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A well-planned marketing orientation strategy that keeps customers informed is the first step to building a long-term
relationship with customers and providing them with appropriate incentives. The difficulty with providing a winning
strategy in a highly competitive market, however, stems from responding to the specific needs of the customers.
Customer Satisfaction and Sustainability Initiatives in the Fourth Industrial Revolution is an essential reference source
that links together three highly relevant topics in the business of modern economy—innovation, customer satisfaction, and
sustainability—and analyzes their synergies. Featuring research on topics such as e-business, global business, and
sustainable innovation, this book is ideally designed for business consultants, managers, customer service
representatives, entrepreneurs, academicians, researchers, and students seeking coverage on directing sustainable
companies.
This book provides valuable insights into the millennial generation and how college students, faculty, and staff can
effectively communicate and understand one another.
As seen in Time, USA TODAY, The Atlantic, The Wall Street Journal, and on CBS This Morning, BBC, PBS, CNN, and
NPR, iGen is crucial reading to understand how the children, teens, and young adults born in the mid-1990s and later are
vastly different from their Millennial predecessors, and from any other generation. With generational divides wider than
ever, parents, educators, and employers have an urgent need to understand today’s rising generation of teens and
young adults. Born in the mid-1990s up to the mid-2000s, iGen is the first generation to spend their entire adolescence in
the age of the smartphone. With social media and texting replacing other activities, iGen spends less time with their
friends in person—perhaps contributing to their unprecedented levels of anxiety, depression, and loneliness. But
technology is not the only thing that makes iGen distinct from every generation before them; they are also different in how
they spend their time, how they behave, and in their attitudes toward religion, sexuality, and politics. They socialize in
completely new ways, reject once sacred social taboos, and want different things from their lives and careers. More than
previous generations, they are obsessed with safety, focused on tolerance, and have no patience for inequality. With the
first members of iGen just graduating from college, we all need to understand them: friends and family need to look out
for them; businesses must figure out how to recruit them and sell to them; colleges and universities must know how to
educate and guide them. And members of iGen also need to understand themselves as they communicate with their
elders and explain their views to their older peers. Because where iGen goes, so goes our nation—and the world.
Discover how demographic change associated with Millennials and the Fourth Industrial Revolution collectively influence
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the way we think about our social, cultural, economic and technological future. Youthquake 4.0 analyses the confluence
of these two inextricably linked global forces, leveraging research from world leading institutions and enriched by world
leading thought leaders to provide insights toward global challenges, economics, society, technology and innovation and
the role of business as the world enters the Fourth Industrial Revolution. A book for individuals, leaders and policymakers
seeking to unlock opportunities through developing specific strategies on the interplay between the Millennial mind and
the Fourth Industrial Revolution. The insights here will inspire professionals to consider the role they can play in adapting
and transforming their organisations to reap the benefits of the Millennials and to thrive in the new industrial era.
The story of men who are hurting—and hurting America by their absence Man Out describes the millions of men on the
sidelines of life in the United States. Many of them have been pushed out of the mainstream because of an economy and
society where the odds are stacked against them; others have chosen to be on the outskirts of twenty-first-century
America. These men are disconnected from work, personal relationships, family and children, and civic and community
life. They may be angry at government, employers, women, and "the system" in general—and millions of them have done
time in prison and have cast aside many social norms. Sadly, too many of these men are unsure what it means to be a
man in contemporary society. Wives or partners reject them; children are estranged from them; and family, friends, and
neighbors are embarrassed by them. Many have disappeared into a netherworld of drugs, alcohol, poor health,
loneliness, misogyny, economic insecurity, online gaming, pornography, other off-the-grid corners of the internet, and a
fantasy world of starting their own business or even writing the Great American novel. Most of the men described in this
book are poorly educated, with low incomes and often with very few prospects for rewarding employment. They are also
disproportionately found among millennials, those over 50, and African American men. Increasingly, however, these lost
men are discovered even in tony suburbs and throughout the nation. It is a myth that men on the outer corners of society
are only lower-middle-class white men dislocated by technology and globalization. Unlike those who primarily blame an
unjust economy, government policies, or a culture sanctioning "laziness," Man Out explores the complex interplay
between economics and culture. It rejects the politically charged dichotomy of seeing such men as either victims or
culprits. These men are hurting, and in turn they are hurting families and hurting America. It is essential to address their
problems. Man Out draws on a wide range of data and existing research as well as interviews with several hundred men,
women, and a wide variety of economists and other social scientists, social service providers and physicians, and with
employers, through a national online survey and in-depth fieldwork in several communities.
Due to automation, nearly half of the jobs will vanish over the next two decades in the US. However, the problem is not
confined to any particular country. Management educators in higher education are faced with two fundamental questions:
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(a) how we prepare our students for new required technology competencies when conducting international business and
(b) how we work with new technologies to prepare our students. While the next generation of employees requires
competencies in working with artificial intelligence relying on data analytics, the emergence of artificial intelligence and
new technologies in augmenting teaching is changing the nature of higher education across the globe. Management
Education and Automation explores international management education in light of exponential development of artificial
intelligence, big data, demographic shifts, expansion of robotic utilization in many economic sectors, aging populations
and negative population growth in developed economies, multipolar international political systems, migration patterns,
and fundamental shifts in individual and social interactions via digital media. It shows the latest state of knowledge on the
topic and will be of interest to researchers, academics, policymakers, and students in the fields of international business
and management, globalization, management education, and management of technology and innovation.
The world is in a mess – but the United Nations has a plan to fix things. The Sustainable Development Goals (SDGs) are
little talked about but they are ambitious, utopian and cover a vast range of seemingly intractable issues. What is more,
this book argues, they will probably work. Gary Rynhart has worked within the UN system for two decades, wrestling with
difficult problems in many different countries around the world. He is optimistic that a combination of the SDGs and the
fresh perspective of the young can deliver the massive changes that the world so badly needs. The book begins by
providing an insider’s insight into how big global deals like the SDGs are negotiated behind the scenes. It continues by
looking in turn at critical issues and showing how UN agencies have tackled them in the past and plan to do so in future
in the arenas of human rights, decent work, democracy, conflicts and disasters. It concludes by examining the political
context: a world dogged by populism and fake news but in which the engagement of Generations Y and Z promises to
ride to the rescue.
By the authors of the bestselling 13th Gen, an incisive, in-depth examination of the Millennials--the generation born after
1982. In this remarkable account, certain to stir the interest of educators, counselors, parents, and people in all types of
business as well as young people themselves, Neil Howe and William Strauss provide the definitive analysis of a
powerful generation: the Millennials. Having looked at oceans of data, taken their own polls, talked to hundreds of kids,
parents, and teachers, and reflected on the rhythms of history, Howe and Strauss explain how Millennials have turned
out to be so dramatically different from Xers and boomers. Millennials Rising provides a fascinating narrative of America's
next great generation.
This book examines how to more successfully recruit, retain and engage millennial employees in various industries for
increased job satisfaction and organizational performance. Experts in various areas of organizational communication
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share insight and best practices for working with millennials.
This unique volume shows how to tackle the challenges of diversity in the workplace. It addresses the need to keep the
workforce engaged while taking into consideration the diverse backgrounds of employees. The book explores 12 themes
of workforce diversity and culture, including differences of race, religion, gender, sexuality, income class, education level,
marital status, generation/age, physical ability, and more. Focusing on the benefits of engaging a diverse workforce, the
volume considers the issue through the different stages of the human resource process, including recruitment, selection,
performance appraisal, demand forecasting, supply forecasting, job description and specification, job analysis and
evaluation, training and development, career planning and development, succession planning, etc. Employing an
abundance of case studies, the volume enables readers to comprehend what it means to have a diverse workforce and
how to engage such a workforce for the betterment of the employees as well as the employer. The volume acts as a
textbook for courses on diversity in human resource management as well as a valuable resource for HRM and other
management professionals. The discussions and questions sections will be useful for faculty, and the short case studies
are designed to keep students interested and engaged.
Entrepreneurship in context has been described as the third wave in entrepreneurship research. Accordingly, specific
socio-economic, political, market, and institutional contexts are key to fostering, enabling, and enacting entrepreneurial
activity and behaviours. These contexts shape everyday entrepreneurship experiences. This book is based on the
premise that how gender is articulated within the entrepreneurial debate has to acknowledge context. However, context is
not a construct that only applies to those economies and situations that differ from the presumed norm of Western
developed nations. Adopting a more critical appraisal of how context is positioned within current theorizing around gender
and entrepreneurial behaviours offers potential to progress debate whilst acknowledging that competing and contrasting
contextual influences require clearer recognition. This book, therefore, has the potential to unearth credible and robust
approaches to further examining contextualisation and women entrepreneurship that advances new insights. By
exploring and examining how contextual influences shape women’s entrepreneurship, this book challenges the
assumption that women entrepreneurship is the same throughout the world. It will be of value to researchers, academics,
and students with an interest in entrepreneurship, political economy, economics, and public policy.
How do changes at home, in the labor market and on the job affect worker well-being? This volume of Research in Labor
Economics contains eight original and insightful articles answering this question. Seven deal with demographic and labor
market change, and one deals with wage differences essentially at a point in time.
Collaboration in business allows for equitable opportunities and inclusive growth as the economy rises while also
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permitting partnering organizations to adopt and utilize the latest successful practices and management. However, a
market in stasis may require a displacement in order to allow businesses to grow and create new alliances and
partnerships toward a shared economy. There is a need for studies that seek to understand the necessity of market
disruption and the best supervisory methods for remaining relevant and profitable in a time of change. The Handbook of
Research on Managerial Practices and Disruptive Innovation in Asia is an essential reference source that explores
successful executive behavior and business operations striving toward a more inclusive economy. Featuring research on
topics such as employee welfare, brand orientation, and entrepreneurship, this publication is ideally designed for human
resources developers, policymakers, IT specialists, economists, executives, managers, corporate directors, information
technologists, and academicians seeking current research focusing on innovative business factors and sustainable
economies in Asia.
My Sociology reconceptualizes intro sociology for the changing demographics in today’s higher education environment.
Concise and student-focused, My Sociology captures students' attention with engaging stories and a focus on nondominant populations. Rather than introducing students to theory and history at the beginning of the text, the book
integrates the necessary information throughout to keep students engaged.
What Millennials Really Want From Work and LifeBusiness Expert Press
Empower your students to become part of the solution. The new Sixth Edition of Anna Leon-Guerrero’s Social Problems:
Community, Policy, and Social Action goes beyond the typical presentation of contemporary social problems and their
consequences by emphasizing the importance and effectiveness of community involvement to achieve real solutions.
With a clear and upbeat tone, this thought-provoking text challenges readers to see the social and structural forces that
determine our social problems; to consider various policies and programs that attempt to address these problems; and to
recognize and learn how they can be part of the solution to social problems in their own community. New to This Edition
Many of the social policy discussions (including immigration, LGBTQ rights, the Affordable Care Act, and Internet
neutrality) have been updated to reflect the most recent government actions and debates. More recent data, and new
data sources, have been incorporated throughout, both in the main narrative and in the "Exploring Social Problems"
features. New “Voices in the Community” subjects on gender, work and the economy, and war and terrorism appear in
several chapters. New “In Focus” topics include Black Lives Matters, assault weapons, and college drug problems. The
chapter on gender has been substantially updated with new or expanded coverage of binary/cisgender/transgender
identification, gender nonconformity discrimination, sexual misconduct on college campuses, and the rights of trans and
intersex individuals. Other new or expanded coverage elsewhere includes economic anxiety, robotization in the
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workplace, white nationalists, feminist theories about race, “fake” news, net neutrality, community policing, gentrification
and segregation in U.S. cities, and the immigration and environmental policies of the Trump administration.
The National Fire Protection Association (NFPA) and the International Association of Fire Chiefs (IAFC) are pleased to
present you with the third edition of Chief Officer: Principles and Practice. The Third Edition addresses both Fire Officer
III and Fire Officer IV levels of the 2020 Edition of NFPA 1021: Standard for Fire Officer Professional Qualifications and is
designed to help future chief officers as they transition from company officer and become problem-solving leaders for
their organization. Good leadership is an essential element in the successful operational management of any
organization. Today’s chief officers must prepare themselves and the staff they lead to navigate powerful
trends—including political, ethical, legal, and sociological—that are likely to shape the fire service, impacting department
structures and roles in the community, and altering the demands placed not only on fire service leaders but also on the
personnel they lead. The Third Edition features exceptional content to prepare today’s fire service leaders to develop the
leadership skills necessary to excel in their position and motivate their department members to become an efficient,
effective, and safe response force. New to the Third Edition: A section on media relations programs that addresses
communication methods, policy development, and crisis management A discussion of department risk management,
including the importance of creating a risk management plan, taking an inventory of potential risks faced by department
employees, and implementing control measures to correct deficiencies A section on preparing to deal with an active
shooter or hostile event situation A discussion of the ways generational differences may influence a department
member’s workplace expectations and preferences Expanded coverage of diversity policies and practices and
consideration of LGBTQ rights to reflect the current workforce Information on long-range planning, including how to
create a capital improvement plan and meet training needs The Third Edition features: A clear division of Fire Officer III
and IV content After-Action Review sections that include detailed chapter summaries, key terms, and Chief Officer in
Action case scenarios designed to reinforce chapter content New Deputy Chief and Fire Chief Activities that encourage
students to take what they have learned about the Job Performance Requirements covered in the chapters and apply it
to their own departments New case study continued from Fire Officer: Principles and Practice, Fourth Edition that
addresses the progression of responsibility from Fire Officer I to Fire Officer IV
The Builders, Baby Boomers, Generation X, and Millennials—all make up workforces in every type of industry all over the
world. The generational gaps are numerous and distinctly different between each age group, and Millennials have gotten
a reputation for being particularly unique and often challenging. In this updated and expanded Second Edition of the
popular guidebook Managing the Millennials, you'll see how Millennial traits are the same around the globe. In fact,
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Millennials are more alike than any other generation before them due in large part to rapid advances in technology that
let us share more experiences together. These same rapid advances are also redefining the fundamental ways
businesses operate, and this revised edition includes the international perspective today's valuable leadership needs to
attract and retain these high-performing workers with very different values and expectations. With fresh research and
new real-world examples, the powerhouse authorial team reexamines the differences between how different generations
work today in businesses around the world, with insightful exploration into what makes the Millennial generation so
different from the ones that came before. The authors reveal nine specific points of tension commonly arising from
clashing value systems among generations and prescribe nine proven solutions to resolve conflict and build
communication, nurture collaborative teams, and create long-lasting relationships among colleagues of every age. A
wealth of informative tables and convenient end-of-chapter summaries make this an invaluable everyday reference to
support you: Making the most informed decisions with up-to-date, research-based guidance on getting the most from
twenty-something employees Executing solutions to the most common obstacles to younger workers engaging and
learning from the people who manage them Enhancing your skills as a job coach with practical tips and hands-on tools
for coaching Millennials, including concrete action steps for overcoming roadblocks Complete with case studies of real
managers and employees interacting in every area of business, enlightening analysis of performance and behavioral
patterns across generations, and easy-to-use techniques you can use right away to improve your organization, Managing
the Millennials, Second Edition gives you everything you need to inspire your entire workforce to new levels of
productivity.
A single tweet from an irate customer can topple a CEO, much like a new business formed by a 20-something can
disrupt business empires. Market economists have told us that we’re driven only by money and status, but the inherent
human truth that cuts across age, culture and gender uncovers a stronger force: we wish to be in charge of our own lives
and our own happiness. Through extensive growth and affinity research, Thomas Kolster uncovers a simple answer that
is key to driving marketing growth in the 21st century: if you put people in control of the marketing mix, from products to
promotion, they can grow and in turn grow your organisation. This book explains the meteoric rise of a company like
AirBnB, how a 20-something Swede, Maria de la Croix, built a global coffee empire like Wheelys in just a few years, and
how a group of friends hanging out in a bar in Melbourne created one of the largest global non-profits fighting for men’s
health, Movember – and how you can empower people to do the same. Kolster calls this feature 'Empowerbility': the
ability of an organisation to empower its customers (or stakeholders) to leverage their means and capabilities as a
resource in the marketing mix, from product to promotion. Empowerbility bridges the gap between aspiration and action
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and unlocks the door to Marketing’s Holy Grail: moving people from awareness to purchase. Today’s power no longer
rests in the hands of the privileged few, but in the talented many. It is time for you to unleash that power, in numbers.
The 2018 edition analyses tourism performance and policy trends across 49 OECD countries and partner economies. It
highlights the need for coherent and comprehensive approaches to tourism policy making, and the significance of the
tourism economy, with data covering domestic,...
There is no industry left where artificial intelligence is not used in some capacity. The application of this technology has
already stretched across a multitude of domains including law and policy; it will soon permeate areas beyond anyone’s
imagination. Technology giants such as Google, Apple, and Facebook are already investing their money, effort, and time
toward integrating artificial intelligence. As this technology continues to develop and expand, it is critical for everyone to
understand the various applications of artificial intelligence and its full potential. The Handbook of Research on Innovative
Management Using AI in Industry 5.0 uncovers new and innovative features of artificial intelligence and how it can help in
raising economic efficiency at both micro and macro levels and provides a deeper understanding of the relevant aspects
of artificial intelligence impacting efficacy for better output. Covering topics such as consumer behavior, information
technology, and personalized banking, it is an ideal resource for researchers, academicians, policymakers, business
professionals, companies, and students.
The widespread belief that tech-savvy, educated millennials are well positioned to handle the challenges of the fourth
industrial revolution is unfounded. It does not fully grasp the reality of a flux society, where relevant technological skills
and knowledge are continuously changing: no one is permanently tech-savvy. Millennials, like other generations, face the
challenge of needing to continually reskill. This has compounded their struggle to begin their careers at a point when
there is no longer any guarantee of lifetime employment or retirement at a set age. Shaping the Futures of Work is a
timely sociological exploration of the impact of technological innovations on employment. Nilanjan Raghunath proposes
that stakeholders such as states, enterprises, and citizens hold equally important roles in ensuring that people can adapt,
innovate, and thrive within conditions of flux. A promising model focuses on collaboration and proactive governance.
While good governance includes citizen engagement, proactive governance goes one step further, creating inclusive
policies, roadmaps, and infrastructure for social and economic progress. This book reveals that lifelong learning and
adaptability are imperative, even for well-educated professionals. Using Singapore and Singaporean millennials as a
case study, Raghunath examines proactive governance and delivers research and analysis to elucidate career
trajectories, pointing to a work ethic that aims to engage with technological futures. Looking at local and global
sociological literature to confirm the need for proactive governance, Shaping the Futures of Work suggests that
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Singaporean millennials – and professionals around the world – need to better prepare themselves for flux, risk, failure,
and reinvention for career mobility.
This book offers a conversant and comprehensive overview of the themes and concepts in spiritual tourism and Millennial
tourists. Providing interdisciplinary insights from leading international researchers and academicians, this makes a critical
contribution to the knowledge around spiritual tourism. Organized into four parts, the edited book provides modern and
cutting-edge perspectives on important topics like linkages between spirituality and tourism, the predicament of
spirituality in tourism among Millennials, anthropological views on spirituality, the work-life-balance, marketing of spiritual
tourism destinations and the issues, threats and prospects of spiritual tourism in the emerging era. Part I introduces core
concepts, theories on spiritual tourism and links it with the Millennial world. Part II explores the inclinations of millennials
towards spirituality and their travel motivations, experiences, behaviours with special reference to spirituality. In Part III,
on holistic tourism, the role of digitization in spiritual tourism adoption, marketing and management perspectives with
special reference to Millennials are discussed. Part IV examines the issues, threats, policies and practices linked with
spiritual tourism. This part also aims to explore the future challenges, opportunities for spiritual tourism development and
to propose research-based solutions. Overall, the book will be a suitable means of getting insight into the minds of the
diverse, experimental and open-minded generation of millennials. This book will fill the gap of research on spiritual
tourism. As an edited book, it will add on new research and knowledge base with high quality contributions from
researchers and practitioners interested in tourism management, hospitality management, business studies regional
development and destination management.
Currently, we have about 2 billion millennials in the world, aged between 17 and 37 years, who are fast becoming the
world’s most important generational cohort in terms of consumer spending growth, sourcing of employees and overall
economic prospects. Engaging this cohort for businesses, societies and nations is no more a matter of choice. The 2016
millennial survey by Deloitte on millennials has alarming news for companies the world over. Majority of the millennials or
Gen Y workers are likely to change their companies by 2020. While the world over similar trends are visible, India ranks
third where the probability of Gen Y workers leaving their current companies is maximum. The survey also points to the
fact that this lack of loyalty may be a sign of neglect that millennials might be facing in their organizations. Such poor
levels of engagement of millennial workers in India and rest of the world are a huge red flag for all companies. Poor
engagement will not only have cost implications but also have huge negative implications on the growth, profitability and
sustainability of companies, especially when the going is not particularly easy for most of the industry sectors. This book
attempts to create a deep empathy for millennials and is a result of the author’s extensive research spanning almost a
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decade. The book dives deep into the life of Generation Y and seeks to create an unbiased understanding about this
generation, thereby exploding the perceptual myths and stereotypes about them. Based on the research, the book
suggests a new strategy to engage with the millennial generation in the workplace and marketplace in particular and the
society in general. It provides a consultative guidance to engaging millennials seeking to replace the old models and
designs of engagement.
The bottom line: Millennials are looking good There’s a lot of consternation about the Millennial generation — Canada’s
youngest adults born since the mid-1980s and now reaching their thirties. But the speculation has not been accompanied
by sound and comprehensive information — until now. Highly respected sociologist and veteran trend-tracker Reginald W.
Bibby teams up with two Gen X colleagues, Joel Thiessen and Monetta Bailey, to provide an up-to-date reading on how
Millennials see the world — their values, joys, and concerns; their views of family, sexuality, spirituality, and other
Canadians; and their hopes and expectations as they look to the future. What’s more, the authors compare Millennials
with Gen Xers, Boomers, and Pre-Boomers. Their conclusion? Canada’s much-criticized Millennials may well be a solid
upgrade on previous generations — speaking well for the country’s future.
Millennials and Media Ecology explores issues pertaining to millennials and digital media ecology and studies the
cultural, pedagogical, and political environments such heterogeneous generation populates. The book questions whether
millennials are properly understood as a heterogeneous group, particularly by the institutions and agencies that target
them, and whether they are demonstrating the ability to set out a path for themselves and take charge of their own life
and future. A diverse team of expert authors review past and current studies with critical assessment of arguments and
propositions, and document actual experiences of members of the millennial generation through detailed studies.
Engaging with topical subject matter and current research on millennials, the chapters: Question the misunderstanding
that digital tools and Internet technologies are making the younger generation ‘dumber’ and ‘disengaging’ them from
the real world Underscore the legal and economic insights into the commodification of the younger generation as
consumers rather than learners Examine the historical trajectory of media technology, and whether new practices are
having an empowering effect or one of enslavement to an increasingly irreversible technological and socio-political
regime Shed light on issues of critical pedagogy emerging from digital environments in relation to one’s mental abilities
and degrees of wisdom Discuss the cultural and political implications of millennials’ new media trends, the changing
relationship between millennials and legacy media, which rely on the younger generation for survival;Offer new insights
into the significance of current media trends in relation to issue of credibility and identity. This is an essential book for
scholars in the fields of Media and Communications and Popular Culture, and will be vital reading for postgraduate
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students and specialists in related fields.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce
technologies, namely e-commerce. This acceleration in the acceptance of e-commerce not only changes the face of
business and retail, but also has introduced new, adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of
consumers. To stay relevant, businesses must develop new techniques and strategies to remain competitive in a
changing commercial atmosphere. The way in which e-commerce is being implemented, the business models that have
been developed, and the applications including the benefits and challenges to e-commerce must be discussed to
understand modern business. The Research Anthology on E-Commerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and newest methods for implementing and using e-commerce in
modern businesses. This includes not only a view of how business models have changed and what business models
have emerged, but also provides a focus on how consumers have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models,
website development, brand management and marketing, and online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce managers, marketers, advertisers, brand managers, executives, IT
consultants, practitioners, researchers, academicians, and students interested in how e-commerce is impacting modern
business models.
In this increasingly neoliberal gig economy, exponentially expanding with technological advances, the ability to work
online remotely has led some western millennials to travel the world to work and play, while making a subsistence living
as digital platform workers.
This book debunks the post-racial myth among millennial media consumers and producers. Contributors examine the
complex ways in which millennial media representations provide audiences with inauthentic understandings of race and
how millennials are using social media to combat such misrepresentations.
Trust is an invaluable commodity in any business environment. Organizations benefit from being viewed as transparent,
open and human, and one of the best ways of achieving this is through authentic employee advocacy. Participation
Marketing takes a detailed look at the benefits that arise when employees are fully subscribed to a brand's ethos, and
how this can be used to magnify a brand's voice. After all, it's likely that every individual employee of a company now has
several hundred unique social media connections, if not more. So by engaging staff and encouraging them to participate
in company activity and share via their own channels, they will be broadcasting trusted brand experiences to entirely new
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groups of consumers. Employee advocacy has always been worth investing in, but as the combination of constant
connectedness and conversation becomes standard in our everyday lives, so too grows the importance of leveraging it.
Participation Marketing will convince business leaders to think hard about employee advocacy as a channel that has
many positive business outcomes. Internally, it will engage employees and make them feel part of something bigger,
which will naturally result in employee satisfaction, retention and an increase in productivity. Externally, it will help brands
reach new audiences with trusted and relevant stories.
In the modern age of remote working and flexible work hours, why have most office spaces remained relatively
unchanged for decades? In Where is My Office?, Chris Kane draws upon his extensive knowledge and experience in
commercial property to investigate the new-found significance of innovative corporate real estate thinking in the modern
workplace. With the rise of agile working, hot-desking and new technological innovations, the traditional office space no
longer serves the needs of the modern workforce. With a foreword from Mark Thompson, CEO of The New York Times,
this fascinating book highlights the bold new solutions to workplace practices which have the potential to invigorate
employee productivity while simultaneously trimming excess costs. Chris poses his ground-breaking 'Smart Value'
formula which underpinned the success of his redevelopment of the property portfolio of the BBC, and which can be
adapted to enact meaningful and lasting organizational change in any business. This formula is supported through indepth case studies from Chris's prestigious career, while interviews with prolific industry insiders such as Ronen Journo,
SVP of WeWork and Mark Dixon, founder of Regus, provide fascinating insights into the ground-breaking strategies that
are transforming the commercial property sector. Where is My Office? is a must-read for any business leader looking to
revitalise their workplace and develop a greater understanding of the beneficial impacts that innovative workplace
strategies can have upon their organization's success.
Explores the current context, role, and challenges of post-secondary education and presents options for promising
pathways forward. The post-secondary educational system has undergone dramatic changes and experienced immense
stress in the past two decades. Once regarded as the logical next step toward career opportunities and financial security,
higher education is a subject of growing uncertainty for millions of people across the United States. It is more common
than ever to question the return on investment, skyrocketing cost, and student debt burden of going to college.
Prospective students, and many employers, increasingly view attending institutions of higher learning as inadequate
preparation for entering the 21st century workforce. High-profile scandals—financial impropriety, sexual abuse, restrictions
of free speech, among others—have further eroded public trust. In response to these and other challenges, leading voices
are demanding strengthened accountability and measurable change. Higher Education's Road to Relevance illustrates
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why change is needed in post-secondary education and offers practical solutions to pressing concerns. The authors,
internationally recognized experts in college-level teaching and learning innovation, draw heavily from contemporary
research to provide an integrative approach for post-secondary faculty, staff, and administrators of all levels. This timely
book helps readers identify the need for leadership in developing new networks and ecosystems of learning and
workforce development. This valuable book will help readers: Understand the forces driving change in higher education
Develop multiple pathways to create and credential self-directed learners Promote access to flexible, cost-effective, and
relevant learning Adapt structures and pedagogies to address issues and overcome challenges Use an inclusive
approach that extends to employers, K-12 educators, post-secondary educators, and policy-makers, among others
Higher Education's Road to Relevance is a much-needed resource for college and university administrators, academic
researchers, instructors and other faculty, and staff who support and interact with students.
This book offers a new look at international security management combining practical applications and theoretical
foundations for new solutions to today’s complex security and safety challenges. The book’s focus on safety as a
positive experience complements the traditional approach to safety as risks and threats. In addition, its multi-stakeholder,
multi-disciplinary, international and evidence-based approach provides holistic and timely insights for the field. Topics
raised in this book focus on the crucial questions of: Who is safety actually for? (and) How can sustainable safety
solutions be jointly created? This book provides comprehensive insights into the latest research findings, practical
applications and suggestions for dealing with challenges in international security management in integrated and
sustainable ways, making it relevant reading for practitioners, as well as academics and students - with a view to
obtaining thorough, first-hand knowledge from serving experts in the field. We explore new ways of working with citizens,
police and policymakers in order to co-create safety. This book emphasises the importance of safety as a topic that
matters for all. “Safety and security are basic pillars for the development of our society. However, the number of areas,
actors and procedures involved in the management of the different elements composing the international security ecosystem, its coordination and alignment, make it a challenging issue to resolve. This book provides a fresh new approach
to this complex issue, in which we all have a role to play.” Fernando Ruiz, Acting Head of European Cyber-Crime Centre
- Europol “A very timely analysis that brings a much-needed international perspective to the field of security
management. The authors explore the challenges confronting security management in a complex and connected world
and generate new ideas to support practice and inspire research.” Professor Mark Griffin; John Curtin Distinguished
Professor, Curtin University; Director, Future of Work Institute “This book presents the role of International Security
Management in the 21st century in an innovative way.” Dr. Christian Endreß, Managing Director, ASW Bundesverband Page 13/17
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German Association for Security in Industry and Commerce
Human Resources Management Issues, Challenges and Trends: “Now and Around the Corner” explores and provides
an updated look at some of the challenges, trends and issues HRM professionals will need to focus on now and around
the corner. Like other departments in the broader organization HRM professionals will need to increasingly demonstrate
how they add value and contribute to the organization’s success. While the trends, challenges and issues impacting
organizations and HRM professionals will continue to change over the years, the bottom-line of organization success is
the clear reality that employees are their best assets and the need for effective HRM. The book is intended to help to
better understand the ongoing transformation of HRM given the issues, challenges and opportunities offered by the
contributors to this book. This means the book discusses the ever evolving role of HRM professionals to include
discussion of how the profession must continue to become more adaptive, resilient, quick to change direction and
customer-centered in its efforts to help meet the human resource needs of contemporary organizations and their
employees. The book contributes to the ongoing dialogue and insights offered by HRM experts on what HRM
professionals and their organizations can do in the face of such challenges, trends and issues in their efforts to win the
talent wars.
Hailed by national leaders as politically diverse as former Vice President Al Gore and former House Speaker Newt
Gingrich, Generations has been heralded by reviewers as a brilliant, if somewhat unsettling, reassessment of where
America is heading. William Strauss and Neil Howe posit the history of America as a succession of generational
biographies, beginning in 1584 and encompassing every-one through the children of today. Their bold theory is that each
generation belongs to one of four types, and that these types repeat sequentially in a fixed pattern. The vision of
Generations allows us to plot a recurring cycle in American history -- a cycle of spiritual awakenings and secular crises -from the founding colonists through the present day and well into this millenium. Generations is at once a refreshing
historical narrative and a thrilling intuitive leap that reorders not only our history books but also our expectations for the
twenty-first century.
This book is perfect for leaders across the enterprise who have a difficult time attracting, retaining, understanding ,and
communicating with their millennial employees and job candidates. Diving deep into millennial psychology and language
using a potent blend of data and anecdotes, stories and history, What Millennials Really Want from Work and Life
debunks the many myths around millennials pushed by sensationalist media, showing how millennials want many of the
same things as other generations, just more quickly and in a different order and form. Giving helpful context based on his
own powerful and unlikely story of continuous struggle and overcoming massive challenges as a millennial, the author
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weaves a compelling narrative through the historical, psychological, linguistic, and other threads underlying the millennial
experience at work and in life. Based on his in-depth analysis of data and trends, Kruman makes specific
recommendations for corporate leaders looking to get—and keep and develop—top millennial talent into their ranks, diving
deep into specific benefits, communication methods and tools, mission and vision, and other elements of branding
relevant to millennial attraction, engagement, and retention. This book is likewise for early and mid-career millennials
looking to better under stand themselves and make compelling cases for improvements around the aforementioned in
their own companies.
The world of 2017 is unrecognisable. In September, a robot, YuMi (with incredibly expressive nuances) will conduct a
Tuscan orchestra while Andrea Bocelli sings Woman is Fickle (La donna è mobile) from Verdi’s Rigoletto. University
students have invented a ‘rowbot’ which is faster than the Cambridge and Oxford boat crews in the annual regatta and
they are challenging rivals to compete in a new hi-tech event: the Rowbot race. The Australians have developed Hadrian
X which can lay 1000 bricks an hour – a task that would take two humans a day or two. De Laval International’s cowmilking robot is being deployed in America to challenge the humans! All routine jobs will soon be carried out by robotic
machines. This situation is depressing students who are striving to find jobs and feeling overwhelmed by the enormity of
life. Education promotes compliant rather than creative learners, employing out-dated teaching models, which aimed to
prepare pupils for routine work in factories and other places. Today, these mundane tasks are being taken over by
artificial intelligence, so greater attention to learning needs and personal development is required for higher-level work, to
be ahead of our new robot rivals! Students must acquire excellent abilities to communicate, collaborate and create, for
coping with a rapidly changing, challenging, complex world. This book is the output of the first UK Doctorates by
Professional Record, who have studied present society needs, formulating and implementing new ideas into their
practice, to make learning more holistic, relevant and fun! Their suggestions encourage us to reflect, review and refine
our present, outdated systems and produce a blue-print for a brave new world. Stories will make you smile at successes
and wince at the failures. Sharing experiences, supports, energises and expands learning. The authors hope that
students will not leave school hanging on the negatives but will in future be swinging with the positives, that a radical new
approach to learning brings for them. Chapters in this book are contributed by: Jonathan Adeniji, Max Coates, Richard
Davies, Rob Loe, Pauline Lovelock, Riccarda Matteucci, Elizabeth Negus, Kim Orton, Luke Sage, Rosemary Sage, and
Sera Shortland.
Macro Talent Management in Emerging and Emergent Markets is the first book to focus specificially on country-level
activities that are aimed at attracting, developing, mobilizing, and retaining top talent for economic success in emerging
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or emergent markets. The book serves as a guide that orients the reader toward activities that increase their country’s
global competitiveness, attractiveness, and economic development through strategic talent management. This book
brings together leading experts from around the world to address such issues as cross-border flows of talent, diaspora
mobility, knowledge flows, global labour markets, and policies. The book is structured in three parts: Part I covers
emerging markets, Part II emergent markets, and Part III pan-national themes such as migration and clusters. Bringing
together research from the fields of human resource management, international business, economic geography,
comparative international development, and political economy, this is a definitive, comprehensive treatment of the topic
aimed at advanced students and practitioners.
Over the past two decades, through unprecedented levels of prosperity and changing values, luxury tourism has
transformed into a new consumption pattern. This book analyzes the topic in detail with contributions from both
recognized scientists and prominent executives in the luxury business. It shows how the concept of luxury has shifted
from material to immaterial dimensions, and outlines new trends that will shape the luxury market in the future. The
content includes carefully selected leading examples from the most important segments of the tourism market, along with
concrete recommendations and best practices. Sharing unique insights, the book is a must-read for those working in the
tourism industry, as well as lecturers and university students of tourism.
Flexible Work: Designing Our Healthier Future Lives examines flexible working through the lens of social science, in
particular using psychological perspective to address not only what forms of flexible working there are and how they are
evolving but also their prospect in the future of work. Bringing together views from thought-leaders and underpinned by
research evidence, this book addresses two of the most fundamental business challenges for large and medium
organisations – mental health and productivity – calling for the bridging of science and policy to design flexible working for
our future healthier lives. Growing from these foundations, this book explains the latest landscape in flexible working,
looking at employee psychological health and productivity, including showing up for work sick. Perspectives are provided
from around the world on leadership, line management, ‘over attachment’ with technology, commuting, skill-based
inequality and control over working time. Readers are offered insights into the relevance of flexible working for a diverse
workforce – invisible disabilities, disabilities, older workers and blended families. Throughout, the book offers suggestions
for shaping future policy, practice and research. Each chapter concludes with recommendations, making this essential
reading for students, academics, human resource practitioners, policy-influencers, policymakers and professionals
interested in flexible work.
This book reports on the findings from a research study of vocational and higher education graduates’ employability
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challenges. The nature and extent of these challenges, their underlying causes, and effective strategies to address the
problems in this area are all analysed from a multiple-stakeholder paradigm. The primary focus of the book is on
governments; secondary, vocational, and higher education systems; and industry employers - rather than graduates
themselves - in order to highlight the policy and strategy implications for governments, industry and educational systems.
Readers will acquire comprehensive information on the nature and extent of graduate employability in terms of countryspecific challenges, together with a deeper understanding of their complex causes, and the inter-relatedness between
governments, educational systems, industry sectors, and potential employers. They will also be provided with a broad
range of stakeholder strategies designed to effectively address these challenges within integrated national and regional
approaches.
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