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This volume provides a comprehensive examination of the
applications of communication inquiry to the solution of
relevant social issues. Nationally recognized experts from a
wide range of subject areas discuss ways in which
communication research has been used to address social
problems and identify direction for future applied
communication inquiry.
?????Theories of mass communication
This new edition of Baran and Davis's successful text
provides a comprehensive, historically based, introduction to
mass communication theory. Clearly written with examples,
graphics, and other materials to illustrate key theories, this
edition--now streamlined to increase accessibility--traces the
emergence of two main bodies of mass communication
theory: social/behavioral and critical/cultural. The authors
emphasize that media theories are human creations that
typically are intended to address specific problems or issues.
The Second Edition includes new coverage of the Internet, as
well as many updated examples.
The Present Book Has Highlighted The Impacts Of The Two
Significant Communication Dynamics Of Innovative
Communication Technologies And Globalization Process In
The Current Decades Which Have Transformed The World.
Dynamics Of Mass Media And Interpersonal
Communications, Viz. Economics, Literacy, Social,
Technology And Globalization Are Changing Human
Condition. The Impact And Interplay Of These Different
Dynamics Create The Holistic Communication Scenario. New
Ideas, New Models Of Communications And Newer
Perspectives Through Which Communication Has Been
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Studied, Applied, Or Practiced Have Evolved And Changed
Overtime And That Has Changed Its Dynamics Both In
Theory And Practice. The Book Has Presented The
Significance Of These Dynamics. The Relevance And
Significance Of Dynamics Of Communications In Every Walk
Of Human Life Is Presented Through Vivid Human Stories.
These Stories Suggest That Power Of Communication Lays
In Its Holistic Integration Of Various Communication
Perspectives. That Is The Major Contribution Of The Book. In
2000 Decades The Communication Scholars, Teachers And
Trainers, Researchers, Practitioners, Professionals, And
Educators Look Forward To An Integrated Communication
Scenario For People, Society And Governance. The Book Is
Unique In Presenting Significance Of Such Dynamics And
Impacts To All Those Who Focus On The Critical Issues Of
Development, Culture, Globalization And Information
Technology Etc. In Different World Societies. It Is Challenging
And Provocative Book And Essential Reading For All Those
Who Care About Such Dynamics. The Author S Four
Decades Of Communication Researches In Diverse
Communication Areas, From Diverse Perspectives And In
Different Geo Areas Have Provided Depth In Presenting The
Dynamic View Of Communication In Cohesive And
Understandable Pattern.
This book provides a new theoretical framework of
determinants that interact together in five hierarchical levels
to restrain or produce corruption. The theory suggests a
multilevel analysis that tests hypotheses regarding the
relations of journalism and corruption within each level and
across levels in international comparative research designs.
Corruption as the abuse of power for private gain is built into
the journalistic, economic, political, and cultural structures of
any society and is affected by its interaction within the
international system. The important questions of how
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differences in corruption across countries can be explained or
what makes it more or less in a particular society and how
press freedom and social media contribute to the fight against
corruption are still unanswered. This book represents a
significant contribution on the way to answer these critical
questions. It discusses a variety of journalism-corruption
experiences that provide a wealth of results and analyses.
The cases it examines extend from Cuba to Algeria, India,
Saudi Arabia, Sub-Saharan African, Gulf Cooperation
Countries, Arab World, and Japan. The primary contribution
of this book is both theoretical and empirical. Its details as
well as the general theoretical frameworks make it a useful
book for scholars, academics, undergraduate and graduate
students, journalists, and policy makers.
The manuscript discusses the early days of communication
research, explicitly the first works of Paul Lazarsfeld’s radio
and media research in Vienna, Newark, NJ, Princeton and
New York during the years between the early 1930s, and the
end of the 1940s. Lazarsfeld’s Viennese radio research,
especially the world’s first extensive audience research –
RAVAG study (1931) – is entirely new information for English
speaking scholars. The book shows the details of
Lazarsfeld’s methodological reasoning in his projects in the
field of communication. The book also presents the research
institutes that Lazarsfeld founded in Vienna in 1931, from
Newark Center in New Jersey (1935) to Princeton Office of
Radio Research in 1937, and up to the foundation of
Lazarsfeld’s famous BASR at Columbia University in New
York in the 1940s. The monograph shows how important
Lazarsfeld’s first studies were for the future development of
communication.
Concern with various matters related to humans as they
communicate has led to an increase in both research and
theorizing during the second half of the 20th century. As a
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matter of fact, so many scholars and so many disciplines
have become involved in this process that it is virtually
impossible to understand and appreciate all that has been
accomplished so far. This book focuses on one important
aspect of human sense-making -- theory building -- and
strives to clarify the thesis that theories do not develop in
some sort of social, intellectual, or cultural vacuum. They are
necessarily the products of specific times, insights, and
mindsets. Theories dealing with the process of
communication, or communicating, are tied to socio-cultural
value systems and historic factors that influence individuals in
ways often inadequately understood by those who use them.
The process-orientation of this book inevitably leads to an
emphasis on the perceptions of human beings. Thus, the
focus shifts from the subject or area called "communication"
to the act of communicating. Finally, this volume offers insight
into how the process of human sense-making has evolved in
those academic fields commonly identified as communication,
rhetoric, speech communication or speech, within specific
socio-cultural settings.
Explore the major theories within crisis communication, fully
revised and updated Theorizing Crisis Communication
provides a comprehensive and state-of-the-art review of both
current and emerging theoretical frameworks designed to
explain the development, management, and consequences of
natural and human-caused crises. A critique of the many
theoretical approaches of crisis communication, this volume
provides readers with an in-depth understanding of the
management, response, resolution, and significance of
failures in corporate responsibility, as well as destructive
global events such as pandemics, earthquakes, hurricanes,
tsunamis, chemical spills, and terrorist attacks. This second
edition contains new theories from related subfields and
updated examples, references, and case examples. New
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chapters discuss metatheoretical considerations and
theoretical advancements in the study of social media.
Throughout the text, the authors highlight similarities,
patterns, and relationships across different crisis types and
offer insight into the application of theory in the real world.
Integrating work from organizational studies, social sciences,
public relations, and public health, this book: Covers a broad
range of crisis communication theories, including those
relevant to emergency response, risk management, ethics,
resilience and crisis warning, development, and outcomes
Presents theoretical frameworks based on research
disciplines including sociology, psychology, applied
anthropology, and criminal justice Provides clear and
compelling examples of application of theory in contexts such
as rhetoric, mass communication, social media, and warning
systems Offers a systematic and accessible presentation of
topics by explaining each theory, describing its applications,
and discussing its advantages and drawbacks Theorizing
Crisis Communication, Second Edition, is the perfect textbook
for advanced undergraduate and graduate students of crisis
and risk communication, and an importance reference for
scholars, researchers, and practitioners in fields including
crisis communication, emergency management, disaster
studies, sociology, psychology, and anthropology.
Never HIGHLIGHT a Book Again! Virtually all testable terms,
concepts, persons, places, and events are included.
Cram101 Textbook Outlines gives all of the outlines,
highlights, notes for your textbook with optional online
practice tests. Only Cram101 Outlines are Textbook Specific.
Cram101 is NOT the Textbook. Accompanys:
9780205548736
This edited volume revisits developments in the field of media
education and media studies at a time when society is
experiencing a ubiquitous networked, digital media
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environment. Rapid advances in media and communication
technologies and the accompanying developments in social,
cultural, political, and economic realms pose unexpected
challenges to the curricula of long-established media and
communication schools. As opposed to rigidly structured
nation-based mass media systems of the past century, the
new global media sphere celebrates the breaking down of
borders – whether spatial, cultural or social. Today, in the
second half of the second decade of the 21st century, this
problem translates into what, and how to teach students of
media, who in all likelihood, are more adept media consumers
and producers, than their teachers. In a region where
educational institutions and educators don’t transform as fast
as media technologies do, there is a need to problematize,
and to reflect upon the situation. This edited volume
examines critical issues related to media studies at local
institutions of higher learning, and includes a sampling of
research charting new directions in local media scholarship.
Contributions to this edited volume reflect the shared
concerns of media educators and researchers in Malaysia
and two neighboring countries, Indonesia and Thailand.
Three main themes underscore this volume, reflecting their
importance to the evolution of media education, and to a
certain extent, research as well: • Historical development of
media education and training • Current developments and
future trajectories of media education in a globalized digital
media environment • Analysis of media and society
Communication, Media, and Identity: A Christian Theory of
Communication is the first comprehensive theoretical look at
the nature of communication from a biblical Christian
perspective. This groundbreaking new work discusses the
implications of such a theory for interpersonal relations, use
of media, and the development of digital culture in the wake
of the computer. It also draws widely from the literature of the
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secular world, critiquing perspectives where necessary and
adopting perspectives that are in line with Christian
anthropology, epistemology, and ontology. Through this
unique lens, the reader is able to understand communication
as an art, as a tool for evangelism, and as a unique human
activity that allows people to have a stake in the creation. It
covers both mediated and non-mediated forms of
communication, is sensitive to theological differences within
the Christian faith, and examines closely the problem of
technology, and especially digital technology, for the practice
of communication. As the newest book in the Communication,
Culture, and Religion Series, Robert Fortner's work
illuminates the theological aspects of communication.
Health Communication and Mass Media is a much-needed
resource for those with a professional or academic interest in
the field of health communication. The chapters engage and
expand upon significant theories informing efforts at mediated
health communication and demonstrate the practical utility of
these theories in on-going or completed projects. They
consider how to balance the ethical and efficacy demands of
mediated health communication efforts, and discuss both
traditional media and communication systems and new webbased and mobile media. The book's treatment is broad,
reflecting the topical and methodological diversity in the field.
It offers an integrated approach to communication theory and
application. Readers will be able to appreciate the ways that
theory shapes health communication applications and how
those applications inform the further construction of theory.
They will find practical examples of mediated health
communication that can serve as models for their own efforts.
While the book serves as an introduction to mediated health
communication for students, professionals, and practitioners
with limited experience, researchers and advanced
practitioners will also appreciate the exemplars and
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theoretical insights offered by the chapter authors. This book
will be of interest to anyone involved in health communication
programs or more generally with communication and allied
studies, as well as to those in the health professions and their
related fields.
McQuail's Mass Communication Theory has been the
benchmark for studying mass communication theory for more
than 25 years. It remains the most authoritative and
comprehensive introduction to the field and still offers
unmatched coverage of the research literature. Fully up-todate, this new edition includes: New boxed case studies on
key research publications, familiarizing students with the
critical research texts in the field A new streamlined structure
for better navigation More definitions, examples, and
illustrations throughout to bring abstract concepts to life Major
updates on new media, globalization, work and economy
McQuail's Mass Communication Theory is the indispensable
resource no student of media studies can afford to be without.
A contemporary analysis of mass media and modern
democracy
This exciting collection of papers represents some of the
finest communications research published during the last
decade. To mark the 20th anniversary of the European
Journal of Communication, a leading international journal, the
editors have selected 21 papers, all of which make significant
and valuable interventions in the field of media and
communications. The volume is prefaced with an introduction
by the editors and will be a central research text for scholars
in this field.
'Solid and elegantly written introduction to its subject, up to
speed with the current movements in the field, this is an
excellent textbook for first-year students. The layout is wellconceived, and interspersed with Berger's own whimsical
cartoons' - Sight and Sound
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The most comprehensive book on the market, Herb Zettl’s
SIGHT SOUND MOTION: APPLIED MEDIA AESTHETICS,
8e describes the major aesthetic image elements -- light and
color, space, time-motion, and sound -- as well as presents indepth coverage on how they are creatively used in television
and film. Zettl’s thorough coverage of aesthetic theory and
the application of that theory place this contemporary and
highly relevant text in a class by itself. It equips students to
think critically about media aesthetics and apply them to
production situations. Richly illustrated and now presented in
full color, it also features strong visuals that often draw on
traditional art forms, such as painting, sculpture, and dance.
Important Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
????:????????????????????????????????????????????????
??????????????????????
Applying Communication Theory for Professional Life: A
Practical Introduction, Second Edition is the first
communication theory textbook to provide practical material
for career-oriented students. The inclusion and analysis of
real-world case studies illustrate the application of theory in a
variety of professional settings. Whereas other
communication theory texts have a more academic focus on
theory or research methods, this book is specifically designed
to introduce communication theory in a tangible way. The
featured theories are those that have strong pragmatic value
and clear applicability to communication and business
practitioners. Particular emphasis is placed on theories of
intrapersonal communication, interpersonal interaction,
intercultural encounters, persuasion, leadership, group
communication, organizational behavior, and mass
communication.
A Cognitive Psychology of Mass Communication is the go-to
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text for any course that adopts a cognitive and psychological
approach to the study of mass communication. In its sixth
edition, it continues its examination of how our experiences
with media affect the way we acquire knowledge about the
world, and how this knowledge influences our attitudes and
behavior. Using theories from psychology and communication
along with reviews of the most up-to-date research, this text
covers a diversity of media and media issues ranging from
commonly discussed topics, such as politics, sex, and
violence, to lesser-studied topics, such as sports, music,
emotion, and prosocial media. This sixth edition offers
chapter outlines and recommended readings lists to further
assist readability and accessibility of concepts, and a new
companion website that includes recommended readings,
even more real-world examples and activities, PowerPoint
presentations, sample syllabi, and an instructor guide.
This new edition provides a comprehensive overview of
current theory and research written by the top theorists and
researchers in each area. It has been updated to address the
growing influence of technology, changing relationships, and
several growing integrated approaches to communication and
includes seven new chapters on: ? Digital Media ? Media
Effects ? Privacy ? Dark Side ? Applied Communication ?
Relational Communication ? Instructional Communication ?
Communication and the Law The book continues to be
essential reading for students and faculty who want a
thorough overview of contemporary communication theory
and research.
This book explores how Ireland¿s community media outlets
reflect and shape identity at the local level. While aspects of
its culture date back centuries, the nation-state of Ireland is
less than one hundred years old. Because of this and other
elements of the island¿s history, Irish identity is a contested
topic and the island is a place where culture, identity and
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geography are tightly intertwined. By addressing how
community media serve as agents for community building, the
book examines how they in turn influence the way individuals
connect with their communities.
This Handbook of Visual Communication explores the key
theoretical areas in visual communication, and presents the
research methods utilized in exploring how people see and
how visual communication occurs. With chapters contributed
by many of the best-known and respected scholars in visual
communication, this volume brings together significant and
influential work in the visual communication discipline. The
theory chapters included here define the twelve major
theories in visual communication scholarship: aesthetics,
perception, representation, visual rhetoric, cognition,
semiotics, reception theory, narrative, media aesthetics,
ethics, visual literacy, and cultural studies. Each of these
theory chapters is followed by exemplar studies in the area,
demonstrating the various methods used in visual
communication research as well as the research approaches
applicable for specific media types. The Handbook serves as
an invaluable reference for visual communication theory as
well as a useful resource book of research methods in the
discipline. It defines the current state of theory and research
in visual communication, and serves as a foundation for
future scholarship and study. As such, it is required reading
for scholars, researchers, and advanced students in visual
communication, and it will be influential in other disciplines in
which the visual component is key, including advertising,
persuasion, and media studies. The volume will also be
useful to practitioners seeking to understand the visual
aspects of their media and the visual processes used by their
audiences.
This is a comprehensive and detailed examination of the field,
which reviews current scholarly literature. This contributed
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volume stresses the role PR plays in building relationships
between organizations, markets, audiences and the public.
Now in its seventh edition, this landmark text continues to
define the field of media and mass communication research,
offering a uniquely detailed, broad, and balanced guide. It
maintains the narrative into the world of pervasive, ubiquitous,
mobile, social and always-online media that we live in today.
New to this edition: • Examples are now integrated within
each chapter around politics and the public sphere, as
popular culture and politics become more regularly
intertwined. • An increased focus on conceptualizing ‘mass’
media and communication and media theory in an age of big
data, such as algorithmic culture, AI, platform economies,
streaming, and mass self-communication. • Further
discussion of what we want and expect of media and society
in all chapters. • New and revised material, including a new
chapter “A Canon of Media Effects”, bringing together SocialCultural Effects & News, Public Opinion and Political
Communication, helping the reader to rethink and reframe the
whole idea of media effects and influence. A vitally important
for all students of Media and Mass Communication in the 21st
century.
Outlines and Highlights for Applied Mass Communication
TheoryA Guide for Media Practitioners by Jack Rosenberry,
Lauren A. Vicker, ISBNAcademic Internet Pub Incorporated
The emergence of 'new media' and social media is widely
discussed in contemporary society. However, media and
public communication are mostly analyzed within particular
theoretical frameworks and within specific disciplinary fields.
Such approaches have created polarized views on media and
communication, and fail to create an understanding of the
interdependencies between these fields. This book expertly
synthesizes competing theories and disciplinary viewpoints,
integrates scholarly and cutting edge research, and examines
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international data from fast-growing markets including China,
to provide a comprehensive, holistic view of the twenty-first
century (r)evolution in media and public communication. The
book identifies how the changes are located in practices
rather than technologies and that these practices are
emergent in highly significant ways. Engaging and accessible,
the book is essential reading for media scholars and
communication professionals, and a valuable text for courses
in media studies, journalism, advertising, public relations, and
organisational and political communication.
This major text by the author of Mass Communication Theory
offers a comprehensive analysis of the growing field of
assessment and evaluation of the performance of mass
media. Across different societies, with varying media
systems, there is evidence of increasing concern with the
nature and quality of media output as well as about the
independence and diversity of media systems. In this broadranging overview, Denis McQuail outlines the varying means
of media performance assessment which have been
attempted. He analyzes the central questions of what the
`public interest' means in this context, which criteria are
relevant for assessing media performance, how such values
are established and how they can be reconciled with the
economic,
The fully revised edition of this successful textbook has been
comprehensively rewritten to take account of recent theory
and research and to improve the accessibility of the text. The
book provides a nontechnical introduction to the range of
approaches to understanding mass communication. It offers
an integrated treatment of the major components of mass
communication - the sender, the message and the audience and encompasses the various forms of mass communication
in contemporary societies including television, radio,
newspapers, film, music and new communication
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technologies. Throughout, Denis McQuail shows how theories
of mass communication relate to the understanding of society
as a whole.
The International Encyclopedia of Communication Theory and
Philosophy is the definitive single-source reference work on
the subject, with state-of-the-art and in-depth scholarly
reflection on key issues from leading international experts. It
is available both online and in print. A state-of-the-art and indepth scholarly reflection on the key issues raised by
communication, covering the history, systematics, and
practical potential of communication theory Articles by leading
experts offer an unprecedented level of accuracy and balance
Provides comprehensive, clear entries which are both crossnational and cross-disciplinary in nature The Encyclopedia
presents a truly international perspective with authors and
positions representing not just Europe and North America, but
also Latin America and Asia Published both online and in
print Part of The Wiley Blackwell-ICA International
Encyclopedias of Communication series, published in
conjunction with the International Communication Association
This book responds to the question, "In what ways can we
create a campus atmosphere where academics engage with
controversial material and have civil conversations about
differing perspectives?" Chapters include tips for how to
navigate issues that may impact media professionals and
instructors teaching these developing professionals.--Tim P.
Vos, director, School of Journalism, Michigan State University
The Routledge Handbook of Sport Communication is the only
book to offer a fully comprehensive and in-depth survey of the
contemporary discipline of sport communication. It explores
communication within, through, and for sport in all its
theoretical, conceptual, cultural, behavioral, practical and
managerial aspects, tracing the contours of this expansive,
transdisciplinary and international discipline and
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demonstrating that there are few aspects of contemporary
sport that don’t rely on effective communications. Including
contributions from leading sport media and communications
scholars and professionals from around the world, the book
examines emerging (new and social) media, traditional (print,
broadcast and screen) media, sociological themes in
communication in sport, and management issues, at every
level, from the interpersonal to communication within and
between sport organisations and global institutions. Taking
stock of current research, new ideas and key issues, this
book is an essential reference for any advanced student,
researcher or practitioner with an interest in sport
communication, sport business, sport management, sport
marketing, communication theory, journalism, or media
studies.

Mass Communication Theories: Explaining Origins,
Processes, and Effects explores mass communication
theories within the social and cultural context that
influenced their origins. An intimate examination of the
lives and times of prominent mass communication
theorists both past and present bring the subject to life
for the reader.
This dissertation applied mass communication theory
and the interdisciplinary theory of social network analysis
to the networked political blogosphere and its
relationship to mass media. Utilizing such mass
communication theories as agenda setting, the two-step
flow, and gatekeeping, this study examined eighteen
political blogs across the political spectrum (left-leaning,
right-leaning, and moderate blogs), two elite mass media
outlets (the New York Times and the Washington Post),
and two elite mass media blogs (political blogs from the
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New York Times and the Washington Post), using both
hyperlink analysis as well as textual content analysis.
Hyperlinking provided information on gatekeeping and
the social network connections between blogs and mass
media and among the different ideological political blog
networks. Content analysis conducted at the issue and
the issue attribute level provided a second layer of
evidence to analyze how agendas are formed, framed,
and transferred in the emerging new media environment.
All the both levels of textual content analysis and
hyperlink analysis, this dissertation found solid support
for the operation of both mass media agenda setting and
social network influence at both the issue and the
attribute level. Though the agenda setting function of the
press is still a tenable assumption, blogs from all
ideological spectrums were able to set the mass media's
agenda. The issue agendas of blogs of shared partisan
perspective, particularly the agenda of the left-leaning
blogosphere, provided strong evidence of homogenous
issue adoption by blogs of the same partisan network
neighborhood or social network. At the attribute level,
strong correlations between the agendas of blogs and
media, and among the agendas of blogs that share
ideological perspectives, highlight the need for deeper
analysis at causation to determine whether the media or
blogs set each other's agenda. This dissertation
contributes to mass communication studies and political
communication through its identification of political social
networks as a complementary and competitive agenda
setting force in the context of the US political
blogosphere. These findings call for a revision of the
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relationship between agenda setting and the twostep
flow theory towards an acknowledgement of how they
work in both complementary and competitive ways to
redefine the role of the press and social influence in
networked political environments. These findings also
highlight the significance of social network analysis as a
methodology to explain how agendas are formed and
framed in the emerging new media environment.
".....introduction to the study of mass communication
theory available and .........received unanimous critical
acclaim from scholars ......... . .......a brisk, elegantly
organized and comprehensive textbook for students at
all levels of communication studies. ....... [from back
cover]
McQuail's Reader in Mass Communication Theory
provides an invaluable resource of key statements drawn
from communication studies, media sociology, and
cultural studies, and includes an overview essay and
section introductions which place the readings in their
theoretical and methodological context. Designed as a
companion to McQuail's Mass Communication Theory, it
can also function independently of that text. provides an
invaluable resource of key statements drawn from
communication studies, media sociology, and cultural
studies, and includes an overview essay and section
introductions which place the readings in their theoretical
and methodological context. Designed as a companion
to , it can also function independently of that text.
This book is unique in the sense that it offers a
comprehensive review and analysis of human
communication and mediated communication around the
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world. This is one of the first attempts to do so in a
systematic, comprehensive way. It challenges the
assumption that Western theories of human
communication and mass communication have universal
applicability. It surveys the applicability of mass
communication theories to other than Western cultures.
The book explains the influence of culture on all forms of
communication behavior, be it personal, mediated or
mass communication. It presents communication
theories from around the world, incorporating a vast body
of literature from Europe, Asia, Africa and Latin America.
This updated information on important international
perspectives that includes both interpersonal and
mediated communication is presently not readily
available in other sources. The book offers an integrated
approach to understanding the working of electronic
means of communication that are hybrid media
combining human and mediated communication. These
new media that are often presented as universal are
even more culture-bound than the traditional media.
What are the media's responsibilities? To whom are they
accountable? Are they increasingly growing out of
control? In the 21st century, our mass media are
becoming more powerful and more difficult to hold to
account, and attempts at control to prevent harm or
make media more responsible are often viewed as
infringements of market and media freedom. In this
study, Denis McQuail identifies problematic trends and
issues and outlines the principles underlying media
regulation and accountability.
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