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"Carrying through Alina Wheeler's trademark of beautiful layout and design, the book takes you on a journey through just about
every important element of branding you could think of, from passion to positioning." —The Influential Marketing Blog (May 2011) A
company's brand is its most valuable asset. Wheeler takes the most seminal tools used by a wide variety of thought leaders and
practitioners and makes the information understandable, visible, relevant, exportable and applicable. With her best-selling debut
book, Designing Brand Identity (Wall Street Journal, Best-Seller, Spotlight 1/23/2011), now in its third edition, Alina Wheeler
reinvented the marketing textbook using a straightforward style to help demystify the branding process. This new offering from
Wheeler, Brand Atlas, builds on this user-friendly approach to aggregate and simplify the science behind branding with a unique
visual teaching method suited for time-crunched professionals. Brand Atlas follows the recent YouTube-iPhone-Pecha Kucha era
trend toward fast-paced visual instruction by neglecting needless jargon and combining vivid, full-color images and easy-to-follow
diagrams to break down branding principles into basic step-by-step concepts that can be immediately applied. This handy
reference: Speaks to a broad range of stakeholders in the branding process—from CEOs to designers to brand managers Provides
tools to integrate brand throughout the entire customer experience, build relationships based on brand, measure a brand's value,
and define a brand strategy Contains essential information illustrated through the use of diagrams With diagrams designed by Joel
Katz, an internationally known information designer and a global authority on the visualization of complex information, Brand Atlas
is a compact, no-nonsense guide that shows how tactical innovation in the design process is crucial to building brand assets.
Branding today is a carefully orchestrated experience, supported by complex marketing strategies and sophisticated psychology.
'More Than A Name: An Introduction to Branding' is a modern, visually-instructive textbook offering a comprehensive introduction
to the world of branding, from the theory to the practice of brand implementation. This book is a prerequisite for visual arts
students, copywriters, brand strategists and marketers. Book jacket.
This book is not available as a print inspection copy. To download an e-version click here or for more information contact your
local sales representative. Presenting the basics of brand management, the book provides both a theoretical and practical guide to
brands, placing emphasis on the theory that the consumer is a co-creator in a brand's identity. In a world in which social media and
inclusive digital platforms have increased customer engagement, the role of brands and branding has changed. The line between
the producer and the consumer has become blurred; consumers are no longer the recipients of brand identity, but the co-creators,
playing a significant role in shaping new products and systems. To help students better understand the basics of brand
management, and the co-creation theory, the book includes a collection of geographically diverse case studies, including: Burger
King, Lego, Lynx, Maserati, HSBC and Vegemite. The book is complemented by online resources for lecturers and students,
including PowerPoint slides, journal articles, web and video links, and a selection of exclusive videos with a professional brand
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consultant. Suitable reading for students of branding and brand management modules.
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A polished and professional portfolio—including both print pieces and an online presence—is more important than ever for
photographers and other creative professionals to make a great first impression and secure employment. This new edition of No
Plastic Sleeves has been updated to address all facets of portfolio production, with a special focus on self-promotion and new
information about blogs and social media’s role in the process. Including hundreds of photos, examples of successful design, and
interviews with industry professionals, this text will guide you through the complete process of conceptualizing, designing, and
developing all the interconnected aspects of your total portfolio package: Objectively evaluate and edit your work Develop a
distinguishing brand concept Understand and apply effective design strategies Design a tailor-made portfolio book Develop a
comprehensive online portfolio Develop printed professional and promotional materials Utilize social media and self-promotion
strategies
“As an in-depth explanation of one organisation’s brand strategy, this guide is both fascinating and full of useful insights.” — The
CA magazine (UK) Get tactical insight from the top business-to-business branding experts—and gain a global presence This
comprehensive manual lays out the steps necessary for creating an iconic global identity. It uses the lessons and inside
knowledge of Deloitte, the world's largest professional services organization, to help other business-to-business operations deliver
a high-impact, value-added brand experience. This book will illustrate all the components of an integrated brand identity system,
and how they can be crafted and implemented for optimal effect. Here, the speculative is replaced by the proven: a seamless
framework for global brand success, created and followed by an organization renowned for its consulting and advisory services.
Features essential up-to-date strategies for keeping your brand fresh and enduring Addresses the role of designers; the marketing
and communication function; human resources and talent teams; agencies and vendors; and more Considers the impact of digital
and social media, two massive forces requiring new thinking for B2B brands Incorporates best practices for emerging markets
With guidance that takes you on a clear, linear path toward achieving your brand objectives, this impressive single-source volume
is the one book no business marketing professional should be without.
In this 'Very Short Introduction' Robert Jones discusses the rising omnipresence of brands, and analyses how they work their
magic. He considers the incredible potency of brands as a commercial, social, and cultural force, and looks at the many different
kinds of brands that exist - from products, services, and artistic properties, to companies, charities, sports clubs, and political
parties. Defining what we mean by the word 'brand', he explores both the positive and negative aspects of brands. Finally Jones
considers the business of branding, and asks whether the idea of brands and branding is starting to decline, or whether it has a
long future ahead.
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Branding is an increasingly important part of business strategy for all types of businesses, including start-ups, SMEs, NGOs, and
large corporations. This textbook provides an introduction to brand management that can be applied to all these types of
organizations. Using story-telling to guide the reader through the main concepts, theories and emerging issues, it offers a
theoretical and applied perspective to brand management. Highlighting the relationship between different brand concepts, this
textbook explores the role of branding from both a corporate and a consumer perspective and highlights implications for
employability and future career options. With case studies, activities, learning objectives and online resources for lecturers, this
book is an ideal accompaniment for undergraduates, post graduates or students who have never studied branding before. Written
in an approachable way, it gives readers the basics, allowing them to enhance their understanding of the core topics and advance
their study further.
Mastering Marketing is a step-by-step guide for startup entrepreneurs, small business owners and anyone looking for a “big
picture” understanding of marketing. The goal is to empower you to understand marketing and business development as a
system. The purpose being to help you wrap your head around marketing as a system. This roadmap to marketing will give you
greater control over the marketing process by providing a logical sequence to follow. You will be more effective at marketing when
you complete the right things in the right order. Mastering Marketing divides the marketing process into three developmental
stages; Design, Build and Grow. Each stage contains a set of marketing objectives or Ways of Being to master. In all, there are 20
Ways of Being to develop your relationships and earnings growth program.
How do you connect with your members? How do you ensure that your association is at the center of members' online and offline
conversations? The twin forces of globalization and technology revolutionized how successful companies compete. Now they
present a threat to associations, as well as an opportunity that they must embrace. But associations cannot reinvent themselves
based solely on new technology that simply enhances current offerings. Only a major, top-to-bottom transformation will catapult
associations into a new, uncharted competitive space. Associations will make the change or contend with irrelevance in the face of
globalization, online communities, digital and social media, user-generated content and on-demand access to research and
information. They must discover what members want and then deliver it however and whenever they want it. That is not too much
to ask in a borderless world powered by technology. It is not only possible, but easy. The competition has figured it out. Have you?
In this study, Brian Mathews uses his vast experience to speak directly to the academic library practitioner about matching
services with user needs. This book proposes new visions and ideas, challenging the traditional way of thinking and providing a
framework to target users more precisely.
Through real-world case studies, master the business of interior design practice Whether you hope to own your own company,
grow your company, or rise high in the managerial ranks of a larger practice, you must have a tight grasp of business basics in
order to succeed as an interior designer. Interior Design in Practice provides the vital business education an interior designer
needs. It describes in detail how to plan and launch an interior design business, and how to grow that business towards success.
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Through real-world case studies, you'll learn the essentials of building a design practice, including: Deciding how and when to use
business planning, strategic planning, and financial planning to your benefit Techniques to build teams and motivate team
members Ways to avoid costly mistakes Advice on branding and marketing your firm and yourself Methods to integrate new
technology into your day-to-day practice, marketing, and networking Coauthored by a former ASID national president and an
experienced design writer and editor, Interior Design in Practice assists interior designers with practical, from-the-field advice,
along with enlightening case studies throughout the book. Both budding entrepreneurs and seasoned design practitioners will find
this comprehensive, real-world guide a welcome stepping-stone to success.
Branding provides a unique way for a library to distinguish itself: its identity, personality, and image. Drawing on five vividly unique
case studies from libraries across the country, Breakthrough Branding: Positioning Your Library to Survive and Thrive shows how
to mesh your library’s brand deeply and seamlessly within your internal culture, to leverage and better position your brand for the
audiences you serve, and develop and implement promotional strategies and tactics consistent with your objectives. Experienced
marketers and branding consultants Suzanne Walters and Kent Jackson offer clear advice regarding the art and science of library
branding, advocacy, ethical considerations, marketing management and evaluation throughout the book’s three sections:
“Branding” explains what a brand is and how to assess, develop and utilize your brand as an important institutional asset, with
insider tips on environmental scanning, market research, and situation analysis; “Positioning” leads you through the process of
effectively addressing your target audiences; “Promotion” helps you develop an integrated marketing communication strategy,
including how to craft on-target messages, leverage your online presence to inform and engage with community members, and
capitalize on traditional marketing channels, with guidance on public relations, event strategies, email, websites, and more.
"The book itself is a diagram of clarification, containing hundredsof examples of work by those who favor the communication
ofinformation over style and academic postulation—and those whodon't. Many blurbs such as this are written without a
thoroughreading of the book. Not so in this case. I read it and love it. Isuggest you do the same." —Richard Saul Wurman "This
handsome, clearly organized book is itself a prime exampleof the effective presentation of complex visual information." —eg
magazine "It is a dream book, we were waiting for…on the field ofinformation. On top of the incredible amount of presented
knowledgethis is also a beautifully designed piece, very easy tofollow…" —Krzysztof Lenk, author of Mapping Websites:Digital
Media Design "Making complicated information understandable is becoming thecrucial task facing designers in the 21st century.
WithDesigning Information, Joel Katz has created what willsurely be an indispensable textbook on the subject." —Michael Bierut
"Having had the pleasure of a sneak preview, I can only say thatthis is a magnificent achievement: a combination of intelligenttext,
fascinating insights and - oh yes - graphics. Congratulationsto Joel." —Judith Harris, author of Pompeii Awakened: A Storyof
Rediscovery Designing Information shows designers in all fields -from user-interface design to architecture and engineering - how
todesign complex data and information for meaning, relevance, andclarity. Written by a worldwide authority on the visualization
ofcomplex information, this full-color, heavily illustrated guideprovides real-life problems and examples as well as hypotheticaland
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historical examples, demonstrating the conceptual and pragmaticaspects of human factors-driven information design. Both
successfuland failed design examples are included to help readers understandthe principles under discussion.
?????????:??????;???????;??????
In most discussions about the knowledge-based economy, innovation is associated or even equated with technology, while
culture’s influence is ignored. Innovation is however embedded in cultural and social contexts, and neglecting these crucial
contexts may impede an innovation’s diffusion—and eventual success. This book places culture at the center of discussions on
innovation, beginning with a comprehensive introduction to innovation’s various forms, including the history, sociology, and
economics of innovation. Insights from marketing and psychology are integrated into a complexity theory framework, which are
then utilized to evaluate case studies of organizations experiencing repeated innovation successes. The sometimes fraught
relationship of firms to creativity is discussed, and a new model for to calculating the creativity of an economy is presented.
Ce manuel révolutionne l'ouvrage de cours classique. Il présente une maquette extrêmement aérée, très illustrée qui sert de
support à l'enseignant sans l'enfermer dans une approche. Chaque concept et/ou chaque process présenté est accompagné par
des exemples de visuels et des outils d'analyse très synthétiques facilitant la mise en place de la pédagogie inversée. En fin
d'ouvrage environ 50 études de cas présentent la stratégie et les process mis en place, la "créative solution" et enfin les résultats
de la stratégie appliquée. Alina Wheeler entraîne les entreprises dans un processus dynamique pour construire leurs marques et
adopter les meilleures pratiques depuis 40 ans. Elle apprend aux équipes de branding à saisir chaque occasion de concevoir des
expériences clients marquantes à chaque point de contact avec la marque. Elle a inventé une méthodologie universelle pour
concevoir l'identité de marque en cinq phases. Son ouvrage démystifie la marque et donne aux étudiants et aux praticiens une
feuille de route pour créer des identités de marque durables et réussies. Dans un monde où la majeure partie du budget marketing
est dédié aux réseaux sociaux, et où la mobilité fait partie de la vie courante, il y a un besoin croissant de brièveté, de simplicité et
de cohérence à travers les différentes plateformes. Ecrit dans une logique décisionnelle, reflétant son mantra : "Qui êtes-vous ?
Qui doit le savoir ? Pourquoi devraient-ils s'en soucier ? Comment le découvriront-ils ?, cette édition tient largement compte de
cette évolution.
This is one of the first books to probe deeply into the art and science of branding industrial products. The book comes at a time
when more industrial companies need to start using branding in a sophisticated way. It provides the concepts, the theory, and
dozens of cases illustrating the successful branding of industrial goods. It offers strategies for a successful development of
branding concepts for business markets and explains the benefits and the value a business, product or service provides to
industrial customers. As industrial companies are turning to branding this book provides the best practices and hands-on advice
for B2B brand management.
Ideal for students of design, independent designers, and entrepreneurs who want to expand their understanding of effective design
in business, Identity Designed is the definitive guide to visual branding. Written by best-selling writer and renowned designer David
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Airey, Identity Designed formalizes the process and the benefits of brand identity design and includes a substantial collection of
high-caliber projects from a variety of the world’s most talented design studios. You’ll see the history and importance of branding,
a contemporary assessment of best practices, and how there’s always more than one way to exceed client expectations. You’ll
also learn a range of methods for conducting research, defining strategy, generating ideas, developing touchpoints, implementing
style guides, and futureproofing your designs. Each identity case study is followed by a recap of key points. The book includes
projects by Lantern, Base, Pharus, OCD, Rice Creative, Foreign Policy, Underline Studio, Fedoriv, Freytag Anderson, Bedow,
Robot Food, Together Design, Believe in, Jack Renwick Studio, ico Design, and Lundgren+Lindqvist. Identity Designed is a musthave, not only for designers, but also for entrepreneurs who want to improve their work with a greater understanding of how good
design is good business.
In Strategic Brand Management, Alexander Chernev, professor of marketing at the renowned Kellogg School of Management at
Northwestern University, lays out a systematic approach to understanding the key principles of building enduring brands. This
book presents a cohesive framework for brand management that delineates the unique role of brands as a means of creating
market value. Topics covered include developing a meaningful value proposition, designing brand attributes, developing an
impactful brand communication campaign, managing brand portfolios, cobranding, brand repositioning and realignment, managing
brand extensions, measuring brand impact, the legal aspects of protecting the brand, and developing a strategic brand
management plan. Clear, succinct, and practical, Strategic Brand Management is the definitive text on building strong brands.
This innovative approach -- blending practicality and creativity -- is now in full-color! From translating the vision of a CEO and
conducting research, through designing a sustainable identity program and building online branding tools, Designing Brand Identity
helps companies create stronger brands by offering real substance. With an easy-to-follow style, step-by-step considerations, and
a proven, universal five-phase process for creating and implementing effective brand identity, the book offers the tools you need,
whether a brand manager, marketer, or designer, when creating or managing a brand. This edition includes a wealth of full-color
examples and updated case studies for world-class brands such as BP, Unilever, Citi, Tazo Tea, and Mini Cooper. Alina Wheeler
(Philadelphia, PA) applies her strategic imagination to help build brands, create new identities, and design brand-identity programs
for Fortune 100 companies, entrepreneurial ventures, foundations, and cities.
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Remember when an optimized website was one that merely didn't take all day to appear? Times have changed. Today, website
optimization can spell the difference between enterprise success and failure, and it takes a lot more know-how to achieve success.
This book is a comprehensive guide to the tips, techniques, secrets, standards, and methods of website optimization. From
increasing site traffic to maximizing leads, from revving up responsiveness to increasing navigability, from prospect retention to
closing more sales, the world of 21st century website optimization is explored, exemplified and explained. Website Optimization
combines the disciplines of online marketing and site performance tuning to attain the competitive advantage necessary on today's
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Web. You'll learn how to improve your online marketing with effective paid and natural search engine visibility strategies,
strengthened lead creation and conversion to sales methods, and gold-standard ad copywriting guidelines. Plus, your increased
site speed, reduced download footprint, improved reliability, and improved navigability will work synergistically with those
marketing methods to optimize your site's total effectiveness. In this book for business and IT managers, author Andrew King,
president of Website Optimization, LLC, has assembled experts in several key specialties to teach you: Search engine
optimization -- addressing best (and worst) practices to improve search engine visibility, including step-by-step keyword
optimization guidelines, category and tag cloud creation, and guerilla PR techniques to boost inbound links and improve rankings
Pay-per-click optimization -- including ad copywriting guidelines, setting profit-driven goals, calculating and optimizing bids, landing
page optimization, and campaign management tips Optimizing conversion rates -- increasing leads with site landing page
guidelines, such as benefit-oriented copy, credibility-based design, value hierarchies, and tips on creating unique selling
propositions and slogans Web performance tuning -- optimizing ways to use (X)HTML, CSS, and Ajax to increase speed, reduce
your download footprint, and increase reliability Advanced tuning -- including client-side techniques such as on-demand content,
progressive enhancement, and inline images to save HTTP requests. Plus server-side tips include improving parallelism, using
cache control, browser sniffing, HTTP compression, and URL rewriting to remap links and preserve traffic Web metrics -illustrating the best metrics and tools to gather details about visitors and measure web conversion and success rates. Covering
both search marketing metrics and web performance measures including Pathloss and waterfall graphs Website Optimization not
only provides you with a strategy for success, it also offers specific techniques for you and your staff to follow. A profitable website
needs to be well designed, current, highly responsive, and optimally persuasive if you're to attract prospects, convert them to
buyers, and get them to come back for more. This book describes precisely what you need to accomplish to achieve all of those
goals.
Essentials of Marketing, seventh edition, provides an accessible, lively and engaging introduction to marketing. Taking a practical, tactical
approach, the authors cover traditional marketing techniques and theories, as well as offering the most up to date critical perspectives.
The all-inclusive guide—from theory to practice—for print and Web design Any well-conceived print or Web design features the dynamic
interplay between visual artistry and technical skill. It becomes important, therefore, for the designer to cultivate an aesthetic eye as well as
develop a high degree of computer savvy. By combining basic theory with hands-on technique, Digital Design for Print and Web takes the
unique approach of uniting two subjects traditionally approached separately into one complete volume. As a result, you will gain a clearer
understanding of the entire creative process, from project management to working with graphics to designing for print and, ultimately, the
Web. In this book, you'll find: Full-color text and illustrated, step-by-step instruction supported by more than 75 video tutorials Coverage of
professional software including the Adobe Creative Suite A wide variety of inspirational images from well-known designers Online full-length
project assignments from entry level to advanced An ideal resource for design students or practitioners, Digital Design for Print and Web will
show you to how to create more effectively and guide you on the path toward digital design mastery.
There are a lot of books out there that show collections of logos. But David Airey’s “Logo Design Love” is something different: it’s a guide
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for designers (and clients) who want to understand what this mysterious business is all about. Written in reader-friendly, concise language,
with a minimum of designer jargon, Airey gives a surprisingly clear explanation of the process, using a wide assortment of real-life examples
to support his points. Anyone involved in creating visual identities, or wanting to learn how to go about it, will find this book invaluable. - Tom
Geismar, Chermayeff & Geismar In Logo Design Love, Irish graphic designer David Airey brings the best parts of his wildly popular blog of
the same name to the printed page. Just as in the blog, David fills each page of this simple, modern-looking book with gorgeous logos and
real world anecdotes that illustrate best practices for designing brand identity systems that last. David not only shares his experiences
working with clients, including sketches and final results of his successful designs, but uses the work of many well-known designers to explain
why well-crafted brand identity systems are important, how to create iconic logos, and how to best work with clients to achieve success as a
designer. Contributors include Gerard Huerta, who designed the logos for Time magazine and Waldenbooks; Lindon Leader, who created the
current FedEx brand identity system as well as the CIGNA logo; and many more. Readers will learn: Why one logo is more effective than
another How to create their own iconic designs What sets some designers above the rest Best practices for working with clients 25 practical
design tips for creating logos that last
Unlike other dry business books, this refreshing, straightforward guide from Logo Design Love author and international designer David Airey
answers the questions all designers have when first starting out on their own. In fact, the book was inspired by the many questions David
receives every day from the more than 600,000 designers who visit his three blogs (Logo Design Love, Identity Designed, and
DavidAirey.com) each month. How do I find new clients? How much should I charge for my design work? When should I say no to a client?
How do I handle difficult clients? What should I be sure to include in my contracts? David’s readers–a passionate and vocal group–regularly
ask him these questions and many more on how to launch and run their own design careers. With this book, David finally answers their
pressing questions with anecdotes, case studies, and sound advice garnered from his own experience as well as those of such well-known
designers as Ivan Chermayeff, Jerry Kuyper, Maggie Macnab, Eric Karjaluoto, and Von Glitschka. Designers just starting out on their own will
find this book invaluable in succeeding in today’s hyper-networked, global economy.
Whether you're the project manager for your company's rebrand, or you need to educate your staff or your students about brand
fundamentals, Designing Brand Identity is the quintessential resource. From research to brand strategy to design execution, launch, and
governance, Designing Brand Identity is a compendium of tools for branding success and best practices for inspiration. 3 sections: brand
fundamentals, process basics, and case studies. Over 100 branding subjects, checklists, tools, and diagrams. 50 case studies that describe
goals, process, strategy, solution, and results. Over 700 illustrations of brand touchpoints. More than 400 quotes from branding experts,
CEOs, and design gurus. "Designing Brand Identity is a comprehensive, pragmatic, and easy-to-understand resource for all brand
builders—global and local. It's an essential reference for implementing an entire brand system." - Carlos Martinez Onaindia, Global Brand
Studio Leader, Deloitte "Alina Wheeler explains better than anyone else what identity design is and how it functions. There's a reason this is
the 5th edition of this classic." - Paula Scher, Partner, Pentagram "Designing Brand Identity is the book that first taught me how to build
brands. For the past decade, it's been my blueprint for using design to impact people, culture, and business." - Alex Center, Design Director,
The Coca-Cola Company "Alina Wheeler's book has helped so many people face the daunting challenge of defining their brand." - Andrew
Ceccon, Executive Director, Marketing, FS Investments "If branding was a religion, Alina Wheeler would be its goddess, and Designing Brand
Identity its bible." - Olka Kazmierczak, Founder, Pop Up Grupa "The 5th edition of Designing Brand Identity is the Holy Grail. This book is the
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professional gift you have always wanted." - Jennifer Francis, Director of Marketing, Communications, and Visitor Experience, Louvre Abu
Dhabi
A book about implementing refreshing business strategies in the marketplace including: - Strategies every successful leader must know. Sales Management Tactics for the goal-oriented executive. - Executive Leadership. - Effective Marketing and Branding techniques - Design,
Innovation, and the Luxury Domain. - What you don't know could hurt your business. - Additional thoughts about post-recession marketing Effective political campaign strategies by utilizing marketing techniques along with the personal brand...
Profiles twenty domestic and international designers from both large and small firms, highlighting approximately ten to fifteen projects for
each designer.
Designing Brand IdentityAn Essential Guide for the Whole Branding TeamJohn Wiley & Sons

Thanks to the decreasing cost of prototyping, it's more feasible for professional makers and first-time entrepreneurs to
launch a hardware startup. But exactly how do you go about it? This book provides the roadmap and best practices you
need for turning a product idea into a full-fledged business. Written by three experts from the field, The Hardware Startup
takes you from idea validation to launch, complete with practical strategies for funding, market research, branding,
prototyping, manufacturing, and distribution. Two dozen case studies of real-world startups illustrate possible successes
and failures at every stage of the process. Validate your idea by learning the needs of potential users Develop branding,
marketing, and sales strategies early on Form relationships with the right investment partners Prototype early and often
to ensure you're on the right path Understand processes and pitfalls of manufacturing at scale Jumpstart your business
with the help of an accelerator Learn strategies for pricing, marketing, and distribution Be aware of the legal issues your
new company may face
In this new, in-depth book the best and most innovative solo and small firm lawyers give you their secrets, approaches
and strategies to that age-old puzzle of growing your law firm. Through this wealth of savvy advice, you'll learn how to
ask for business, attract and keep clients, partner with other lawyers, build a virtual law firm, use technology in client
development, brand your law firm and much more.
From an interactive website to a business card, a brand must be recognizable, differentiated and help build customer
loyalty. This indispensable resource presents brand identity fundamentals and a comprehensive dynamic process that
help brands succeed. From researching the competition to translating the vision of the CEO to designing and
implementing an integrated brand identity program, the meticulous development process is presented through a highly
visible step by step approach in five phases: research and analysis, brand and identity strategy, brand identity design,
brand identity applications and managing brand assets. From global corporate mergers through entrepreneurial ventures
and nonprofit institutions, twenty-two case studies portray the brand identity process in action. They illustrate a range of
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challenges and methodologies and represent a select group of branding and multidisciplinary design firms. The scope of
material includes history of identity design up to the latest information about online brand identity standards, naming and
trademarking, with practical project management resources about decision making, and creating brand briefs. Alina
Wheeler specializes in brand identity. She uses her strategic imagination to help build brands, create new identities, and
design integrated brand identity programs for Fortune 100 companies, entrepreneurial ventures, cities and foundations.
Wheeler works closely with founders, CEO¹s and senior management to insure that their vision and their brand identity
are communicated clearly to accelerate the success of their organizations. She has been the principal of several design
firms as well as a consultant to some of America¹s largest business consulting groups. She is a former national board
member of AIGA and was named an AIGA Fellow in 1998. Hallmark Features Unlike most books that show identity
programs, this book outlines a rigorous, complex and proven process from research and analysis through the design
development of a new identity and online standards through launch and brand asset management. Comprehensive, easy
to understand guide that is organized by spreads by subject for easy reference. An indispensable reference for anyone
with responsibility for brand identity. Meaningful and actionable information that will accelerate the success of any brand
identity project. A toolkit for design firms and professionals, design students and design managers. Presents the
relationship between effective brand identity and creating, building and managing successful brands. Presents case
studies from Cingular, Amazon, Citibank, TAZO, Zoom, Harley Davidson, FedEx and twenty others.
"Now in full-color throughout, the second edition of Packaging Design offers fully up-to-date coverage of the entire
packaging design process, including the business of packaging design, design principles, the creative process, and preproduction and production issues. New chapters cover topics related to branding, business strategies, social
responsibility, and sustainability. All new case studies and examples illustrate every phase of the process, making this
the single most important guide for designers on how to create successful packaging designs that serve as the marketing
vehicle for consumer products"--Provided by publisher.
Whether you're in business or just enjoying some free time on social media, creating an identity on the Web is more
important than ever. Readers will learn how companies of all shapes and sizes use the Internet to form an image and
increase sales. This instructive volume also provides examples of how one's personal brand online is more important
than one might think. Myths and facts dispel some common misconceptions about online branding, and 10 Great
Questions to Ask a Social Media Specialist will help readers focus on the important aspects of their online presence.
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