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This is the eBook version of the printed book. If the print book includes a CD-ROM, this content
is not included within the eBook version. Africa & rsquo;s tremendous diversity & mdash;and
how it affects your business strategies and operations. While recognizing that markets across
Africa have much in common, we cannot gloss over their differences. There is tremendous
diversity of economic, political, and social conditions in the 53 nations that make up this huge
continent. Although there are opportunities across Africa, they often are realized locally.
Companies ignore Africans & rsquo; sense of national identity at their peril. If you liked this
Element, read more from Vijay Mahajan, including Africa Rising: How 900 Million African
Consumers Offer More Than You Think (ISBN: 9780132339421). Available in print and digital
formats.
From early department stores in Cape Town to gendered histories of sartorial success in urban
Togo, contestations over expense accounts at an apartheid state enterprise, elite wealth and
political corruption in Angola and Zambia, the role of popular religion in the political
intransigence of Jacob Zuma, funerals of big men in Cameroon, youth cultures of consumption
in Niger and South Africa, queer consumption in Cape Town, middle-class food consumption in
Durban and the consumption of luxury handcrafted beads, this collection of essays explores
the ways in which conspicuous consumption is foregrounded in various African contexts and
historical moments. The essays in Conspicuous Consumption in Africa put Thorstein Veblen’s
concept under robust critical scrutiny, delving into the pleasures, stresses and challenges of
consuming in its religious, generational, gendered and racialised aspects, revealing
conspicuous consumption as a layered set of practices, textures and relations. This volume
shows how central and revealing conspicuous consumption can be to fathoming the history of
Africa’s projects of modernity, and their global lineages and legacies. In its grounded, up-close
case studies, it is likely to feed into current public debates on the nature and future of African
societies – South African society in particular.
This handbook constitutes a single collection of well researched articles and essays on African
politics, governance and development from the pre-colonial through colonial to the postcolonial eras. Over the course of these interconnected periods, African politics have evolved
with varied experiences across different parts of the continent. As politics is embedded both in
the economy and the society, Africa has witnessed some changes in politics, economics,
demography and its relations with the world in ways that requires in-depth analysis. This work
provides an opportunity for old and new scholars to engage in the universe of the debate
around African politics, governance and development and will serve as a ready reference
material for students, researchers, policy makers and investors that are concerned with these
issues.
This is the eBook version of the printed book. This Element is an excerpt from Africa Rising:
How 900 Million African Consumers Offer More Than You Think (9780132339421) by Vijay
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Mahajan. Available in print and digital formats. Discover Africa, the world’s fastest-growing
cellphone market—and learn how those cellphones are creating a foundation for breakthrough
growth. There are now more than 130 million Africans with cell phone subscriptions, and it is
the fastest growing mobile phone market in the world. A 2007 study by the Africa Media
Development Initiative found that cell phones were achieving a compound annual growth rate
of 85 percent or more in 10 of the 17 African nations surveyed…
Looking at protests from Senegal to Kenya, Lisa Mueller shows how cross-class coalitions fuel
contemporary African protests across the continent.
This volume reports on the state of crisis in Africa in the early twenty-first century. Africa, on
the eve of the ‘independence revolution’, was the continent of hope and high expectations. By
the third decade of independence, optimism had been replaced by dismality. African states had
been beset by ethno-political squabbles, military rule, civil wars, Islamic and insurgent
movements, extreme poverty and disease. With the ascent of redemocratization in the 1990s
and of ‘new’ pan-Africanism derived from the formation of the African Union, Africa appeared
set to claim its vaunted destiny. This book asks, with hindsight to the first decade of the twentyfirst century: how real was the renaissance in African life? If the dismal African condition is a
phase in the historical development of Africa, this volume does not see any golden age in the
past to which Africa aspires to return. There is clearly a continuation and persistence of crisis,
with an absence of good governance, personalisation of state power, widespread disease, and
policy failure in education, economy and infrastructural development. Although endowed with
abundant human and natural resources, Africa remains the least developed and most indebted
continent. Whither then the African Renaissance? The methodologies that underpin the
contributions in this book are as diverse as the specialisations of the contributors. The
collection questions ideologically protected assumptions and presumptions, presenting Africa
as it is, because it is only by knowing where Africa truly stands that a proper direction can be
charted for it.
The emergence of the African middle class as a driver of Africa’s economic growth stands out
as an important milestone in Africa’s contemporary economic history. This growth, though
uneven, is a source of hope for Africa, but also a signal to the rest of the world on the
prospects for economic recovery and renewal, particularly because it has been steady despite
the global downturn. The Emerging Middle Class in Africa analyses specific aspects of the
lives of the middle class in Africa. It looks at how people become and remain in the middle
class through a series of thematic chapters. It examines how behaviour changes in the
process, in terms of consumption patterns and spending on health and education. A further
dimension of this analysis is how class impacts on gender relations and whether women are
able to reap the same benefits of social advancement available to men. Africa is a continent of
such scale and diversity that experiences across countries vary widely. The book thus captures
the common patterns across the continent. This text is primarily aimed at Africanist
researchers, policy makers, development practitioners, and bilateral and multilateral
institutions, as well as students of African studies, political science, political economy,
development studies, and development economics.

In recent years, Africa has undergone the longest period of sustained economic growth
in the continent’s history, drawing the attention of the international media and
academics alike. This book analyses the Africa Rising narrative from multidisciplinary
perspectives, offering a critical assessment of the explanations given for the poor
economic growth and development performance in Africa prior to the millennium and
the dramatic shift towards the new Africa. Bringing in perspectives from African
intellectuals and scholars, many of whom have previously been overlooked in this
debate, the book examines the construction of Africa’s economic growth and
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development portraits over the years. It looks at two institutions that play a vital role in
African development, providing a detailed explanation of how the World Bank and the
IMF have interpreted and dealt with the African challenges and experiences. The
insightful analysis reveals that if Africa is rising, only 20-30 per cent of Africans are
aboard the rising ship, and the main challenge facing the continent today is to bring on
board the majority of Africans who have been excluded from growth. This book makes
the complex, and sometimes confusing debates on Africa’s economic growth
experience more accessible to a wide range of readers interested in the Africa story. It
is essential reading for students and researchers in African Studies, and will be of great
interest to scholars in Development Studies, Political Economy, and Development
Economics.
This book contends that conventional class concepts are not able to adequately capture
social inequality and socio-cultural differentiation in Africa. Earlier empirical findings
concerning ethnicity, neo-traditional authorities, patron-client relations, lifestyles,
gender, social networks, informal social security, and even the older debate on class in
Africa, have provided evidence that class concepts do not apply; yet these findings
have mostly been ignored. For an analysis of the social structures and persisting
extreme inequality in African societies – and in other societies of the world – we need to
go beyond class, consider the empirical realities and provincialise our conventional
theories. This book develops a new framework for the analysis of social structure based
on empirical findings and more nuanced approaches, including livelihood analysis and
intersectionality, and will be useful for students and scholars in African studies and
development studies, sociology, social anthropology, political science and geography.
Emerging Africa describes the too-often-overlooked positive changes that have taken
place in much of Africa since the mid-1990s. In 17 countries, five fundamental and
sustained breakthroughs are making old assumptions increasingly untenable: • The
rise of democracy brought on by the end of the Cold War and apartheid • Stronger
economic management • The end of the debt crisis and a more constructive
relationship with the international community • The introduction of new technologies,
especially mobile phones and the Internet • The emergence of a new generation of
leaders. With these significant changes, the countries of emerging Africa seem poised
to lead the continent out of the conflict, stagnation, and dictatorships of the past. The
countries discussed in the book are Botswana, Burkina Faso, Cape Verde, Ethiopia,
Ghana, Lesotho, Mali Mauritius, Mozambique, Namibia, Rwanda, São Tomé and
Principe, Seychelles, South Africa, Tanzania, Uganda, and Zambia.
This book uses Nigeria’s Afri-capitalist and South Africa’s Ubuntu Business models as
case studies that reconcile the tension between Africa Rising and Pan African
economics, presenting their convergence as Africa’s viable Third Way route to global
development. In presenting Afri-capitalism and Ubuntu Business as national, business
sector manifestations of a “new” Pan Africanism, the author explores Africa’s
“culturalist” path in engaging the international political economy. This is an African
customized engagement that parallels the alternative models of China’s “marketsocialism” and Latin America’s “21st C Socialism”. All present alternatives to realist,
liberal, and structuralist standpoints, inclining instead toward constructivist political
economies derived from the perspectives and subject conditions of African economic
histories, socio-cultures, alternative modernities, and agent-led initiatives.
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Bringing together some of the world’s leading thinkers and policy experts in the area of
natural resource governance and management in Africa, this volume addresses the
most critical policy issues affecting the continent’s ability to manage and govern its
precious resources. The narrative of the book is solutions-driven, as experts weigh on
specific issues within the context of Africa’s natural resource governance and offer
appropriate policy recommendations on how to best manage the continent’s resources.
This is a must-read for government policy makers in industrialized economies and,
more importantly, in Africa and emerging economies, as well as for academic
researchers working in the field, extractive companies operating on the continent,
extractive industry and trade associations, and multilateral and donor aid institutions.
This Element is an excerpt from Africa Rising: How 900 Million African Consumers
Offer More Than You Think (9780132339421) by Vijay Mahajan. Available in print and
digital formats. Discover Africa, the world's fastest-growing cellphone market-and learn
how those cellphones are creating a foundation for breakthrough growth. There are
now more than 130 million Africans with cell phone subscriptions, and it is the fastest
growing mobile phone market in the world. A 2007 study by the Africa Media
Development Initiative found that cell phones were achieving a compound annual
growth rate of 85 pe.
This book investigates the prospects of Africa’s sustainable industrialization, with an
emphasis on youth entrepreneurship and the mechanisms in place to support both
industrial and corporate entrepreneurs. The volume addresses two specific issues; first,
industrialization and youth entrepreneurship and secondly, youth entrepreneurship
training and education. The emphasis on youth entrepreneurship to drive sustainable
industrialization in Africa is driven by three points: first, Africa’s industrialization is still
at its inception with severely limited existing stock of entrepreneurial talents, which
makes it imperative to look to the continent’s bulging youth population – the
“population dividend” for the needed supply of successive generations of
entrepreneurs. Secondly, sustainable industrialization would have to be oriented to
“green”, “ICT” and “inclusive” growth which calls for a change in entrepreneurs’
attitudes. Finally, at the centre of the “Africa Rising” narrative is a budding new
“cheetah” generation of young entrepreneurs who are highly educated, professional
and motivated by the need to set up new business models and practices to compete in
the Fourth Industrial Revolution. This volume forms part of an Education for Sustainable
Development in Africa (ESDA) book series involving the United Nations University
Institute for the Advanced Study of Sustainability and 8 partner African universities
running Master’s Programs in sustainable development. The book series is intended to
serve primarily as undergraduate and graduate instruction materials for courses on
sustainable development in Africa, as well as policy input to key developmental issues
in Africa.
2001-2010 proved to be a transitional decade for Africa, ushering in a new image and
status for the continent. Africa began to show it was truly shaking the shackles of its
colonial and chaotic past. Now that the New Africa has arrived, what does that mean?
And, what does it mean for business? On almost every issue that has been pegged a
negative for Africa - population boom, poverty, disease, governance, economic
instability, and conflicts - there is evidence of a growing shift in the other direction.
Businesses need to wake up and proactively shift to this new reality, or paradigm. While
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business principles apply across any market, businesses need to adapt their strategies
to the context of Africa to be successful and understand that Africa is one of the key
regional markets in the next generation of business. "Redefining Business in the New
Africa" sets out to establish a new baseline and framework for engagement in Africa,
which reflects the current and future trends of a region headed for emerging market
status. While Africa still has to deal with legacy issues, the power of its "now" and future
is greater. In this book you will learn about: - A new context and framework for business
in Africa - A few major future trends and sectors in Africa - Strategic approaches to
doing business and investing in the New Africa - How to tackle, or respond, to some of
the challenges in the New Africa Get ready to rock and roll in this new era for business
in Africa!

"Confronts current information and communication technologies for development
(ICT4D) discourse by providing a counter to largely optimistic mainstream
perspectives on Africa's prospects for m- and e-development"-The most comprehensive, critical, and up-to-date analysis of the dynamics
affecting EU-Africa relations since the adoption of the Joint Africa-EU Strategy
(JAES) in 2007.
As Africa’s strategic importance has increased over the past decade and a half,
United States security cooperation with the continent has expanded. The most
visible dimension of this increased engagement was the establishment of the
U.S. Military Command for Africa (AFRICOM). Some critics are skeptical of
AFRICOM’s purpose and see the militarization of U.S. Africa policy while others
question its effectiveness. Recognizing the link between development and
security, AFRICOM represents a departure from the traditional organization of
military commands because of its holistic approach and the involvement of the
Department of State as well as other U.S. government stakeholders.
Nevertheless, AFRICOM’s effort to combine security and development faces
formidable conceptual and operational challenges in trying to ensure both
American and African security interests. The human security perspective’s
emphasis on issues that go beyond traditional state-centered security to include
protecting individuals from threats of hunger, disease, crime, environmental
degradation, and political repression as well as focusing on social and economic
justice is an important component of security policy. At the same time, the threat
of violent extremism heavily influences U.S. security cooperation with Africa. In
this examination of the context of U.S.-African security relations, Robert J.
Griffiths outlines the nature of the African state, traces the contours of African
conflict, surveys the post-independence history of U.S. involvement on the
continent, and discusses policy organization and implementation and the impact
of U.S. experiences in Iraq and Afghanistan on the U.S.-Africa security
relationship. Africa’s continuing geostrategic significance, the influence of China
and other emerging markets in the region, and America’s other global
engagements, especially in light of U.S. fiscal realities, demonstrate the
complexity of U.S.-African security cooperation.
This edited book analyses the changing links between governance, security and
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development in Africa as they relate to the narrative that contemporary Africa has
made remarkable progress in recent years, a phenomenon popularly known as
"Africa rising." The book presents a rigorous evaluation of the Africa rising debate
and consequently offers innovative policy guidelines for Africa's governance and
development transformation.
Africa RisingHow 900 Million African Consumers Offer More Than You
ThinkPearson Prentice Hall
Explores to what extent Africa's "rise" has impacted on development and whether
the BRICS are creating a new version of dependency.
The West and the East approach economic development differently. The
Europeans and Americans stress free and fair business climate, promoting
private activities generally without picking winners, and improving governance.
East Asia is interested in achieving concrete results and projects rather than
formal correctness, prioritizing a few sectors for industrialization, and eventual
graduation from aid. The West mostly shapes shifting strategies of the
international donor community while the East has in reality made remarkable
progress in industrial catch-up. The two approaches cannot be merged easily but
they can be used in proper combination to realize growth and economic
transformation. This book proposes more dialogue and complementarity between
the two in the development effort of Africa and other regions. In this collected
volume, contributed by experts and practitioners from both East and West, the
need to introduce Eastern ideas to the global development strategy is
emphasized. Analysis of British and other Western donor policies is given while
Japanese, Korean, and other Asian approaches are also explained with concrete
examples. The concept of governance for growth is presented and the impact of
rising China on development studies is contemplated. The practices of industrial
policy dialogues and actions assisted by East Asian experts are reported from
Tunisia, Zambia, Ethiopia, Rwanda, and others. The book should be applicable to
all donors, institutions, NGOs and business enterprises engaged in development
cooperation.
This is the eBook version of the printed book. If the print book includes a CDROM, this content is not included within the eBook version. How African
entrepreneurs are using cell phones and small-scale finance to drive remarkable
business innovation. Finance and communications are the foundations for
successful markets. The rapid growth of cell phones and banking across Africa is
not only an indication of the success of these industries but also creates a
platform for further growth. Many small businesses have already been
established by placing a cell phone and a microloan in the hands of industrious
entrepreneurs ... If you liked this Element, read more from Vijay Mahajan,
including Africa Rising: How 900 Million African Consumers Offer More Than You
Think (ISBN: 9780132339421). Available in print and digital formats.
With more than 900 million consumers, the continent of Africa is one of the world’s
fastest growing markets. In Africa Rising, renowned global business consultant Vijay
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Mahajan reveals this remarkable marketplace as a continent with massive needs and
surprising buying power. Crossing thousands of miles across the continent, he shares
the lessons that Africa’s businesses have learned about succeeding on the
continent...shows how global companies are succeeding despite Africa’s unique
political, economic, and resource challenges...introduces local entrepreneurs and
foreign investors who are building a remarkable spectrum of profitable and sustainable
business opportunities even in the most challenging locations...reveals how India and
China are staking out huge positions throughout Africa...and shows the power of the
diaspora in driving investment and development. Recognize that Africa is richer than
you think Africa is richer than India on the basis of gross national income (GNI) per
capita, and a dozen African countries have a higher GNI per capita than China. Aim for
Africa Two Opportunities exist in all parts of the market, particularly the 400 million
people in the middle of the market. Find opportunities to organize the market From
retailing to cell phones to banking, companies are succeeding by building infrastructure.
Develop strategies for the most youthful market in the world Companies are recognizing
opportunities from diapers to music to medicine in a market growing younger every day.
Understand that Africa is not a “media dark” continent From Nollywood to satellite to
broadband, media is exploding on the continent. Recognize the hidden strength of the
African diaspora The African diaspora brings resources and knowledge to African
development and expands the African opportunity beyond the continent. Build Ubuntu
markets Create profitable businesses, sustainable growth, and social organizations by
meeting basic human needs.
This Element is an excerpt from Africa Rising: How 900 Million African Consumers
Offer More Than You Think (ISBN: 9780132339421) by Vijay Mahajan. Available in
print and digital formats. The surprising numbers: why Africa is a larger market than you
ever realized. If Africa were a single country, according to World Bank data, it would
have had $978 billion total gross national income in 2006. This places it ahead of India
as a total market. Africa would be the tenth largest economy in the world, ahead of
every vaunted BRIC economy (Brazil, Russia, India, and China) except for China.
Over the past 25 years, the field of innovation, entrepreneurship and commercialization
has reached a critical mass and maturity. It is not only possible but also essential to
scale it so that an immense amount of untapped human innovative potential can be
unleashed for the benefit of our people. Further, R&D centers and existing
entrepreneurial ecosystems can be made more impactful. Firstly, this book succinctly
identifies the entire field of innovation into one comprehensive and meaningful
framework to help understand its evolution, incremental growth, super acceleration, and
exponential explosion that has resulted in an innovation log jam. Secondly, it maps out
common characteristics and approaches that make innovation, venture capital and
investments into startups succeed much better. And, last, but not the least, it outlines
measures to commercialize them in a massive way and "industrialize" innovation going
forward including creating next generation 'Innovation Hubs'.
This Element is an excerpt from Africa Rising: How 900 Million African Consumers
Offer More Than You Think (ISBN: 9780132339421) by Vijay Mahajan. Available in
print and digital formats. Africa: more consumers, more wealth, more opportunity for
your business. The average gross national income per capita across all 53 African
nations in 2006 was about $1,066, more than $200 above India's. This wealth
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represents a huge potential market. Serving this market means overcoming myriad
challenges, but entrepreneurs across Africa are already feeding a fast-growing demand
for every conceivable consumer good and service ...
Did you know that Africa is a hidden treasure God has prepared to help you restore
and/or multiply your assets? On overwhelming majority of the Church believes that
Africa is a place that needs to be saved from poverty, disease, and conflict. While these
are realities, God's picture is very different. Africa will be a part of God's blue print to
save the world and to transfer wealth into His Kingdom. This is the time for Africa to
arise and shine (Isaiah 60:1)! It is time for Africa to fulfill its Kingdom destiny in all
Seven Mountains - media, government, religion, education, family, celebration/arts, and
economy. This book will help align you with God's work in the business and economy
sphere in Africa to usher wealth into God's purposes, into your storehouses, into Africa,
and to the rest of the world. This book is based on prophecy and biblical premise for
Africa's position in the Kingdom brought from Heaven to Earth. But, it also outlines
current signs, strategies, and practical pathways to tap into the wealth that God has
placed in Africa, both spiritual and natural.
This innovative book responds to an existing demand for taking Africa out of a place of
exception and marginality, and placing it at the center of international relations and
world politics. Bringing together a number of scholars from various disciplinary
backgrounds to stage a critical intervention into the problematic ways Africa is
accounted for in the dominant discourses of international relations and global politics, it
challenges the structural and epistemic biases of IR that render the contributions of the
continent invisible, and situates the continent as a global region that exists beyond
notions of lack, disorder, and failure. Through these interventions, the volume
contributes to a rethinking of IR, and the conditions of possibility for imagining a world
otherwise beyond frames that fetishize Africa paradoxically as transparent and invisible.
"This Element is an excerpt from Africa rising: how 900 million African consumers offer
more than you think (ISBN: 9780132339421) by Vijay Mahajan. Why Africa's economic
future is brighter than ever: high growth rates, unique demographics, new opportunities.
With the world's fastest growing birthrates in the world, Africa is growing younger every
day--creating opportunities in education, entertainment, sports, and youth-focused
advertising"--Resource description page.
This volume of the International Perspectives on Education and Society series
investigates the challenges and prospects for higher education in Africa, especially
issues of development, expansion, internationalization, equity, and divergence.

Sub-Saharan Africa faces three big inter-related challenges over the next
generation. It will double its population to two billion by 2045. By then more than
half of Africans will be living in cities. And this group of mostly young people will
be connected with each other and the world through mobile devices. Properly
harnessed and planned for, this is a tremendously positive force for change.
Without economic growth and jobs, it could prove a political and social
catastrophe. Old systems of patronage and of muddling through will no longer
work because of these population increases. Instead, if leaders want to continue
in power, they will have to promote economic growth in a more dynamic manner.
Making Africa Work is a first-hand account and handbook of how to ensure
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growth beyond commodities and create jobs in the continent.
Despite its often mismanaged economy, Africa remains the third largest continent
in land mass and population. It continues to offer unexploited business
opportunities for entrepreneurs, global corporations, and institutions. Emerging
Business Opportunities in Africa: Market Entry, Competitive Strategy, and the
Promotion of Foreign Direct Investments presents the basic business modeling
for developing appropriate strategies in exploiting these business opportunities in
the emerging economy in Africa. This book offers insight into the challenges and
successes aiming to encourage researchers and students of business in creating
a value for doing business in Africa.
Sustainable entrepreneurship focuses on how the environment is embedded
within business practices. This book examines collaboration strategies and
initiatives for sustainable entrepreneurs with a wide variety of partners, and
demonstrates how they can be used to increase overall performance and achieve
global competitiveness. Based on the latest empirical evidence from emerging
economies, the book’s respective chapters address sustainability issues in
connection with knowledge creation and learning, outsourcing, and the roles of
universities, consultants, and the public sector.
Each country in southern Africa has a unique history but in all of them socioeconomic inequalities and high poverty levels weaken the governments’
legitimacy and represent a challenge to models of economic development. One
key issue appears to be the solution of the land question. This vital concern
affects both citizenship and democracy in the political systems of the region, yet
no government has shown the capacity or commitment to solve it. In this volume
leading European, American and African scholars explore in detail the
relationship between state, land and democracy. They examine the historical
background of asset allocation and its impact on questions of nationality, the
definition of citizenship, human rights and the current political and economic
processes in southern Africa.
This handbook presents a comprehensive and multi-faceted analysis of the
BRICS countries and other emerging economies, exploring their economic,
social, environmental, and governance dimensions and challenges.
Africa’s Media Image in the 21st Century is the first book in over twenty years to
examine the international media’s coverage of sub-Saharan Africa. It brings
together leading researchers and prominent journalists to explore representation
of the continent, and the production of that image, especially by international
news media. The book highlights factors that have transformed the global media
system, changing whose perspectives are told and the forms of media that
empower new voices. Case studies consider questions such as: how has new
media changed whose views are represented? Does Chinese or diaspora media
offer alternative perspectives for viewing the continent? How do foreign
correspondents interact with their audiences in a social media age? What is the
contemporary role of charity groups and PR firms in shaping news content? They
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also examine how recent high profile events and issues been covered by the
international media, from the Ebola crisis, and Boko Haram to debates
surrounding the "Africa Rising" narrative and neo-imperialism. The book makes a
substantial contribution by moving the academic discussion beyond the
traditional critiques of journalistic stereotyping, Afro-pessimism, and ‘darkest
Africa’ news coverage. It explores the news outlets, international power
dynamics, and technologies that shape and reshape the contemporary image of
Africa and Africans in journalism and global culture.
Education in East and Central Africa is a comprehensive critical reference guide
to education in the region. With chapters written by an international team of
leading regional education experts, the book explores the education systems of
Djibouti, Eritrea, Ethiopia, Kenya, Somalia, South Sudan, Tanzania, Uganda,
Zambia, Angola, Burundi, the Central African Republic, the Democratic Republic
of Congo, Equatorial Guinea and Sao Tome, Gabon, the Republic of Congo and
Rwanda. The book critically examines the regional development of education
provision in each country as well as recent reforms and global contexts. Including
a comparative introduction to the issues facing education in the region as a whole
and guides to available online datasets, this handbook is an essential reference
for researchers, scholars, international agencies and policy-makers at all levels.
Cinema and audiovisual media are integral to the culture, economy and social
experience of the contemporary global city. But how has the relationship between
cinema and the urban environment evolved in the era of digital technology, new
media and globalization? And what are the critical tools and concepts with which
we can grasp this vital interconnection between space and screen, viewer and
built environment? Engaging with a rapidly transforming urban world, the
contributions to this collection rethink the 'cinematic city' at a global scale. By
presenting a global constellation of screen cities within one volume, the book
encourages juxtapositions and comparisons across the North and South to
capture the global city and its dynamics of exchange, hybridity, and circulation.
The contributions examine film and screen cultures in a range of locations
spanning five continents: Antibes, Beijing, Buenos Aires, Busan, Cairo, Caracas,
Copenhagen, Jakarta, Kolkata, Lagos, Los Angeles, Malmö, Manila, Mumbai,
Nairobi, Paris, Seoul, Sète, and Shanghai. The chapters address topics that
range across the contemporary film and media landscape, from popular cinema,
art cinema, and film festivals to serial television, public screens, multimedia
installations, and video art. Contributors: Chris Berry, Yomi Braester, Jinhee
Choi, Pei-Sze Chow, Thomas Elsaesser, Malini Guha, Jonathan Haynes, Will
Higbee, Igor Krstic, Christian B. Long, Joanna Page, Lawrence Webb.
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