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Dynamics of entrepreneurship have attracted growing attention from scholars of political science, policy studies, public
administration and planning, as well as more recently, from the realms of international relations and foreign policy analysis. Under
the banner of political entrepreneurship, this volume considers and maps out conceptual approaches to the study of
entrepreneurship drawn from these fields, discusses synergies, envisages new analytical tools and offers contemporary empirical
case studies, illustrating the diverse political contexts in which entrepreneurship takes place in the polis. Drawing upon an
international cast of senior academics and cutting edge young researchers, the volume takes a closer look at key aspects of
political entrepreneurship, such as, defining political entrepreneurs, how it relates to change, decision-making and strategies,
organizational arrangements, institutional rules, varying contexts and future research agendas. By highlighting the political aspects
of entrepreneurship, the volume presents new exciting opportunities for understanding entrepreneurial activities at regional,
national and international levels. The volume will be of particular relevance to scholars and students of political science, policy
studies, public administration, planning, international relations and business studies as well as practitioners interested in the nexus
and utility of entrepreneurship in the modern-day political world.
Stylish, bold, fiery, and full of zest, this book could well have been called Embodying Entrepreneurship . . . for perhaps the first
time, we have a cultured, scholarly, in-the-flesh treatment of entrepreneurial life. Ranging from striptease to de Sade, the
aboriginal to Christo, and the grotesque to the sublime, The Politics and Aesthetics of Entrepreneurship is a tantalizing and
critically refreshing work throughout. This one could easily become the bad boy book of entrepreneurial studies, given how
strongly it challenges (slaps?) existing entrepreneurship studies. Daved Barry, Universidade Nova de Lisboa, Portugal Daniel
Hjorth and Chris Steyaert make a unique contribution to management education. Their ability to illustrate complex ideas through
theatre and visual media is outstanding and much appreciated by a wide audience. This book is no exception. Their insights into
the nature of entrepreneurship are fresh and original. Their style of presentation is both rich and rewarding. This is a book to
surprise you and it will. Heather Höpfl, University of Essex, UK . . . the four books comprising the series would certainly be a
valuable addition to any entrepreneurship library. However, each book also stands alone as an individual purchase. Lorraine
Warren, International Journal of Entrepreneurial Behaviour and Research This fourth book in the New Movements in
Entrepreneurship series focuses on the politics and aesthetics of entrepreneurial processes, in order to shed light on
entrepreneurial creation itself. Presenting original empirical material, the eminent contributors examine control and
entrepreneurship in various organizational contexts. They go on to demonstrate how control can be exercised entrepreneurially,
how art brings an entrepreneurial force into society, and how entrepreneurship operates by aesthetic moves. The need to move
beyond the traditional focus on the economic and business implications of entrepreneurship is also discussed, as is the relevance
of political and aesthetic theory to our understanding of entrepreneurship as a creative force. The book provides entrepreneurship
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studies with a new language, that in itself is an aesthetic effort with political implications, resulting in new theoretical, empirical and
practical possibilities. It will prove a fascinating read for students, academics and researchers with an interest in entrepreneurship
and management and creativity and aesthetics.
Entrepreneurship, as the creation of new organizations, has globally become an appealing call for individuals and governments
alike. Too often still, it is simply associated with the idea of 'enterprise', thus sustaining a pervasive politics of homo economicus
agents living a 'measured life' in competition-based individuality. Organizational Entrepreneurship, Politics and the Political
disconnects entrepreneurship from the politics of enterprise to more fully explore its potential to resist the economic and ethical
demand of the enterprise to be instrumentally innovative and instead to disrupt and disturb the established order. As such,
entrepreneurship is seen as inevitably political – it is a constant attempt at declassifying existing structures and institutions, denormalizing practices and sensemaking to make room for and initiate the new. The chapters invite the readers to revisit key
concepts in entrepreneurship studies – opportunity, motivation, identity, experimentation, creative destruction and experimentation
– by approaching them through a political process lens. This book offers a new conceptual repertoire and vocabulary that
reconnects entrepreneurship studies with the socio-political dimensions of organization-creation, opening up multiple possibilities
for understanding and questioning the meanings and effects of entrepreneurship in society. Combining philosophical reflections
with organizational and processual perspectives, this book will be of interest to academics, students and researchers in the areas
of business, social and political entrepreneurship, organization studies and management. The chapters in this book were originally
published as a special issue of the Entrepreneurship and Regional Development.
Madmen, Intellectuals, and Academic Scribblers presents a simple, economic framework for understanding the systematic causes
of political change. Wayne A. Leighton and Edward J. López take up three interrelated questions: Why do democracies generate
policies that impose net costs on society? Why do such policies persist over long periods of time, even if they are known to be
socially wasteful and better alternatives exist? And, why do certain wasteful policies eventually get repealed, while others endure?
The authors examine these questions through familiar policies in contemporary American politics, but also draw on examples from
around the world and throughout history. Assuming that incentives drive people's decisions, the book matches up three key
ingredients—ideas, rules, and incentives—with the characters who make political waves: madmen in authority (such as Franklin
Delano Roosevelt and Margaret Thatcher), intellectuals (like Jon Stewart and George Will), and academic scribblers (in the vein of
Friedrich Hayek and John Maynard Keynes). Political change happens when these characters notice holes in the structure of
ideas, institutions, and incentives, and then act as entrepreneurs to shake up the status quo.
Non-market entrepreneurship' consists of all forms of entrepreneurship not being undertaken solely for purposes of profit
maximization or commercialization. This work builds a theoretical edifice within the field of entrepreneurship and helps to establish
and delineate the contours of the research field of non-market entrepreneurship.
This contributed volume features state-of-the-art research from ten different countries on implementation, institutionalization and
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the future prospects of social entrepreneurship. This volume aims at bringing together research that considers the context of
economy, politics and cultural issues combining with the needs of social and human development. By conceptualizing the notion of
social entrepreneurship and societal entrepreneurship, this volume aims to disseminate the numerous streams of research and
theory of social entrepreneurship to educators, libraries, scholars, non-profit researchers, public policy makers, practitioners,
undergraduate and graduate students, and any organization or person interested in staying abreast of advances in this area. It is
also an important reference book for teachers, students and faculty interested in conducting research or teaching social
entrepreneurship. ?
Once relegated to the dusty shelves of ancient muses, research and scholarship on entrepreneurship has exploded as a field of
research, with impactful additions from a range of disciplines rendering the field a tricky one to traverse. The Routledge
Companion to the Makers of Modern Entrepreneurship offers a comprehensive guide to entrepreneurship, providing an
authoritative exploration of the key people and their ideas. This book tells the stories of the scholars who have set the standard
and tone for thinking and analysing entrepreneurship. Edited by two of the world’s leading entrepreneurship scholars, this
comprehensive volume offers a platform for understanding and future research that is both state-of-the-art and authoritative. It
expands on how modern entrepreneurship has developed, with a focus on the key "makers" of the field – including theories, such
as social psychology; concepts, such as neuroeconomics; and types, such as political entrepreneurship. The contributions to the
collection are grouped into three sections: Emergence of Entrepreneurship Research Theories in Modern Entrepreneurship
Concepts and Makers in Modern Entrepreneurship This companion is essential reading for students and academics interested in
entrepreneurship, entrepreneurial management and business management.

Taking the possibility of change in ethnic identity into account, this book shows and dismantles the theoretical logics
linking ethnic diversity to negative outcomes and processes such as democratic destabilisation, clientelism, riots and
state collapse. Even more importantly, it changes the questions we can ask about the relationship between ethnicity,
politics and economics.
This work examines the intended and unanticipated consequences of economic advancement in developing areas and
the commitment of industrial labor. Both the short-term acceptance of the attitudes and beliefs appropriate to a
modernized economy are discussed.
This book presents some of Zoltán J. Ács’ most important contributions since the turn of the new millennium, with a
particular intellectual focus on knowledge spillover entrepreneurship. It studies the evolution of global entrepreneurship
and pays attention to the role of institutions and the incentives they create for economic agents who become either
productive or unproductive entrepreneurs. For productive entrepreneurs, those that create wealth for themselves and for
society, the author offers a knowledge spillover theory of entrepreneurship as a new way to help understand the
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entrepreneurial ecosystem. For those that create wealth only for themselves the author develops a theory of destructive
entrepreneurship that undermines the entrepreneurial ecosystem. The book also presents an explanation of the role of
philanthropy in reconstituting wealth to complete the circuits of capital in the theory of capitalist development. Finally, the
author examines several public policy issues including immigration and technology transfer. This volume will be required
reading for students and scholars of entrepreneurship, economics and public policy.
This book presents the current state-of-the-art in all major and upcoming areas of entrepreneurship research. Thousands
of scholars around the world are currently working to broaden our understanding of the entrepreneurial phenomenon.
The disciplines involved are numerous, as are the topics of interest, with substantial efforts to enhance the existing
knowledge. This book is specifically designed to facilitate high-level, high-intensity discussions and fruitful exchanges
between scholars involved in entrepreneurship research. The articles address a variety of topics ranging from selfemployment, technology, growth patterns and job creation, and success and failure rates, to historical, conceptual and
comparative international approaches. “This book takes entrepreneurship beyond the individual, size of the venture,
entrepreneurial personality, and looks at entrepreneurship as a long term complex process that is heterogeneous,
content dependent with an emphasis on innovation and growth. A must read for individuals interested in
entrepreneurship, today and in the future, on a domestic and global basis.” – Robert D. Hisrich, Director – Walker Center
and Garvin Professor of Global Entrepreneurship, Thunderbird School of Global Management “Entrepreneurship is
perhaps not just the most multifaceted but also the most important concept of the modern socio-economic disciplines.
This book makes an invaluable contribution in this fascinating area: it presents a multifaceted socio-economic
examination of the impact of entrepreneurship for growth.” – Roy Thurik, Erasmus School of Economics in Rotterdam
and Montpellier Business School
Political Entrepreneurship explores the role of political entrepreneurs in regional growth and entrepreneurial diversity. The
authors define a political entrepreneur as a politician, bureaucrat or officer within the publicly funded sector who
encourages entrepreneurship for growth and employment using innovative approaches. This book aims to enrich the
established research on entrepreneurship with in-depth knowledge of the conditions conducive for political
entrepreneurship in Sweden.
This study uses modern political economic theory to create a theoretical framework for comparative political analysis.
Chaffee also applies microeconomic theory to generate hypotheses and conclusions, using examples from Latin
America.
Building on the work of Nobel Prize in Economics winner Elinor Ostrom, the book revisits the theory of political selfPage 4/9
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governance in the context of recent developments in social sciences and political philosophy. Aligica presents a fresh
conceptualization of self-governance as a response to cutting-edge challenges of populism, paternalism and
authoritarianism.
This book presents a state-of-the-art portrait of entrepreneurship in the transition economies of Central and Eastern
Europe (CEE) and the Commonwealth of Independent States (CIS) as well as Georgia and Ukraine. Based on new
empirical evidence, it highlights major trends in, characteristics and forms of entrepreneurship common to countries in
transition. The contributions cover topics such as levels of opportunity-based entrepreneurship, incentives for innovation,
dominance of large-scale international corporations, the role of family businesses, and opportunities for grass-roots
entrepreneurship. The first part of the book focuses on theoretical considerations regarding the establishment of
sustainable entrepreneurial ecosystems and private business. In turn, the second part offers cross-border studies of
entrepreneurial environments and activities, while the third and fourth present case studies on the current state and
unique characteristics of entrepreneurship in various countries of the CEE and CIS as well as Georgia and Ukraine.
Finally, the last parts discuss the role of institutions and policy recommendations.
This book draws attention to the classic, seminal articles in entrepreneurship that have made profound contributions to
the field’s emergence, development, and maturity. In each chapter, a classic is identified, ideas contained therein that
are still relevant to the field are discussed, and subsequently follow-up research that is being conducted based on these
ideas is highlighted, including possible areas of future research. Scholars will embrace this systematic effort to identify
and reveal the contribution of classic articles in entrepreneurship research and their impact on subsequent scholarship.
???“????”????????????????????????????????????“???”????????????????“??”??????????????????????????????????
???????????
The economic crisis has had severe and negative impacts on the EU over the last decade. This book focuses on a
neglected dimension by examining European political entrepreneurship in times of economic crisis with particular
emphasis on EU member-states, institutions and policies. The main focus is on the role that the political entrepreneur can
play in promoting entrepreneurship and growth. It is argued that the political entrepreneur and political entrepreneurship
can positively influence the conditions for entrepreneurial activity and business.
Leadership in Democracy develops and applies an innovative leadership theory of democracy and political evolution,
based upon Schumpeter's famous theories of democracy and economic entrepreneurship. The new theory is applied to
the US and British democracies in an assessment of how much entrepreneurial-style, pioneering leadership occurred
from the 1960s to the 1990s in the electoral, governmental, legislative, administrative and policy-advocacy sectors of
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democracies. The assessment leads on to a wide-ranging appraisal of the prospects for 'entrepreneurial' democracy in
the twenty-first century.
This unique book expertly analyses European political entrepreneurship in relation to the European Union’s approach
towards the Agenda 2030 Sustainable Development strategy. It explores the role of European political entrepreneurs in
shaping, influencing and realising the United Nation’s Sustainable Development Goals. Chapters examine EU actors in
the context of numerous development goals to assess how political entrepreneurship challenges traditional EU
institutions and promotes visionary activity.
Te series Perspectives in Entrepreneurship: A Research Companion provides an authoritative overview of specialised
themes in entrepreneurship. Each of the four books presents the conceptual framework and foundations underlying a
specialist feld of scholarship in entrepreneurship. Te series is inspired by the dearth of higher-level texts available in
South Africa, failing to encapsulate the rigorous research evident in the growing feld of entrepreneurship internationally.
Te content is driven by a judicious selection and interpretation of key knowledge set in context by introducing and
delineating major topics previously not discussed in-depth in traditional entrepreneurial texts. A blend of theoretical and
empirical evidence is presented that collectively demonstrates the convergence of thinking on a particular theme.
Identifying and evaluating the most seminal and impactful scholarly research on diferent subject areas where
entrepreneurship is at the core, serves to achieve this convergence. By applying a theoretical lens to central issues
‘about entrepreneurship’ rather than focusing on practical issues of ‘how to’, the series has a conceptual outlook with
specialist areas in detailed narrative. Te book is deliberately structured to add value to learners who are undertaking
secondary programmes in entrepreneurship by building on basic entrepreneurship principles and theory. Te series builds
on fundamental entrepreneurial texts. Each book provides a valuable knowledge base for educators, third year and
postgraduate students, researchers, policy makers, and service providers.
Political EntrepreneurshipHow to Build Successful Centrist Political Start-upsSpringer
'Policymakers, researchers and society at large struggle with ways in which policy can support entrepreneurship and business.
There is a clear need for new and innovative policy tools. This collection of high-quality contributions puts political entrepren
This study explores the Europe 2020 strategy and the role of European political entrepreneurship in debating, shaping and
implementing this strategy within the EU. The book sets out to explore the content, conditions and consequences of Europe 2020
by analysing the plan for a future prosperous EU economy. The main focus is on European political entrepreneurship and how the
strategy has been debated and decided on, and then implemented from a governance perspective with multiple European actors.
How challenger parties, acting as political entrepreneurs, are changing European democracies Challenger parties are on the rise
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in Europe, exemplified by the likes of Podemos in Spain, the National Rally in France, the Alternative for Germany, or the Brexit
Party in Great Britain. Like disruptive entrepreneurs, these parties offer new policies and defy the dominance of established party
brands. In the face of these challenges and a more volatile electorate, mainstream parties are losing their grip on power. In this
book, Catherine De Vries and Sara Hobolt explore why some challenger parties are so successful and what mainstream parties
can do to confront these political entrepreneurs. Drawing analogies with how firms compete, De Vries and Hobolt demonstrate that
political change is as much about the ability of challenger parties to innovate as it is about the inability of dominant parties to
respond. Challenger parties employ two types of innovation to break established party dominance: they mobilize new issues, such
as immigration, the environment, and Euroscepticism, and they employ antiestablishment rhetoric to undermine mainstream party
appeal. Unencumbered by government experience, challenger parties adapt more quickly to shifting voter tastes and harness
voter disenchantment. Delving into strategies of dominance versus innovation, the authors explain why European party systems
have remained stable for decades, but also why they are now increasingly under strain. As challenger parties continue to seek to
disrupt the existing order, Political Entrepreneurs shows that their ascendency fundamentally alters government stability and
democratic politics.
This volume is intended to serve as a review of the “next generation” of political economy scholars in what can be called the
“Wagnerian” tradition, which traces its roots to Buchanan and De Viti De Marco in the 1930s, who argued that any decision that
results from a political entity must be the product of individual decision makers operating within some framework of formal and
informal rules. To treat these decisions as if they were the product of one single mind, or even simply the additive result of several
decisions, is to fundamentally misunderstand and mischaracterize the dynamics of collective action. Today, Richard Wagner is
among the most prominent theorists in analyzing the institutional foundations of the economy and the organization of political
decision-making. In this collection of original essays, former students schooled in this tradition offer emerging insights on public
choice theory, public finance, and political economy, across a range of topics from voting behavior to entrepreneurship.
Modernization theory is a cornerstone of much of political science, despite the mounting evidence against its predictions. In this
paper, we argue that the theory's failings are rooted in predictions that are not conditioned on history and cultural configurations.
We outline a theory in which the interplay of the distribution of political power and cultural configurations lead to three distinct selfreinforcing paths of political development, with very different state-society relations, institutions, and economic structures. These
are paths to Despotic, Absent and Shackled leviathans. The role of cultural configurations, made up of attributes in a society's
culture set, is critical in legitimizing the social arrangements in each path. For example, a Despotic Leviathan, as in China, cannot
be understood without appreciating how Confucian culture has been used to bolster a worldview in which rulers are supposed to
be virtuous and regular people are discouraged from political participation. We argued that this interpretation is not inherent to
Confucian thought, but has to be understood as an endogenous outcome along the trajectory to the Despotic Leviathan. None of
the three different paths we highlight support modernization theory. Under the Absent Leviathan, there is no economic
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modernization. Under the Despotic Leviathan, economic growth bolsters the existing regime and its supporting cultural
configuration, with no tendency towards democracy or associate political changes. Under the Shackled Leviathan, there are
dynamics leading to economic growth and political changes with greater bottom-up participation. Nevertheless, the causation does
not go from the former to the latter, and these changes are critically dependent on cultural and political entrepreneurship in order
to formulate and popularize new cultural configurations and institutionalize political changes.
Simplified Chinese edition of 12 Rules for Life: An Antidote to Chaos
How partisanship, polarization, and medical authority stand in the way of evidence-based medicine The U.S. medical system is touted as the
most advanced in the world, yet many common treatments are not based on sound science. Unhealthy Politics sheds new light on why the
government's response to this troubling situation has been so inadequate, and why efforts to improve the evidence base of U.S. medicine
continue to cause so much political controversy. This critically important book paints a portrait of a medical industry with vast influence over
which procedures and treatments get adopted, and a public burdened by the rising costs of health care yet fearful of going against "doctor's
orders." Now with a new preface by the authors, Unhealthy Politics offers vital insights into the limits of science, expertise, and
professionalism in American politics.
Seizing opportunities, inventing new products, transforming markets--entrepreneurs are an important and well-documented part of the private
sector landscape. Do they have counterparts in the public sphere? The authors argue that they do, and test their argument by focusing on
agents of dynamic political change in suburbs across the United States, where much of the entrepreneurial activity in American politics
occurs. The public entrepreneurs they identify are most often mayors, city managers, or individual citizens. These entrepreneurs develop
innovative ideas and implement new service and tax arrangements where existing administrative practices and budgetary allocations prove
inadequate to meet a range of problems, from economic development to the racial transition of neighborhoods. How do public entrepreneurs
emerge? How much does the future of urban development depend on them? This book answers these questions, using data from over 1,000
local governments. The emergence of public entrepreneurs depends on a set of familiar cost-benefit calculations. Like private sector risktakers, public entrepreneurs exploit opportunities emerging from imperfect markets for public goods, from collective-action problems that
impede private solutions, and from situations where information is costly and the supply of services is uneven. The authors augment their
quantitative analysis with ten case studies and show that bottom-up change driven by politicians, public managers, and other local agents
obeys regular and predictable rules.
Using the assumptions of rationality and self-interest common to economic analysis, Professors Frohlich, Oppenheimer, and Young develop
a profit-making theory of political behavior as it pertains to the supply of collective goods—defense, law and order, clean air, highways.
Originally published in 1971. The Princeton Legacy Library uses the latest print-on-demand technology to again make available previously outof-print books from the distinguished backlist of Princeton University Press. These editions preserve the original texts of these important
books while presenting them in durable paperback and hardcover editions. The goal of the Princeton Legacy Library is to vastly increase
access to the rich scholarly heritage found in the thousands of books published by Princeton University Press since its founding in 1905.
The second edition of Legislative Leviathan provides an incisive new look at the inner workings of the House of Representatives in the postWorld War II era. Re-evaluating the role of parties and committees, Gary W. Cox and Mathew D. McCubbins view parties in the House Page 8/9
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especially majority parties - as a species of 'legislative cartel'. These cartels seize the power, theoretically resident in the House, to make
rules governing the structure and process of legislation. Most of the cartel's efforts are focused on securing control of the legislative agenda
for its members. The first edition of this book had significant influence on the study of American politics and is essential reading for students
of Congress, the presidency, and the political party system.
This book demonstrates how political entrepreneurs – entrepreneurially minded citizens who launch innovative political start-ups – can drive
political change. Building on unique insights, rich examples and personal stories of centrist political entrepreneurs distilled from 40 in-depth
interviews, the author guides readers through key stages of political entrepreneurship, and shows how to master them. By equally highlighting
successes and failures, the book reveals how political entrepreneurs actually go about producing transformative political change. In light of
the populist challenge and the decline of traditional political parties, the book also offers an entertaining backstage view and first-hand
insights into the successes of En Marche in France, Ciudadanos in Spain, NEOS in Austria and other centrist political startups. It provides
practical advice on how to learn from and replicate their successes. Political practitioners and other politically interested readers will find a
useful theory of Political Entrepreneurship – what it is, how it works, and what its role is in 21st century democracies. Most of all, they will find
essential, reproducible tools and methods. “You have read a lot about startups in business, but if you want to know how Silicon Valley style
startups look in politics, read this. Its author is not only writing about political entrepreneurs, he is one of them.” Ivan Krastev (Chairman of the
Centre for Liberal Strategies in Sofia, and permanent Fellow at the Institute of Human Sciences in Vienna) “No one understands better what
it takes to take a political start up from ideation to the parliament than Josef Lentsch. In ‘Political Entrepreneurship’ he combines first-hand
experience with a thoughtful review of what we know about entrepreneurship in the interest of society.” Johanna Mair (Professor of
Organization, Strategy and Leadership at the Hertie School of Governance, and Co-Director Global Innovation for Impact Lab at Stanford
University) “Josef Lentsch has produced a fascinating, commanding guide to the new, insurgent players shaking up traditional party systems
and reinvigorating liberal politics. Political Entrepreneurship is essential reading for anyone who wants to understand today's fragmented and
disrupted European politics - and the European politics of the future.” Jeremy Cliffe (Charlemagne columnist, The Economist) "The rarest of
events has occurred - a new political species has appeared in the European eco-system, the centrist political start up. From Macron's En
Marche in France to Spain's Ciudadanos, a new type of political actor has emerged. Few are better positioned to tell this Europe-wide story
than Josef Lentsch who has had a front-seat view on this important political transformation that is shaking Europe. A dramatic and important
account." Daniel Ziblatt (Eaton Professor of Government, Harvard University and co-author of How Democracies Die)
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