a job in an established practice). But imagine for one moment that
there are no employers, no firms to send your resumé to, no interviews to be had—what would you do? How would you forge your own path
after graduation? The current economic climate has seen many graduates chasing a finite number of positions. The most ingenious and
driven designers have found weird and wonderful ways of making opportunities for themselves, often by applying their skills across the
creative disciplines of art, design, architecture, and interiors. Knowing what you want from your design career and being able to adapt your
strategy to suit is basic and vital—just like in the wild, designers need to evolve. The book celebrates the various strategies that students and
graduates are taking to gain exposure, while also including interviews and inspirational advice from those who are now enjoying success as a
result of their creative approach to employment.
"Running a successful architectural firm is a juggling act. You need expertise in your area of architecture to provide services to clients. You
also need the know-how to run a small business. You've probably been well prepared by your education and experience for the technical ins
and outs of an architecture firm. Yet what training has prepared you to run a business?" --Description from publisher.
Offers architects and creative services professionals exclusive insights and strategies for success from the former CEO of HOK. Designing a
World Class Architecture Firm: The People, Stories and Strategies Behind HOK tells the history of one of the largest design firms in the world
and draws lessons from it that can help other architects, interior designers, urban planners and creative services professionals grow bigger or
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better. Former HOK CEO Patrick MacLeamy shares the revolutionary strategies HOK’s founders deployed to create a brand-new type of
architecture firm. He pulls no punches, revealing the triple crisis that almost bankrupted HOK and describes how any firm can survive and
thrive. Designing a World Class Architecture Firm tells the inside story of many of HOK’s most iconic buildings, including the National Air and
Space Museum, Moscone Convention Center, Oriole Park at Camden Yards, the Houston Galleria and the reimagined LaGuardia Airport.
Each chapter conveys lessons learned from HOK’s successes —and failures— including: The importance of diversifying to depression-andrecession-proof your firm The benefit of organizing your firm around specialized leaders and project types The difference between leading
and managing your people The value of simple financial metrics to ensure your firm’s health and profitability The “run toward trouble”
strategy which prevents problems from ballooning MacLeamy delivers his advice via inspirational stories such as how HOK survived when its
home office in St. Louis went up in flames and humorous stories, like the time an HOK executive was mistaken for royalty on a trip to Saudi
Arabia. In this tell-all guide, the driven architecture or design professional will find the tools needed to evolve or grow any firm.
Want to make it big on Broadway—as a techie? Or how about working in smaller regional theater? Careers in Technical Theater explains more
than twenty different careers from the perspective of successful theater artists. Included are specialties that have been around for decades,
as well as those still emerging in the field. Concise information is provided on job duties, estimated earnings, recommended training,
examples of career paths, and the insights are given of working pros in management, scenery, audio/visual, costumes, video and projection,
engineering, and theatrical systems. There’s even a detailed appendix on finding on-the-job training as an intern, apprentice, or paid worker.
For anyone interested in a behind-the-scenes life in the theater,Careers in Technical Theater is a priceless resource. Allworth Press, an
imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing arts, with emphasis on the business of art. Our
titles cover subjects such as graphic design, theater, branding, fine art, photography, interior design, writing, acting, film, how to start careers,
business and legal forms, business practices, and more. While we don't aspire to publish a New York Times bestseller or a national
bestseller, we are deeply committed to quality books that help creative professionals succeed and thrive. We often publish in areas
overlooked by other publishers and welcome the author whose expertise can help our audience of readers.
Extraordinary architecture addresses so much more than mere practical considerations. It inspires and provokes while creating a seamless
experience of the physical world for its users. It is the rare writer that can frame the discussion of a building in a way that allows the reader to
see it with new eyes. Writing About Architecture is a handbook on writing effectively and critically about buildings and cities. Each chapter
opens with a reprint of a significant essay written by a renowned architecture critic, followed by a close reading and discussion of the writer's
strategies. Lange offers her own analysis using contemporary examples as well as a checklist of questions at the end of each chapter to help
guide the writer. This important addition to the Architecture Briefs series is based on the author's design writing courses at New York
University and the School of Visual Arts. Lange also writes a popular online column for Design Observer and has written for Dwell,
Metropolis, New York magazine, and The New York Times. Writing About Architecture includes analysis of critical writings by Ada Louise
Huxtable, Lewis Mumford, Herbert Muschamp, Michael Sorkin, Charles Moore, Frederick Law Olmsted, and Jane Jacobs. Architects covered
include Marcel Breuer, Diller Scofidio + Renfro, Field Operations, Norman Foster, Frank Gehry, Frederick Law Olmsted, SOM, Louis Sullivan,
and Frank Lloyd Wright.
The story behind a little-known episode in the annals of modern architecture and psychology—a 1950s creativity study of the top architects of
the day, including Eero Saarinen, I.M. Pei, Philip Johnson, Louis Kahn, Richard Neutra, George Nelson, and dozens more—is now published
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for the first time. The story of midcentury architecture in America is dominated by outsized figures who were universally acknowledged as
creative geniuses. Yet virtually unheard of is this intensive 1958–59 study, conducted at the Institute of Personality Assessment and
Research at the University of California, Berkeley, that scrutinized these famous architects in an effort to map their minds. Deploying an array
of tests reflecting current psychological theories, the investigation sought to answer questions that still apply to creative practice today: What
makes a person creative? What are the biographical conditions and personality traits necessary to actualize that potential? The study’s
findings have been gathered through numerous original sources, including questionnaires, aptitude tests, and interview transcripts, revealing
how these great architects evaluated their own creativity and that of their peers. In The Creative Architect, Pierluigi Serraino charts the
development, implementation, and findings of this historic study, producing the first look at a fascinating and forgotten moment in architecture,
psychology, and American history.
The traditional role of the architect is far too passive and uncertain. The profession has positioned itself to sit by the phone until we are called
upon and commissioned to do work. Architects have long been charged with creating a better-built environment, but it is the developers who
dictate what is actually built in our cities. The decisions made by developers before architects are engaged in a project dictate later success.
When all of the initial programming, market studies, and cost estimates are based on market averages, it is unsurprising when the final
products in our cities are nothing more than average. In the end, architects have devalued their role to the pencil of the developer's vision. By
combining Architect & Developer, you can command a greater sense of control, faster decision making, an efficient process, and the potential
for a much better profit. The largest hurdle to becoming an architect as developer is that first project. An entrepreneurial mindset and
willingness to take risk is required. What developers do is not difficult, you need only have an appetite for risk. I sat down with over a dozen
separate architects who are self-initiating their work. Some were doing this as a side hustle while holding down a nine-to-five job, some were
small studios that were dipping their toes into the development game, and some were full-blown Architects & Developers. I wanted to absorb
what they have learned throughout the process and consolidate the information into a digestible format. Architect & Developer includes oneon-one interviews from: DDG Mike Benkert, AIA WC Studio Barrett Design Guerrilla Development The UP Studio OJT Alloy, LLC Find more
information at architectanddeveloper.com
You are a great designer, but no-one knows. Now what? This indispensable book, written by one of the most influential marketers in
architecture, will demystify Public Relations and marketing for all architects, whether in large practices or practicing as sole practitioners. It
bridges the distance between architects and marketing by giving practical tips, best practice and anecdotes from an author with 20 years’
experience in architecture marketing. It explains all aspects of PR and Business Development for architects: for example, how to write a good
press release; how to make a fee proposal; how to prepare for a pitch. It gives examples of how others do it well, and the pitfalls to avoid. In
addition, it discusses more general aspects which are linked to PR and BD, such as being a good employer, ethics for architects and the
challenges when working abroad. Featuring vital insights from a wide variety of architects, from multinational practices to small offices, this
book is an essential companion to any architectural office.

This poetry book is a collection of practical observations of a poet about a variety of circumstances, situations that we usually
come across in our lives and our responses to those. The moments of success and failure in one's career with those of love,
betrayal, depression, healing and salvation have been meticulously encapsulated in the form of rhymed poems in this book. The
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poet, Ajit Wadhwa, runs a fairly popular page on Instagram dedicated to his poetry, @ajit_says.The poet has a rich and hands-on
experience of different prevalent cultures in this world. Having studied and worked in Europe, the poet is an architectural
entrepreneur with his work footprints in north India. This book has been particularly written for the youth. It will address their
concerns regarding career, love and life through poetry. The book has two sections. Section- one, 'Karma' has a collection of
motivational poems. Poems on life, our deeds and their corresponding results are also there for your reading in this section.
Section-two 'Love' is a collection of romantic as well as dark poetry on betrayals and breakups with ways to cope up. There would
be a solution and poet's observation addressing the situation at the end of each poem. An easy language summary is there to
understand the gist of the poem. So, let's start the journey of love, life and karma through lyrical poetry.
Starting an Architecture Firm is a beginner's guide for architects who are ready to start a practice. This eBook covers the essential
information that an architect will need to start their business, manage the firm's finances, understand the basics of contracts,
develop a brand, and develop relationships with clients.
The definitive guide to management success for sole practitioners and leaders of small design firms Owning and operating a small
architectural design firm can be challenging, with tight project deadlines, on-the-fly meetings, rush proposals, and fluctuating
workloads as part of the firm's day-to-day activities. To help small firm owners cope with the chaos and prepare for the
unexpected, here is The Architect's Guide to Small Firm Management, a no-nonsense guide to repurposing daily demands into
workable, goal-directed solutions. Crucial topics such as self-aware leadership, people management, technology, financial health,
scenario planning, sustainable practice, and future trends are examined using real-life case studies and business model
paradigms. This definitive text explores the whole system experience of a small firm practice to deliver organizational strategies
proven to keep a firm's creative mission on a steady, productive path. The Architect's Guide to Small Firm Management addresses
how small firm owners can: Deal effectively with unexpected circumstances and shifting work requirements Meet the demands of
the marketplace while creating a satisfying workplace Set and achieve goals in an environment of constant change This book is a
must-have for those facing the often harsh reality of managing small design firms in a difficult and changing economy.
Entrepreneurial architects and designers will discover how to define their own personal and professional meanings of success, as
well as how to refocus their business approach to replace long, unrewarding hours with manageable, satisfying ones.
Running your own practice can bring immense job satisfaction, but it is not without its risks. Do you have all the information at
hand to set up confidently on your own? Comprehensive, accessible and easy to use, Starting a Practice helps architects navigate
the pitfalls associated with establishing a successful business. This fully updated 3rd edition is mapped to the RIBA Plan of Work
2020 and approaches starting a business as if it were a design project, complete with briefing, sketching layouts and delivery. It
features new material on professionalism and ethics, sustainable development and achieving a net-zero carbon emission built
environment. Invaluable for Part 3 students, early practitioners and those considering setting up from scratch or wanting to
consolidate an existing business, Starting a Practice gives architects the tools they need to thrive when setting out alone. Features
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essential guidance on: Preparing a business plan Choosing the right company structure Setting aspirations Monitoring finances
Getting noticed Securing work Retaining and developing staff Planning for disaster.
Authored during the height of the pandemic amidst a period of self-reflection, culture and style impresario Alan Faena conceives a
deeply personal framework of attributes to liberate the self in this highly personal manifesto exploring the constructs of human
potential. To build my dreams, I first had to build myself. In this book I share the secrets of that Architecture. — Alan Faena As a
creative with a highly personal vision of design, Alan Faena has produced some of the most extraordinary spaces in the recent
past — from his ingenious reconstruction of an abandoned neighborhood in Buenos Aires to the heights of luxury in Miami Beach.
Faena now presents the guiding principles that have helped him produce these urban marvels. Authored during the height of the
pandemic, Faena conceived a deeply personal framework of tenets that guided his journey of self-discovery and creativity.
Composed of eight thematic pillars — Creation, Vision, Weakness, Silence, Path, Present, Love and Architecture — these chapters
explore the inspired source from which all creativity emanates, from the personal battles to the deliberate decisions that ultimately
define Faena’s vision and infuse his imaginative vision.
Small houses are the big news in home design these days. Discover delightful small houses and retreats from across North
America. Hutchinson has organized the houses by the nature of their location (beach, rural, village, in-town/city) and includes both
new construction and renovations/additions.
A fundamental paradigm shift has occurred in marketing and branding. Today the most successful CEOs, executives,
entrepreneurs and enterprises set their sites on developing a long-term platform instead of a short-term strategy that supports and
builds buzz for their personal or business brand. That’s really the key to the new business mindset — the recognition that branding
and marketing are an ongoing, steady stream of small efforts, not a series of gigantic pushes. Social media, blogging and other
business development activities — both online and off — are about the persistent, ongoing process of building a platform, creating
credibility and increasing the number of people that you funnel into your potential client and network pipeline. Converting those
people into clients or fans may take a month, a year or two years, but the new mindset leads you to strategies that will keep that
pipeline full. In short, you need to start a bunch of small fires to keep your brand burning hot. How can today’s CEOs, executives
and entrepreneurs keep these fires going and powerfully get their messages across, motivate others to action and be authentic —
all while simultaneously shepherding initiatives from creation to implementation in high-demand markets? CEO, executive and
team branding are key factors that enable effective leaders to achieve peak performance, gain greater influence in their industries
and generate increased engagement within their companies. By creating a brand (business or personal) by design instead of
default, leaders and companies bring their brand promise into every interaction across the board. A personal, team or business
brand is not just a single statement or a clever quip but a multilayered, congruent narrative told across multiple channels — online
and off — within the organization and to the business community at large. The power is in knowing how to tell the story. The book
will introduce CEOs and executives in Fortune 500 companies and entrepreneurs in SMBs to the SMG Brand Mapping Process©,
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a process that will guide them in creating personal, team and business brands that work in harmony and parallel with each other.
A practical guide to effective business model testing 7 out of 10 new products fail to deliver on expectations. Testing Business
Ideas aims to reverse that statistic. In the tradition of Alex Osterwalder’s global bestseller Business Model Generation, this
practical guide contains a library of hands-on techniques for rapidly testing new business ideas. Testing Business Ideas explains
how systematically testing business ideas dramatically reduces the risk and increases the likelihood of success for any new
venture or business project. It builds on the internationally popular Business Model Canvas and Value Proposition Canvas by
integrating Assumptions Mapping and other powerful lean startup-style experiments. Testing Business Ideas uses an engaging
4-color format to: Increase the success of any venture and decrease the risk of wasting time, money, and resources on bad ideas
Close the knowledge gap between strategy and experimentation/validation Identify and test your key business assumptions with
the Business Model Canvas and Value Proposition Canvas A definitive field guide to business model testing, this book features
practical tips for making major decisions that are not based on intuition and guesses. Testing Business Ideas shows leaders how
to encourage an experimentation mindset within their organization and make experimentation a continuous, repeatable process.

RICE'S ARCHITECTURAL PRIMER covers the grammar and vocabulary of British buildings, explaining the evolution of
styles from Norman castles to Norman Foster. Its aim is to enable the reader to recognise, understand and date any
British building. As Matthew Rice says, ‘Once you can speak any language, conversation can begin, but without it
communications can only be brief and brutish. The same is the case with Architecture: an inability to describe the
component parts of a building leaves one tongue-tied and unable to begin to discuss what is or is not exciting, dull or
peculiar about it.' RICE'S ARCHITECTURAL PRIMER will explain the language of architecture. With it in your hand,
pocket or car, buildings will break down beguilingly into their component parts, ready for inspection and discussion. There
will be no more references to that curly bit on top of the thing with the square protrusions. Ungainly and inept descriptions
will be a thing of the past and, fluent in the world of volutes, hood moulds, lobed architraves and bucrania, you will be
able to leave a cathedral or country house with as much to talk about as a film or play. RICE'S ARCHITECTURAL
PRIMER starts with an explanation of the basic ‘Grammar' of buildings: elevation, plan, roof, gable and eave. This will
enable the reader to better make use of what is to follow. It will also cover the Orders of Architecture – Doric, Tuscan,
Ionic, Corinthian and Composite – so that the vital basics of Classicism are covered. Following this is the ‘Vocabulary'.
This will be a chronological reference section covering, period by period, the windows, doors and doorcases, columns,
chimneys, arches, balustrades and pediments that make up the built environment.
Graphic Design for Architects is a handbook of techniques, explanations and examples of graphic design most relevant
to architects. The book covers a variety of scales of graphic design, everything from portfolio design and competition
boards, to signage and building super-graphics – to address
every phase of architectural production. This book combines
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and expands on information typically found in graphic design, information design, and architectural graphics books. As
architectural communication increases to include more territory and components of a project, it is important for designers
to be knowledgeable about the various ways in which to communicate visually. For instance, signage should be designed
as part of the process – not something added at the end of a project; and the portfolio is a manifestation of how the
designer works, not just an application to sell a design sensibility. In thinking about architecture as a systematic and
visual project, the graphic design techniques outlined in this book will help architects process, organize and structure
their work through the lens of visual communication. Each chapter is titled and organized by common architectural modes
of communication and production. The chapters speak to architects by directly addressing projects and topics relevant to
their work, while the information inside each chapter presents graphic design methods to achieve the architects’ work. In
this way, readers don’t have to search through graphic design books to figure out what’s relevant to them – this book
provides a complete reference of graphic techniques and methods most useful to architects in getting their work done.
The second edition of the popular Starting a Practice: A Plan of Work is a fully revised and updated guide to planning,
setting up and running your architectural practice. Mapped to the RIBA Plan of Work 2013, it approaches starting a
business as if it were a design project complete with briefing, sketch layouts and delivery. Comprehensive, accessible
and easy to use, Starting a Practice provides essential guidance on the many issues involved in establishing a successful
business, including preparing a business plan, choosing the right company structure, seeking advice, monitoring
finances, getting noticed and securing work; and much more. The book is full of practical advice gained from the author’s
30 years in practice but is aimed at starting up now, in the second decade of the 21st century, with its particular
challenges and opportunities. It is invaluable reading for Part 3 students, young practitioners and those considering
starting up on their own or wanting to consolidate an existing business.
This book, Author's second, first being 'Pleasant and not so Pleasant of my first US visit', is a treasure house of inspiring
words and crisp lines, every line with a profound message for living a successful and fulfilled life. Every page is the result
of good Thoughts and lessons learnt from life, authors personal experiences and interactions with all sorts of people
including family and friends, loved ones, seniors and juniors, high and the lowly. The book is an attempt to develop
holistic attitude towards life, cherish Goodness and Love and influence people. Chapters on Management and Creativity
and others may interest anyone. Some of impactful messages may strike a chord in your heart, strengthen the innerself
and lead to successful life and healthy relationships. In a way, the book is a tribute to the Goodness of Mankind. 'Look
in,Look up, Look out-Look beyond self' sums up the message of the book. The contents may change your life too.
You’re only a startup CEO once. Do it well with Startup CEO, a "master class in building a business." —Dick Costolo,
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Former CEO, Twitter Being a startup CEO is a job like no other: it’s difficult, risky, stressful, lonely, and often learned
through trial and error. As a startup CEO seeing things for the first time, you’re likely to make mistakes, fail, get things
wrong, and feel like you don’t have any control over outcomes. Author Matt Blumberg has been there, and in Startup
CEO he shares his experience, mistakes, and lessons learned as he guided Return Path from a handful of employees
and no revenues to over $100 million in revenues and 500 employees. Startup CEO is not a memoir of Return Path's
20-year journey but a thoughtful CEO-focused book that provides first-time CEOs with advice, tools, and approaches for
the situations that startup CEOs will face. You'll learn: How to tell your story to new hires, investors, and customers for
greater alignment How to create a values-based culture for speed and engagement How to create business and personal
operating systems so that you can balance your life and grow your company at the same time How to develop, lead, and
leverage your board of directors for greater impact How to ensure that your company is bought, not sold, when you exit
Startup CEO is the field guide every CEO needs throughout the growth of their company.
Case Study Strategies for Architects and Designers explains methods in evidence-based design, also called practicebased research, to show you the value of research to your designs. Topics covered pertain to data collection and
analysis techniques, including surveys, interviews, fieldwork, participatory design, occupancy evaluations, and memory
sketching. Integrative data evaluation, theoretical sampling, triangulation, pattern matching logic, and analytical
generalization are also discussed. Global research precedents, exercises, further reading, section summaries, sidebars,
more than 30 black and white images and tables will help you conduct empirical inquiries in real-life contexts.
A practical approach to planning residential spaces Residential Interior Design: A Guide To Planning Spaces is the
industry-standard reference for all aspects of residential space planning, with a practical focus on accessible design,
ergonomics, and how building systems affect each space. This new third edition has been updated with the most recent
code information, including the 2015 International Residential Code and the International Green Construction Code, and
new content on remodeling. Packed with hundreds of drawings and photographs, this book illustrates a step-by-step
approach to design that applies to any residential space, and ensures that the most important factors are weighted
heavily in the decision making process. Daily use is a major consideration, and the authors explore the minimum amount
of space each room requires to function appropriately while examining the host of additional factors that impact
bedrooms, bathrooms, kitchens, hallways, and more. Detailed information about accessibility is included in each chapter,
making this book a reliable design reference for "aging in place" and universal design. The new companion website
features teaching tools and a variety of learning supplements that help reinforce the material covered. Interior design is a
fundamental component of a residential space, and a required skill for architecture and design professionals. This book is
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a complete reference on all aspects of residential design, and the factors that make a space "work." Design spaces with
primary consideration of daily use Account for building systems, accessibility, human factors, and more Get up to date on
the latest residential interior building codes Plan interiors for any home, any style, and any budget Designing a residential
interior is about more than choosing paint colors and furniture—it's about people, and how they interact and use the
space. It's about shaping the space to conform to its function in the best possible way. Residential Interior Design
provides clear, comprehensive guidance on getting it right every time.
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