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This textbook provides a detailed overview of industry-specific business
management and technology management practices in aerospace for relevant
bachelors and MBA programs. The Aerospace Business: Management and
Technology sequentially addresses familiar management disciplines such as
production management, labor relations, program management, business law,
quality assurance, engineering management, supply-chain management,
marketing, and finance, among others. In this context it analyzes and discusses
the distinctive perspective and requirements of the aerospace industry. The book
also includes subjects of special interest such as government intervention in the
sector and strategies to deal with the environmental impact of aircraft. As each
chapter deals with a separate management discipline, the material reviews the
historical background, technical peculiarities, and financial factors that led the
aerospace industry to evolve its own distinct practices and tradition. Theoretical
bases of the practices are explained, and the chapters provide actual examples
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from the industry to illustrate application of the theories. The material is compiled,
organized, and analyzed in ways that often provide original perspectives of the
subject matter. University students, particularly in programs oriented towards
aviation and aerospace management, will find the book to be directly applicable
to their studies. It is also extremely appropriate for aerospace MBA and executive
MBA programs, and would suit specialized corporate or government training
programs related to aerospace.
Aerospace Marketing ManagementA Handbook for the Entire Value
ChainSpringer Science & Business Media
This book provides a comprehensive overview of Marketing in the international
aerospace industry. It analyses the distinctive environment and practices of the
aerospace industry, and provides specific, practical guidance for marketing
professionals. The content is presented in clearly-defined chapters that relate
directly to the professional challenges facing the marketer in the industry. It is
written for these professionals and also students of aviation and aerospace
management.
In a single volume, the new edition of this guide gives comprehensive coverage
of the developments within the fast-changing field of professional, academic and
vocational qualifications.;Fully indexed, it provides details on all university awards
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and over 200 career fields, their professional and accrediting bodies, levels of
membership and qualifications, and is a one-stop guide for careers advisors,
students and parents. It should also enable human resource managers to verify
the qualifications of potential employees.
An introduction to the principles of marketing and management as applied to the
general aviation industry. The text explores the motivations and chracteristics
unique to each market for general aviation aircraft and the importance of the
Fixed Based Operator in the marketing process.
Provides a Comprehensive Introduction to Aircraft Design with an Industrial
Approach This book introduces readers to aircraft design, placing great emphasis
on industrial practice. It includes worked out design examples for several different
classes of aircraft, including Learjet 45, Tucano Turboprop Trainer, BAe Hawk
and Airbus A320. It considers performance substantiation and compliance to
certification requirements and market specifications of take-off/landing field
lengths, initial climb/high speed cruise, turning capability and payload/range.
Military requirements are discussed, covering some aspects of combat, as is
operating cost estimation methodology, safety considerations, environmental
issues, flight deck layout, avionics and more general aircraft systems. The book
also includes a chapter on electric aircraft design along with a full range of
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industry standard aircraft sizing analyses. Split into two parts, Conceptual Aircraft
Design: An Industrial Approach spends the first part dealing with the pre-requisite
information for configuring aircraft so that readers can make informed decisions
when designing vessels. The second part devotes itself to new aircraft concept
definition. It also offers additional analyses and design information (e.g., on cost,
manufacture, systems, role of CFD, etc.) integral to conceptual design study. The
book finishes with an introduction to electric aircraft and futuristic design
concepts currently under study. Presents an informative, industrial approach to
aircraft design Features design examples for aircraft such as the Learjet 45,
Tucano Turboprop Trainer, BAe Hawk, Airbus A320 Includes a full range of
industry standard aircraft sizing analyses Looks at several performance
substantiation and compliance to certification requirements Discusses the military
requirements covering some combat aspects Accompanied by a website hosting
supporting material Conceptual Aircraft Design: An Industrial Approach is an
excellent resource for those designing and building modern aircraft for
commercial, military, and private use.
More and more companies manufacture reinforced composite products. To meet
the market need, researchers and industries are developing manufacturing
methods without a reference that thoroughly covers the manufacturing
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guidelines. Composites Manufacturing: Materials, Product, and Process
Engineering fills this void. The author presents a fundamental classification of
processes, helping you understand where a process fits within the overall
scheme and which process is best suited for a particular component. You will
understand: Types of raw materials available for the fabrication of composite
products Methods of selecting right material for an application Six important
phases of a product development process Design for manufacturing (DFM)
approach for integrating benefits and capabilities of the manufacturing process
into design of the product so that the best product can be produced in a shortest
possible time and with limited resources Detailed description of composites
manufacturing processes with some case studies on actual part making such as
boat hulls, bathtubs, fishing rods and more Process models and process
selection criteria Design and manufacturing guidelines for making costcompetitive composite products Procedures for writing manufacturing instructions
and bill of materials Joining and machining techniques for composite materials
Cost-estimating techniques and methods of comparing
technologies/manufacturing processes based on cost Recycling approach to deal
with post-market composite products To stay ahead in this quickly changing field,
you need information you can trust. You need Composites Manufacturing:
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Materials, Product, and Process Engineering.
A business development tool for professionals, marketers, sales directors,
consultants and strategists seeking to understand and reach middle market
American companies. It covers important business sectors, from InfoTech to
health care to telecommunications. Profiles of more than 500 leading US middle
market companies. Includes business glossary, a listing of business contacts,
indexes and database on CD-ROM.
This book presents an overall picture of both B2B and B2C marketing strategies,
concepts and tools, in the aeronautics sector. This is a significant update to an
earlier book successfully published in the nineties which was released in Europe,
China, and the USA. It addresses the most recent trends such as Social
Marketing and the internet, Customer Orientation, Project Marketing and Con
current Engineering, Coopetition, and Extended Enterprise. Aerospace Marketing
Management is the first marketing handbook richly illustrated with executive and
expert inputs as well as examples from parts suppliers, aircraft builders, airlines,
helicopter manufacturers, aeronautics service providers, airports, defence and
military companies, and industrial integrators (tier-1, tier-2). This book is
designed as a ready reference for professionals and graduates from both
Engineering and Business Schools.
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Combining the considerable respective expertise of Triant Flouris and Dennis
Lock, this unique book highlights the ways that successful businesses are
managed in the aviation industry through the identification and application of
proven project management methods. Theoretical concepts are defined, clarified
and shown how they can be valuable to business managers and students of the
aviation business sector. Aviation Project Management builds on the successful
and popular work of Dennis Lock but is considerably enhanced by applications,
examples, illustrations and case examples pertaining to projects exclusively from
the aviation industry. Theory in the project management field is already well
evolved, so the purpose of this book is not to review that theory but rather to
demonstrate how the lessons of theory can be of practical use to aviation
students and business managers. It provides a practical guide to those interested
in how projects are managed and the common mistakes that aviation project
managers should avoid.
Now in its sixth edition, Air Transportation by John Wensveen is a proven
textbook that offers a comprehensive introduction to the theory and practice of air
transportation management. In addition to explaining the fundamentals, this book
now takes the reader to the leading edge of the discipline, using past and present
trends to forecast future challenges the industry may face and encouraging the
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reader to really think about the decisions a manager implements. The Sixth
Edition contains updated material on airline passenger marketing, labor relations,
financing and heightened security precautions. Arranged in sharply focused parts
and accessible sections, the exposition is clear and reader-friendly. Air
Transportation is suitable for almost all aviation programs that feature business
and management, modular courses and distance learning programmes, or for
self-directed study and continuing personal professional development.
Seminar paper from the year 2014 in the subject Instructor Plans: Transportation
Professions / Air Transportation / Logistics, grade: 1,7, University of Applied
Sciences Wildau (Wildau Institute of Technology), course: Aviation Management
2012, language: English, abstract: Actually, a country where flying is affordable
for only top 8 percent of the population is beneath any notice. But not in the case
of the country called China. Recent years have seen a thriving Chinese economic
development which has brought a huge demand for aviation business. The
aviation market in China is expected to double in size about every eight years. As
expansive as the market may seem today, it is still in its infancy. As a result,
business aviation, private aviation, emergency, industrial aviation are expected to
embrace for substantial growth potential. Today, the Chinese economic miracle
has been fuelled in large part by a flood of foreign investment. However, the
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influence of Chinese government is extremely present and restricting the aspiring
industry. Since China has been a socialist country, the leaders in Beijing play a
predominant role in nearly every single sectors of Chinese economy. In contrast,
government policies have been very supportive of the industry and,
unsurprisingly, it has yielded positive results. The aim of this research paper is to
analyze present capability and potential of Chinese aviation industry and to
identify its future challenges. The key questions to be answered in this context
are: What are recent developements of Chinas aviation policies focusing on
airline consolidation and how does the domestic airline and manufacture
framework look like? Do endemic manufacturers have the ability to become a
serious competitor to persist on the global stage and what are current challenges
of Chinese Aviation industry? In order to answer these questions I am goiig to
examine the evolution of Chinas aviation polices focusing on airline consolidation
and the efforts in constructing a global and competitive manufacturer
environment. Based on the historical development of Chinese aviation industry I
will assess present market conditions and possible perspectives of aviation in
China. An overview of the enormous air transport growth including aviation
manufacturer expansions is given. In the second step I am going to clarify
whether the emerging aviation industry in China has the potential to become a
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serious global competitor on the manufacturer market. Furthermore I will assess
selected current collaboration programmes of the Chinese aviation manufactures
in order to answer whether Chinas aviation industry will be able to spread ones
wings anytime soon.
Triant Flouris is a prominent academic and administrator in aviation management
education; Dennis Lock has more than forty years experience in practising, lecturing
and writing about project management. When these two experts combined their
considerable talents to write their earlier book Aviation Project Management, it was little
wonder that distinguished reviewers gave generous praise and acclaimed it as a
welcome addition to what, until then, had been a neglected field. That first title was
structured as an essential primer for managers and students. The authors have now
written this more in-depth book for managers and students who need to study aviation
project management in much greater detail, as well as critically connect project
management within an aviation context to prudent business decision-making. Aviation
project management is described in considerable detail throughout all stages of a
lifecycle that begins when the project is only a vague concept and does not end until
the project has been successfully completed, fully documented, and put into operational
service. Aviation projects have commonly failed to deliver their expected outcomes on
time and have greatly exceeded their intended budgets. Many of those failures would
have been prevented if the project managers had adhered to the sound principles of
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project management, as described and demonstrated throughout this book.
“Business to Business Marketing” is the reference handbook for years in the French
speaking countries. It encompasses the diverse BtoB contexts and combines the most
recent academic research to the best business practices. Hence it is an operational
guide to better adapt the marketing techniques and tools to professional targets. Written
by experts, Business to Business Marketing provides all the steps of the Marketing
Approach in an exhaustive and operational way: • The “surveys marketing” (market
watch, innovation management, segmentation) • The “strategy marketing” (positioning,
marketing plan and strategic matrices) • The “operational marketing” dealing with the
elaboration of the offering (innovative product/service, pricing, sales management),and
its valorization (communication, lobbying, networking). Moreover this book is enhancing
the increasing role played by the final user in the BtoB value chain. Beside the direct
customer organization, three other target types are to be taken into account: • The
employees of the customer organization – B to B to Employee (BtoBtoE) • The
consumers of the customer organization – B to B to Consumer (BtoBtoC) • The users
of the customer organization (energy, transportation utilities, administration…) – B to
Administration to User (BtoAtoU). In the business context, customers and diverse
stakeholders as well might be targeted, especially in project marketing environment,
and complex selling processes, both in terms of relational and transactional activities.
Additionally, the recent trends in e-communication are developed, including the use of
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Internet and Social Medias. Pedagogically oriented, the book is user-friendly, based on
numerous examples and business cases, from different sectors and companies (IT,
telecom, building industry, aeronautics, catering, car equipment, consultancy, etc.). It
presents a lot of visual illustrations. Each chapter encompasses questions and a
dedicated business case, delivering an efficient and attractive handbook. Version
numérique disponible sur la plateforme NOTO
Includes articles on international business opportunities.
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